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Chinese Outbound Travel - Booming Market
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CHINA OUNTBOUND-TOURISM PRICE INDEX (OPI)
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China Outhound-Tourism Price Index (Jan.2016-Dec. 2016)
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Chinese outbound tourism seasonality: Peaks during two
Golden week holidays and summer months;

The greatly increased demands pushed up the outbound
tour prices during Chinese New Year
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China Outbound-Tourism Price Index of Different Regions 2016
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Outbound-Tourism Index of Different Regions

£
e
E
£ 2 120
%E
ﬁ 110
100
) M
90
o
80
Jan  Spring  Feb Mar Apr May Jun JUL Aug Sept National Oct Nov Dec
Festival Day
Holiday

—¢—=Asia —f=Europe —p—Americas ==x¢=0ceania =x=Middle East & Africa —=@=Island Destinations




£ B iR igia i (2016)

China Outbound-Tourism Price Index of Asian Destinations
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China Outbound Travel Price Index of European Destinations 2016
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China Outbound Travel Price Index of Americas Destinations
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China Outbound Travel Price Index of Oceania Destinations 2016
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China Outbound Travel Price Index of Middle East & Africa Destinations
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China Outbound Travel Price Index of Island Destinations 2016
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China Outbound -Tourism Price Index of Major Asian Countries

180

g 160

=

1=

g 140 -
& O == South
om 5 120 - Korea
g = == Japan

c 4
2 H 100 -
= A === Singapore
Ms 8 .
EHM 2 == Malaysia
£ O 60 _
E = === Thailand

=

S 40 T T T T T T T T T T T T T

—_ Jan  Spring  Feb Mar Apr May Jun JUL Aug Sept National Oct Nov Dec

D_ .

') Festival Day

Holiday

Sk Ik A

IVY ALLIANCE

&



e B b E Rk~ G B9 2016

Average Daily Price of Outbound Tour Products to Major Asian Countries

R EZ East Asian Countries

Average Daily Price of Full Packaged

Group Tours (RMB yuan)
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Average Daily Price of Outbound Tour Products to Major Asian Countries

Y EZ Southeast Asian Countries

Average Daily Price of Full Packaged

Group Tours (RMB yuan)
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China Outbound -Tourism Price Index of Some European Countries
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Average Daily Price of Outbound Tour Products to Some European
Countries

Average Daily Price of Full Packaged Group
Tours (RMB yuan)
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China Outbound -Tourism Price Index of Major Americas Countries
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Average Daily Price of Outbound Tour Products to Major American
Countries
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China Outbound -Tourism Price Index of Major Oceania Countries

OPI of Major Oceania Countries

KiFENEEB M ERHEFNIEEY

180

160

140

120

100

80

60

40

Jan  Spring Feb
Festival

Mar

Apr May Jun JUL  Aug  Sept National Oct Nov Dec
Day
Holiday

== Austrilia - New Zealand

Sk Ik A

IVY ALLIANCE

&



KFENEREBNERNGH™® AP g 2016

Average Daily Price of Outbound Tour Products to Major Oceania
Countries

3500

3000

2500 -

2000 -

1500 -

1000 -

500 +

Average Daily Price of Full Packaged Group
Tours (RMB yuan)

Jan  Spring Feb Mar Apr May Jun Jul Aug  Sept National Oct Nov Dec
Festival Day
Holiday

B Austrilia H New Zealand

p—

SRR A

IVY ALLIANCE

&



P RIENEEHNRERIRIFG RIS 2016

China Outbound -Tourism Price Index of Major Middle East & African
Countries
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Average Daily Price of Outbound Tour Products to Major Middle East
& African Countries

Average Daily Price of Full Packaged Group

Tours (RMB yuan)
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China Outbound -Tourism Price Index of Major Island Destinations
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Average Daily Price of Outbound Tour Products to Major Short-haul
Island Destinations

