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EXHIBITION SERVICES
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To better serve its members, WTCF launched the services

of convention and exhibition participation. It produces free
promotional materials for its members to be circulated at
fourism exhibitions. WTCF aftends maijor international tourism
exhibitions such as WTM, ITB and BITE on behalf of its
members to promote their tourism resources and products.
WICF distributes over 3,000 copies of promotional materials

for its members at every exhibition.
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WTCF Attends China
International Travel Mart
(CITM)

China International Travel Mart (CITM) 2015 was held in
Kunming, Yunnan, and WTCF attended the exhibition on
behalf of its city members.

CITM, which is an annual event, is currently the biggest
professional tourism exhibition in Asia. It has been held
allernately in Shanghai and Kunming since 2001. At CITM
2015, more than 1,000 buyers from 105 countries and
regions participated in a series of activities including product
promotions and business negotiations. The CITM "Open Day”
attracted 80,000 visitors.

WICF set up display boards at the entrance of the exhibition
area, distributed promotional materials and actively
intfroduced the tourism resources of WTCF members, attracting
much atfention and inferest in cooperation from people both

inside and outside the tourism industry.
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Beijing International Tourism Expo 2016

Beijing International Tourism Expo
2016 (BITE 2016) was opened at
the National Agriculture Exhibition
Center on 20 May 2016. The
Vice Chairman of China National
Tourism Administration VWu Wenxue,
WTCF Secretary-General Song Yu
and distinguished guests from China
and abroad attended the opening
ceremony. WTCF participated in the
show on behalf of its city members,
and handed out leaflets in the
exhibition hall to promote its city and
institutional members to the public.
On the day of opening, many fourist
insfituions came to WTCF's booth for

consultation and discussion.

Through 12 vyears of development,
BITE has become a world-class fourism
exhibition that is highly professional,
broadly participated, influential and
effective. Additionally, BITE has
become an important exchange and
trading platform for both domestic and
infernational tourism industries. Some
1,000 exhibitors and buyers from 80
countries and regions as well as 30
Chinese provinces were invited to

attend the exhibition in BITE 2016.
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WTCF Hosts International Tourism
Exchange Berlin (ITB) 2016/2017 and 2017
“World Tourism Economy Trends & Chinese
Outbound Tourism” Forum

On 9 March 2016, the 50th ITB opened
in Berlin, the capital of Germany. WTCF
participated in the event as the Exclusive
CoHost of the exhibition.

In order to promote the exchange,
communication and cooperation between
world tourism cities, VWWTCF cooperated
with ITB as the Exclusive Co-Host and
actively took part in various preparation
work of the exhibition. WTCF set up its
own booth during the exhibition, while
WTCF city members such as Abidijan,
Belgrade, Helsinki, Salonica, Beijing,
Chongging, Guangzhou, Qingdao,
Mudanijiang, Yangzhou and Zhangjiajie
attended the exhibition.

Founded in 1966, ITB is a leading

international tourism exhibition. It is

well-known for its professionalism,

richness and efficiency in the tourism
industry. The year 2016 marked the
50th year of ITB. The tfofal exhibition
area of [TB 2016 exceeded 160,000
square meters. 850 top buyers,
10,000 exhibitors, 23,000 exhibition
visitors and 50,000 individuals from
185 countries and regions in all five
continents attended this event. The
visitor flow exceeded 115,000.

On 8 March 2017, the 51st ITB was
officially opened in Berlin. WTCF led a
delegation to the show as its Exclusive
Co-host and organized the “2017
World Tourism Economy Trends &
Chinese Outbound Tourism” forum.

The forum attracted more than 200

parficipants and experts.
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WTCF Attends WTM 2016 and
Holds Europe Meeting

From 7 to @ November 2016, the World Travel Market
(WTM 2016) was held at ExCel london. WTCF organized
its city members including Riga, St. Petersburg, Beijing,
Tanjung Pandan and Plovdiv to attend this exhibition, and
hosted the Chinese Tourism Market Development Forum and
WTCF Members Europe Meeting. The representatives of 19
WICEF city and insfituional members attended the forum and
the meeting, including london, Milan, Belfast, and Innova
TaxFree. Other affendees included the representatives of the

British fourism community and news organizations such as

BBC, CCTV and Nouvelles d'Europe.
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WTCF Attends Guangzhou
International Travel Fair
2017(GITF)

The Guangzhou International Travel Fair 2017 (GITF)
was held on 23 February in Guangzhou. Representing its
members at the exhibition, VWTCF actively recommended its
city and institutional members, and printed and distributed
nearly 1,000 copies of promotional materials to professional
visitors and the local residents.

