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- The Pursuit of Perfection Creates a Quality Brand

Continuous Publish Annual
'Report on Development of
World Tourism Cities

WTCF has been releasing the Annual
Report on Development of World Tourism
Cities for 3 years in row. The report
observes and examines world fourism
development from city's perspective.
The report is an annual publication of
WICEF. It makes a periodic and systematic
assessment of global tourism development
from the perspective of cities, provides in-
depth analysis of the contribution made
by cities to global tourist sources and
destfinations in the market, industry and
regional context, and illustrates the function
of cities in tourism development. It focuses
on making comprehensive analysis on the
features and frends of intemational tourism
industry, with the aim of establishing
evaluation indicators and statistical
standards applicable worldwide, and
constructing a cooperation mechanism
for collecting data from multiple channels.
The report can serve as a template for the
industry and a guideline for city members
fo improve service facilities, and develop

more specialized and streamlined services.

Publish Report on World
Tourism Economy Trends
WTCF entrusted the Tourism Research
Center of the Chinese Academy of
Social Sciences (CASS) to publish the
Report on World Tourism Economy
Trends (2017). The aim of the report is
to scientifically analyze the direction of

world tourism economic development,
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accurately predict its future trends, foster
the professional image of WTCF and
expand its global influence.

Through the study of world tourism
economic frends, the report aims to
disseminate information on tourism
development and broaden people’s
vision on tourism. It views the effective
utilization and development of
resources from the perspectives of city
clusters and other aspects of economic
development. The report can be used
as a reference fo benefit tourism cities
and the fourism industry.

Based on the analysis and predicfion of
key data such as "fofal scale of world
fourism economy” and focusing on the
theme of "The Role of Tourism in the
World Economy”, the Report on World
Tourism Economy Trends (2017) outlines
the world tourism economic trends

through 8 different aspects.

Continuous Launch Market
'Research Report on

Chinese Outbound Tourist (City)
Consumption

WITCF and Ipsos [a world-leading market
research institution) have been jointly
conducting market research on Market
Research Report on Chinese Qutbound
Tourist (City) Consumption since 2014,
and released annual market research
reports for three years in a row. Research
items have been increased and research
bases have been expanded, while the
consistency and confinuity of research
contents have still maintained. Through

multi-perspective and multi-dimensional

consumer survey, both WTCF and
lpsos hope to better understand the
development trends of China’s outbound
tourism market, systematically and
comprehensively summarize and present
the consumption habits and behaviors
of Chinese outbound tourists as well
as ongoing changes in order to help
member cities and insfitutions improve
market operation and services and know

more about Chinese outbound tourists.

L aunching the Guidelines for
Quality Services of Tourism
Cities

On the basis of advanced service
practices of tourism cities around the
world, standards and guidelines of
tourism-related industry organizations and
award criteria of various social insfitutions,
and in keeping with the unique features of
world fourism cities, VWTCF put forward
the Guidelines for Quality Services of
Tourism Cities under the framework of the
Bejjing Consensus.

Tourism cities occupy a prominent position
in the development of world tourism.
Quadlity services can not only meet tourists’
demands and creafe great experience
for them, but also make contribution to
the sustainable development of tourism
cities. The formulation of the guidelines
is conducive to the development of a
touristfriendly city environment and a
livable community environment, and
to the building of a new order in the
international tourism market and the
healthy development and prosperity of

tourism cities.