Average Daily Price of Full Packaged Group Tours

(RMB yuan)
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Average Daily Price of Outbound Tour Products to Major Mid to Long-
haul Island Destinations
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OPI of 2017 Spring Festival Golden Week Holiday
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China Outbound-Tourism Price Index
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OPI of Different Regions during Spring Festival Golden Week 2017
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OPI of Major Asian Destination Countries during Spring Festival
Golden Week Holiday 2017
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OPI of Major Asian Destinations

South Korea Japan Singapore Malaysia Thailand
B Nov B Dec B 2017 Spring Festival

Outbound Tourism Price Index of Full Packaged Group Tours
to Asian Destinations

Countries
Price Index Month over Month Grow_th over Same
Growth Rate Period of 2016
South Korea 134.6 35.4% -1.1%
Japan 125.2 40.6% -6.9%
Singapore 157.8 58.5% -2.5%
Malaysia 164.6 57.3% 8.8%

Thailand 61.5% 17.1%
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OPI of Major European Destination Countries during Spring Festival
Golden Week Holiday 2017
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H Nov B Dec 2017 Spring Festival

Outbound Tourism Price Index of Full Packaged Group Tours to
European Destinations

Countries
Month over Month Growth over Same
Growth Rate Period of 2016

France -3.0% 10.9%
Germany 123.1 4.3% -2.9%

UK . 11.8% -3.4%
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OPI of Major Americas & Oceania Destinations during
Spring Festival Golden Week Holiday 2017
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Outbound Tourism Price Index of Full Packaged Group Tours to
Americas & Oceania Destinations

Countries
Price Index Month over Month Growth over Same
Growth Rate Period of 2016

uU.S. 144 .3 32.2% 18.8%
Canada 123.5 28.2% 21.8%
Australia 180.3 55.0% 7.3%

166.4 42.0% 4.2%

New Zealand
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OPI of Major Africa & Middle East Destinations during Spring Festival
Golden Week Holiday 2017
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Outbound Tourism Price Index of Full Packaged Group Tours
to Middle East & African Destinations

Countries Growth over
. Month over Month )
Price Index Same Period of
Growth Rate
2016
South Africa 108.0 29.6% 3.8%
UAE 139.1 40.6% -1.1%

Egypt 142.8 39.1% 3.3%
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OPI of Major Island Destinations during Spring Festival Golden Week
Holiday 2017
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Group Tours to Island Destinations
Island

Destinations Month over
Price Index Month Growth Growj[h over Same
Rate Period of 2016

Bali o 1 :
- AR 2l Maldives 178.4 60.1% 10.2%
Phuket 166.1 61.6% 11.1% Hawaii 209.1 60.5% -3.2%
Guam 114.8 50.8% -15.3% Fiji 171.4 72.8% 1.4%

Destinations Month over Growth over
Price Index Month Growth Same Period of
Rate 2016

Saipan 172.9 66.4% 11.8% Mauritius . o 1053
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The Number of China Outbound Travel Agencies
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Regional Structure of Outbound Tourist-generating Markets
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China Outbound Tourism 2016-2017

- HIRERERACFREK,
Chinese outbound travel will continue to grow steadily at current level,
» WEHRFTRITE, REARNERER;
With the upgrade of Chinese tourist consumption, overseas quality tourism suppliers will

be more and more welcomed,;
ity A B
Outbound tour product structures are increasingly diversified with more personalized,

customized, in-depth and theme tours;

» HIRRFEE RS EYE;

Outbound tour operators including OTA s are restructuring /remodeling business and

product focuses;
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China Outbound Tourism 2016-2017

R IRINEYIE S
Chinese tourists overseas spending will continue to grow, but will become rational;
» iRl RIS RN B
Competition among tourism destinations is becoming more and more fierce;
» BEATTGE—PRERBNARIE,;
FIT market will continue to grow rapidly and expand from the short-haul neighboring

destinations to mid/long-haul destinations;

RIS EE L T,

Chinese outbound tourism industry has become more diversified.
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