
             ■   APRIL  2017       1

When traveling, Stay safe. No matter if it is a business trip or family 
holiday on the beach, travelers should always follow a number of tips and 
rules to prevent any complications. Travel insurance is a must.

Traveling Safely and Insured 
– What Kind of Travel Insurance to Choose
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No matter if it is a business trip or family 
holiday on the beach, travelers should always 
follow a number of tips and rules to prevent 
any complications. Travel insurance is a must.

What Kind of Travel Insurance to 
Choose
Have you ever tried to go through the various 
travel insurance policies available on the 
international travel market? Actually, it is not a 
walk in the park to locate the one that fits you 

most. It is not easy to fathom the differences 
between the various types of policies that 
exist. For instance, does a cancellation plan 
come with medical benefits? What about 
if you leave your country only twice a year, 
do you need to consider taking an annual 
insurance plan in this case?

Based on one’s destination and activities 
abroad, the Center for Disease Control 
recommends that people consider purchasing 
a travel insurance policy whenever they are on 
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the road. Generally, such an insurance policy will be in the form of trip 
cancellation insurance, travel medical insurance or medical evacuation 
insurance.

Below are some of the factors to consider when choosing your 
travel insurance policy out of the three varieties above:

Trip Cancellation Insurance
This insurance covers an involuntarily-forced cancellation of travel. 
Some of the expenses that it may help you recover include common 
carrier air/train/bus/cruise fare ticket costs, any expenses associated 
with organized tours, and any cancellation costs that may affect you. It 
is also important to note that all trip cancellation policies are not equal, 
with some of them being able to cover more circumstances that would 
lead to the cancelation of your trip than others do. A "Cancel for Any 
Reason" policy enables you to be able to recover your trip costs for any 
reason of cancelation.

Travel Health Insurance
Most of the times, your regular health insurance policy does not cover 
you while traveling overseas. Additionally, a healthcare provider in your 
destination country may not recognize your health insurance as valid. 
Insurance companies therefore came up with a special, short-term 
health insurance policy to cover travelers. In case of an illness or injury 
while traveling abroad, this plan helps you get compensated. Some of 
the things you should be keen to ask when considering this kind of plan 
include the presence or absence of any pre-existing waiver exclusion 
period, and other exclusions that may be hidden in this policy. Though 
their primary objective is to cover your health and wellbeing during an 
overseas trip, some plans may also come with some trip cancellation 
benefits.  

Medical Evacuation Insurance
During your trip abroad, what would happen in case you got injured? 
How would you get back home? Fathom this: if you needed a major 
hospitalization, an air ambulance evacuation may cost you upwards of 
$30,000! That is why you need an inexpensive alternative like a medical 
evacuation insurance so that you are always ready of any eventualities. 
One of the factors to be considered when you are seeking such a cover 
is age. Since some travel health or trip cancellation insurance plans can 
include medical evacuation insurance, be sure to be fully informed of 
the benefits you will get before you consider any of these policies.

The knowledge about the main differences between the various 
kinds of travel insurance plans will help you to choose the most 
appropriate policy for you whenever you are traveling abroad. With 

a little bit of planning today, you will surely be able to avoid a lot of 
potential trouble tomorrow, even in the worst scenario. 

Top Apps for Safe Traveling
With continued changes and increases in new technologies, we 
presently have more tools than ever to ensure our safety on the road. 
One of the most important tools are the smartphones.

With the touch of a few buttons, travelers around the world can 
communicate with their loved ones, check email and book dinner 
reservations at their favorite restaurant. However, were you aware that 
your smartphone can also be your life line when you are visiting another 
country?

No person wants to contemplate the worst case scenario during 
his/her international travels. But in case something happens, your 
smartphone can be your first point of contact to assistance from 
your home country consulate, the local authorities and even your 
travel insurance company. Prior to you boarding your plane for your 
international departure, you should ensure that you have these 3 apps 
downloaded to your cell phone. 

Safer Travel by Caroline's Rainbow Foundation
The Safer Travel app is one of the most brilliant applications created 
for international travelers. It’s free to download and offers amazing 
downloadable guides for major cities worldwide. Just download 
the country you will be travelling to in advance, and you will have a 
complete guidebook downloaded and accessible on demand! What 
makes the Safer Travel app valuable is the functionality without 
demands or data costs: once you have downloaded the country guide, 
you will no longer have to depend on a data connection to get the 
information you want. Just call up the app, and pick your city to view 
everything the application has to offer!

Besides the downloaded maps to your tablet or phone and the 
local information about the city, the app also provides valuable contact 
information at the tap of a button. Instantly, you can find the location 
of your nearest embassy, determine where the hospitals are, access 
emergency numbers and even find the closest tourist office. If that was 
not enough, this application also gives you advice on the areas of your 
destination that you should avoid. When it comes to pre-trip advice 
and safety planning that will not hurt your finances, the Safer Travel 
application is the full package.  

TripLingo by TripLingo, LLC
Before you depart for your international trip, you may want to learn as 
much as is possible about the language that’s spoken in your destination 
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country. But determining every tense, node and verb, can be a daunting 
task. More importantly, you might not remember your finest language 
skills at a crucial moment – like asking for directions to a hospital or 
telling the server you require a gluten free option. This is where the 
TripLingo app comes to your rescue: even the greenest travelers can use 
it to learn basic language skills on-the-spot.

Just like the Safer Travel application, the TripLingo application 
enables you to download all the information you will ever require 
before you arrive at your destination. And while the Safer Travel app 
concentrates on all the things you should know to ensure your safety, 
the TripLingo application helps you to communicate effectively with 
the local people in their own language. If you are completely stuck, the 
app enables you to get live translations by calling a live translator over a 
WiFi connection or by speaking into your mobile phone. Be advised that 
both of these translation services need some data usage, or an extra 
purchase within the TripLingo app. Nevertheless, the added cost can be 
completely worth it when you are unable to communicate because of a 
huge language barrier, and you urgently require help. 

Smarter Travel by the United States Department of State
For travelers who call the U.S. home and who also travel abroad 
frequently, the Smarter Travel application from the United States 
Department of State is a must have. The application enables you to 
search for customs information and facts from nearly all countries in the 
world, and delivers useful information that you should know before you 
arrive at your destination. Besides destination facts, the application also 
delivers travel alerts and warnings straight to you – it does not matter 
where you’re in the world.

Nevertheless, the most essential function of this app is enabling 
travelers to enroll in STEP (Smart Travel Enrollment Program). STEP is a 
free program that automatically enrolls travelers with the local United 
States Embassy or Consulate in their area, enabling the consulate to 
contact the travelers in case an emergency situation occurs. Although 
this app offers amazing features, you need to turn on your phone’s data 
connection to access its full functionality. If you leave your phone’s data 
roaming on, you may be left with a huge cell phone bill when you go 
back home.

You will pack movies and music on your smartphone – but do not 
forget to download these safer travel applications as well. By installing 
the right applications in your smartphone before takeoff, you can help 
your trips go as smoothly as possible!

Annual Travel Insurance – Yes or No?
If you travel frequently, then annual travel insurance will prove to be a 
cheap and easy way to ensure that you are protected against accidents 
and sicknesses wherever you happen to be on this planet. Although 

annual travel insurance plan is easy and needs to be purchased just 
once in the year, do you know what it really takes to buy the best plan? 
Will your plan really account for all the things that can go wrong while 
you are on your holiday?

In fact, when buying this kind of insurance you need to exercise 
the same care as when buying any other kind of insurance plan. Before 
investing in an annual travel insurance plan, be sure to consider the pros 
and cons.

The Good Side
One thing that makes buying the annual travel insurance plan a good 
idea is that it provides you with coverage no matter what part of the 
world you happen to be in. This can save you a lot of money! There is no 
sense in buying different policies for different destinations because the 
annual plan covers you for every eventuality. This means that this kind 
of policy will suit the frequent traveler the most and it is also beneficial 
to those who travel on business or who travel more than thrice in a 
year.

