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The strategic value of the One Belt
One Road tourism corridor and
city hubs

One Belt One Road is an important
channel for the flow of resources and
personnel exchange. The implementa—
tion of the One Belt One Road strategy
could facilitate the political, economic
and cultural exchanges and coopera—
tion among countries along the route,
share the benefits of China's reform and
opening—up with the world economy,
strengthen and promote global free
trade, facilitate the orderly movement
of economic factors, efficient allocation
of resources and intensive integration
of markets, and build a community of
shared interest, shared future and shared
responsibility characterized by political
mutual trust, economic integration and
cultural inclusiveness. Tourism is the en—
gine driving global growth and the glue
for inclusive development. As the most
integrated industry, tourism generates
impetus not just for the development of

0000 Industry Sharing

related industries, but also for the im—
provement of infrastructure conditions
and the transition of way of production.
In particular, in the era of the internet and
sharing economy, tourism is emerging
as a strategic industry jointly built by all
countries, regions and cities. To promote
tourism cooperation of city hubs along
the One Belt One Road is not only con—
ducive to the tourism development along
the route, but also to the economic and
social development of the One Belt One
Road cities.

1. The One Belt One Road tourism corri-
dor powers global economic recovery.
One Belt One Road covers the world's
four major civilizations and top three
economies. Featuring transport connec—
tivity, trade prosperity and cultural inter—
action, it provides the path for exchanges
and cooperation among countries on the
route. According to the 2015 statistics,
the One Belt One Road countries had a
combined population of 4.4 billion, 63%
of the world's total; its GDP reached 21
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trilion US dollars, 29% of the global ag—
gregate. This makes it one of the most
vibrant and promising economic regions
in the world. Since the launch of the
strategy, more than 90 countries and in—
ternational organizations have joined the
program. Up to date, China has signed co—
operation agreements with over 30 coun—
tries, including Russia, Hungary, Mongolia,
Tajikistan and Kazakhstan, concluded
agreements on production capacity
cooperation with over 20 countries, and
built 46 coopetition zones with 17 coun—
tries. International trade has exceeded
1 trilion US dollars. Chinese companies
have invested over 14 billion US dollars in
these countries, and created 60,000 job
opportunities for the local people. Un—
der the One Belt One Road, six regional
economic corridors have been built. The
China—Pakistan Economic Corridor
alone has witnessed the signing of 46
billion yuan of projects. One Belt One
Road is playing an increasing important
role in driving global growth.

2. The One Belt One Road tourism corri-
dor drives world tourism development.
Countries along the One Belt One Road
have the most abundant reserve of tour—
ism resources, yet they also vary sharply
in levels of development, history and
culture. The lack of an integrated tourism
market, inconvenience of tourist activities,
and imbalance in tourist flow are prom—
inent challenges in the region's tourism
sector, and there still exist considerable
difficulties for deepening exchanges and
cooperation. The huge potential of the
regional tourism market is yet to be fully
unleased. One Belt One Road connects
the world's two major tourist sources and
destinations and represents 70% of in—
ternational tourism. In the next five years,
China alone will send 150 million tour—
ists to the Silk Road countries and host
85 million tourists from these countries,
which is expected to generate over 300
bilion US dollars of tourist consumption.
One Belt One Road is therefore one
of the most promising regions of world

Budapest, Hungary, where the Danube flowsjliDome of the Rock, Jerusalem| L

by, is a necessary pass for the Silk Road g

- ~a

T e '._T MK TR
BT O R SRRl TR

tourism. The building of the One Belt One
Road tourism corridor will contribute to
the sound development of world tourism.

3. The One Belt One Road tourism corri-
dor supports the development of cities
on the route. Cities are the basic units
and crucial links of world tourism. They
also carry the function of service hub
in the tourism service system. Many of
WTCF's member cities are on the route
of the One Belt One Road. Most of them
have rich cultural heritages and the basic
conditions for tourism development. Yet
at the same time, infrastructure condi—
tions and quality of public services vary
from country to country, and the standard
of urban construction and tourism de—
velopment is yet to be improved in some
cities. To promote the building of One Belt
One Road city hubs and tourism corridor
will help improve the convenience and
quality of tourism activities, which is im-
portant for the sustainable development
of world tourism.

