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Interview Simiik

Athens

Beyond Ancient Greece

Despite the summer heat in Beijing, professionals and elites in tourism industry from China and
abroad got together at the 11th International Forum on Chinese Outbound Tourism (IFCOT2015)
& Silk Road Tourism Cooperation Forum sponsored by WTCF and Ivy Alliance Tourism
Consulting. During the forum, we had an interview with Fotis Provatas, deputy secretary general
of WTCF and chairman of Greek-Chinese Economic Council, who has committed himself to
improving the friendship between Greece and China. With a clear mind, Mr Provatas, hale
and hearty, shared his ideas concerning the forum, the present situation of tourism market of
China and Greece and future cooperation between the two countries in tourism with us.

Photos / Quanjing
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Q=World Tourism Cities Magazine

Q: Could you talk about your feelings about this forum
(IFCOT2015) ?

A To tell you the truth, it was very interesting. Because it is
the first time that we are discussing the outbound tourism
policies of China. For the development of Chinese tourism.
We chose the theme “One Belt, One Road”, which is the new
tourism idea from China to Europe.

Chairman of Greek—
Chinese Economic Council

Q: How many times have you been in China? Did
you attend the Beijing International Tourism Expo?
What do you think of it?

A Last 3 years, | have been in China for 7-8 times.

I have attended the International Tourism Expo 2015
and remained there for the following forum. I must say
that it was a very interesting Expo. There is a very big
participation from all over the world. Many national tourism
organizations, tourism companies, delegations, and other
parties have attended the Expo. It is a very nice opportunity
for the international tourism market to meet once a year and
certainly is an excellent opportunity to attract the Chinese
citizens to travel to these countries.

Q: As you serve in many different institutions like the
Greek—Chinese Economic Council, and is devoted
to the friendly relationship between Greece and
China, could you tell us what kind of organization the
Greek-Chinese Economic Council is?

A Greek-Chinese Economic Council (GCEC) is actually a
Very new organization, only one month old. It is a very mature
decision from many people in Greece who are interested
in the improvement of the Greek-Chinese economic and
business relationship. The members of GCEC include
many businessmen, academics in universities and some
politicians--all dedicated to and oriented for the relations

between People’s Republic of China and Greece. Here | must
emphasize that GCEC is not oriented to the Greek-Chinese
relationship but to the European Union-Chinese relationship.
This is very serious because we are using Athens Greece as
agate of China to EU and more broadly the whole Europe.

Q: Athens is a tourist resort longed for by people all
over the world. As the former Chairman of the Athens
City’ s Commission on Tourism Development and
Promotion, could you introduce the tourism market of
Athens to us?

A It is no doubt that all European countries are very
much interested in attracting Chinese citizens to visit their
countries given it is the most efficient way (to improve the
tourism business of their countries). Compared to tourists
from other countries, Chinese tourists spend the biggest
amount of money in the countries they are visiting. And we
know that Chinese tourists are polite, nice and very easy
to support. They usually don't have huge demands—they
just want to visit the place and to have a nice treatment. For
this reason, recently in Greece, we try all the best to prepare
the situation for the coming Chinese tourists. Now, we don't
have so many —about 50,000 (Chinese tourists) a year.

But now, with the new policies applied in order to attract
Chinese citizens, we are expecting quite many people from
China to come to Greece. So we are preparing the tourism
environment in Greece for more Chinese tourists, which
means we need more Chinese-speaking people, hotels
that serve—not only western cuisine—but also Chinese

cuisine. For Chinese people may want to have their national
food while travelling. It is our obligation to offer the Chinese
tourists what they want, otherwise they would choose
another place to visit. Another thing worth mentioning is
that | always insist on the cooperation between the Greek
and Chinese tourism sectors through the intervention and
guidance of WTCF, which is the federation we belong to as
the city of Athens, and on the platforms of WTCF which is
based here in Beijing. In that way, | think we will achieve the
best possible results.

Q: Besides its culture and architecture of a long
history, how does Greece maintain its lasting and
fresh charm for tourists?

A: With the new policies of Chinese government -- “One
Belt, One Road", especially the new silk road from China
to Europe, we will have an extremely new and quite more
attractive environment because of China’s presence in
western European countries through organized intervention
in different sectors: political sector, business and investment
sector and tourism sector which interests us the most.
Now in China, all the markets are oriented to the tourism
in Europe so we must prepare for the best possible
services in EU to welcome the Chinese tourists for the
better development of political and economic relationships
between China and EU. In Greece, we are trying our best to
ensure the most amazing experiences the Chinese tourists
can have here.

If they come here for 5 days, we want them to enjoy and

This page: The white
church on Likavitos Hill;
A statue at Ancient Agor.
Left page: A corner of the
Acropolis of Athens.
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@@ Ifthey come here for 5 days, we want them
to enjoy and benefit from the 5 days’  time to the

maximum.

This page: The lighted
Acropolis of Athens.
Right page:Stone Pillars
of Parthenon Temple.
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benefit from the 5 days’ time to the maximum. So when they
go back to China, they would say they are very happy and
talk to their friends and families about it, which could be the
best advertisement for the Greek tourism.

