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World Tourism Cities Federation (WTCF), which was voluntarily formed by famous tourism cities and tourism-

related institutions in the world under the initiative of Beijing, is the world’s first international tourism organization 

focusing on cities. Established on 15 September 2012 in Beijing, its headquarters and Secretariat of WTCF are based 

in Beijing, and Chinese and English are its official languages.

Guided by the core vision of Better City Life through Tourism, WTCF provides services to its members that cover 

the entire tourism industrial chain. It aims to facilitate exchanges and cooperation among members, spread 

the experience of tourism city development, promote tourism products and resources, and contribute to the 

development and prosperity of world tourism industry. Starting with 58 founding members, WTCF has now grown 

into an international tourism organization with 128 city members, 65 institutional members and 6 branches. City 

members cover 62 countries and territories. Its institutional members include travel agencies, mass media, airports, 

airline companies, hotel groups, cruise companies and financial firms. With its growing appeal, capacity, leadership 

and influence in the tourism industry, WTCF is credited as the fastest-growing international tourism organization.

In the future, WTCF will continue to promote win-win development between and among cities and institutions and 

build a wider platform for all members.

inroduction to Wtcf

AbouT WTCF
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WTCF Fragrant Hills Tourism Summit is an important 

annual event of the Federation, attracting international 

tourism organizations, government officials of tourism 

cities and senior executives of tourism-related institutions 

from all over the world. Through five successful sessions, 

it has grown into a comprehensive platform of the 

tourism community for promoting exchanges, enhancing 

cooperation, boosting economic growth and building 

consensus of member cities and institutions. Major media 

organizations in the world, including leading newspapers 

and magazines, TV channels, websites and social media 

sites, have provided all-round coverage of the Summit 

to countries and regions across the world, attracting the 

attention of tens of millions of readers and viewers.

The program of the Fragrant Hills Tourism Summit 

includes thematic forums, trade fairs, investment fairs, 

tourism promotion events and tourism exhibition. To 

select the host city of the Summit, the mayor of the 

member city or his/her authorized representative will 

first submit the application in a formal letter, and then 

present the city with a candidate statement at the Council 

meeting. The members of the Council will choose the 

host city by anonymous voting. The Summit each year will 

vote for the city to host the Summit two years later.

FRAGRAnT HIllS TouRISm SummIT

02.indd   5 17-9-8   下午4:38



WTCF data platform is a special-purpose database focused on the development of tourism cities, which specializes 
in the collection and classification of the data of tourism cities. Through standardized management, systemic 
analysis and visualized inquiry, it presents the information of tourism cities in the form of data. The main functions 
of the platform include data search, data analysis, development index management, tourism data management, 
system and access management, which allows WTCF members to share data with the Federation, and conduct 
trend analysis, compare advantages and share experience.

Through continued engagement in academic research, WTCF has accumulated about 14,000 pieces of raw data on 
the development of world tourism cities, and some 1.88 million pieces of data collected from tourism consumption 
surveys. In the meantime, WTCF has signed MOUs with international organizations including the United Nations 
World Tourism Organization (UNWTO), Pacific Asia Travel Association (PATA) and Global Tourism Economy Forum 
(GTEF) as well as member units such as Ctrip to cooperate on the exchange and sharing of tourism destination 
data and the joint development of database.

Through the WTCF data platform, our members can get updated information about the development in the 
tourism market, consumption behavior of tourists and operation of tourism companies in order to analyze 
the situation and make informed decisions. We hope our members will actively provide data and information 
about their cities, including statistics for a total of 32 indexes in 6 categories, i.e. appeal of tourism resources, 
competitiveness of tourism industry, support of cities, convenience of travel, tourism’s contribution to economy 
and tourist satisfaction, as well as data on city development, tourism industry and tourism market.

Service Flow of Data Platform (Illustration)
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InTEGRATED SERvICE PlATFoRm oF 
GlobAl TouRISm InvESTmEnT

In the economic system of the modern world, tourism is the most attractive sunrise industry, and the first choice for 

more and more investors. To promote exchange, cooperation and investment development in the world tourism 

industry, WTCF has set up the Committee of Investment and built the “Integrated Service Platform of Global 

Tourism Investment”. With its members coming from well-known investment funds and group companies, the 

Committee of Investment manages over US$200 billion of capital. Through this platform, WTCF is able to provide 

to its city and institutional members a diverse package of services, including information on project supply and 

demand, valuation consulting services, training, survey and exchange programs, policy interpretation and analysis, 

market statistics publication, instant information search and match-up, and promotion of best practices.
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Key ProjectS

 meeting
Project features: exploring the hot issues in the industry, and discussing new ways of 
                                     development
Cooperation model: hosting and co-hosting
Contact: WTCF Secretariat liaison Department: info@wtcf.org.cn