The Guangzhou Infernational Travel Fair is reputed as “one
of the most influential international professional travel fairs in
China.” GITF 2017 covers an area of 28,600 square meters.
The number of participating companies in the fravel fair

amounted to 980 and the number of buyers reached 800.
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The WTCF We-media platform is a platform for the collection

and distribution of contents based on the information

submitting sysfem. It is o giant dafabase of tourism contents
that contains information provided by over 190 member cities
and institutions of WTCF. After being processed and edited,
the information is posted on the WTCF website, magazine,
WeChat and other terminals and pushed to over 40 well-
known media platforms, including Sina (Weibo), Tencent
(WeChat), The Travel Channel, New Republic, Facebook
and Twitter, fo provide large-scale, in-depth and wide-ranging

fourism promotion opportunities for members.
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Wellington Promotion
Conference in Beijing

On 28 May 2014, the Government
of Wellington and World Tourism
Cities Federation (WTCF) cohosted the
Wellington Promotion Conference at
the WTCF Experience Cenfer.
Wellington joined WTCF in August
2013. Celia Wade-Brown, then Mayor
of Wellington City, led a 35-member
delegation to Beijing, including
representatives from government,
business and education fields, and held
a conference to promote Wellington's
fourism resources in the hope of
enhancing the city’s image and visibility
in China.
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“Moi Helsinki” Tourism Culture
Promotion Activity

From 13 to 15 May 2016, Helsinki, a city member of
WTCF, held the “Moi Helsinki” campaign in Beijing. The
objective of the activity is to infroduce the arfistic, cultural, and
business achievements of Helsinki to the tourists of Beijing.
This campaign was held to mark the 10th anniversary of

the establishment of sister-city relations between Helsinki

A ]
[ AEEA LS [ TARTER |

and Beijing. During the experience activity, the then Finnish
Ambassador to China, Ms. Marja Rislakki, and the then
Manager of Helsinki, Mr. Jussi Pajunen, introduced the art,
culture and tourism of Helsinki to the guests.

During the campaign, Finnish arfists staged fop-class music
and dance performances. The Finland Convention Bureau set
up an exhibition booth to share fourism information of Finland
at the main venue of the event in Xidan Square. Meanwhile,
Helsinki held five business activities in Beijing, including
China-Finland Indoor Air Purification Technologies Forum,
Slush Up! Entrepreneurs Conference, Stay in Finland, Forum
of Arctic Maritime Industry and Maritime Intelligence, and
Beautiful Beijing Winter Stadiums Symposium.

WICF delivered a special report on the event.
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WTCEF Officially Launches the
Information Submitting System

In order to allow our members to better communicate and share
resources with each other, and use our We-media platform
fo promote fourism resources and publish information, VWTCF
has developed an information submitiing system that enables
information fransmission between cities in different parts of the
world. The information submitiing system has both a Chinese
and English version. Members from different regions can log on
to the systfem with automatically assigned accounts fo fransfer
texts, photos and videos. The information will be instantly sent
to WTCF, and published and disseminated on the We-media
platform and other media. Moreover, members can also
communicate one-on-one with each other by email within the
information submitting system, which realizes all-dimensional and
multi-channel communication between WTCF and its members

and among WTCF members themselves.

WTCF Launches Official
iChannel

At the press conference of WTCF Chongging Fragrant Hills
Tourism Summit 2016, WTCF signed a strategic partnership
agreement with iQIYl. On 1 October, WTCF iChannel was
officially launched. At present, the WTCF iChannel presents
videos of member cities such as Belfast, Edinburgh, Penang
and Moscow and its own promotion videos. The iChannel is
now part of WTCF's media matrix promotion platform.

iQIYI Travel Channel was formally launched on 22 April
2010. The channel has more than 100 tourism programs,
which are watched over 1 billion times every year. As the
leader of China's internet travel channel, iQIYI Travel Channel
provides the most abundant tourism videos in China. To
date, the channel has developed over 100 programs, with 4

million daily viewership worldwide.
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WTCF organizes member exchange programs in the sub-
committees every year. The sub-committees meet on a regular
basis to discuss issues of focus in the industry, hot topics,

product designs and other topics.
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International Forum on the “Belt and
Road & Tourism Cooperation”

On 16 January 2016, the International Forum on the “Belt and Road & Tourism
Cooperation” was opened in Altay, Xinjiang. The forum was jointly organized
by World Tourism Cities Federation (WTCF), Xinjiang Tourism Bureau and
Altay Administrative Office. Through uniting experts and scholars, the forum
was aimed at further strengthening exchanges and cooperation in cross-border
tourism, ice-snow fourism and high-end customized tourism between world
tourism cities, under the strategic framework of the “Belt and Road”".