The good part is that such cover is straightforward and you will 
realize the benefits of buying a single plan instead of separate plans 
for each trip. The nice thing is that certain annual plans even provide 
benefits when you are traveling in your native country! The benefits 
include delayed trips, cancellation of a trip, loss of baggage, and medical 
benefits.

The Bad Side
A key downside to opting for the annual travel insurance plan is that the 
coverage for each trip may be limited to a certain period of time. It is 
normal for these kinds of plans to stipulate that you are only covered if 
your trip does not last for more than 90 days. So, if you are planning on 
taking an extended trip that lasts for longer than ninety days, this kind 
of insurance may not be very beneficial or useful. In such an instance, 
you may be forced into buying long-term travel medical policies.

Although you may be under the impression that an annual travel 
insurance plan covers you each time you take a trip away from home, 
the plain truth is that these plans also have stipulations regarding the 
distance you need to be away from your home before the plan kicks in. 
Take for instance the well-loved annual travel insurance plan offered 
by Travel Guard. This plan only offers coverage if you are at least one 
hundred miles away from your home. Also, though most such plans 
cover you for most international travel, if you are traveling to Canada or 
Mexico then you may not be covered because you may not be traveling 
more than one hundred miles from your home.

Other shortcomings include the fact that the plan may not have 
enough benefits like being covered for sporting and dangerous activities 
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including skiing. The plan may also not have Cancel for Any Reason or 
Cancel for Work Reason benefits. So, before investing in the annual 
travel insurance plan, make sure that you understand the pros and cons 
and then make an informed decision.

Smart Tips to Stay Safe on the Road
When it comes to traveling, safe is smart. Whether you are traveling 
for your job or for vacation, domestically or internationally, it is vital to 
protect yourself and your belongings. Safe travel practices should begin 
the very moment you leave, and continue until you arrive home again. 
The following travel safety guide has been put together to help keep 
you and your possessions safe on your next trip.

1. It is important to make sure that your luggage consists of a 
sturdy bag that has either a combination lock or two zippers that come 
together in the middle, because this will allow you to slip a padlock 
between those zippers as an extra layer of security. If you find yourself 
using a bag that does not include these security measures, consider 
purchasing luggage wrapping at the airport.

2. Before you depart, make sure to tell family and friends about 
your travel plans. Give them the contact numbers and the details as to 
where your hotel or motel is located.

3. Visit government or travel sites for the most current health 
or safety warnings applicable to the country or region in which your 
destination is located.

4. Make sure that you have all the necessary vaccines for the area 
you intend to visit. This varies depending on the destination.

5. Give the embassy your contact information if you intend to 
travel abroad. If there is an emergency, this may be the only point of 
contact.

6. Place all valuables (such as credit cards, money, keys, ID, and 

passports) in a small carry-on bag that can be worn close to your body, 
like a money belt. This is most important when you travel to areas 
known to be at high risk for theft. Finding affordable airfare in and of 
itself is a challenge, but imagine losing your most expensive belongings 
on top of that. Keep your valuables secure!

7. As with most situations, it's advisable to take nothing more 
than what you know you will need. Avoid carrying large sums of cash. 
Instead, consider bringing your money in other forms, like traveler's 
checks or a credit card. Try not to wear expensive jewelry.

8. Think about swapping out your expensive cell phone in favor of 
a calling card. Public phone booths can be found nearly everywhere in 
pretty much all countries, and you can get a calling card for as little as 
$5. If you are traveling abroad, remember to get an international calling 
card.

9. Whether or not you bring your cell phone, try to bring a 
notebook with all emergency contact numbers, like your family, your 
country's embassy, and local police.

10. Do some research on foreign etiquette or laws. In some 
countries, public displays of affection are illegal. It is ideal to purchase 
a travel guide, but a quick Google search on your destination could 
provide some of this information as well.

11. If there's a language barrier you are worried about, invest in a 
quick language course. Many can be found online so you can learn the 
basics.

12. Do not leave valuables unattended at the beach. You can buy 
waterproof pouches to bring your belongings with you into the water.

13. Invest in travel insurance. If you do lose something valuable 
on your trip, it may be covered. This could save you a huge headache 
later on.

(Source:tourism-review)
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2017 World Tourism Destinations (Cities) Promotion and Marketing Training 
Program was Successfully Held

On April 17th, 2017, the 4-day “2017 World 
Tourism Destinations (Cities) Promotion and 
Marketing Training Program” opened in Beijing. 
About 20 representatives attend the training 
program this year, including city member 
representatives from Nairobi, Riga, Helsinki, 
Hamburg, Berlin, Abidjan, Brussels, Vitoria, and 
embassies and consulates representatives of 
Tajikistan, Kazakhstan, Uruguay, Cuba, Peru, Brazil, 
Dominica, Costa Rica, Colombia, Mexico, and 
Ivory Coast. Mr. Li Baochun, Executive Deputy 
Secretary-General of WTCF, warmly welcomed 
the guests from all over the world and expresses 
his appreciation for the guests to gather in Beijing 
and participate in the Promotion and Marketing 
Training Program. WTCF Secretary-General Song 
Yu attended the Closing Ceremony and gave 
awards to the students. 

In 2015, the number of Chinese outbound 
tourists totaled 122 million, registering a year-on-
year growth of 4.3%. The overseas consumption 
by Chinese totaled USD 109.8 billion with an 
average spending of USD 900 per person. Chinese 
outbound tourism has become a significant part 
of global tourism market. As a result, how to 
conduct successful promotion and marketing 
campaigns in the Chinese market, how to serve 
Chinese tourists well and how to develop Chinese 
M&E market are the questions of common 
interest of WTCF members.

On the first day training, Dr. Song Rui, Specially 
Appointed Experts of WTCF Expert Committee, 
Director of the Tourism Research Center of CASS, gave 
a presentation with the theme of "Overview of 
Tourism Development in China." She introduced 
the development of the Chinese market, and 
explained the hot issues of the current Chinese 
market in detail. Mr. He Shengkang, Counselor of 
WTCF Secretariat, explained the characteristics 
and hobbies of Chinese tourists by using vivid 
data and detailed cases. According to the practical 
cases of Ctrip, Ms. Jenny Yin Yi, Tourist Destination 
Marketing Manager of North China, Europe 
and America, Ctrip, thoroughly analyzed smart 
tourism based on big data, problems that smart 
tourism can solve, smart tourism’s prediction 
about the time before and in the travel, its 
prediction about the trend of tourism, and other 
issues.

On the morning of April 18th, Dr. Liu Yanping, 
Associate Director and Associate Professor at Urban 
and Real Estate Economics Department of NAES, 
CASS, sketched the main procedures and structure 
of marketing, and introduced the classic cases 
of the marketing of the Chinese tourism market. 
In addition, he also introduced the five top 
economic zones of China, the popular “One Belt, 
One Road” initiative, and other important Chinese 
economic development fields. Professor Gao 
Tianming, expert of China’s tourism information 
field, explained the development history of the 
Chinese tourism industry in detail. At the same 
time, he divided the Chinese tourism industry into 
many different branches according to different 
ages, different aims of tourism, and different 
phases of tourism. He also carefully analyzed and 
explained the Chinese tourism industry according 
to the prominent characteristics of the Chinese 
tourism industry in recent years.

On the afternoon of April 18th, Dr. ZouTongqian, 
Deputy Directors of WTCF Expert Committee, 
Executive President of BISU China Academy of 
Belt and Road Initiative, proved the prosperity of 
China’s outbound tourism market in recent 
years by utilizing the data he had, and carefully 
explained the structure, language abilities, 
marriage conditions, incomes, sources, 
understandings, and other characteristics of 
China’s outbound tourists. At the same time, he 
also analyzed the outbound tourists’ consumer 
psychology, purchase intentions, consumption 
areas, consumption products etc. Ms. Chang 
Hong, Regional Director of China at LA Tourism, 
introduced the ways of how Los Angeles Tourism 
& Convention Board established liaison offices 
in China and developed and carried out their 
marketing strategies. She shared many classic and 
successful Chinese marketing cases with the class, 
which can provide important guidance to the 
development of tourism marketing strategies for 
the Chinese market.