  Sharing of academic outcomes

 Title: 2017 International Forum on Chinese outbound Tourism (IFCoT)

                      & Release of WTCF Research Results

 Date: 9 January 2017

WTCF and its member unit Ivy Alliance Tourism Consulting co-hosted the 2017 International Forum on Chinese 

Outbound Tourism and released its latest research results, the Annual Report on the Development of World Tourism 

Cities (2016) and the Report on World Tourism Economy Trends (2017). Senior leaders of well-known Chinese tourism 

institutions shared their insights and professional opinions on the distinctive features and development trend of China’s 

outbound tourism market in 2017, the potential of high-end customized tourism, the demands and consumption 

patterns of the younger generation of tourists, self-service outbound tourism products and other subjects.

Over 200 guests including diplomats and senior executives of tourism organizations from several countries, 

representatives of international organizations, representatives of WTCF members, and leading outbound tour operators 

in China attended the forum.

ACTIvITy PlATFoRm
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  Investment and financing consulting and sharing

 Title: WTCF briefing on the investment opportunities in los Angeles 

 Date: 19 may 2017

To keep its members and investment institutions updated about the tourism investment seminar of the Los Angeles 

Fragrant Hills Tourism Summit 2017, WTCF invited Stephen Cheung, President of World Trade Center Los Angeles, 

to elaborate on the investment opportunities in Los Angeles during a briefing session held in Beijing.

The briefing offered information about Los Angeles’ geographical resources, environment protection efforts, 

support of high-tech professionals, development of transportation industry and real estate market, introduced the 

impact of Chinese companies on the city’s trade and tourism, and provided interpretation of government policies 

and regulations on business development. Representatives of some of the members of the Investment Committee 

attended the session.

 member exchange and cooperation

 Title: Second meeting of the First Council of the WTCF Committee of Cruise Industry

 Date: 1-2 June 2017

During the Fifth China International Cruise Summit (Qingdao), the second meeting of the First Council of the 

WTCF Committee of Cruise Industry was held. Representatives of the Council members of the Committee and 

specially invited guests attended the meeting, and the Council member units made proposals on the work of 

the Committee. At the meeting, with the approval of the Council member units, Russia Coastal Frontier Tourism 

Bureau, French Marseille Cruise Club, Alibaba/Fliggy, Blue Economic and Financial Center of SPD Bank, and other 

eight organizations joined the Committee. Boasting more than 100 members today, the WTCF Committee of Cruise 

Industry has grown into the most globally influential organization of the cruise industry in China.

02.indd   9 17-9-8   下午4:38
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 Regional Forum

Project features: exploring regional tourism development, unleashing the potential of 
                                     tourism resources, and promoting win-win tourism cooperation
Cooperation model: hosting and co-hosting
Contact: WTCF Secretariat liaison Department: info@wtcf.org.cn

  WTCF Asia Pacific Tourism Conference 2017

 Date: 26-27 march 2017

WTCF Asia Pacific Tourism Conference 2017 was held in Penang, Malaysia under theme of “Belt and Road: Development 

of Tourism Corridor and Node Cities”, with the aim of seizing the historic opportunity of the Belt and Road Initiative to 

build the Belt and Road tourism corridor and node cities, promote the exchanges and cooperation among tourism cities 

and institutions and inject new impetus into world tourism development.

During the conference, WTCF issued the Call to Action on the Building of the Belt and Road Tourism Corridor and Node 

Cities.  The members of WTCF pledge to leverage the organizational advantages and platform function of WTCF to 

02.indd   10 17-9-8   下午4:38
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connect with the “Belt and Road” initiative focusing on eight areas: developing tourism products, building infrastructures, 

setting tourism standards, facilitating tourism investment and financing, providing consulting services, promoting 

tourism resources, strengthening personnel exchange and training, and sharing data and information, and take the lead 

in the construction of node cities along the “Belt and Road” tourism corridor, in order to provide fresh experience for 

world tourism cooperation.

Some 300 delegates, including the representatives of the UNWTO, city and institutional members of WTCF, experts of the 

WTCF Expert Committee, and representatives of the state government of Penang, attended the conference.
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  2017 WTCF los Angeles Fragrant Hills Tourism Summit

 Theme: Impact of Globalization on World Tourism City Development

 Date: 19-20 September 2017

 location: los Angeles, uSA

With its emphasis on the building of a globalized tourism market and the development trend of the tourism 

economy, the 2017 summit will further enhance the brand image and reputation of WTCF members and boost 

the influence and appeal of tourism destinations and enterprises. Through the participation and contribution of 

all members, the summit will strive to improve the joint development and sharing mechanism, and explore new 

drivers for sustainable development of the tourism industry. 

