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LA, Qingdao and Xiamen Airlines, the three WTCF members, will open direct flight

2017 ARG 2ELES AL, N EHTKREEEEFRER (18
9B 19H—20H&E “XREZH" &2 BEEEBCIMEREINT Bt ) 1800 7T/ ARAIOENNIE, EIBAIR
UpRIhZ T, IEREAE, BENENE % 9 FKMrLk, BRAERE —IUL EERMNE (FEH ) ER(EE 500 7T
KiEE. BIM=BRAT. 8™k BIKE 787 BN . XFEMLN /AR B, AREREZERR. M

BERREZERZHERT T=EFMN,  FEAIMERFHRHZENEREZT  HROBTHER, BEREBOITETILE
EfT 2017 F£12 5 1 B, EXFFE EAEREBITTHZR. ASRERERENE m, NIk
B E ChEERESKEHMTE D BRBZUMETMERE, B EikiE. B5. B3F. BERHTSM
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IR, Global News
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On September 19—20, WTCF
Fragrance Hill Tourism Summit 2017
was held successfully in LA, the City
of Angeles. During the Summit, LA
Tourism & Convention Board, Xiamen
Airlines and Qingdao Commission
of Tourism Development signed the
three-party cooperation agreement,
announcing they would open on
December 1, 2017 the direct flight
connecting LA to Qingdao, the
famous seaside tourism destination in
China.

Qingdao-LA flight route is the ninth
inter-continental route opened
by Xiamen Airlines. Three two-way
flights will be made on a weekly
basis by Boeing Dreamliner. This
flight established more convenient
air bridge for the pair of sister cities.
In this period, Xiamen Airlines
offers independent travelers the
economy-class return tickets at 1800
RMB (tax excluded). The return-
ticket price for group travelers
is minimum 500RMB/person (tax

excluded). At the same time, to
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meet the passengers’ multi-level
and personalized travel demands,
Xiamen Airlines has launched the
return package ticket for business
class seats, thus providing multiple
choices for passengers travelling to
USA for tour, business, relative visit or
overseas study.

On this route, Xiamen Airlines has
launched a number services and
products for passengers, such as
custom-made food, onboard WIFI,
seat selection after paying, duty-
free shopping, car rent discount
in North America and extra
bonus & credit accumulation for
members, etc., thus upgrading
their travel experience. At the
same time, to attract passengers
beyond Qingdao to take this flight
to LA, Xiamen Airlines provides
the maximum 300RMB subsidy for
passengers arriving in Qingdao
on CRH. It also provides the
independent passengers with
free hotel service taking domestic
flight to Qingdao and take the
international flight to LA, who stay in
Qingdao for 6~24 hours.

According to Ms. Petty Marcjaniet,
the Vice Director of LA Tourism &
Convention Board, more than one
million Chinese tourists travelled
to LA in 2016, making it the first
American city that received more
than one million tourists from China.
Also in 2016, tourist spending in
LA amounted to 1.6 billion USD,
achieving two-digit growth for six
years in a row. Such growth rate is
believed to carry on in the future.
11 years ago, LA and Beijing
established sister-city relations.

Thanks to great exchanges and
interactions in the past few years,
tourism in LA has been expanding
rapidly. Each week, 83 flights would
take off or land in LA International
Airport connecting LA and Chinese
cities.

Ms. Petty Marcjaniet believes

second-tier cities in China have




great potential. LA will enhance
efforts to explore the opportunities
in such cities. Based on the existing
fourism resources, the city will
upgrade and make innovations
in fourism service, promote its
experience in tourism marketing
and fraining, and share market
tactics and data.

Global News IREKIRIFL
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IR, Global News

YRR ST NSRRI
Tel Aviv and Guangzhou twinned

2017 £ 9 B 4 B, HRRFHHRKESAIHHER——FERI MNHFILISIAMSRILER - JEETHE AR TS .

