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Constructing a Solid Foundation for
Sustainable Tourism Development
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In February 2017, Ge Huayong, Chairman of China
UnionPay was named “Special Ambassador of
the International Year of Sustainable Tourism for
Development” by the World Tourism Organization
(UNWTO). He is the only special ambassador from
China. He will advocate tourism contribution to
economic and social development, engage in and
promote the exchanges and cooperation in fourism-
related fields, and offer UNWTO professional and
prospective suggestions on tourist service improvement.
At the "WTTC 2017 Global Summit” held in Thailand
on 26 April, Ge was named “Special Ambassador
of the Infernational Year of Sustainable Tourism for
Development” by UNWTO, marking that the role of
China UnionPay in supporfing and improving tourism
consumption services has been recognized by UNWTO.
Ge became Chairman of China UnionPay in October
2014. He is experienced at financial diplomacy and
infernational communication.

The number of foreign merchants accepting UnionPay
card payment has exceeded 20 million, the number of
domestic and foreign merchants accepting UnionPay
cards has exceeded 41 million, and the number of
ATMs supporting UnionPay cards has exceeded 2
million. Countries and regions like Hong Kong, Macao
and the UAE fully accept UnionPay cards; more than 70
percent of merchants in Northeast Asia and Southeast

Asia accept UnionPay cards; more than 80 percent of
American merchants accept UnionPay credit cards;
50 percent of European merchants accept UnionPay
cards. In 90 core business districts in the U.S., Canada,
Southeast Asia, Australia and New Zealand, more than
70 percent of merchants accept UnionPay cards,
and card holders may enjoy exclusive rights including
VIP lounge and Chinese guide. In Japan, 90 percent
of chain convenience stores support UnionPay card
payment; many supermarkets, cinemas, gas stations
and taxi cabs in Singapore accept UnionPay card
payment.

The Chinese young people born in the 1980s have
become the key consumers of outbound tourism.
They prefer novel means of payment. In Hong Kong,
Macao, Taiwan, Singapore, Australia, the UAE, Canada
and other markets, more than 400,000 POS machines
accept "Quick Pass”. More than 10 million foreign online
merchants accept UnionPay card payment, the official
sites of 35 world-renowned airlines accept UnionPay
cards, and tourists can book air tickets and hotels online
with UnionPay cards. Tax refund for shopping is a service
valued by outbound tourists, and UnionPay's outbound
tax refund service has covered more than 300,000
merchants in 38 key countries and regions.

China UnionPay is striving fo “serve global tourists
wherever they go”.

058 WORLD TOURISM CITIES



Interview =imiFik

T AHERKERKEEE DFEAMREETRERIKFER (UNWTO ) BE22EB2A RN, &R “1GR

bzl PIFFEL AR RAJIRSCRA” ERUES .

Bz 2 D IR R AR R 1 B SR A9 4T
A, REERXR. XEE. BiaH

. BARE, NIEFKE. £5L
. BEiRESMSIISRmEREL
ROk, TE, HetnTEsERRLY
AR R MERR N ARIEIE .

KAk R kiR
AFF A RARAREE

FEUNWTORITIEF DMK,
HEEEK ‘MFSRE" IHRERMN
Wi, EFERURIRNEE, 5512
HAN2IMHLfE, BE/LNAEEF ARG
EIIAWTO, 2EEFRRIER,
PRe2st. AR . ANERRENHBM
%, XEETH T EERFIVAZESNR
EB. EUE, 2016F 25Kkl eliE
T7.67512%TrE, 1B1K3.3%, 2K
il g4 55 R ERITEIEIR10.2% .
Bz AR R ST SRR T 2R R
SR, AIFSERMEK, KzlE
ZRNEF R RS .

B2, ZeeREFEKA IR
B, WXEFKEATE, FRIEX
SRWNEREFIEBRAZANE, R
THERMELH, &EBSIMmKizLY
RIRTIsEEA R . A0, EFFAakRE
BRI R RARARE, 22
iR IR R R, ESSISE
EREFIRE. T, UEFERE.

A5 B AR LR RiE

AT R R EE AR

iz, XIEIRADEFER. SR
BRYSHRD, B— 1 REBIMASER
FMIELLAL . SRR, SEE
MBS IR RIRAOF A . B2, EF
*k, BA—SERTMXIIEF LI
RiR, WESHRRIPFENTE, BE
s RIS R . tean, A
MR BU5. BHHTIEFA,
BEBIAT LIRS, AMNIIH
. X BR. ZREFELERE
BHA, PIReSECUIBIAIIRAE .