The main programs of the summit include: keynote speeches, forums, tourism investment seminar, tourism trade 

fair and tourism exhibition.

 Fragrant Hills Tourism Summit
Project features: annual gathering of the tourism industry, and globally renowned brand of 
                                     tourism activities
Cooperation model: hosting
Contact: WTCF Secretariat liaison Department: info@wtcf.org.cn

02.indd   12 17-9-8   下午4:38
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  2016 WTCF Chongqing Fragrant Hills Tourism Summit

 Theme: Sharing Economy and the Development of World Tourism Cities

 Date: 19-20 September 2016

 location: Chongqing, China

Some 400 delegates from 89 cities and 57 tourism institutions all around the world and 6 international 

organizations attended the 2016 Chongqing Fragrant Hills Tourism Summit. More than 120 news organizations, 

including Xinhua News Agency, CCTV, People’s Daily, CNN, BBC and China Daily, provided a full coverage of the 

summit to viewers and readers in many countries and regions.

The 2016 Chongqing Fragrant Hills Tourism Summit issued the Chongqing Declaration of World Tourism Cities 

Federation, which presented a six-point proposal from the perspectives of the definition, characteristics and trend 

of sharing economy as well as its impact on world tourism cities and the tourism industry, with the aim of injecting 

a new driving force into the development of world tourism cities with the concept of sharing economy. The 

pioneering effort of WTCF to introduce the idea of sharing economy into the development of world tourism cities 

was fully acknowledged by the delegates and guests attending the summit.

02.indd   13 17-9-8   下午4:38
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  2015 WTCF Rabat & Fez Fragrant Hills Tourism Summit

 Theme: World Tourism Cities: Diversity and Sustainability

 Date: 20-22 September 2015

 location: Rabat & Fez, morocco

The 2015 Rabat & Fez Fragrant Hills Tourism Summit was attended by some 400 participants, including 311 

representatives of 100 WTCF members, i.e. 69 cities and 31 institutions from 42 countries and regions, as well as 

other invited guests. The participants of the summit had an in-depth discussion on topics such as how to help cities 

reinforce their distinctive tourism features, cultivate tourism brands, and improve tourists’ consumer experience 

in the context of an ever-expanding global tourism market, and how to serve diversified tourism demand with 

new marketing tools, promote the sustainable development of the tourism industry, protect the ecological 

environment, cultural diversity and inheritance of tourism destinations.

With the coordination of WTCF, leading Chinese travel agencies including CITS, CYTS (WTCF institutional members) 

organized a “Tour of 1,000 Chinese Tourists to Morocco” before the summit, which significantly increased the 

knowledge of Chines tourists about Morocco. The Fragrant Hills Tourism Summit held in Rabat and Fez gave a 

strong boost to the sales of Moroccan tourism products in the Chinese market. On 1 June 2016, Morocco formally 

launched visa-free policy for Chinese tourists. According to the statistics of Morocco’s tourism department, the 

number of Chinese tourists increased by 565% from 2016 to 2017.
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  2014 WTCF beijing Fragrant Hills Tourism Summit

 Theme: World Tourism Cities: market and Cooperation

 Date: 4-5 September 2014

 location: beijing, China

The summit was attended by about 600 participants, including the representatives of the United Nations, the world's 

leading tourism organizations, members of the WTCF Expert Committee and some 85 founding members of the 

Committee of Civil Aviation, Committee of Tourism-Related Businesses, and Committee of Media Organizations.

The 2014 Beijing Fragrant Hills Tourism Summit held a tourism trade fair for the first time. Through the online match-

making reservation system, buyers and sellers of China-oriented inbound and outbound tour programs can engage in 

one-on-one, face-to-face business negotiations. The summit also launched an upgraded official website and strengthened 

the We-media platform. Also during the 2014 summit, the WTCF Council decided that future summits will be held 

alternately between Chinese and non-Chinese member cities every year.
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 matrix media Platform
Project features: a media platform base on information submitting system that connects 
                                     with all forms of  media resources for the promotion of WTCF members
Cooperation model: send information through information submitting system
Contact: WTCF Secretariat Public Relations and branding marketing Department 
                    publicity@wtcf.travel

The WTCF We-media platform is a platform for the collection and distribution of contents based on the 

information submitting system. It is a giant database of tourism contents that contains information 

provided by over 190 member cities and institutions of WTCF. After being processed and edited, the 

information is posted on the WTCF website, magazine, WeChat and other terminals and pushed to over 

40 well-known media platforms, including Sina (Weibo), Tencent (WeChat), The Travel Channel, News 

Republic, Facebook and Twitter, to provide large-scale, in-depth and wide-ranging tourism promotion 

opportunities for members.