More than 150 experts, scholars and officials from China National Tourism
Administration, provincial tourism bureaus and WTCF attended the forum. They
had heated discussions on the hot topics in the development of world tourism
industry like cross-border fourism, ice-snow tourism and high-end cusfomized

tourism.
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Coordination Meeting of the
Committee of Tourism-Related
Businesses, Committee of

Civil Aviation, and Committee of
Media Organizations

On 2 March 2016, World Tourism Cities Federation (VWWTCF) convened
the coordination meeting of the Committee of Tourism-Related Businesses,
Committee of Civil Aviation and Commitiee of Media Organizations.
Senior managers and representatives of more than 46 airlines, fourism
companies and media organizations attended the meefing.
Representatives of Chinese National Geography [CNG), Tencent, Sina
Travel, China Radio International (CRI) and other media were invited
to deliver speeches. The participants discussed topics including ways
for companies fo establish effective sale channels with the help of new
media in the age of the infernet, and for tourism destination cities to
promote products through new channels and new means.

During the meefing, representatives of China Infernational Travel Service
(CITS), China Youth Travel Service (CYTS), Air China, All Nippon Airways
[ANA) and other fravel agencies and airline companies infroduced their
new air routes and products and carried out discussion on such themes
as the development and changes of the fourism market, fourism markefing
and publicity, and how to enhance cooperation among destination cites,
travel agencies, civil aviation operators and media. Meanwhile, China
Association of Private Equity (CAPE) conducted fruitful communication
with other participants on fourism project investment and financing. The
meeting served ifs purpose of strengthening communication among WTCF
sub-committees, VWTCF members and companies of different types,
deepened mutual understanding and played a positive role in resources

and experience sharing, joint cooperation and market expansion.
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2017 International Forum on Chinese
Outbound Tourism

On 9 January 2017, World Tourism Cities Federation (WTCF) released its
latest research results, the Annual Report on Development of World Tourism
Cities 2016 and Report on World Tourism Economy Trends (2017). At the
same fime, WTCF and Ivy Alliance Tourism Consulting co-hosted the 2017
International Forum on Chinese Outbound Tourism (IFCOT). About 200
guests including 5 ambassadors, officials of over 70 foreign embassies,
top executives of tourism organizations, representatives of international
organizations such as Shanghai Cooperation Organization, representatives of
WTCF members, and leading outbound tour operators in China attended the
forum. Cheng Hong, Executive Vice Chairperson of the WTCF Council and
Vice Mayor of Beijing, delivered a speech.
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WITCF provides consulting services to members. It leverages the
resources of the Expert Committee, resources of its own database

and dafa resources of pariners to develop academic platforms,

promote the brand building of WTCF and its members, and
provide guidance fo the market and the tourism industry. To serve
members’ interest in China’s outbound tourism market, VWWTCF
carries out market survey and research from the perspectives of
market frends, consumption habits of Chinese tourists, and fourism
destinations. WTCF also publishes the results of authoritative
studies of the tourism industry as well as tourism-related academic
researches, market reports, theoretical discussions, forum
transcripts, and fraining guidehmes.

The services provided by WTCF include, but are not limited
to, research on the China outbound tourism trends in WTCF
member cities of ke\/ regions in the world, tourist experience
and satisfaction, tourist behavior and attitude, tourist demands
and intentions, development and optimization of tourism
products, advertising channels and effects in the Chinese market,

destination marketing strategies.
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WTCF Holds Yangzhou Tourism

Development Seminar

In November 2014, WTCF co-hosted
the Yangzhou Tourism Development
Seminar with Yangzhou Municipal
Government and Yangzhou Tourism
Bureau. WTCF Executive Deputy
Secretary-General Li Baochun, Chief
Expert of the Committee of Experts
Wei Xiaoan, Deputy Director of the
Committee of Experts Zhang Hui,
members of the Committee of Experts
Li Mingde, Tokumura Shisei and Jin
Lliangjun as well as representatives
of the Committee of Tourism-Related
Businesses and the Committee of
Media Organizations attended the
seminar and offered their advises for

tourism development of Yangzhou.

The seminar is the first time for the
members of the Expert Committee
members and representatives of
other WTCF sub-committees to visit a
Chinese member city of WTCF and
share their insights for the city’s fourism
development since the establishment
of the Federation. During the
seminar, the experfs and enterprise
representatives of WTCF offered
suggestions on the internationalization
of Yangzhou's tourism industry,
and in particular the transition of
Yangzhou from a city for sightseeing
to a resort for leisure and vacation.
Representatives of WTCF's enterprise
members, including CITS, CTS,

CYTS, Ctrip and RTC-CATS, said that

they had learned more about the

fourism resources and advantages of
Yangzhou through the seminar.

