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Creating a Global Environment of Diversity and Com-
plementarity for Tourism Cities
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Cheng Hong, Executive Deputy Chairperson of the WTCF Council, and Vice Mayor of Beijing
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Under the theme Diversity and
Sustainability, the Summit aims
to explore the diverse cultural
dimensions of tourism and ways of
tourism development, advocate the
preservation and promotion of the
unique characteristics of member cities,
and thus create a global environment

of diversity and comp|ememorify for

tourism cities. We believe cities are
the basic units of tourism development
and operation. As the world’s first
international tourism organization
focusing on cities, we must clearly
understand the economic, social and
environmental benefits of sustainable
tourism development and our important

responsibiliies in making it possible.
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Sharing Economy Affects the Tourism Industry:
New Model and New Realities
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Cheng Hong, Executive Deputy Chairperson of the WTCF Council, and Vice Mayor of Beijing
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The theme of the Chongging Fragrant
Hills Tourism Summit 2016, sharing
economy, conforms fo the economic
trend of the Internet era. In the
information age, the new patterns
and formats of the economy have
a profound impact on all walks of
life, especially the tourism industry.
"All of our members should be

aware of the opportunities of the

sharing economy. While seizing
these opportunities, we should also
recognize the challenges it brings. VWe
also encourage our members to learn
more about the patterns and formats
of sharing economy and realize further

development of tourism industry with
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Explore New Models of Tourism Cooperation
between Countries along the Belt and Road

RFE HEREEHEBESSMWPBEK  Song Yu, Secretary—General of WTCF

Countries and tourism cities along the
Belt and Road should champion the
idea of open, inclusive and shared
development, look for new models and
expand areas of cooperation, and build
a group of investment and development
platforms that can generate growth in
related sectors. We should strive to
create a more open tourism market,
build the Belt and Road tourism free
tfrade area through strengthened
bilateral or multilateral cooperation,
and explore the mechanism of multi-
formed cooperation between tourism

cities. We should leverage the rich

tourism cultural heritages of Belt and
Road to first realize the connectivity of
fourism markets, attract the participation
of private capital in the development
of tourism resources and achieve
unimpeded movement and efficient
allocation of resources and factors. We
should bring into play the primary role
of companies, strengthen exchanges
and cooperation among Belt and Road
cities and companies, bring up a group
of leading tourism companies and
enhance the comprehensive capacity

of Belt and Road fourism.
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Rising Status of the Asia-Pacific Region

in the Global Landscape

*F HRRENHBRESWPEK  Song Yu, Secretary-General of WTCF
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In the present era, tourism and travel have become a crucial force 1o
connect the world and bridge different civilizations, with widespread
impact on economy, society, culture, politics, ecosystem and other areas.
Especially, given the slow recovery of the world economy, divergent course
of globalization and rising uncertainties, tourism plays an irreplaceable role
in driving economy, connecting culture, improving geographic relations and
building ecological civilization.

As global tourism economy continues ifs rapid growth, some major trends
are worth of special attention: the status of the Asia Pacific region is
moving up in global tourism market; tourism in emerging economies have a
markedly higher growth than in the developed ones; a new round of global
infrastructure construction has sketched out a ‘super fourism map’; a new
wave of merger and acquisition is sweeping across the tourism sector; global
fourism is made more convenient; demographic changes have profound
impacts on tourism development; cities, as the pivots of global tourism

economy, are playing an even more important role.
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The Necessity of Tourism Investment
for Tourism Development

Ernest Wooden Jr. tEFikiFHMEx S RIEESEERE, SNSRI

Ernest Wooden Jr., Vice—Chairman of the WTCF Council, and President and CEO of Los
Angeles Tourism & Convention Board
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Investment is equo”y primo| for the
tourism industry as it is for resources
and business operation. Capital is
indispensable and the foundation
for all businesses. With 60 years of
development, the tourism industry
has been growing and expanding,
covering a wide range of fields, and
now becomes the leading indusiry in
ferms of economic size. It also plays
an extraordinarily important role in

socioeconomic development. As more

and more people travel around the
world, diversified tourism consumption
becomes the sources of income for
and contributes to the economic
development of various countries and

regions, and dramatically improves

urban economy and employment.
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A City’s Appeal: Ecology, Health, Culture, and Happiness
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Wei Xiaoan, Chief Expert of WTCF Expert Committee