JA Mosque in Iran

! The Belt and Road Forum for International Cooperation is held by the World Tourism Cities Federation (WTCF)]
in Altay, its member city, to boost cross—border cooperation on ice—snow and high—end, tailor-made tourism.
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"Thousands of Chinese Tourists to Morocco" Activity Boosts Tourism
Development of the Host City of 2015 Fragrant Hills Tourism Summit

The priority tasks for building the
One Belt One Road tourism corri-
dor and city hubs

The One Belt One Road tourism corri—
dor is an international tourism channel
based on tourism city hubs, underpinned
by tourism infrastructures, connected by
tourism cultural bond, and guaranteed
by quality tourism services. The World
Tourism Cities Federation (WTCF) ex—

pects to turn the Belt and Road Tourism
City Corridor into a world—class tourism
destination by developing more member
cities, building node cities, introducing
competitive tourist routes, and estab—
lishing platforms for closer cooperation
among its member cities.

1. Promoting the building of city hubs.
City hubs are the main destinations and
primary tourist sources of international
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tourism. They carry integrated tourism
functions. We should seize the strategic
opportunity presented by China's all—
round opening-up, focus on the weak
links of cities in infrastructure and pub—
lic services, strengthen the building of
key sectors such as airports, ports and
stations, accelerate road connectivity,
upgrade infrastructure conditions, and
jointly build international tourism "trunk
lines" with interconnected land, sea and
air transport networks. We should pro—
mote the openness and sharing of in—
frastructures and public services to meet
the diverse needs of international tourists,
build diversified facilities for tourist re—
ception services, and improve the tourist
service capacity of cities along the One
Belt One Road with targeted steps. We
should explore the making of standards
for the building of city hubs, embrace the
concept of sharing economy, strengthen
tourist service facilties and make tourism
activities more convenient and safer.

2. Developing classic tourism routes. We
should leverage the role of the WTCF
platform to support the building of the
six economic corridors of One Belt
One Road, focus on the key objective
of people-to—people communication,
explore the diversified cultural traditions
of countries, regions and ethnic groups
on the Silk Road to meet the varying
demands of tourists, launch more high—
quality tourism projects, cultivate tourism
brands with distinctive features, develop
a group of classic tourist routes, and
build the One Belt One Road into the
"artery" of world tourism development.
The overland Silk Road should focus on
the construction of railway stations and
airports, and promote the building of the
tourism cooperation corridor of the new
Eurasian continental bridge, the China—
Mongolia—Russia tourism cooperation
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corridor and the Central and West Asia
tourism cooperation corridor to realize
fast connectivity between different cities.
The maritime Silk Road should focus on
sea ports and aviation hubs, advance
cooperation on cruise tourism, develop
classic international tourist routes on
the sea such as the South Asia tourism
corridor, and enhance the connectivity
between land, sea and air tourism
networks.

3. Building the platform for multi-formed
cooperation. One Belt One Road con—
sists of two parts, namely the Silkk Road
Economic Belt and the 21st Century
Maritime Silk Road. It encompasses a
diverse mix of land and sea, natural and
cultural, historical and contemporary
resources. Countries and tourism cities
along the One Belt One Road should
champion the idea of open, inclusive and
shared development, look for new mod-—
els and expand areas of cooperation, and
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build a group of investment and develop—
ment platforms that can generate growth
in related sectors. We should strive to
create a more open tourism market, build
the One Belt One Road tourism free
trade area through bilateral or multilateral
cooperation, and explore the mechanism
of multi-formed cooperation between
tourism cities. We should leverage the
rich tourism cultural heritages of One Belt
One Road to first realize the connectivity
of tourism markets, attract the participa—
tion of private capital in the development
of tourism resources and achieve unim—
peded movement and efficient allocation
of resources and factors. We should
bring into play the primary role of compa-—
nies, strengthen exchanges and coop—
eration among the cities and companies
of One Belt One Road countries, foster a
group of leading tourism companies and
enhance the comprehensive capacity of
One Belt One Road tourism.