On the third day of training, Ms. Ma Xiaoqiu, 
Co-founder of Grand China MICE, carefully explained 
customer types, travel types, travel budgets, trends, 
developments, and other aspects of MICE tourism. In 
her explanation, she also gave her own suggestions 
and advice to the students for them to launch their 
MICE tourism market marketing campaign. 

During the training session, Mr. Yan Han, 
Deputy Secretary-General of WTCF, introduced 
WTCF’s history, structure, mission, and current 
situation. Deputy Secretary-General Yan Han also 
spoke more of the brand activity of WTCF: Fragrant 
Hills Tourism Summit. He also talked about the latest 
research result: Market Research Report on Chinese 
Outbound Tourist (City) Consumption (2015-2016). 
He fully explained Chinese tourists’ overseas travel 
consumption habits, the changes of China’s tourism 
market, their close relations, and so on. 

Ms. Jenny Cai, Director-General, Public 
Relations & Brand Marketing Department of WTCF, 
introduced the WTCF We-media platform. WTCF 
will promote members’ tourism resources through 
the platform and improve their influence in Chinese 
media outlets.

During the training, WTCF also held dinner 
parties with media organizations and tourism-related 
businesses representatives. Students discussed 
concerns and issues of conducting tourism marketing 
in Chinese market with the representatives.

On the evening of April 20th, WTCF held a 
graduation ceremony for the students and granted 
them graduation certificates. WTCF Secretary-
General Song Yu joined the graduation ceremony 
and delivered a speech to the students and pointed 
out that the Training Program is not only an 

important measure for WTCF to enhance the service 
for its members, but also an effective platform for the 
embassies of various countries and cities to further 
understand and grasp China's tourism market. It has 
effectively enhanced the exchanges and cooperation 
between city members and institutional members. 

Meanwhile, Secretary-General Song Yu hoped 
that the participants could come up with constructive 
opinions and suggestions for the training program’s 
future progress according to the training experience. 
Based on this year’s training program, WTCF will learn 
from this training program to better itself.

The graduation ceremony proceeded with 
a joyful ambiance. Peruvian Ambassador Mr. Juan 
Carlos Capuñay was invited to attend the graduation 
ceremony, and he said, “I express my great gratitude 
to WTCF to have invited us to participate in this 
meaningful training program. This is a very good 
opportunity for us to further learn about China and 
China’s tourism market.”

Representing the students, Mr. Ralf Ostendorf, 
Director Market Management of visitBerlin (Berlin 

Students taking a group photo

Student listening to the presentation during a training session

WTCF Secretary-General Song Yu delivered a passionate 
speech to the students at the graduation ceremony
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Tourismus & Kongress GmbH), expressed, “Please 
look at China, please understand what is happening 
in China now, and this is very important, and that 
China is the big player, and that it is important to 
invest.” He expressed his gratitude to the program 
WTCF has organized, for this has helped him fully 
and deeply learn about China’s outbound tourism 
market. During the training program, he met the 
representatives and industrial insiders from different 
tourism cities of the world, and communicated and 
shared his experience with them. This is really helpful 
for his profession.

After the conclusion of the last class, Head 
Teacher Wang Jian led the students to investigate real 
life examples of tourism sites, including climbing the 
Great Wall, visiting the Drum Tower and the Palace 
Museum, and walking through the hutong houses to 
experience the authentic Beijingers’ life while touring 
around Nanluoguxiang. The various courses in this 
training program helped these students learn more 
about real life and how to approach China, Chinese 
people, and Chinese practitioners even closer.

Tourism is a bridge to spread culture, facilitate 
communication between civilizations, and promote 

friendship. We hope more friends can join the 
activities of WTCF, and we can meet old and new 
friends again!

WTCF Executive Deputy Secretary-General Li Baochun Visits Ctrip

On April 19th, 2017, a WTCF delegation, 
headed by Executive Deputy Secretary-General 
Li Baochun, paid a visit to Ctrip, a WTCF member 
headquartered in Shanghai. The delegation had 
a fruitful exchange of views with Ctrip CEO Jane 
Jie Sun on a wide range of issues with the aim of 
strengthening mutual cooperation and promoting 
strategic partnership. Members of the delegation 
included Chen Bo, Director-General, Liaison 
Department; Jenny Cai, Director-General, Public 
Relations & Brand Marketing Department; Zhang 
Shuo, Director-General, Business Development 
Department; and He Shengkang, Counselor of WTCF 
Secretariat.

Ctrip, founded in 1999, is a Chinese leading 
provider of travel services including accommodation 
reservation, transportation ticketing, packaged 
tours, corporate travel management, and tourism 
information to its over 250 million members. By 
combining hi-tech with traditional tourism, Ctrip has 
been acclaimed as an industry leader for its work to 
integrate Internet service and traditional tourism.

As member of WTCF, Ctrip has played a major 
role in facilitating the growth of WTCF. During the 
Rabat & Fez Fragrant Hills Tourism Summit 2015, 
WTCF and Ctrip signed a Strategic Cooperation 
Memorandum. During the Chongqing Fragrant Hills 
Tourism Summit 2016, Ctrip was elected as member 
of the Second Council.

During the meeting, the WTCF delegation was 
warmly received by Mrs. Sun and briefed about Ctrip 
by Yin Yi, Tourist Destination Marketing Manager 
of North China, Europe and America. Li Baochun 
introduced WTCF membership services and what 
WTCF had achieved in recent years. The two sides 
had a fruitful exchange of views on information 

sharing among city members, Ctrip big data sharing, 
and cooperation in Ctrip tourism destination. Li 
Baochun invited Sun to attend WTCF Fragrant Hills 
Tourism Summit 2017 to be hosted by Los Angeles.

During this constructive talk, what WTCF and 
Ctrip could share with and benefit from their partners 
was explicitly communicated. Both sides agreed to 
strengthen mutual cooperation in globalizing brands, 
big data research and destination marketing with 
the aim of exploring the tourism market, creating 
more shared resources, and promoting the tourism 
industry.

Minister of Tourism & Hospitality Industry (Zimbabwe) Visits WTCF Secretariat

On March 30th, Mr. Walter Mzembi, 
Minister of Tourism & Hospitality Industry 
(Zimbabwe), visited WTCF Secretariat and met 
with Mr. Li Baochun, Executive Deputy Secretary-
General of WTCF. The two parties exchanged 
views on strengthening communication and 
cooperation with each other.

Mr. Li Baochun, Executive Deputy Secretary-
General of WTCF, welcomed the visit of Mr. 
Walter Mzembi, and introduced to Mr. Walter 
Mzembi WTCF’s general information, its member 
city projects, WTCF achievements over the years, 
and the recent situation and trend of China’s 
outbound tourism market. After learning that 
Mr. Walter Mzembi serves also as the UNWTO 

Commission for Africa Chairperson and is a 
candidate for the next Secretary-General, Mr. Li 
Baochun, Executive Deputy Secretary-General 
of WTCF, also introduced WTCF’s strategic 
partnership with the UNWTO in detail and 
the jointly launched project of City Tourism 
Performance keynote research carried out by the 
two parties.

Mr. Walter Mzembi paid close attention 
to WTCF’s member services. As the UNWTO 
Commission for Africa Chairperson, he says that 
he will positively encourage and recommend 
African cities to join WTCF, and hopes to promote 
African tourism resources in the Chinese market 
through WTCF and boost the development of 

African tourism cities. Mr. Walter Mzembi also 
expresses his intent to appoint members of his 
party to participate in the “2017 International 
Tourism Destination (Cities) Promotion and 
Marketing Training Course” and strengthen 
communication and cooperation with WTCF.