ZXR, THEREZ. BIBICKHERSUSIHFHIHER AT E BRI KITERX - BARRESFEX - EEE (b
e \RHAEINHSUSHEF SR —IEETINRRIF RS FETR ) - FFERHIERAIMNE 31 PRFEIFER
TR

On September 4, 2017, Guangzhou and Tel Aviv-Jaffa, the two member cities of WTCF, established the sister-city
relations.

On that day, Executive Member & Vice Secretary Ouyang Weimin of CPC Guangzhou Committee and Asif Zamir,
the First Deputy Mayor of Tel Aviv-Jaffa in Israel signed the MOU of Enhancing Friendly Exchanges and Cooperation
between Guangzhou of the People’s Republic of China and Tel Aviv-Jaffa of the State of Israel, marking Tel Aviv
became Guangzhou's 31st city of friendly exchanges and cooperation.
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E LA RITmANED T IEN
ICBC opened its Prague Branch

Global News IRERHRI

(Frae A fds 2017 £ 9 A 12 B & ) FETEHRITHHAL
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Hitt.

ETRERITT 2017 & 4 B ERIRIGINRIRIT
DITRRRAVIERRERIT. BEBR, THTEEEK 4 MER
XIS 78IS, T — M BEErer T OMFE
FERREFRIBX, BRDH. ENGE.
MR ERMEEIRS FE .

(Xinhua News Agency; September 12, 2017, Prague)
On September 12, ICBC opened its new branch in
Prague, the capital city of Czech. ICBC Prague Branch
becomes the first branch in Czech established by a
non-EU bank.

At the inauguration ceremony, ICBC President Gu Shu
said the branch in Prague reveals ICBC’s confidence
in economic prospect of Czech and shows its

determination to build a bridge for economic and
frade cooperation between Czech and China. As
one of the most important institutions in ICBC's service
network in middle and eastern Europe, Prague branch
will rely on the global resources and resource support
of ICBC to get into extensive cooperation with financial
institutions in Czech, upgrade financial service level,
provide comprehensive service facilitation for China’s
entferprises operafing in Czech and middle & eastern
Europe, provide more choices of financial service
for local enterprises and serve economic and social
development in Czech.

President Gu Shu said China has been the largest
foreign trade partner of Czech beyond EU. Czech
is also the second largest frade partner of China in
middle and Eastern Europe. The increasingly frequent
economic and trade contacts and investments
between Czech and China lay a solid foundation for
ICBC'’s development in the country.

In April 2017, ICBC became the first non-EU bank
obtaining foreign-banking license in Czech. Till now,
ICBC has set up overseas organs in 44 countries and
regions in the world, establishing the global financial
service network and platform in international financial
centers and major economic and trade partners
of China, which are featured by clear-cut layers,
rational positioning, diverse channels and efficient
operations.

ICBC )
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SSRGS ANISIE “hER” k&, L PEIRIFHIEE
CAISSA showed up in China Day in Copenhagen to help make tourism blueprint in Denmark

%
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touristic =R H7
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H 2003 & 3 Bf¥=p /9 E R RAR B RHKiF BRI
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FHIEN, ERIkFHREARNFEE.

Year 2017 marks the Denmark-China Year of Tourism.
On September 17, China Day event was kicked off
in Copenhagen, the capital city of Denmark. As the
leading overseas tourism agency in China, CAISSA was
invited to the event and made a keynote presentation
entitled “build the new direct fight between Denmark
and China while making new tourism blueprint in
Denmark”. In the presentation, it infroduced to
parficipants how CAISSA develops tourism market in
Denmark.

Recent years has seen close tourism relations between
Denmark and China. In 2016, the number of two-
way tourists between the two countries amounted to
210 000. In the beginning of 2017, the Denmark-China
Year of Tourism was kicked off, becoming the first of its
kind between China and north EU. The China Day event

held in Copenhagen saw the presence of important




representatives and partners in tourism-related fields
from Denmark and China.

