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The WTCF Fragrant Hills Tourism Summit 2017 was held in Los Angeles under 
the theme Impact of Globalization on World Tourism City Development.Song Yu, 
Secretary-General of WTCF, made keynote speech at the Opening Ceremony.

 major driving
 globalization

Song Yu, Secretary-General of WTCF

each decade.
Second, globalization has triggered the rapid growth of 
trade in services and changed the landscape of world 
tourism. Globalization has facilitated the expansion 
and regional coordination of the world tourism market 
and intensified the international division of labor. 
Economic globalization and regional integration have 
reshaped the trajectory of the world tourism industry 
and transformed the existing tourism market. Tourism is 
an important part of trade in services. In 1950, Europe 
and America accounted for 96% of the world tourism 
market, and by 2016, the share of the Asia-Pacific 
region increased to 32%, with 122 million outbound 
tourist visits and over 215 billion US dollars of outbound 
tourism consumption contributed by China. As such, 
a world tourism market pillared on Europe, North 

to the WTCF Report on World Tourism Economy Trends, 
emerging economies are expected to register an 8.7% 
growth in total number of tourists, and a 9.3% growth 

in total tourism revenue by 2018, both of which will be 

Third, globalization has facilitated the dissemination 
and application of science and technology, and 
enriched the operation model of world tourism. With the 
extensive application of internet technologies, profound 
transformation has taken place in the channels through 
which tourists access tourism information and in the 
means by which they make tourism reservations and 
experience tourism quality. Diversified, personalized 
and customized tourism models are emerging. Given 
the growing consumer needs for personalized tourism 
products, the share of family tours, especially within 
short- and medium-distance, will steadily increase. The 
compound growth rate in the sales volume of global 
online tourism agencies jumped from 8% in 2008 to 46% 
in 2016. According to the Market Research Report on 
Chinese Outbound Tourist (City) Consumption published 
by WTCF, more than 50% of outbound Chinese 
tourists prefer fully-independent, semi-independent, 
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backpacking and customized tours. As for the theme 
of the tours, almost 80% of the Chinese tourists choose 
cruise tourism, fol lowed by family, parent-child, 
honeymoon, shopping and self-drive trips.
A new round of technological and industrial revolution 
is in the making. The system of international division of 
labor is rapidly evolving and the global value chain 
is going through deep adjustment. All these have 
added new contents to economic globalization. 
The international community should speed up the 
improvement of the global governance structure and 

2. Tourism is a major driving force of 
globalization.

Tourism is a sunrise industry in the world economy. In 
2017, seizing the opportunity of growing international 
demands, tourism has emerged as a strategic, 
comprehensive and pil lar industry driving global 
economic growth.
First, the tourism industry has maintained growth 
momentum and served as a major driver of world 
economic development. WTCF estimates that the 
total number of global tourist visits will reach 11.9 billion 
person-trips by 2017, which is 1.6 times of the global 
population. Total tourism revenue will equivalent 
to 6.75% of global GDP. Global tourism investment 
recorded an average annual growth of 4.2% between 
2013 and 2017, reaching 840 billion US dollars in 2017, 
hitting a ten-year high. According to the UNWTO 
statistics, international tourist arrivals are expected to 
reach 1.6 billion by 2020, international tourism revenue 
may reach 2 trillion US dollars and 130 million direct jobs 
will be provided. The tourism industry has grown into 
an effective vehicle for boosting export income and 
creating non-skilled jobs.
Second, tourism cities have embarked on a fast-
track of development and provided a key engine for 
world economic development. Cities are the primary 
destinations and tourist sources of world tourism, playing 
an irreplaceable role in world tourism economy. As the 
development of infrastructure connectivity picks up pace, 

the pivotal role of cities in global tourism development is 
becoming more prominent. The rapid rise of a group of 
mega tourism cities has provided the essential connecting 
points in the tourism supply chain. According to the 
statistics of the WTCF Report on World Tourism Economy 
Trends, the world now has six super city clusters, namely 
London, Paris, New York, Tokyo, Beijing and Shanghai. They 
have all become major centers of tourism activities. Take 
WTCF as an example, the tourism economy of WTCF’s 
128 member cities now amounts to 1.89 trillion US dollars, 
accounting for 37% of the world’s total.
Third, sharing economy has registered strong growth 
and become a new dynamic in tourism development. 
Sharing economy is the new direction of globalization. 
There is a natural link between the tourism industry and 
sharing economy. With the rapid growth of sharing 
economy, significant changes have taken place in 
the industries, formats and development landscape 
of world tourism. At present, there are over 10 000 
companies based on sharing economy around the 
world. In 2015, sharing economy businesses generated 
30 billion US dollars of value in Europe, achieving a 
compound annual growth rate of 36%. Most notably, 
in the field of tourism, companies that are defined 
by sharing economy have reached all corners of the 
tourism industry, and become the most dynamic factor 
driving world tourism development. In 2016, Airbnb, also 
a member of WTCF, expanded its bookable rooms to 
194 countries, offering a total of 1.5 million rooms.

3. WTCF promotes exchanges and cooperation 
among tourism cities.

tourism organization focusing on tourism cities. Following 
the vision of Better City Life through Tourism, WTCF is 
committed to promoting exchanges and cooperation 
among world tourism cities. By facilitating the flow of 
capital, technology and personnel between member 
cities, WTCF aims to boost the impact of tourism cities 
on world economic development and inject new 
impetus into tourism globalization.
First, promoting the open sharing of tourism resources 