WTCF hosted Dinner with Leading Tourism Media

Executive Deputy Secretary-General Li 
Baochun gives a souvenir to Ms. Sun

Visiting Ctrip data center

Minister of Tourism & Hospitality Industry 
(Zimbabwe) visits WTCF Secretariat
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Ecotourism is Growing in Popularity

Ecotourism is growing in popularity. According to a recent report by Booking.com, 42% of tourists consider 
themselves as being eco-responsible. However, most of them don’t know what it means. Sustainability and 
eco labels in tourism are a hot topic since in recent years more than 150 international eco certificates have 
been established. Naturally, they differ greatly and the traveler may ask which of them are trustworthy.

At a time of major issues to save the 
planet and to minimize the impact on the 
everyday environment, for many people 
holidays are a perfect time to pay attention 
to the Earth. Especially as a growing number 
of destinations become overcrowded like 
the Thai island Koh Tachai which was closed 

to the public for an indefinite period.
The most logical reaction is to opt for 

ecotourism. Most travelers (56%) consider 
their holidays eco-friendly if they stay in 
some green accommodation facility. 22% 
of travelers consider their vacation eco-
friendly if they take place in a natural park, 

and for 16% this means to go camping For 
12% of the respondents, "green" also means 
staying in indigenous community.

Holidays consist of other parameters 
as well, such as purchases. In this case, eco-
conscious tourists opt for handmade or 
local products (35% of respondents).
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According to the data compiled by Booking.
com, 26% of accommodation owners claimed 
to have implemented ecotourism measures. 
Almost 65% of international travelers 
admitted they did not stay in any eco-friendly 
facility.

Ecotourism is sustainable for the environment 
and minimizes the negative impacts of the 
activity of travelers and maximizes the positive 
impact. 

Eco Labels In Tourism – Can They 
Be Trusted?
Sustainability and eco labels in tourism are 
a hot topic since in recent years more than 
150 international eco certificates have been 
established. Naturally, they differ greatly 
and the traveler may ask which of them are 
trustworthy.

The first eco labels in tourism emerged 
around 1987 when the Blue Flag for European 
coastal zones was introduced. In 1998, the 
Blue Swallow appeared acknowledging 
environmentally and socially acceptable 
accommodation in Germany. In recent 
years, the number of eco labels increased 
significantly.

"Worldwide there are about 150 
to 180 labels for sustainable tourism," 
explained Martin Balas of the Academy of 
Sciences Eberswalde (HNE). Which labels 
are trustworthy? Which of the certificates 
truly help protect the environment?

There are several criteria that a good 
eco label in tourism should follow: Does the 
project have any sustainability strategy? 
Is the number of visitors counted? Is the 
cultural heritage protected? Does it focus 
on the environmental factors such as water 
consumption, recycling, light and noise? 
"The criteria should be transparent and 
available to the public," said Balas. Some 
eco labels in tourism fail to publish their 
evaluation catalogs.

Naturally, there are great differences 
how the given eco organizations assess 
these criteria at the service provider. 
Some of them award the eco labels from 
behind the table in their office, others send 
external experts to evaluate the projects.

An important question for the travelers 
looking for trustworthy eco labels is 
whether the label has been recognized by 
the Global Sustainable Tourism Council 
(GSTC). It is the largest independent 
international interest group for sustainable 
tourism. GSTC considers who stands 
behind the eco label, what the required 
criteria are to get certified, how reliable 
the test method is, what emphasis is put 

on sustainability, and what businesses are 
certified. So far, 26 eco labels in tourism 
have been recognized by GSTC.

"The question of the best eco label 
may not be answered. Based on the diversity 
of tourism, the diversity of the eco labels 
has developed as well," explained Herbert 
Hamele, founding member of GSTC.

There are regional, national and international 
certificates and labels that recognize sustainable 
hotels, campsites, tour operators, and even 
car washes. Moreover, some eco labels in 
tourism focus on the environmental criteria, 
such as the GreenKey label by the Foundation 
of Environmental Education (FEE), which has 
been awarded to 2400 companies.

Other labels cover all three pillars of 
sustainability, including social and economic 
components. These include the Germany 
label TourCert developed by Tourism Watch 
and the HNE Eberswalde for tour operators, 
travel agencies,  and accommodation 
providers. Green Globe also distinguishes 
sustainable hotels, resorts, tour operators, 
car rental companies and convention 
centers. It has been awarded more than 
540 times.

To improve the transparency, 6 years 
ago there were efforts to develop a single 
certificate. The label by the Tourism 
Sustainability Council (TSC) should include 
sustainabi l i ty  cr i ter ia  for  a l l  tourist 
attractions in the world and facilitate 
sustainable travel. However, the plan failed, 
thanks to wide differences of the recognized 
companies. An Austrian camp, for example, 

has completely different basic conditions 
than an eco-lodge in the jungle of Borneo.

The question remains whether the 
eco labels in tourism are of any importance 
to the travelers. "For the tourist, the eco 
label is a criterion only in the second or 
third step of decision making, when the 
given destination and the price meet the 
requirements and are compared with other 
offers," said Petra Thomas, CEO at Forum 
Anders Reisen, an association of sustainable 
travel companies.

The assumption that sustainable travel 
is generally more expensive, is according 
to Ms. Thomas a prejudice caused by the 
oversupply of travel bargains. Through 
sustainable travel however many savings 
are achieved that are passed on to the 
traveler. 

Ecotourism Development in Southeast 
Europe
Over the past several years, the countries 
located in Southeast Europe have noticed 
a growing interest among foreigners to 
exchange the regular vacation spots with 
small villages that ensure an eco-friendly 
getaway. This ecotourism niche aims to 
promote responsible, environmentally-
friendly tourism. Travelers want to make 
an idea regarding how residents live and 
how they struggle to maintain the area 
unchanged.

Ecotourism is becoming increasingly 
popular in the region despite the difficult 
financial times. Ecotourism has several 
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advantages, one of them being that it supports 
the development of eco-friendly tourism. 
Moreover, it also leads to the economic 
growth of local communities, not just 
capital cities.

There are numerous ecotourism options 
in Southeast Europe, due to the fact that 
many nations promote it: the Greek islands, 
the small villages in Serbia or the traditional 
weddings in the Macedonian villages are 
only three of the many possibilities tourists 
have in what regards ecotourism. The Kosovo 
communities of Peja, Prizren or Decan along 
with the hostels in Moldova which are located 
on the edge of the Carpathian Mountains, are 
also very popular nowadays.

For instance, village Vrmdza in Serbia 
has been renovated with tourism revenue 
and, as Nebojsa Strahinjic claims: "Last year, 
people from five European countries visited 
our village and enjoyed it!". Regarding the 
economy of Serbia, ecotourism brought no 
less than 100 million Euros, approximately 
16% of the entire tourism revenue.

According to Nebojsa Ciric, the Serbian 
Economy and Regional  Development 
Minister, Serbia has seen ecotourism as a 
potential source of revenue that can not 

only support economic growth, but also 
increase employment and improve the 
overall image of the country. In addition, 
Mr. Ciric also noted that no less than 
1,000 households in 70 municipalities are 
involved in ecotourism, and they basically 
generate the profit of one thousand small 
businesses.

With regards to Macedonia, the town of 
Krusevo is undoubtedly the most important 
ecotourism site. The town is open yearly 
between July and August and it hosts 
historic event re-enactment where both 
locals and tourists are invited to wear 
period costumes. As the Krusevo project 
manager stated, this event managed to 
bring the entire town back to life. The 
Krusevo project manager Ranko Petrovic 
also stated: "Until several years ago, the 
price for real estate was extremely low. 
However, thanks to the development 
that resulted from the project, today the 
price for real estate is up an currently the 
property price is approximately ten times 
higher than before".