PRomoTIon AnD PublICITy
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The information submitting system, which is part of the WTCF database, creates a link between WTCF 

members and popular media organizations for information transmission and builds an important 

platform and bridge for matrix promotion. Through the system, WTCF members can submit a large 

volume of official tourism information of their cities on a real-time basis. After being edited and compiled, 

the information will be instantly released and communicated through WTCF’s We-media platform and its 

leading media partners. The information submitting system also features the function of communication 

services between WTCF and its members and among the members themselves. The system was formally 

launched at the end of 2016.

official
website

Weibo
Wechat

APP

newsletter

magazine
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Information Submitting Procedures
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As of August 2017, WTCF had received information submitted by 40-member units, and published 

over 500 pieces of bilingual information, which had been viewed over 10 million times.
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no. Submitted by Contents Type viewed

1 Milan Fashion Milan Transforms into City of Gourmet Food Gourmet 
Recommendation 30,000+

2 Buenos Aires City Tourism of Buenos Aires Promotion Video 50,000+

3 Berlin Berlin: A Bustling City Travelogue 20,000+

4 Jiaozuo Jiaozuo Launches Tourism Promotion Center in 
Los Angeles Industry News 50,000+

5 Tuniu.com Mid-year Review of Tuniu 2017 Industry News 60,000+

6 Sevilla Must-See in Sevilla Travelogue 30,000+

7 Florence Introduction to Florence City Introduction 10,000+

8 Qingdao A Brand-New Experiment of Tourism + Finance:
Qingdao Tourism All-in-One Card Officially Launched City Information 20,000+

9 Washington, 
DC

A Charming Capital: 
Washington Develops Diversified MICE Destination City Information 30,000+

10 Minsk 950th Anniversary Celebration of Minsk City Information 20,000+

Selected examples of submitted information
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 Promotion Activity

Project features: customized promotion activity based on customer demands 
                                     and resource availability
Cooperation model: co-hosting
Contact: WTCF Secretariat liaison Department: info@wtcf.org.cn

  Wellington Promotion Conference

 location: beijing, China

 Date: 28 may 2014

The Government of Wellington and WTCF co-hosted the Wellington Promotion Conference at the WTCF Experience 

Center. More than 100 guests and representatives of over 20 media organizations attended the event.

WTCF regularly invites its members to small-group discussions on hot topics in the industry, and issues such as 

product designs.

As a branch organization of WTCF and the observer and messenger of related industries, the Committee of Media 

Organizations is committed to providing differentiated brand promotion services for cities, institutions and 

WTCF members in the relevant industries. By choosing the media platforms that can best serve the needs of the 

customers, it aims to tap into the comparative strengths of different types of media, i.e. wide coverage and prompt 

information transmission of news media; in-depth reporting and lasting promotion effect of specialized media; 

exclusive communication channels such as airline and high-speed railway media. With its advantages such as high 

penetration rate and unlimited geographic coverage of digital media, the Committee of Media Organizations can 

deliver customized services that are well-targeted at the brand vision and development goals of member units, 

including news release, special report, high-end interview, special issue and press conference.
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  “moi Helsinki” Tourism Culture Promotion Campaign

 location: beijing, China

 Date: 13-15 may 2016

Helsinki, a city member of WTCF, held the "Moi Helsinki" campaign in Beijing. WTCF’s We-media platform launched 

a customized website section for Helsinki on the theme of "Moi Helsinki", which provided comprehensive and all-

round exhibition and publicity of the city’s natural and cultural landscape. The content of the media promotion 

campaign included: city landscape, tourist sites, gourmet selection, festival celebrations in 2016, tourism routes on 

the sea and selected tourism products. The promotion campaign was concurrently carried out on iQIYI, Sina, Travel 

Geography and other media platforms.
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 Introduction to Projects
The training is provided to all WTCF members.The purpose of training is to help non-Chinese member cities 

to learn more about China’s tourism market and the needs of Chinese tourists, and better communicate and 

collaborate with tourism businesses and media organizations in China. It also increases the knowledge and 

understanding of Chinese member cities of the global tourism market, and supports their marketing campaigns 

in overseas destinations. Two to three training sessions are held every year, and customized training programs are 

provided on an ad hoc basis.

