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Marrakesh
Marrakech, located in the southwest of Mo-

rocco, is on the foot of Alps running through 

Morocco, known as the Pearl of the South. 

Marrakech is Berber, meaning the land of 

god. There is the biggest Berbers’ market (open 

air market) of Morocco in Marrakech, which is 

also the busiest square in Africa. Marrakech, 

with its hot weather, dust and mud bricks for-

tresses, became a unique city, whose leather 

industry is very famous at the same time.

People of Almoravides dynasty founded Mar-

rakech in 1062. It used to be the capital of 

Morocco before the rule of Moulay Ismail. 

Then, his grandson moved the capital from 

Meknes to Marrakech. Local cultural activities 

in the city has a long history, from which, the 

most notable is the agrestic Arabic folk dance 

performed by the mini chorus from mountain 

areas and desert regions.

Population: 909,000

Language: Arabic, French
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Qinhuangdao is the only city in China 

named after the title of an emperor. The 

First Emperor of Qin Dynasty arrived in 

Qinhuangdao during his tour to East-

ern China in 215 B.C. in search for the 

immortals within the sea. It was where 

he carved the “Eulogy of Jieshimen”, 

giving Qinhuangdao the name it has 

now. Located in the northeast of Hebei 

province, China, Qinhuangdao is to the 

south of the Bohai Sea and the north of 

the Yan Mountains, and within a radius 

of 50 kilometers there is the sea, the 

Great Wall, beaches, lakes, mountains, 

springs, wetlands as well as various oth-

er travel resources.

As a city known for its rich history and 

profound culture, Qinhuangdao is the 

home to countless affairs that occurred 

in the past two millennia. These stories 

were reproduced into four-letter idioms 

such as yiqirangguo, qinhuangqiuxian, 

jiangnvxunfu, weiwuhuibian, among 

others. Within the city’s territory stand 

the palace ruins of the First Emperor, 

the area where the First Emperor sought 

for the immortals, the First Gate, the 

Temple of Jiangnv, the Hanwengong 

Shrine as well as other cultural relics.

Qinhuangdao is well-known for i ts 

seafood: visiting guarantees you de-

l iciousness. Famous dishes include 

steamed sizzling crabs, grilled jumbo 

shrimp, stir-fried spicy clams and man-

tis shrimps in bean paste. Aside from 

seafood, one must not miss other spe-

cialty foods that will leave you craving 

more. Must tries include Buoluo leaf 

biscuits, steamed buns and green bean 

cakes.

Qinhuangdao is also one of the four 

famous bird-watching ci t ies in the 

world. Known as the “Mecca of Bird-

watching”, Qinhuangdao was award-

ed the title “The Birdwatching City of 

China”. 416 bird species have been 

discovered here, and the number of 

birds accounts for 30.34% of the entire 

wild bird population in China. Each 

year, bird lovers from all over the world 

gather here between April to late May 

as well as late Octoberto watch birds.

Qinhuangdao
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Ipsos
Ipsos is an independent market research company 

controlled and managed by research profession-

als. Founded in France in 1975, Ipsos has grown 

into a worldwide research group with a strong 

presence in all key markets. Ipsos has been listed 

on the Paris Stock Exchange since 1999. With of-

fices in 88 countries or regions.

Ipsos embraces the Worldwide Specialist Business 

Lines (WSBL) structure and Centre of Excellence 

(COE) structure which focuses on media and 

brand expression (Ipsos Connect), marketing (Ipsos 

Marketing), opinion & social (Ipsos Public Affairs), 

customer & employee relationship management 

(Ipsos Loyalty) and data collection and delivery (Ip-

sos Observer). Each WSBL and COE is a business 

unit (BU).

Ipsos researchers assess market potential and 

interpret market trends. They develop and build 

brands. They help clients build long-term relation-

ships with their customers. They test advertising 

and study audience responses to various media 

and they measure public opinion around the 

globe.

Ipsos is passionately curious about people, mar-

kets, brands and society. They make changing 

world easier and faster to navigate and inspire cli-

ents to make smarter decisions. They deliver with 

security, simplicity, speed and substance.

Website: https://www.ipsos.com.