Romania is also one of the most 
beautiful and visited countries in Southeast 
Europe. It has no less than 3,000 hotels 

which are members of the Association of 
Ecologic and Cultural Rural Tourism. The 
president of the association, Maria Stoian, 
says that more hotels are joining, regardless 
of the financial difficulties that most small 
businesses face. Maria Stoian also added: 
"There are hurdles all around, just like in 
any other activity. Bureaucracy, poorly 
developed infrastructure such as the access 
roads along with excessive taxes are only 
several of them".

Top 5 European Destinations Perfect 
for Ecotourism
Ecotourism is booming all around the world 
since more and more travelers are aware 
of their environmental impact and want 
to enjoy their holiday while protecting 
and helping the wi lderness  or  local 
communities. Tourism-Review.com presents 
five European destinations that are well 
known for ecotourism projects. 

Scotland
For several years, Scotland has been developing 
a plan for ecotourism and encourages visitors 
to be more environmentally friendly. Green 
travelers come here to enjoy walking local 
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forests and groves. The Galloway Forest 
Park, for example, is the largest forest in 
the whole country and is very popular 
among hikers and ice-climbers. Pitlochry 
is a perfect destination for hillwalking and 
the Knapdale Forest offers the unique 
opportunity to see beavers up close. 

Visitors can also explore Scotland’s 
wide valleys and lakes, go hiking in the 
mountains, try to climb one of the hills 
or, enjoy a nice long walk throughout the 
wilderness. 

Ireland
One of the most adventurous as well as 
green European destinations is Ireland. 
The Cliffs of Moher are immensely popular 
among visitors coming to admire the beauty 
of the cliffs which unite the island with the 
Atlantic Ocean. 

The cliffs stretching over 8 km and rising 
to 214 meters are a great example of the 
magnificent nature. Remarkable landscape 
however can be found all throughout Ireland. 
Hikers will love the 179-km-long circular tourist 
route known as the Ring of Kerry, which takes 
the travelers around the Iveragh Peninsula, 
around the lakes of Killarney, through unique 
places including the summer home of Charles 
Chaplin. 

Norway
Beautiful fjords and the mesmerizing 
polar  l ights  –  Norway fasc inates  a l l 
visitors with its remarkable nature. As 
such, the country is one of the leaders in 
ecotourism initiatives. Norwegians have 
been encouraged by the political leaders 
to respect and preserve their nature.  One 
of the greatest attractions in the country is 
a visit to the Geiranger Fjord. Tourists can 
enjoy the beauty of the famous fjord from 
a boat, go hiking, or even opt for a cycling 
tour around the fjord. 

Sweden
Sweden is one of the pioneers in ecotourism. 
In fact, it was the second country in the world 
to adopt a law on ecotourism. All citizens have 
a strong affinity with nature and they devote 
lots of efforts to preserve it. During the winter 
season, visitors can enjoy skiing through its 
stunning mountains, go ice skating, or try the 
sleigh ride pulled by dogs. Sweden however 
is one of the European destinations that 
offer a wide range of activities, all related to 
nature, even during the summer season. 
For example, visitors have the opportunity 
to discover the west coast on a kayak tour, 
enjoy hiking in the Abisko National Park, or 
try rafting on a log raft. 

Switzerland
Replete with lakes, icebergs, and towering 
Alps, Switzerland is an idyllic setting to 
enjoy ecotourism. Skiing, mountain hiking, 
and climbing are easily accessible. Most 
hiking tours lead the travelers through 
imposing beech and oak forests up to the 
mountains where only the summit is the 
limit. 

(Source:tourism-review)
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How Hotels Drive Revenue Through 
Memberships for Locals

A significant number of hotels have adopted fee-based membership programs to drive revenue, 
increase on-property spending and gain local exposure from nearby residents eager to use a property’s 
spas, fitness centers and other facilities.

A significant number of hotels have 
adopted fee-based membership programs to 
drive revenue, increase on-property spending 
and gain local exposure from nearby residents 
eager to use a property’s spas, fitness centers 
and other facilities.

For these (usually upscale to luxury) 
hotels and resorts, membership programs 
appeal to locals by creating a country club-type 
atmosphere. Hotels benefit through exposure 
and increased ancillary revenue, sources said, 
but it’s important to balance the needs of 
overnight guests with those of members.

“Our membership program is a lifestyle 
solution for those who would like to enjoy all 
of the amenities of our seaside resort,” said 

Pam Cook, director of membership sales at 
Fort Lauderdale Marriott Harbor Beach Resort 
& Spa. “Our property is their backyard, their 
staycation and their private setting to enjoy 
with friends and family.”

The people who join, Cook said, “want to 
feel part of something exclusive—a place they 
can enjoy and show off to their friends and 
family. They are willing to pay for top-notch 
amenities and excellent customer service.”

ROI in Awareness
Memberships can get pricey, but are not 
always about revenue generation. In many 
cases, operators see clubs or membership 
programs as serving the important role of 

developing local awareness and increasing 
spending on restaurants, retail and other 
facilities.

At The Naples Beach Hotel & Golf Club 
in Naples, Florida, a major renovation of its 
championship golf course heightened the 
focus on membership, GM Jason Parsons said.

Before the renovation, the property “had 
maybe 200 members who paid $500 a year 
for discounts on greens fees and so forth,” 
Parsons said. “We didn’t know what to expect 
after the course redo, but we researched 
other local clubs and started off with $8,000 
for a single, $11,000 for a couple, with a goal 
of selling 100 memberships. We sold that in 
under two weeks.”
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Interest in one amenity often benefits 
others, Parsons said. “I was in our upscale 
restaurant recently and saw three different 
tables occupied by members,” he said. “On any 
given day, 20-30 members come to the Sunset 
Beach Bar and Grill for lunch.” Meetings and 
social business also are up at the hotel, he 
said, in part because of membership exposure.

Golf can be a big draw for members, and 
spa and fitness packages also drum up good 
membership business from locals.

Helen Storer, director of spa & boutique 
at Los Angeles’ Hotel Bel-Air, said the 
property’s spa membership program was 
conceived in part “to expose the hotel and its 
spa to local residents.” She added that “the 
hotel is in a private neighborhood, and many 
locals were not aware that our spa was open 
to the public.”

Members receive a discount and house 
account charging privileges around the hotel, 
Storer said.

Spa memberships,  in turn,  have 
increased exposure for the hotel’s Wolfgang 
Puck at Hotel Bel-Air restaurant, she said.

Fitness facilities are a draw, too. David 
Bernand, GM of the Four Seasons Hotel 
Washington, D.C., said the property has a 
12,000-square- foot fitness club and spa and 
offers a lifetime membership “to create repeat 
business to our restaurants and guestrooms.”

“The membership at our facility is 
important to our local guests because we offer 
a world-class, albeit small, fitness club and 
spa,” he said, “and that is ideal for locals who 
are interested in staying fit while not having 
to wait for equipment or deal with a crowded 
gym. They also demand exacting service 
and frequent our restaurants; and book our 
guestrooms for leisure and business.”

At the Hyatt Regency Coconut Point 
Resort and Spa in Bonita Springs, Florida, “spa 
membership dues can be revenue generators, 
depending on what is included in the 
membership,” said Jennifer Licciardi, director 
of the Stillwater Spa and Salon. “Members’ 
revenue accounts for about 3% of our overall 
spa revenue.”

Cristina Cascio, spa director at the 
Hyatt Regency Indian Wells Resort & Spa in 
Indian Wells, California, said the hotel’s spa 
membership program is more about driving 
loyalty.

“While our Agua Serena Spa Wellness 
Membership brings in incremental revenue, 
it more so improves our reach into the 
community, creating a stronger connection—
and overall brand support and loyalty,” 
she said. “We enjoy seeing our members 
frequently, even daily, if they choose.”

The Hyatt Regency Tamaya in Santa Ana 
Pueblo, New Mexico, sees similar benefits 
from its spa membership program, said Spa 
Director Stephanie Martinez.