TRAInInG SERvICE
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2017 International Tourism Destinations 
(Cities) Promotion and marketing Training
location: beijing, China
Time: 17-20 April 2017

"2017 International Tourism Destinations (Cities) Promotion 

and Marketing Training”, a four-day training program, 

was held in Beijing. Representatives of WTCF member 

cities from 17 countries including Finland, Germany and 

Belgium, and diplomats of the embassies and consulates 

of these countries took part in the training.

Focusing on hot topics in the tourism industry including 

the current status and development trend of China’s 

outbound tourism, the consumption pattern of outbound 

Chinese tourists, and MICE tourism, WTCF invited experts 

and scholars of renowned higher learning and research 

institutions such as the Chinese Academy of Social 

Sciences, Nankai University and Beijing International 

Studies University as well as senior managers of leading 

tourism companies including Ctrip and Grand China MICE 

to give lectures with both theoretical explanation and case 

analysis. WTCF also arranged meetings with well-known 

tourism media organizations and visits to the headquarters 

and outlets of leading tourism companies, creating the 

opportunities of face-to-face exchange and interaction for 

the trainees.

Seminar on overseas Promotion of Chinese 
Tourism Cities
location：macao Special Administrative 
Region, China
Time：14 october 2016

Representatives of the tourism management authorities 

of over ten Chinese cities, including Beijing, Guangzhou, 

Kunming, Qingdao, Xiamen and Tianjin attended the 

seminar. The seminar was co-sponsored by WTCF, Global 

Tourism Economy Forum and the Macao Government 

Tourist Office.

The participants of the seminar shared the view that the 

seminar was targeted, practical and instructive, providing 

them with the opportunity to have in-depth exchanges 

with experts and colleagues on the challenges they faced 

in their actual work. They also commended the guest 

speakers for the quality of their lectures. After the seminar, 

the participants expressed the hope for WTCF to organize 

more activities of this kind, and shared the desire to host 

such events in their own cities and further strengthen 

cooperation with WTCF.

2016 International Tourism Destinations 
(Cities) Promotion and marketing Training
location：beijing, China
Time：29 march -1 April 2016

The lecturers and guest speakers of the training program 

included renowned experts and scholars in China's 

tourism industry, senior executives of Chinese tourism 

companies as well as tourism media professionals. The 

courses focused on the current status and future trend 

of outbound tourism in China, consumption structure, 

pattern, consumer psychology and behavior of outbound 

Chinese tourists, tourism marketing and promotion in 

the Chinese market and reception services for Chinese 

tourists. During the seminar, the trainees also visited Ctrip 

Beijing, had face-to-face meetings with tourism media and 

colleagues in the tourism industry, and paid field visits to 

tourist attractions.

 Regular Training
Project features: held regularly, international and professionaltraining programs for
                                      specific industries
Cooperation model: hosting or co-hosting
Contact: WTCF Secretariat Administrative and General Affairs Department: traning@wtcf.org.cn
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 Customized Services
Project features: making targeted training plans based on the actual needs of members
location: beijing, China
Cooperation model: co-hosting
Contact: WTCF Secretariat Administrative and General Affairs Department: traning@wtcf.org.cn

  Edinburgh "China Champions learning Journey" Training Program

 location: beijing, China

 Time: 27 may - 4 June 2017

WTCF co-hosted the "China Champions Learning Journey" upon the request of Edinburgh. The training was 

conducted by lecturers, managers of renowned tourism businesses and well-known tourism media professionals 

invited by WTCF through class teaching, workshop, case study and field trip. The trainees visited three Chinese 

cities, i.e. Beijing, Shanghai and Nanjing. To meet the training needs of Edinburgh, WTCF organized field trips for 

the trainees to leading Chinesetourism companies including Utour, Tuniu.com, CITS, CAISSA outlets and Ctrip 

headquarters (Shanghai). WTCF also arranged for the trainees to meet with well-known tourism media in China, 

i.e. Tencent, iQIYI and Sina, for business talks, and worked with Shanghai Tourism Bureau to invite famous tourism 

companies and government officials in Shanghai to meet with the trainees. This customized training program has 

further strengthened the cooperation between the two sides.
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The global tourism market is thriving. In particular, with its high-speed growth in outbound tourism, the Chinese market has 

attracted the eyes of tourism cities from all over the world. To serve the needs of its members for broadening the marketing 

channels in China’s destination cities, enhance the quality of reception services for Chinese tourists in the international market, 

and bridge the cultural gap by enhancing mutual understanding trust, the WTCF Secretariat will host a four-day International 

Tourism Destinations Promotion and Marketing Training Program from 9 to 12 April 2018 in Beijing. The training session will 

be focused on issues of interest to WTCF’s international member cities, including tourism promotion in the Chinese market, 

the needs of Chinese tourists, MICE tourism and WTCF’s academic research project Market Research Report on Chinese 

Outbound Tourist (City) Consumption, and conducted in such forms as class-teaching, seminar, case study and field visit.