The Yangzhou Municipal Government
and Yangzhou Tourism Bureau
expressed their appreciation for the
success of the seminar, and expressed
the hope to further strengthen
cooperation and communication with
the experts, enterprises and media

through WTCF in the future.
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renowned scholars, senior managers and praciitioners in the fourism
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World Tourism Destinations (Cities) Promotion

and Marketing Training Program

From 29 March to 1 April 2016,
WICF successfully held the first World
Tourism Destinations (Cities) Promotion
and Marketing Training in Beijing.
The key aspect of this training is to
demonstrate how world tourism cities
could promote their cities in the Chinese
market. 20 trainees from @ cities and
5 embassies attended the training
program. The training attracted many
international cities, such as Edinburgh,
Abidjan, Athens, Victoria (Seychelles),
Belgrade, Sofia, Rabat and Tanjung

Pandang.
On 14 October 2016, the “Chinese
Tourism Cities Overseas Promotion

Seminar” co-hosted by WTCF, Global

Tourism Economy Forum and Macau

Tourism, was held in Macao. 23
representatives from @ Chinese member
cities as well as the specially-invited
guest city Penang of Malaysia attended
the seminar.

On 17 April 2017, the 4-day "2017
World Tourism Destinations (Cities)
Promotion and Marketing Training
Program” opened in Beijing. About
20 representatives attended the
training program this year, including
representatives of VWWTCF city members
Nairobi, Riga, Helsinki, Hamburg,
Berlin, Abidjan, Brussels and Victorig,
and embassies and consulates of
Tajikistan, Brazil and Coate d'Ivoire.
The lecturers and guest speakers of the

fraining program included renowned

experts in China's tourism industry,
senior executives of Chinese fourism
companies as well as tourism media
professionals. The courses focused on
the current status and future trend of
outbound tourism in China, consumer
psychology and behavior, tourism
marketing and promotion in the
Chinese market and MICE market in
China. During the fraining, renowned
tourism enterprises and media outlets
had face-to-face communication with
the trainees. The trainees also paid field

visits to tourist attractions.
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Edinburgh “China Champions Learning
Journey” Training Program

WICF corhosted the “China Champions Leamning Journey” with its member
city Edinburgh in May 2017 The training program was initiated by Edinburgh
Tourism Action Group (ETAG). A total of 14 frainees from Edinburgh’s tourism
bureau, hotel association as well as marketing and other tourism-related
departments participated in the training. They visited three Chinese cities,
i.e. Beijing, Shanghai and Nanjing, met with WTCF member insfitutions
such as CITS, Utour, CAISSA, Tuniu.com, Ctrip, and members of the WTCF
Committee of Media Organizations Sina and Tencent, and explored the
fourism resources in the three cities by field trips. With the cooperation of its
institutional and media members, WTCF had arranged a rich program for
the “China Champions Learning Journey”, including on-site training, business
talks and field visits, which helped the tourism operators of Edinburgh to get

a deep understanding of China's tourism market.
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In today’s world economic system, fourism is the most

attractive sunrise industry, and the favored destination for
more and more investors. In order fo promote communication,

cooperation and investment in the world’s tourism industry,

WITCF launched the Committee of Investment, and set up the

INVESTMENT & FINANCING SERVICE OF

"International Tourism Industry Equity and Investment Integrated
Service System”. Members of the Committee of Investment
include renowned investment funds and group companies,
managing over 200 billion US dollars of capital. Through this
platform, WTCF provides ifs city and insfitufional members
with a diversified package of services, including disclosure
of project supply and demand information, value assessment
and consulting, training and survey, policy analysis, market
statistics release, instant information searching and matching
and dissemination of successful experience.
Since the investment platform was established, it has received
the support of both Chinese and overseas invesfors. During the
016 Chongging Fragrant Hills Tourism Summit, o special trade
fair on tourism investment was held, concluding some 16 billion
US dollars of conract. The Commitiee of Invesiment is commitied
fo utilizing the comparative advantage of the global financial
resources and equity investment in order to meet the investment
and financing needs of its member cities, enterprises and
insfitutions, improve the allocation efficiency of fourism resources
and financial capital, and boost the healthy and sustainable

development of its city and instituional members.

Informiat lon Submitting Flow Chart of ithe Committes of Investmant
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