SR, HNBREMER, Bk
ZHERSNTARF IR ESEX]
IRERBEHTESE. BRI, IIX
PRFESIMERIRF, KMTASE
AFNIETELL, BT HARSHRIPMIEFE
&, (@ TR AT LR R

Ft, BEFREMEIASBAFMEH
A, BRI AIFER RIS,
BXpEEEKE VAR SHRIPPRER
ASBRMMEHLRIRMEXRE .

REFEENZTRSZE]
WAl RIS 4 R B B A ST 42

fRFLOREBTREERE. &
WETE. BE0E. DEETSHRER
BHER. MRS ‘& £, 17
B M. 127 SET, XEATIIE
RE B I ARSI . I
L4 SEFEIR TS E R ROR
.

H80, W2HRE, BFXIR
MEEMERIMERHE . BARKEK
TEEIUTFI2021L3K, BREAR
EETERT. R, tESET I
SEERBK, —LERMIBKXA

MIUPARBREGFNR ST,
LURTT R IR FSI I EitiR
EEBSEE . XESERREEEER
SAETRE LT, RSO ENE
i, THIFERSIERSEEFNG .
PRLL, SREERISIIRS, 2IEdtik
MRS EE R R —INE S

bisk =S e SR NEFIIE S NelE =N
iR, A SEHEIFELE AT, BEN
XA Bl IRIEARE, EHh2iEE
AMINBEBEEF ., XEREEFAIE!
B, BEITH—ZER AR
IciipiEZR, BFIRF AR, Fit, I
IF, FIRFEXTWEXRDENRE.
BRI RIS AR AR .

IRATFIIRERHTH R B AZERIARRE,
Il DUE AT A IR
73, BT AIMNERR . BIREERY
BEEHN, BRIKEDEERFRZFH
RE. I, BRI, EHRNEFS
75, HEEFRIRELY AL A RAIIR ST
£t HRZAIRIrE R EIIRAY
ARSI

— XF AR, RARRMIRN ] —

201257827 HBEHEK S EARRRINA/
RES/66/288., ZRIWBIE TA “HIIFEN
Rk WESETHFERBASRRNG, Hep
BE, “IRFWINSIEMLY, BYER, gy
FERRN="EEMHERTH. KiFlLSE
AT DR, BEEEREAIRLL, FRERS
Ne.”

20145 12B 19 BE X TR BIEES
BRIFFE PRI RTIFERIRIN?, SEEURZR AR LRIFHY
BEEARRINA/RES/69/233 . 1ZRiNIEE,
“BIRESIRIFE R AR FERR WA F D BT 554E
ZFIBRMEEAREA U NERWNNE, 5EF
MENEWNFIR B LIRS, HERRRS
MVE, AUEREnSnEREEBERRER
FRA9SEEL. 7

WORLD TOURISM CITIES 059



SimiFi% Interview

A keynote speech titled "Constructing a Solid Foundation for Sustainable Tourism Development" delivered by Ge Huayong,

Chairman of China UnionPay at the 22nd UNWTO General Assembly in Chengdu

Economic sustainability
is fundamental to tour-
ism sustainability

Tourism is an industry highly relying on
environment. Both major factors like
international relations, regional situ-
ation, political conflicts and natural
disasters, as well as minor factors like
economic fluctuations, ecological
changes and infrastructural condi-
fions may affect tourism develop-
ment. Now | will share my view on
how to promote the sustainable de-
velopment of international tourism.
Over the past nearly 50 years since
the founding of UNWTO, with the set-
fing of the global theme of the times-
“peace and development” and the
deepening of economic globalizo-
tion, especially with the successive
accession of major economies to
WTO in the 21st century, the global
economy has grown rapidly, and in-
ternational economic, business and
people-to-people exchanges have
become increasingly frequent, which
has directly driven the development
of global tourism. According to es-
fimation, global tourism created an
output value of 7.6 trillion U.S. dollars
in 2016, up 3.3 percent from 2015.
The contribution of global tourism to
global GDP has reached 10.2 per-
cent. In return, tourism development
has boosted economy. Tourism has
become a pillar industry of many
countries and regions.

