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On the basis of previous research results, this
annual research project further improve the
index system in order fo more objectively and
accurately reflect the reality of the cities” tourism
development. In ferms of data collection,
the report mainly relies on the database of
National Tourism Centre for Documentation
and Information of China Tourism Academy,
and actively carries out the data acquisition
from the member cities, so as to gradually
establish the world tourism cities” database.
As a continuous, timeliness, and collaborative
work, the accumulation of data and the
construction of this database are the required
contents for intimate market interaction and
communication as well as the scientific basis
for guiding fourism development. In the future,
constructing and basing everything on the
database is one of the most important content,
with which WTCF will be able to provide better
and effective service for the member cities’
tourism development.

Selection of Sample Cities
By building World Tourism Cities Development
Index, the research group has assessed the
tourism development level of 104 cities around
the world. The sample cities are made up of
63 WTCF member cities, and other 41 larger
international cities such as New York, Chicago,
Frankfurt, Sydney, Tokyo, as well as the famous
infernational fourism cities such as Honolulu,

Las Vegas, Cancun, Antalya, Gold Coast,
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Phuket and so on.

According to the statistics of world
tourism organizations, Europe and North
America accounted for the largest share
of international tourism market. Tourism
development in the Asia Pacific region
was thriving and its growth rate was the
fastest, whose rate might supersede that of
North America. In ferms of the continental
distribution of the sample cities, there
were 20 cities located in America, 35 in
Europe, 43 in Asia Pacific region, and 8
in the Middle East and Africa. Therefore,
the selection of sample cities in this report
is in accordance with the intercontinental

landscape of the global tourism economy.

\anual Report
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In summary, the selection of sample cities, of
which 63 are WTCF member cities, is scientific
and reasonable both from the perspective of

city types and cities continental distribution.

Research Methods and
Data Sources

Based on the previous evaluation system,
the research group synthesizes different
scholars’ opinions and establishes the index
system that can comprehensively reflect the
tourism cities” development level from five
dimensions: fourism market, tourism industry,
development environment, development
potential and economic contribution, namely
the World Tourism Cities Development Index.

The index can be divided into five sub-indexes
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Index. The weight of each variable and sub-index is not given subjectively,
so the result of this research is more objective and scientific than the

commonly used mh analysis. In this repon‘ the scores o _ mdex
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with the highest rank.

The data of variables related fo World Tourism Cities Development Index
are mainly from these sources: the data from the database of National
Tourism Centre for Documentation and Information of China Tourism
Academy, the official data autonomously collected by the research

group from different cities, and the data from the database of related

consulting and research institutions. The specific databases used include

World Tourism Cities Development Index

Euromonitor, UNWTO, Airbnb (a typical example of sharing economy),
and online fourism databases such as TripAdvisor and Expedia. All

iable data is that of 20142016, with f th f
in accordance with the five above mentioned dimensions. They are: vanable cala s hdt ot year il focus on e year @

*Tourism Market Development Index

*Tourism Industry Development Index

*Tourism Development Environment Index

*Tourism Development Potential Index

*Tourism Economy Contfribution Index

Tourism Market Development Index aims to reflect the prosperity
level of urban tourism market. Tourism Industry Development Index
mainly measures the level of urban fourism industry (fraveling services,
accommodation, and tourism transportation). Tourism Development
Environment Index includes three factors: policies, openness, and falent
support. Tourism Development Potential Index assesses the potential
of urban tourism development from three aspects: the city’s popularity,
the level of attractiveness, and the satisfactory level of fourists. Tourism
Economy Contribution Index evaluates the tourism contribution fo the
urban development mainly from the three aspects: development level
of sharing economy, economic contribution and social contribution of
tourism to local development. The sub-indexes are integrated by a fofal

of 30 different variables.

As for the calculation of the indexes, the research group firstly calculates

the above five sub-indexes’ scores by adopting the factor analysis, and

then makes another factor analysis on the basis of the sub-indexes } I The sample cities include not only \NTCF member cities, buT

fonicy

scores, so as fo work out the final World Tourism Cities Development g

M also other famous intfemnational fourism ciies like Phuket.
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2015. In order to overcome the difficulty to
obtain fourism cities data, the research group
managed to diversify the data acquisition
channels. In addition to the above mentioned
channels, this report also relies largely on
the online big data of National Laboratory
for Tourism Economy, in order fo accurately
and obijectively reflect the development level
of urban tourism. It is necessary to explain
that, compared to the comprehensiveness of

urban tourism evaluation system and the of

member cities’ specific demands, the current
data support sfill needs to be further improved,

which will be a long-term process.

World Tourism Cities
Development Index

World Tourism Cities Development
Index includes five sub-indexes: “Tourism
Market Development Index,” “Tourism
Industry Development Index,” “Tourism
Development Environment Index,”

“Tourism Development Potential Index,”

“Tourism Economy Contribution Index.”
Each sub-index further includes three
tertiary indicators and their respective

variables.

Rankings of World
Tourism Cities
Development Index

The results show that well-known international
metropolis, such as London, New York, Paris,
Beijing, and other fop ranking cities, as well as

internationally renowned tourism cities such as
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Note: Values here are relative ratios, only applicable to vertical comparison.

Las Vegas, Barcelona, and Venice, are among
the top 20 cities on the World Tourism Cities

Development Index list.

Amongst the top 20 cities on the World Tourism
Cities Development Index list, London, New
York, Paris, Beijing, Los Angeles, Singapore, Las
Vegas, Hong Kong, Rome, and San Francisco
rank among the top 10. London has obtained
three relatively high individual index scores. It
is relatively strong overall, and has surpassed
Paris to rank first on the comprehensive list.
As an international metropolis, New York
has a high reputation and is a very affractive
city; its Tourism Development Potential Index
scores are the highest. For cities such as
Paris and Los Angeles, the index scores are
more balanced, which indicates that tourism
development of Paris and Los Angeles is
comprehensive. Singapore and Las Vegas have
outstanding index performance in the areas of
the Tourism Development Environment Index
and the Tourism Economic Contribution Index
respectively. Other cities such as Hong Kong,
Rome, and San Francisco have three individual

index scores ranking in the top 20.

It is worth mentioning that Beijing, as a typical
representative of developing economies, ranks

amongst the top five on the Tourism Cities

Development Index list. In terms of the scores
of the Tourism Market Development Index, the
Tourism Industry Development Index, and the
Tourism Development Potential Index, Beijing
ranks in the top fen. This illustrates that Beijing
has a solid foundation for development in
terms of market demand and supply, and that
its developmental potential is promising.

In short, every city has its own characteristics
in the process of tourism development.

When making full use of the advantages

I

London Tops the World Tourism Cities List

of urban tourism development, we also
need to observe the possible deficiencies. In
order to further enhance the comprehensive
strength of fourism development, on the one
hand, we can give full play to the strengths
of urban tourism development so as to foster
one’s strengths while circumventing one’s
weaknesses; on the other hand, we can
promote a city’s comprehensive strength by
taking corresponding measures to address the

shortages of its urban fourism development.
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