“The primary goal of our elite spa 
membership program is not direct revenue 
generation, but rather it was implemented 
to drive exposure of our spa throughout 
the local market,” she said. “Leveraging our 
membership program to introduce locals to 
the variety of services offered at our facilities, 
as well as the resort’s robust amenities, helps 
to grow local business and garner strong word-
of-mouth exposure among this important 
audience.

Costs and Benefits
Memberships tend to be pricey, so fees from 
even a limited number of members can add 
up.

For instance, the Awili Spa & Salon 
at Andaz Maui at Wailea Resort has a spa 
membership that costs $7,500 a year for 
the first adult and $5,000 a year for each 
additional adult. It includes access to spa and 
fitness center facilities; daily fitness classes; 
valet parking; discounts on services and retail 
purchases; one spa service and one salon 
service per year; and one personal training 
session per year.

The plush Hotel Bel-Air offers memberships 
at $3,000 for a single and $5,700 for a couple 
annually. It includes pool use Sunday through 
Thursday; daytime valet parking; three 
massages (per member) or other treatment 
per year; use of spa facilities and gym 
during spa hours of operations; discounts 
on treatments, food and rooms; use of 
the fitness center from early morning until 
late evening; access to the pool including 
seasonal “pop-up refreshments;” access 
to the spa; and invitations and preferred 
reservations for events.

Membership perks range from as modest 
as tennis court access to full access to a resort’s 
facilities—with fees commensurate with 
benefits. Aside from access to facilities, 
members typically receive discounts on hotel 
F&B, retail and more.

At the Marriott in Fort Lauderdale, 
“members receive a 20% discount resort-
wide,” Cook said. “This includes food and 
beverage at all restaurants, the spa, shopping 
and events held at the resort. With members-
only specials offered weekly, it is another way 
to bring them back to the resort to dine or for 
spa treatments.”

Benefits Can Get More Creative
At the Four Seasons in Washington, members 

get complimentary all-day valet parking; 
laundry services for fitness wear; shoeshines 
and newspapers; discounts on spa services, 
rooms and F&B; a monthly yoga class; monthly 
nutrition seminars; quarterly seminars with the 
resident life coach; 24-hour concierge services; 
and a once-annual hotel in-kind donation to 
a charity of their choice. New members also 
receive a complimentary personal training 
session and fitness assessment; 50-minute spa 
treatment; and a workout outfit.

At the Naples resort, a 10-15-20 discount 
plan is in effect with members of the 
various clubs (golf, tennis and spa) enjoying 
10% off F&B, 15% off retail and 20% off 
accommodations.

Operations
Memberships often are handled by spa or 
fitness staff. At the Fort Lauderdale Marriott, a 
director of membership sales and a member 
services coordinator manage the club office, 
taking care of sales to new members and 
service for current members. 

Licciardi manages membership operations 
with her team at the Stillwater Spa and 
Salon. “Our spa point-of-sale system has a 
membership component, which allows easy 
billing and tracking member preferences and 
service history,” she said.

At the Hyatt Tamaya, the program is 
implemented and managed day-to-day by the 
spa staff, as well as VIP Concierge Jacqueline 
Hockey, who has been with Hyatt Regency 
Tamaya Resort and Spa for more than a 
decade. “She knows all of our members, greets 
them by name and creates a personalized VIP 
experience for those membership guests,” 
Martinez said.

Priority for Overnight Guests
Operators say memberships are held to levels 
that do not interfere with the enjoyment of 
guests staying overnight.

“We don’t want to get goofy or greedy,” 
Parsons said. “We think we have found the 
magic number. A guest who’s paying $500 or 
$600 for a room does not want to wait to play 
golf, and they don’t have to. In fact, since we 
raised our membership fees, non-guest play is 
down.”

The resort limits its spa membership to 
50. “We don’t really want to interfere with 
guest enjoyment of the facility,” he said.

Similarly, he said, club members do 
not have access to the resort’s pools, which 
helps avoid issues with overcrowding. “We 
have discussed building a member pool area,” 
Parsons said, “but that’s just an idea for now.”

(Source: Hotelnewsnow)
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Air China Limited (Air China) is the only national flag carrier of China and a member of Star Alliance, the 
largest airlines network in the world. It has been ranked among the Fortune Global 500 for 9 years in a row, the 
only airlines under CAAC that earns the title. Air China is both an institutional member of WTCF and a member 
of the Committee of Civil Aviation.

Zhang Bingbing
General Manager of Marketing & Sales Center 

Northern China, Air China

Creating New Markets Through Innovating 
Customer-oriented Service
An Interview with Zhang Bingbing, General Manager of Marketing & Sales Center 
Northern China, Air China

Q: Air China offers flights that service 
international destinations in 6 continents. Air 
China has been dedicated to expanding its 
global route network from its hub in Beijing. 
Recent years has also witnessed Air China’s 
effort in synchronizing expansion of its 
intercontinental networks in some key cities. 
What is Air China’s strategy for 2017?
A: Since March 26th, 2017, the summer and 
autumn flight schedule has been adapted by Air 
China. Accordingly, passenger traffic routes have 
reached 395, including 102 international, 14 

regional, and 279 domestic. Air China operates 
8,500 flights with 1.66 million seats each week to 
39 countries and 180 cities, among which 64 are 
international, 3 regional, and 113 domestic.

Air China will speed up its international 
expansion of its route network from its hub in 
Beijing. Air China will operate 3 weekly flights with 
the Airbus A330-200 from Shanghai to Barcelona 
starting on May 5th, 3 weekly flights with the 
Airbus A320 from Beijing to Astana starting on June 
1st, and 4 weekly flights with the Airbus A330-200 
from Beijing to Zurich starting on June 7th. Given 



             ■   APRIL  2017       15

World Tourism Cities Federation 

Leaders in Trade

the slowdown of international route expansion worldwide, and 
increase of business traveling volume, Air China’s robust expansion 
in overseas market exhibits its ambition in competing for quality 
route resources despite the restricted Freedoms of the Air, and 
confidence of its sound growth in 2017. This strategic expansion 
will bring Air China closer to its goal of “being the most competitive 
large network airlines in the world.”

Q: Air China will launch the Beijing-Astana and Beijing-Zurich 
non-stop airline routes in June this year. The two cities are 
located along the “Belt and Road Initiative” route. As we all 
know, the Belt and Road Forum for International Cooperation 
will also be held in Beijing this May. What are the strategic 
arrangement concerns of Air China on the “Belt and Road 
Initiative?”
A:  The implementation of China’s “Belt and Road Initiative” 
strategy brings a new opportunity to the constant expansion of 
Air China’s airline route networks and pours energy to Air China’s 
internationalized network deployment. In recent years, Air China 
has been positively fulfilling the “Belt and Road Initiative” strategy. 
Combining the practical travel demands of passengers, Air China has 
applied the strategy that it will build up a core hub in Beijing and a 
regional hub in Chengdu, launch an international portal in Shanghai, 
and expand Asian, African, and Oceanic airline routes with its focus 
on European and American markets. 

Astana, the capital of Kazakhstan, is reputed as one of the 
cities where modernization and people’s happiness index reach 
their highest level in Central Asia. Kazakhstan is an important nation 
along the Silk Road Economic Belt, and the launching of the airline 
route can facilitate the two nations to further cooperate with each 
other on energy, transportation, tourism, culture, economy, trade, 
and other fields. 

Zurich is one of the famous tourist destinations in Switzerland. 
In recent years, the senior leaders of China and Switzerland have 
frequently visited each other, and the cooperation on economy and 
trade has expanded constantly. This year is the China-Switzerland 
Tourism Year. China and Switzerland will cooperate on infrastructure 
construction, finance, insurance, production capacity cooperation 
and other fields, and further jointly push on the construction of the 
“Belt and Road Initiative.”

In addition to the launching of the above two airline routes, 
since 2015, Air China has also launched many other routes to 
countries along the “Belt and Road Initiative” route, including the 
routes from its hub in Beijing to Minsk, Budapest, Warsaw, Kuala 
Lumpur, Mumbai, Colombo, Islamabad and so on. It has paved lots 
of airborne Silk Roads for China. 