Denmark has always been a major destination of
CAISSA. As one of the most potential tourism destination
in north Europe, Demark has its unique culture, scenery
and fairy tales. 24 years ago when China started o see
the boom of overseas tourism, CAISSA has organized
tourist groups to Denmark. Hamburg in Germany, the
origin of CAISSA, is very close to Copenhagen. Denmark
has witnessed the history of CAISSA and CAISSA
products have helped Chinese tourists experience a
different Denmark.

When exploring market in Denmark, CAISSA has
launched a few
theme products for

Denmark, such as in-

(e il T

depth tour, hiking four,
cruise ship tour, parent-
kid tour and health &
regimen four, involving
various tourism means

such as tour group,

—

Global News IREKIRIFL

independent tour, private tour and corporate award
tour, etc.

It is worth noting that in 2015, CAISSA and Capital
Airlines jointly launched the direct chartered flight
between Beijing/Hangzhou and Copenhagen, the first
of kind from China to Denmark. The project, thanks to
the marketing efforts made by CAISSA and Denmark
Tourism Department, stimulates the keen interest of
Chinese consumers in Denmark tour. Based on the
diverse Denmark tourism products and quality services
of CAISSA, the chartered flight has made great success.
The average satisfaction of tourists reaches 98 scores
according fo the survey of all tourists.

Since Denmark became the tourism destination of
Chinese four groups in March 2003, the personnel
exchanges between Denmark and China have
become more frequent. As China-Denmark Year of
Tourism between the two countries becomes better
known, we believe Denmark, which is greatly loved
by the Chinese tourists, will be given more diverse
meanings via tourism. The new situation of Denmark-
China tourism will be embraced.

—— e e
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Airbnb Z{KiBFTEREZRELHFAE

Airbnb develops new travel experience for Chinese families

@5 airbnb

2017 £ 9 B 20 H, Airbnb Z1K1IIEX& F E IciiFHH R
BT DZABEFERELTRS ), REET Airbnb
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MBERAE, SERFEHITEIE, BIInREmRISIHARELAN 2
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On September 20, 2017, Airbnb and China Tourism
Academy released the Report on Hotel Sharing and
Travel of Chinese Families. Based on parent-kid travel
data of Chinese families available on Airbnb platform,
the report discusses relations between sharing economy
and family tour, presenting the travel means and
consumpftion preference in the new-generation families
in China.

Airbnb hopes people can live like locals and provides
them with most comfortable travel means and brings
riches travel experience. According to Ms. Annie,
Vice President and Public Policy head of Airbnb
China, “As Chinese families have higher incomes and
upgrade consumption means, there is more demand
for parent-kid tour. Airbnb is dedicated to pushing
forward in-depth development of tourism industry in
China. By providing the family-friendly hotel rooms and
experience products, it improves and supplements
tourism facilities and conditions, lengthens family tour
duration, and adds the revisits and local revenues,
thus expanding the extension and depth of tourism
industry.”

Global News IREKIRIFL

The report analyzes parent-kid tour data of Chinese
families on Airbnb platform between January and
September of 2017. It finds that Japan, Taiwan and HK
of China, and other countries and regions in Asia are
becoming major destinations for Chinese families to
make overseas tour. Shanghai and Beijing are most
favored destination of parent-kid tour in China. The
most popular four route is Chengdu-Chongqging.

In the more than half a year, Chinese families making
parent-kid tfour brought nearly 280 million revenues
for Airbnb house owners while bringing 450 million
RMB consumption in overseas tourism destinations.
The family-friendly houses become the major choices
of parent-kid tourists, who prefer kitchen and other
facilities. The family-friendly houses in mainland China
are rising rapidly.

Ms. Annie said, “"The parents take their kids to live in
well-equipped /installed houses. People can follow their
routine living habit, prepare good breakfast for kids,
take them to play in the backyard, find tourism sites only
known to locals and ensure their kids contact locals in
person”.
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