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As a member of the World Tourism Cities Federation (WTCF), os Angeles 
always actively participates in the activities held by the Federation. In 2016, 
the visits made to os Angeles reached 4 .3 million, breaking the record 
for the sixth consecutive year. os Angeles is also slated to host the 201  
Fragrant ills Tourism Summit. In order to uncover the secret to os Angeles' 
continuously steady tourism growth rate , World Tourism Cities Magazine has 
interviewed Ernest Wooden Jr., President and CEO of the os Angeles Tourism 

 Convention oard ( ATC ).

An Interview with Mr Ernest Wooden Jr., 
President and CEO of os Angeles Tourism 

 Convention oard 

Los Angeles: 
A Travel Destination 
of Unprecedented 

Opportunity
An Interview

President and 
 C
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The number of visitors traveling 
to Los Angeles in 2016 is 47.3 
million, an increase of 3.8% from 

the previous year. The total U.S. domestic 
visitation reached 40.2 million, a 3.8% 
increase over 2015; and international visitors 
reached 7.1 million, a 3.5% increase over the 
previous year. What do you think is the method 
of steady increase of the Los Angeles tourism 
industry? What is the reason that constantly 
draws international visitors traveling to Los 
Angeles? 

According to the latest data, Los 
Angeles welcomed even more 
Chinese tourists in 2016, with more 

than 1 million visitors coming from China. 
This figure has ranked top among the main 
overseas tourist source markets of Los Angeles. 
The number of Chinese visitors reached by 
a year-over-year growth of nearly 22%, —
the seventh consecutive year of at least 20% 
visitation growth. China alone accounted for 

75% of the destination's overall international 
growth, and Los Angeles became the first 
ever city destination to welcome more than 1 
million visitors from China. So, what do you 
think is the reason that has contributed to such 
an increase? As the President & CEO of Los 
Angeles Tourism & Convention Board, could 
you please share the measures you and your 
colleagues took in doing this job?   

2016 was the "China - U.S. Tourism 
Year" . Do you think this really 
boosted the tourism industry of Los 

Angeles? Which aspects have benefited from 
this event? Which measures is Los Angeles 
Tourism & Convention Board going to take 
in further expanding the Chinese tourism 
market?

 At the 2016 World Tourism Cities 
Federation Chongqing Fragrant 
Hills Tourism Summit, Los Angeles 

applied for and has successfully become the 
hosting city of the 2017 Summit. How do Los 
Angeles and the American Tourism Market 
think about the hosting of this summit? What 
do you think of the summit?

You have proposed to reach the 
target of attracting 50 million visitors 
by 2020. Could you please tell us 

how Los Angeles plans to achieve this target 
and describe the future of the Los Angeles 
tourism industry in three years? 
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TripAdvisor
Help Travellers to Be

 Well Informed in Their Travels

TripAdvisor is an institutional member of the World Tourism Cities Federation(WTCF).
 Hundreds of millions of verified reviews by travelers are available at TripAdvisor, 

making it the largest global platform for tourism. In addition, 
its self-developed ranking for tourist sites and hotels provides travelers with the greatest help in

 making trip decisions. Recently, TripAdvisor gets even more active in Integrated 
Transport by cooperating with DiDi in establishing DiDi stations at almost a hundred hotels. 

In doing so, TripAdvisor has integrated trip with travel. 
Other moves of the company include a travel map jointly published with SinoMaps Press. 

All of the efforts have drawn widespread attention in the industry. 
  World Tourism Cities has exclusively interviewed Daniel Pan, 

Chief of Staff, TripAdvisor China.

 an Exclusive Interview with Daniel Pan, Chief of Staff, TripAdvisor China
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How should travelers use TripAdvisor 
site or APP? i.e. how does TripAdvisor 
site or APP benefit its users?

We have noticed that TripAdvisor's 
logo is an owl, is there any specific 
meaning to its red and green eyes?

Can you please introduce TripAdvi-
sor Mao Tu Ying's business model?  
How can Mao Tu Ying fulfill travel-

ers' needs?

It is said that TripAdvisor has more 
than 300 million reviews, and how 
are these reviews differentiated 

with other travel sites? How can TripAdvisor 
accumulate so many valuable reviews? How 
can TripAdvisor ensure the reviews are from 
real travelers rather than business owners' 

advertisement? How does TripAdvisor prevent 
business to submit fraud reviews?

Top Destinations of the World Top Hotels
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TripAdvisor claims that its reviews 
help travelers make better choice, 
and how the hotel and attraction 

rankings have been determined? Are they 
completed determined by traveler's reviews?

TripAdvisor has come to its 16th year 
with high popularity worldwide. It is 
the largest travel site in the world. 

Can you please share some experience for 

online tourism?

TripAdvisor Mao Tu Ying has 
collaborated with SinoMaps on a 
series of publications for oversea 

destinations, with TripAdvisor' s content 
and reviews incorporated.  Can you please 
introduce the differences with other tourists 
maps and how can travelers benefit from this 
publication?

TripAdvisor Mao Tu Ying has 
collaborated with DidiChuxing to 
help enhance mobility and travel 

offerings for users in the country. Can you 
please introduce how TripAdvisor would 
partner with Didi and how it can help 
travelers?

How can WTCF help TripAdvisor 
Mao Tu Ying in its future develop-
ment?

Most Favored Brand by Chinese Travelers Top Beaches
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An India Beyond Our Imaginations
A Journey Beyond Measures

Receiving invitations from both the Outbound Travel Market (OTM) and the City 
of Delhi, World Tourism Cities Federation (WTCF) Deputy Secretary-General Yan 

an paid two separate visits to the Mumbai Travel Market and Delhi. Yan took part 
in the OTM by giving a keynote speech, vastly connecting with the Indian tourism 
community. 
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Having visited both Mumbai 
and Delhi, what is your holistic 
impression of India?

What do you think the unique 
characteristics of the Mumbai-
hosted OTM are as opposed to other 

travel exhibitions around the world?

Mr. Deputy Secretary-General, in 
February of 2017 you paid a visit to 
Delhi in India. This is the first time 

that the WTCF has visited India. You were in 
talks with Kapil Mishra, the Delhi Minister for 
Water Conservation, Tourism, Culture, and 
Arts & Languages. It has been reported that 
the date of your meeting coincided with an 
important religious holiday in India, and that 
you took part in lantern lighting festivities. Can 
you tell us a little bit about the impressions you 
have from your talk and the festivities?
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