As the only flag-carrier airline in China, Air China not only 
implements China’s national strategies, carries out its social 
responsibility, and expands and optimizes its own business, but it 
will still make efforts to build more convenient airborne bridges for 
China’s strategies such as the “Belt and Road Initiative.”

Q: The first three quarters of 2016 witnessed a boost in Air 
China’s sales volume through the mobile app, reaching 2.94 
billion, an increase of 200% from that of last year. Users of 
Air China mobile app has reached 4.20 million, among whom 
PhoenixMiles members account for 70%. Meanwhile, self-service 
at check-in or endorsing flights is available to more passengers. 
By innovating products and services, Air China attracts more 
loyal customers who are getting to know more about Air China 

mobile App. Would you please share with us more details of this 
app?
A: Besides checking flight information and booking tickets, 
PhoenixMiles members can manage their account with the Air 
China mobile App through functions such as Skywards miles 
tracking, bill inquiry, nominee management, and mileage reclaim 
in an easy and convenient way. Members who fly with Air China 
on domestic routes have a variety of redemption options including 
purchasing single-trip or round-trip tickets with miles they have 
earned, or getting reward tickets for free. Mileage Program Rules 
are applicable both to mileage redemption and purchase with cash.

In addition, the Air China mobile app has the following 
highlights: Boarding-gate Upgrade: passengers who have checked 
in and passed security check have the opportunity to and enjoy 
priority-boarding; Pre-paid seat: passengers who have bought 
the tickets of the flight coded and operated by Air China can pay 
for booking seats through all direct sales channels of Air China, 
by cash or by mileage; Pre-paid baggage: for eligible routes and 
flights, passengers who have bought tickets can pre-pay for checked 
baggage with a 20% discount through Air China mobile app; 
Birthday gift for PhoenixMiles Members: PhoenixMiles Members 
are awarded an RMB 100 coupon from the “Wallet” of Air China 
mobile app in their creation month; Self-Service rescheduling: Air 
China mobile app supports self-service rescheduling through all 
sales channels for domestic flights.

Q: What are potentials for cooperation between WTCF and 
Air China, and members of WTCF and Committee of Civil 
Aviation? Compared with other organizations to which Air 
China is affiliated with, what does WTCF mean for Air China?
A:  As the only national flag carrier of China, Air China has been 
dedicated to expanding the global route network from its hub in Beijing, 
and synchronizing expansion of intercontinental networks in some key 
cities. And as member of WTCF and Committee of Civil Aviation, Air 
China has been implementing the vision of “Better City Life through 
Tourism.” By conducting extensive cooperation with other members 
under the leadership of WTCF, Air China is confident and ready to 
develop its tourist brand of “AIRCHINA 爱 TRAVEL” to facilitate the 
sustained development of tourism.

By co-organizing tourism promotions, Air China and WTCF can 
learn and benefit from each other, exemplifying win-win cooperation 
in tourism industry. Thanks to WTCF’s international vision and Air 
China’s global network, members of WTCF are able to strengthen their 
cooperation in resource sharing to achieve mutual benefits.
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City of Bogota:
Where Cosmopolitan Meets Colonial

Bogotá is Colombia’s crossroad, where the country’s rich history, vibrant personality, and colorful cultures 
spectacularly collide to create a swanky cosmopolitan center. Despite the unpredictable weather, slap on some 
sunscreen, grab an umbrella and hit the streets to discover what drives this energetic city. Start in La Candelaria, 
where Bogotá was born centuries ago, and which continues to captivate travelers with..

Bogotá is Colombia's beating heart, an engaging and vibrant 
capital cradled by chilly Andean peaks and steeped in sophisticated 
urban cool. The city's cultural epicenter is La Candelaria, the cobbled 
historic downtown to which most travelers gravitate. Here, a 
potpourri of preciously preserved colonial buildings house museums, 
restaurants, hotels and bars peppered amid 300-year-old homes, 
churches and convents. Nearly all of Bogotá's traditional attractions 
are here – radiating out from Plaza de Bolívar – and gorgeous Cerro de 
Monserrate is just east.

The city's grittier sides sit south and southwest, where working-
class barrios continue to battle well-earned reputations for drugs and 
crime. In the ritzier north, you'll find boutique hotels and well-heeled 
locals piling into chic entertainment districts such as the Zona Rosa and 

Zona G. Here, rust-tinted sunsets dramatically bounce off the bricks of 
upper-class Bogotá's Andes-hugging residential buildings – a cinematic 
ceremony that begins the city's uproarious evenings.

Bogota is full of contrasts. Since it was founded in 1538 untill today 
it has been growing steadily and shaping its identity. Its typically colonial 
quality is still evident today. Towards the end of the 19th century, the 
Spanish style was replaced by other European tendencies. France's 
influence is evident in many of the palaces built during this period. In 
the residential areas, the English tendencies are evident in the houses 
built during the mid-twentieth century. Towards the end of the century, 
as in most big cities in the world, skyscrapers and huge shopping 
centres were built, following the North American tradition. In order 
to witness this vast variety of architecture in the city, the best thing is 
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to visit the different areas which still retain their original features, and 
immerse yourself in a city full of charm, knowledge, entertainment and 
the wonderful aromas of its cuisine.

Bogota in 1717 became the capital of the Spanish colony of 
New Granada and even after independence from Spain was the 
capital of the country. Due to its far remoteness from the sea it was 
not immediately obvious that this city would become the capital of 
Colombia. The plateau was home to the indigenous Indians Muisca, a 
farming community, and they turned to an abundant source of colonial 
labor. This economic advantage was the capital city of the country. The 
colonial city can still be found in the Candelaria district.

The city is listed not only the capital of Colombia, but also of the 
department Cundinamarca, although it is not formally a part from 
it. Cundinamarca is the only department whose capital is defined by 
the national constitution. This means that a relocation of the capital 
requires a constitutional amendment and not a simple decision of the 
Provincial Assembly.

At first sight, Bogotá may not impress you. The constant rain, 
chilliness, and ominous pine-forest mountains make London seem 
sunny. But give Bogotá time and you will discover a sophisticated city 
of skyscrapers, glitzy upscale shopping centers, restaurants to satisfy 
even the most discerning palettes, and a nightlife that will leave you 
needing a vacation from your vacation. Colombia's capital, and by far 
the country's largest city, Bogotá is a sprawling metropolis, home to 
eclectic, experimental architecture, a large bohemian university crowd, 
a lively cafe scene, and dozens of attractive city parks. It is a city bursting 
with energy and culture.

Free rein: the remarkable street art of Bogot
Without fear of arrest, Bogotá's street artists are able to take their 
time creating masterpieces on the walls of Colombia's capital city. 
The incredible works vary in method, scale and message, with many 
containing fascinating cultural nuances and historical references. 

To promote the artists to an international audience and help 
visitors decipher many of the messages contained in the art, the Bogotá 
Graffiti Tour was started. The twice daily 2½-hour walking tour through 
the city is thoroughly rewarding. Simply show up at Parque de los 
Periodistas in the city center and join in the street art crawl.

A crime no longer
Until 2011 graffiti was a crime in Bogotá, with artists working in fear 
and under the cover of darkness. Then on August 19, 2011 a 16-year-
old street artist by the name of Diego Felipe Becerra was shot to death 
by police while spray-painting his trademark Felix the Cat on Boyaca 
Ave. Despite paint on his hands and a bullet in his back, police accused 
him of robbery and reported that they had killed him in self-defense. 
The outcry, which included condemnation from the United Nations and 
the eventual arrest of the two officers, triggered a massive shift in the 
city's tolerance to street art. The establishment, including the mayor, 
outwardly shifted their views and graffiti became an acceptable form of 
cultural and artistic expression rather than a crime.