The training will be provided in English, and renowned experts and scholars, senior executives of tourism companies 

as well as tourism media professionals will be invited to give lectures and interact with the trainees. The courses will 

focus on the current status and future trend of outbound tourism in China, consumer psychology and behavior, tourism 

marketing and promotion in the Chinese market and MICE tourism market in China. During the seminar, the trainees 

will have the opportunity to visit the headquarters of major tourism operators in China, including Ctrip, CITS, Tuniu.com, 

Utour and CAISSA Beijing, meet face-to-facewith Tencent, Sina, Travel Channel and other media, and sign up for tours in 

local tourist attractions. We believe the program will leave you a memorable impression.

The 2016 and 2017 programs were attended by 27 WTCF members. In 2017, the city of Edinburgh organized the "China 

Champions Learning Journey”. Tourism management professionals from across the industry, including members of 

Edinburgh’s tourism bureau, airport groups, shopping centers, tourist attractions and hotel groups, attended the training 

session and spoke highly about the organization of the program.

For more information about the training opportunities of WTCF, 

please follow the information release on WTCF’s official website at www.wtcf.org.cn

For participation:

Contact person: Mr. Wang Jian/Ms. Bai Yu

Email: training@wtcf.org.cn

Fax: 010-65280923

Preview:

2018 International Tourism Destinations Promotion and marketing Training

Day 1 Day 2 Day 3 Day 4

Morning

·  Opening ceremony
·  Introduction to WTCF
·  China’s tourism in the global 
context

·  Overview of the 
consumption of outbound 
Chinese tourists
·  Consumer psychology 
and behavior of Chinese 
tourists

·  Development trend of 
global tourism
·  Analysis of the 
composition of 
outbound Chinese 
tourists and their 
consumption pattern ·  Tour of Beijing’s 

tourism resources

Afternoon

·  Current status and 
development trend of outbound 
tourism in China
·  China’s tourism market from 
the big data perspective

·  MICE tourism
·  Discussion

·  Visit to Ctrip, CITS 
and other tourism 
businesses
·  Visit to Tencent, Sina 
Weibo and other tourism 
media

Evening ·  Dinner meeting with 
professional tourism media

·  Dinner meeting with 
tourism businesses - ·  Graduation 

ceremony

Program of the 2018 International Tourism Destinations Promotion and marketing 

Training (tentative)
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Project features: promoting the tourism resources of member cities to boost their visibility 
                                     and influence in the international tourism market
Cooperation model: attending on behalf of members, organizing the participation of members
Contact: WTCF Secretariat liaison Department: info@wtcf.org.cn

WTCF organizes its members to take part in major international tourism exhibitions such as WTM, ITB and BITE or 

attends these shows on their behalf to promote the tourism resources of member cities and tourism products of 

member institutions. To serve the needs of its members, WTCF prints out and distributes brochures (the contents of 

which shall be provided by the members themselves) at major tourism exhibitions for members who are not able 

to attend the shows themselves.

ExHIbITIon SERvICE

  2017 ITb berlin

 Date: 8-12 march 2017

WTCF led a delegation to the 51st ITB as its Exclusive 

Co-host and hosted the 2017 "World Tourism Economy 

Trends & Chinese Outbound Tourism" forum, which 

attracted sine 200 participants and professionals.

As a Vice Chairman unit of the WTCF Council, Berlin 

has taken an active part in the activities of WTCF 

and given strong support to WTCF’s work. The 

participation of the WTCF delegation in the ITB 

further strengthened the exchanges and cooperation 

between WTCF and its European members. ITB is 

a leading international tourism exhibition that is 

well-known for its professionalism, rich agenda 

and efficiency in the tourism industry. The 2017 ITB 

attracted over 10,000 companies from 184 countries 

in the world, with a total of 1,092 booths.

  2016 ITb berlin

 Date: 9-13 march 2016

WTCF led a delegation to the 50th ITB as its Exclusive 

Co-host.