Proposals for the building of tour-

ism corridor and city hubs

WTCF is a major platform for exchanges
and cooperation among world tourism
cities. Guided by the core vision of Better
City Life through Tourism, it is commit—
ted to promoting the concept of sharing
economy. WTCF now has six branches
institutions on expert, tourism business,
civil aviation, media, investment and
cruise tourism, as well as six service
platforms on information, academics,
data, activity, cooperation and training. It
strives to promote standardized, conven—
ient and rules—based tourism activities
in cities, and hopes to leverage the cat—
alytic functions of tourism cities to bring
about sustainable, inclusive and peaceful
tourism development in the world, and
provide a strong foundation for global
economic recovery. The principles of
"reciprocity, mutual benefit and win—win
cooperation" championed by the One
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@@ \We should keep up with the latest trend of world tourism development,
respond to the diversified needs of tourists, focus on the building of major
city hubs on the One Belt One Road, ease entry and exit restrictions,
improve the mechanisms of mutual license recognition, road accident
rescue and tourism insurance, and promote tourism visa facilitation in
countries along the One Belt One Road. @@

Belt One Road strategy are highly con—
sistent with the development philosophy
of WTCF. Al WTCF members are ready
to leverage the organizational strengths
and platform of WTCF to contribute to
the building of One Belt One Road in the
eight areas of tourism product develop—
ment, infrastructure construction, tourism
standard setting, tourism investment and
financing, consulting services, tourism
promotion, personnel exchange and
training, data and information sharing.
By taking the lead in the building of city
hubs on the One Belt One Road tourism
corridor, the cooperation and exchanges
among WTCF members can serve as a
paradigm and model to be replicated and
promoted all over the world.

1. Exploring new means of services in
One Belt One Road cities. We should
keep up with the latest trend of world
tourism development, respond to the
diversified needs of tourists, focus on the
building of major city hubs on the One
Belt One Road, ease entry and exit re—
strictions, improve the mechanisms of
mutual license recognition, road accident
rescue and tourism insurance, and pro—
mote tourism visa facilitation in countries
along the One Belt One Road. Tourism
cities should offer more international
languages in their services, improve the
tourism signing system, and promote the

internationalization of the basic servic—
es of tourism cities. We should employ
multiple technological means such as the
internet to speed up the building of "single
window" in border points, promote tourist
reception services that are tailored to the
needs of "individual tours", and enhance
the capacity for providing personalized
tourist services. We should strengthen
public order and tourism market reg—
ulation in city hubs, build an integrated
mechanism for speedy dispute settle—
ment with multi-party participation, foster
a safe and orderly tourism environment,
and build the One Belt One Road tour—
ism corridor into a model and template
for safe and harmonious tourism in the

world.

2. Developing new standards for tourism
market. We should leverage the role of
the WTCF Expert Committee to conduct
special research on One Belt One Road,
and provide more information about One
Belt One Road countries, regions and
cities in the Report on the Development
of World Tourism Cities and the Forecast
on World Tourism Economic Trend. We
should bring into play the supporting and
demonstrative role of tourism city hubs,
explore the building of technical service
institutions on tourism service standards
in cities along the route, strengthen the

compatibility of tourism service standards
of various countries and cities, and de—
velop a system of interconnected tourism
standards in cities along the route. To
address the real challenges facing One
Belt One Road countries, regions and
cities in security management, we should
explore the development of tourism
safety standards for cities along the route
and build the One Belt One Road into a
model of safe and convenient tourism.

3. Conducting new forms of tourism
promotion campaigns. The Asia Pacific
Tourism Forum is an exploratory step
for connecting world tourism cities with
the One Belt One Road strategy. Going
forward, we should, with the support of
WTCF member cities, improve the ro—
tation mechanism for holding the WTCF
forum on One Belt One Road tourism.
The forum can be held on an annual
basis in one of the city hubs. We should
also fully leverage the role of the media
platforms of WTCF in promoting the
building of city hubs and classic tourism
routes, and conduct tourism and cultural
exchange, tourism facilitation, investment
promotion, and confidence-building
activities in One Belt One Road cities to
boost and expand the visibility and influ—
ence of One Belt One Road tourism.
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