The local government have since provided grants to artists, as 
well as commissions for murals on large walls, which climb up to seven 
stories in height. There were to be some boundaries, however, with 
monuments and public buildings out of bounds to street artists. This 
led to two artists being picked up for spray-painting Christmas graffiti 
on a police station in a wealthy neighborhood of the city, though as The 
Guardian reported at the time, there were no arrests – the pair had 
been hired by senior officers to add some holiday zest to the building's 
drab walls.

The unwritten code
Graffiti has always been a dark art, with rich traditions in rule breaking, 
so telling street artists where they can or can't paint will never be met 
with perfect success. That said, there is an unwritten code among 
Bogotá artists that is more thoroughly adhered to, and this is to not 
paint over others' works. This has led many home and shop owners to 
happily accept, or even request artists to create large murals on their 
properties as it radically reduces the amount of less attractive tagging 
on their properties.

Many international street artists have been lured to the scene by 
Bogotá's reputation, and it's become the norm for them to reach out 
to local artists, either to learn the lay of the land or to work on pieces in 
collaboration. Australian street artist Crisp actually decided to stay in the 
city, and has now called Bogotá home for several years. Besides portraits 
of wildlife, spray-painted freehand or with stencils, he places numerous 
death masks on walls – the guide on the Bogotá Graffiti Tour noted his 
masks are to represent reflections of society.

DJ Lu
One of the most prolific street artists in Bogotá is DJ Lu, a fine art 
graduate, trained architect and professor who paints politically-
motivated stencils across the city in his spare time. Perhaps because 
of the pointed messages in some of his work, he still keeps his true 
identity secret. One small stencil features a person hung to death 
from an industrial oil pump, and is thought to highlight the conditions 
Colombians face working in the oil industry as well as the harm foreign 
investment in natural resource extraction is having on the environment. 
By painting a large and detailed portrait of Marco Tulio Sevillano, a man 
who was burned to death while sleeping rough on the street, DJ Lu also 
put the country's historical treatment of the homeless into sharp focus. 
We're told his stencil of a pineapple fused with a hand grenade is meant 
to shed light on the issue of landmines still lurking beneath the fertile 
soil of Colombia's farmland. 

Animal Poder Collectivo (APC)
Also known as Animal Power Crew/Cult, this street art group (along 
with the Bogotá Street Art Collective) is one of the two most productive 
collectives in Bogotá. Formed in Colombia more than a decade ago, APC 
has since taken its work around the world. Some of its key players in the 
Colombian capital include Stinkfish, Pez, Franco and Temor. Each artist 
has varied styles and techniques, but they often follow similar themes 
when painting side by side – unsurprisingly, animals are a key subject.

Stinkfish, one of the founders, has family links to both Colombia 
and Mexico. His work, famous for face stencils and dynamic freestyle 
spray strokes, has been shown in LA, New York, London and Paris. His 
work in Bogotá also includes other techniques like paste-ups, stickers, 
and characters.

(Source: Lonely Planet) 
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Massive Bangkok Development to 
Have Five Hotels

One Bangkok, a development to be built on a 
41-acre site near the city's Lumphini Park, will 
include five hotels when completed in 2025.

Majority owner TCC Assets and minority 
owner Frasers Centerpoint plan to open the 
first phase of the $3.5 billion project in 2021 
and finish the site four years later. 

The development will have an emphasis 
on sustainability, including setting aside almost 
half the site for green space and ensuring 
that the project's five office towers qualify 
for Leadership in Energy and Environmental 
Design (LEED) certification.

The developers didn't disclose the hotel 
brands, though Frasers Centerpoint oversees 
both U.K.-based brands Malmaison and Hotel 
du Vin as well as serviced residences under 
the Fraser Suites, Fraser Place and Modena by 
Fraser brands.

One Bangkok will also have three luxury 
residential towers as well as retail space and 
civic/cultural areas.

Seoul Sky, a Glass and Class Experience

Seoul Sky, the world's third highest observatory, 
has opened in the Korean capital of Seoul. 
The observatory is located on the upper floors 
(117-123) of Seoul's new and now tallest 
building, Lotte World Tower. Seoul Sky was 
designed with the concept of 'The Beauty and 
Pride of Korea'.

Even before it's opening, Seoul Sky broke 
three Guinness World Records.  The sky deck 
on the 118th Floor will be the 'world's highest 
glass-floored observation deck'.

The Sky Shuttle elevator has been 
recorded as both the fastest double-deck 
elevator with a speed of 500 metres per 
minute and the elevator covering the longest 
distance. Seoul Sky will provide a view of the 
entire city through the glass walls on all sides.  
On clear days, visitors will be able to see as far 
as Songdo, Incheon and the Yellow Sea.

Seoul Sky is located in Songpa-gu in 
the southern suburbs of Seoul. A general 
admission ticket to Seoul Sky costs 27,000 
Korean won (approx. US$23.50) and children 
24,000 Korean won (approx. US$22).

On Your Marks, Heritage Race Heads 
for Melbourne

The Heritage Race is headed to Melbourne this 
May, after making runs in Singapore, Bangkok 
and Kuching. The first to be held in Australia, 
the race aims to unearth local stories for good 
while doing good at the same time. This event 
will support and raise funds for Orange Sky 
Laundry and Shower that provides free laundry 
and showers to the homeless in the city of 
Melbourne.

The event presents Coffee and Culture as 
its theme and will take place on May 28 2017 
at 10am. Registration is open to all walks of life 
and participants are to form teams of two to 
six for the race. There are special packages for 
family with children under 12 years of age.

The Heritage Race is founded by travel 
guru and Web in Travel founder, Siew Hoon 
Yeoh who is passionate about raising awareness 
of local heritage among travel professionals 
and locals. The first Heritage Race started in 
Singapore and has since visited Bangkok and 
Kuching in Borneo. 

The teams will try to find 12 coffee and 
culture related stops within the city where 
participants will unlock the clues and complete 
challenges in order to get a stamp from the 
station marshals. Teams who complete all 
challenges are eligible for a draw where they 
can win cash prizes. Social influencers amongst 
the participants will be recognised with novelty 
prizes for the ‘Most Social’ and ‘Best Dressed 
Team’. 

The race route is curated by Localing 
Private Experiences Melbourne, and supported 
by Visit Victoria and City of Melbourne and 
online media Travel Weekly Asia and Web 
In Travel. The race trail pays homage to 
Melbourne’s strong coffee culture and to the 
iconic elements that has shaped the city to be 
what it is today. 

Through this race, organiser Approach 
Events & Consulting hopes to continually 

increase awareness of Melbourne’s rich 
heritage and at the same time give back to the 
local community.

Vienna Tourist Board: 90% of Viennese 
Residents Say: "We Benefit from 
Tourism" 
The Vienna Tourist Board carried out its 
most extensive survey to date of attitudes to 
tourism among Vienna's residents - with highly 
satisfactory results. 

The representative survey of more than 
2,000 Viennese was carried out in 2016 in 
months with both a weaker and a stronger 
influx of visitors. It shows that the positive 
attitude of the Viennese to tourism has not 
changed significantly compared to previous 
studies, although the number of bednights has 
been rising continuously.

The vast majority of respondents (89%) 
confirm that tourism is an important economic 
factor for Vienna. The Viennese do not currently 
regard renting out private apartments to visitors 
as a serious problem: 59% of respondents say 
they are not bothered if private apartments 
in the vicinity of their homes are rented out, 
though this does represent a problem for 15%. 

More than 20 million visitors travelled to Houston 
in 2016, a figure that reflects a new record for the 
city and achieves a benchmark goal two years 
ahead of schedule.

An estimated 20.5 million domestic 
and international visitors came to the Bayou 
City during the 12-month period according 
to figures compiled by research group TNS 
Global and the State of Texas. Houston First 
Corporation, which in partnership with the 
Greater Houston Convention and Visitors 
Bureau is responsible for growing convention 
and tourism business in the city, released 
the numbers Wednesday ahead of its annual 
Tourism Summit on March 30.

Houston Welcomed a Record of 20 
Million Visitors in 2016