However global economic growth
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is uncertain, and the imbalance in
regional economic development,
especially the long-term econom-
ic depression of many low-income
countries, has restricted their national
purchasing power and will eventu-
ally affect tourism sustainability. Thus,
economic sustainability is funda-
mental to tourism sustainability. To
promote tourism sustainability, efforts
should be made to promote the sta-
ble, balanced and sustainable de-
velopment of the global economy.

Harmony of man and
nature is an important
reflection of tourism
sustainability

Tourism is a green low-carbon indus-
fry consuming few resources, causing
little pollution to environment and
building harmony between man and
nature. All countries have paid in-
creasingly close attention to tourism
resource development. However,
in recent years, some countries and
regions have excessively developed
fourism resources, and paid little at-
fention to ecological environmental
protection, so as to affect tourism
sustainability. For example, people’s
excessive development of forests,
islands and wetlands has destroyed
wildlife habitats; people’s irrational
development of historical, cultural,
architectural and artistic heritage or
sites may lead to cultural relic dam-
age and losses.

Of course, we are pleased to see a

growing number of countries or phil-
anthropic organizations have start-
ed fo promotfe and advocate the
rational and orderly development
of fourism resources, and intensify
tourism environment protection, thus
accomplishing the harmony of man
and nature, well balancing develop-
ment and protection, and promoting
tourism sustainability.

Thus, the harmony of man and no-
ture is an important reflection of
tourism sustainability. Relevant sides
should explore the harmony of man
and nature in fourism development
and protection.

Secure and convenient
payment is basic sup-
port for tourism sustain-
ability

Tourism development is inseparable
from the construction of software
and hardware environment including
fransportation and communications,
cafering and accommodation, lan-
guage communication and health
and medical treatment. Tourism in-
fluences various industries including
food, housing, transportation, travel,
shopping and entertainment. The
normal operations of these industries
are inseparable from payment ser-
vice. Secure and convenient pay-
ment is the basic support for tourism
sustainability.

From a global perspective, electronic
payment infrastructure construction
remains relatively backward. Though



more than 12 billion payment cards have been issued across the world, but
most holders are in regions with high penetration of electronic payment such
as East Asia, Western Europe and North America, people in some countries and
regions are sfill using the most fraditional payment mode-cash, and electronic
payment infrastructure represented by bank card payment sfill lags behind.
This makes tourism payment inconvenient, and cross-border fravelers have to
carry cash and face the risks of cash loss or theft.

With the constant acceleration in fechnical innovation in the global payment
industry, and the endless emergence of innovative business models, intfernet
payment and mobile payment have developed rapidly and gradually pen-
etrated into people’s daily life. These secure and convenient innovative pay-
ment modes help further facilitate tourism consumption and enhance tourism
experience. Thus, | call on tourism-related industries to vigorously promote the
popularization and application of secure and convenient payment modes.
Traveling and exploring a new world is a human instinct. With unique charm,
fourism has become an important means of strengthening exchanges and
enhancing mutual trust for people, and promoted the development of the in-
ternational economy. Here | propose that we should join hands to Construct a
Solid Foundation for Sustainable Tourism Development and offer tourists better
services and experiences.
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UN Resolutions about Sustainable

Tourism

The UN General Assembly resolution A/RES/66/288
on 27 July 2012 passed The Future We Want, the
outcome document of the UN Conference on
Sustainable Development, which emphasized that
“The rationally-planned and effectively-managed
fourism industry can make major conftributions to
sustainable development in three aspects; Closely
related to other industries, tourism can generate
decent job opportunities and bring frade.”

The UN General Assembly A/RES/69/233, passed on
19 December 2014 about promoting sustainable tour-
ism including eco-four, and about poverty reduction
and environmental protection, pointed out “Sustain-
able fourism industry, including eco-tour, is the major
driving force of sustainable economic growth and
generatfing decent job opportunities, can produce
positive influence on incomes and educations, thus
eliminating poverty and hunger while directly helping
redlize the development goals set by the international
community.”

UN General Assembly A/RES/69/313 on 27 July 2015
passed the Addis Ababa Action Agenda, the out-
come document of the Third International Confer-
ence on Financing for Development in All Regions,
which pointed out “it is necessary to development
and use various innovation tools, include sustainable
development info the main force, and monitor the
influence of various economic activities including sus-

tainable tourism on sustainable development.”

The UN General Assembly A/RES/70/1 Transforming

our World: The 2030 Agenda for Sustainable Develop-
ment was passed 25, September 2015. The resolution

passed a set of SDG, which is holistic, people-cen-
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