During the exhibition, WTCF held a special forum 

on “China’s Tourism Market”, which analyzed the 

overall trend and main features of China’s inbound 

and outbound tourism, and laid out the priorities 

for the work of WTCF to promote world tourism 

development. Representatives of over 1,200 exhibitors 

attended the forum.
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  2017  bITE

 Date: 16-18 June 2017

WTCF has attendedBeijing International Tourism 

Expo (BITE) several times. During the 2017 BITE, WTCF 

distributed promotional materials at the exhibition 

venue to present the Federation and its member units 

to the visitors. Through 13 years of development, BITE 

has grown into a comprehensive international tourism 

exhibition and an important exchange and trading 

platform for both domestic and international tourism 

industries. Tourism institutions and invited buyers from 

over 80 countries and regions attended the exhibition, 

with a total booth space of 22,000 square meters.

  2016 WTm london

 7-9 november 2016

WTCF organized its city members including Riga, St. 

Petersburg, Beijing, Tanjung Pandan and Plovdiv to 

attend the exhibition, and hosted the Chinese Tourism 

Market Development Forum and WTCF Members 

Europe Meeting. The representatives of 19 WTCF city 

and institutional members attended the forum and the 

meeting, including London, Milan, Belfast, and Innova 

TaxFree. Other attendees included the representatives of 

the British tourism community and news organizations 

such as BBC, CCTV and Nouvelles d’Europe
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  2017 GITF

 Date: 23-25 February 2017

WTCF attended the exhibition on behalf of its 

members. It used the opportunity to promote its city 

and institutional members and engaged in extensive 

  2016 bITE

 Date: 20-22 may 2016

WTCF attended the exhibition on behalf of its member 

cites, and distributed brochures in the exhibition 

venue to promote and present its member cities and 

institutions to the public.

communication with colleagues in the tourism industry.

The Guangzhou International Travel Fair is known as "one 

of the most influential international professional travel 

fairs in China." GITF 2017 covers an area of 28,600 square 

meters, attracting the participation of 980 exhibitors and 

800 invited buyers. WTCF printed and distributed nearly 

1,000 copies of promotional materials to professional 

visitors and the local residents.
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 brand Report
Project features: exploring the development trend of the tourism industry through 
continuous research and producing reports with WTCF brand
Cooperation model: working with renowned academic institutions, scholars and experts in 
the tourism industry
Contact: WTCF Secretariat Administrative and General Affairs Department: traning@wtcf.org.cn

RESEARCH REPoRT

Report on the Development of World Tourism Cities
This annual report is the brand report of WTCF. Since the launch of the research program in 2011, 

WTCF has released the report for three years in a row.  Every year, the report features upgrades in the 

system of city evaluation indicators, and publishes the overall and classified rankings of world tourism 

cities index, which observes the world tourism industry from city's perspective, highlights the position 

and role of cities in the tourism industry, analyzes and compares the basis, changes and determining 

factors of the rankings, thereby providing reference for member cities in making city development 

strategies, and steering the sustainable tourism development of world tourism cities. Based on the 

results of the rankings, tourism development experience of key cities will be collected to increase the 

international influence of the report. In the meantime, with the data collected during the research for 

the drafting of the annual reports in previous years, we have built a world tourism cities database of 

WTCF, and put in place a data collection system and diversified data collection channels targeted at 

member cities to strengthen the WTCF database. The report aims to reflect the progress of tourism 

development in different cities through the research and analysis of the tourism city development 

index in its various dimensions, review the advanced experience and weak links of tourism cities, 

release the potential of tourism development in cities, and provide reference for making tourism 

development policies to member cities as well as intellectual support and decision-making services to 

world tourism cities.

market Research Report on Chinese outbound Tourist (City) Consumption
WTCF has been working with Ipsos, a world-leading market research institution, to release the 

report for three years since 2014. In each year’s report, while maintaining the consistency and 

continuity of the research contents, new research items have been added and the research base 

has been expanded, in order to better reflect the development trends of China's outbound tourism 

market through multi-perspective and multi-dimensional consumer survey, systematically and 

comprehensively summarize and present the consumption habits and behaviors of Chinese 

outbound tourists as well as ongoing changes, and help member cities and institutions improve 

market operation and services and update their knowledge about Chinese outbound tourists.
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Report on World Tourism Economy Trends
The report was jointly released by WTCF and the Tourism Research Center of the Chinese Academy of 

Social Sciences (CASS) in 2016 with the aim of studying the dynamic trend and direction of world tourism 

economic development, track the latest development of world tourism economy during the year, and 

make scientific forecast about the future trend of world tourism development. The report is well-received 

in both the Chinese and international tourism communities, and the data in the report are frequently 

quoted. Focusing on the popular issues in tourism development during the year, the report collects 

data and information about the global tourism economy in order to study the development trend of 

world tourism economy in the present-day and near-term future, demonstrate the annual features of 

tourism economy development in the world, and provide professional opinions and advices to member 

institutions and the wider international community.
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 Customized Report
Project features: providing customized research report based on the advantageous resources 

of the members of the WTCF Expert Committee to meet the needs of WTCF members
Cooperation model: working with renowned academic institutions, experts and scholars in 
the industry to provide customized report services
Contact: WTCF Secretariat Administrative and General Affairs Department: traning@wtcf.org.cn