What is the appeal of a city2 Demand-wise, city lacks ecology, health,
culture and happiness. The actual standard of living now is much higher
than before, but our happiness index has not grown that much, and the
feeling of happiness does not increase either. Therefore, everybody is
worried and anxious, which isn't doing any good to the quality of life. The
experience accumulated by city’s governors and builders up to this point
have resulled in a major change. Originally, cities were in pursuit of tall
buildings, big squares, wide roads, and large green spaces, which was
seen as the standard of modemization. After rapid progress for a decade,
we have found that this might not be the right path. In recent years, many
ciies have begun to seek another approach by tapping into the traditions,
shaping the city's culture, and integrafing new urban resources, and paid

more attention to the brand and culture of their cities.
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A Five-Year Journey of
Dedication and Perseverance
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Diversity in Tourists calls for Diversity in Services

F77 BESRFEAE VS REBER, PEEFR T SHBRATEEK, 25
Yu Ningning, Director of WTCF Committee of Tourism—Related Businesses, and Chairperson of

the Board and President of China International Travel Service
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The diversified demands in the tourism market may be a result of diversified
customers. The first outbound tourist source market is China’s post7Os, post-
80s, and postQ0s generations. These young generations are becoming the
mainstream customers in China's tourism market. The second is family travel,
which is also very popular, whereby the whole family, grandparents, parents
and son or daughter go on the frip fogether. This kind of travel is all about
exploring in a thorough way, and relaxing and slowing down your pace of
life. The third is high-end travel whose main customers are China’s middle
class and beyond. They love to enjoy luxurious and unique things during their
trips, and go on trips with unique features. In other words, they want o see
what other people can't see, eat what other people can't eaf, and enjoy
what other people might not be able to enjoy. The diversity of customers
calls for differentiated and diversified services. At the same time, we need
fo siress the importance of standardized services, for we need fo create and
set the right standards for our tourism services. The standards will serve as a

guidance for providing different services to different customers.
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Successful Tourism Generates
Emotional Resonance in Tourists

Gonzalo Robredo tER R HEE S 2IBE LTI fE. AR HEREEEE

Gonzalo Robredo, Vice—Chairman of the WTCF Council, Executive Director of the Tourism
Office of the City of Buenos Aires
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Here's what tourism looks like for a
city: you provide the right venue where
the tourists and the locals interact
and communicate. The government
shall provide such a background and

environment fo help tourists realize that

they are not on a fraditional type of
tour. Instead, they can learn more about
the local culture in various aspects,
which arouses deep emotions in the
minds of the tourists. VWhether they are
Argentinian or come from other countries,
emotionally invested experience will
inspire them fo fravel and enjoy the frip;
and become a whole new person when

refurning fo their homeland.
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A Five-Year Journey of
Dedication and Perseverance
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Elderly Tourism to be a Big Part of
Future Tourism Market

RWE HRRFERHRESSERERRER. IERKFHIE
Wu Bihu, Member of WTCF Expert Committee, and Professor at Peking University
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In 2045, the world population will reach @ billion and two ninths of
these people will be senior citizens. In other words, the number of
people over 60 years old will amount to 2 billion, and large numbers
of rural population will swarm info cities. As a result, future tourism and
leisure products must be convenient, safe and not too demanding.
Furthermore, the mentality of a senior citizen is similar to that of a
20-something-yearold young person. As we now live in the age of
entertainment and networking, genuine fourism must take info account
the physical limitations of the elderly. For example, a 20km hike is
not suitable for an elderly. The senior market is of significant potential
given the size of the population aged between 60 and 0. In 2050,
it is possible that the average life expectancy will reach QO years.
Scientists have discovered how to prolong life through the reproduction
of genetic chains, making the elderly tourism market even more
important. The senior citizens no longer have to work, they enjoy the
benefits provided by the government, and staying at home is simply

boring. In order o prevent this, many elderly people will choose to

travel, making elderly tourism a major trend in the future.

054 WORLD TOURISM CITIES



EEBHEE IEAIRIFmE
The Host and Guest Countries Collaborate
in Improving the Quality of Tourism
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Tokumura Shisei, Member of the WTCF Expert Committee, and Professor of Hangzhou

Normal University
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Tourism development carried out
for the sole purpose of tourists
while neglecting the livelihood
of the residents is not sustainable
Therefore, tourism development must
accommodate the rights and interests
of both groups. Although we are all
happy to see development, the issue
of overcrowding as a result of rapid
development will be exiremely costly
to resolve for cities. This is a serious
issue that we must address.

There are two reasons why this would
happen: First, the policy and plan
for tourism development are not very
reasonable, nor are they practical. The
planning process is usually targeted

at individual projects instead of

operation management and services.
Consequently, though the ultimate
goals and aims are correct, insufficient
supportive guidelines will certainly
lead to loopholes in the policies;
Second, the regulations and measures
formulated by government departments
and the operators of scenic spots
to enhance tourist experience may
look perfectly-designed and well-
intenfioned, they sometimes fail to get
the appreciation and cooperation of
fourists when being implemented due

to inadequate publicity.
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