 Cooperation Report
Project features: working with renowned international organizations, research institutions 
                                     and member units to study the trend of tourism development
Cooperation model: jointly financing research project
Contact: WTCF Secretariat Administrative and General Affairs Department: traning@wtcf.org.cn

Report on City Tourism in Europe
The report is the outcome of a research on the regional tourism development in Europe conducted by WTCF with the 
European expert resources of the Expert Committee. Members of the research team include Dr. Roger Carter of TEAM 
Tourism Consulting and his colleagues, Professor Karl WÖber of the MODUL University Vienna and his colleagues and Nancy 
Cockerell of The Travel Business Partnership. The report makes use of both quantitative and qualitative analysis and consists 
of five parts: the trend and competitiveness of city tourism in Europe, the overview of air transportation in Europe, case 
studies on the services of budget airlines, case studies on the development of smart tourism in smart cities and case studies 
on sharing economy. Through the analysis of tourism development cases of cities, the report addresses the key issues to 
tourism development in cities, and provides reference to the city members of WTCF in their policy making.

model Case of an open Tourism Destination in the landlocked Region – Chongqing’s Path to a 
World Class Tourism Destination
Situated at the heartland of China, Chongqing is a model example of China’s opening-up in the inland regions. 
To promote tourism development in Chongqing and build the city into a world-class tourism destination, WTCF 
provided a customized report for Chongqing with the resources of its Expert Committee on the occasion of the 
2016 Fragrant Hills Tourism Summit in Chongqing. The report, which put forward recommendations such as driving 
growth through reform, promoting precision management on the demand side, advancing supply-side reform, 
intensifying efforts in product development and pursuing innovation in marketing channels, aims to explore a 
new path of building world-class tourism destination for Chongqing. The report is a showcase of the strategic 
consulting and tailor-made report provide by WTCF to support the international development of its members.

unWTo-WTCF City Tourism Performance Research
The report is a joint research project conducted by WTCF and UNWTO. It aims to introduce a globally applicable 
investigation tool with a comprehensive list of performance criteria in the five key performance areas of Destination 
Management, Economic Perspective, Social and Cultural, Environmental Perspective and Technology & New Business 
Models, and provide the guidelines for world tourism cities to develop into tourism destinations that offer competitive 
and attractive tourist experience as well as efficient and new way of communication. The establishment of performance 
criteria in these cities and data collection from best case cities will help other cities learn their experience and improve their 
performance and assess the overall performance of city tourism.
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Project features:
jointly promoting tourism resources development, market investment and capital operation 
across regions and industries, and supporting the sustained and healthy development of the 
tourism industry and related services. The Committee of Investment will organize various 
forms of investment and financing negotiations, including face-to-face meetings between 
the owners of tourism project resources and the investors during the annual WTCF Fragrant 
Hills Tourism Summit; field trips for investment institutions to potential projects; and the 
Committee will also make use of the investment and financing section of the official WTCF 
website to present and promote information on tourism projects.
Contact: WTCF Secretariat business Development Department: bdd@wtcf.org.cn

InvESmTEnT AnD FInAnCInG SERvICES

The 2016 Chongqing Fragrant Hills Tourism Summit Witnessed the Signing of uS$16 billion of 

Contracts

On the afternoon of 20 September 2016, the investment seminar of the 2016 WTCF Chongqing Fragrant Hills 

Tourism Summit was held. This is the first seminar on tourism investment projects held by the Committee of 

Investment after its establishment.

The tourism investment seminar received 105 cooperation projects, with a total investment value of 107.13 billion 

yuan or US$16 billion, covering all types of tourism projects including tourist attractions, tourism complexes, 

tourist resorts as well as tourism-culture integration, tourism-agriculture integration, tourism-sports integration 

and tourism-medicine integration. The launch of these projects will not only inject new impetus into Chongqing’s 

economic and social development but also usher in a new round of construction of tourism projects.
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Official Websit Official Weibo APP WeChat

WTCF Secretariat Contacts

Add: 6th Floor, No.3 Dongbinhe Road, Deshengmen,

           Xicheng District, Beijing

Tel: +86 10 5155 0855

Fax:+86 10 6528 0923

E-mail: info@wtcf.org.cn

Web: www.wtcf.org.cn
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