Q: How does Athens make it that people can enjoy
modern and convenient life while the historical sites
and culture are well protected? Could you share your
experience with us?

A: | must say that the Chinese visitors coming to Greece
know very well what they want — they want to see the
culture, which is very good because both China and Greece
are ancient civilized countries — one eastern, one western.
They know they are interested in seeing the archeological
places to understand the ancient and modern civilizations.
From the other side, it is very interesting for the tourists to
understand the modern life of Greece as one European
country. We are working very hard to combine these two
sectors: the ancient civilization—what the tourists need to
learn about the history and ancient culture —and the modern
culture. We are working as much as possible to take care of
the situation (ancient restoration).

Q: Will Athens consider cooperating with Chinese
cities or travel enterprises on tourism?

A: This is a very nice question. For Athens city, we are
preparing the network cooperation between Athens and
11 of the main Chinese cities. We think of many common
issues of Athens and 11 big Chinese cities, which are all
ancient civilized cities. These 11 cities all have ancient
origins and their own ancient civilizations, which means
their citizens would be highly interested to come to Greece
to learn about our ancient culture, the “parallel” civilization
in ancient Greece. We are preparing the network between
Athens and 11 big Chinese cities for exchanging tourism,
for expanding tourism and for the promotion of tourism.
We are ready to attract people from these ancient Chinese
cities. We will be very happy if this can be a pilot program
under the umbrella of WTCF. This could be a pilot program
so that many membership cities of WTCF can cooperate
among themselves and make tourism cooperation under
the umbrellaof WTCF.

Q: What do you think of Chinese outbound travel
market? What is the present situation of Chinese
tourists traveling in Greece or Athens?

A: Today, China is a great economic power worldwide
and is improving day by day with very high standards and
rate. This indicates that more and more Chinese citizens
would have the economic possibility to travel abroad for
their holidays, which means China is a very strong player in

the international game of tourism. | think this is the main
purpose of Beijing International Tourism Expo and the forum
—Chinais preparing itself to go out, to send Chinese citizens
1o visit other countries. But this must be a highly organized
work which requires serious planning and preparation.
China has already started doing the work to prepare for
the new steps. We are very happy that these events are
happening here and very happy to support the planning
and preparation of China and the Chinese tourists to come
abroad.

Now, the majority of Chinese tourists traveling to Greece
mostly stay in Athens. We think that it would be better if
they choose to spend a few days in Athens and then go to
other nice places, touristic sites or archeological places in
Greece. Of course they should visit Athens because it was
the center of ancient Greek civilization in Greece. But apart
from that, Greece has a lot more to offer. Tourists can visit
the ancient monuments in Athens and also go to other
places, like the islands with beautiful sunshine and delicious
seafood. As far as | have learned, Chinese tourists are very
much interested in Greek cuisine and we do have a lot
delicious and hygienic food to offer.

Q: Do you have any preferential policies to attract
Chinese tourists?

A Yes, of course. We welcome the Chinese tourists in every
possible way. Apart from the above mentioned, we even
prepare some specific places and activities for Chinese

=Y

tourists. Many couples want to come to
Greece to have their wedding accompanied
by thousands of years of ancient Greek
civilization next to the ancient monuments
or near the seashore with sunshine and
music while enjoying the more open and
romantic atmosphere. We would try our best
to organize the wedding they want for them
so that when they come back, they will not
only carry the lovely photos and videos but
also the great memories and feelings to
share with their friends and families.

Q: As the Deputy General Secretary of
the World Tourism Cities Federation,
do you have any suggestions or
expectations for WTCF? Will you
attend the WTCF Summit held in
Morocco this September? What topics
to be discussed at the forum of the
summit are you interested in?

A: I'think WTCF is a great organization and
it was a very clever idea to create this organization. It offers
a platform for all the tourism cities and tourism-related
companies worldwide to sit together to discuss and solve
the problems and put up new standards of tourism, like
the forum we have today. | am sure that WTCF will come
up with more wise interventions of tourism in the future,
especially between Chinaand Europe.

| always attend the WTCF Summit and try my best to
play an important role in it. The WTCF Summit is a very
interesting and influential converse and that is why
thousands of people attend the converse each year.

This year's topics are very interesting. We are discussing
“One Belt, One Road” and the new Sea Silk Road from
China to Europe. As Greece being the gate of this new
Sea Silk Road, of course we are very interested in this
discussion.

Q: In the future, will the organizations you serve
in like Athens City’ s Commission on Tourism
Development and Promotion, and the Greek—
Chinese Economic Council try to cooperate with
WTCF?

A: Of course. The GCEC serves as an umbrella of all the
activities running in Greece concerning the economic and
business cooperation between China and Greece. So we
are very much interested and oriented to serve this policy —
the creation of the best possible relation between China and
Greece under the new policies of the new Sea Silk Road.

By

i Interview

Transport: Athens has
one international airport
namely Eleftherios
Venizelos International
Airport, which is the
largest airport in
Greece and about 30
km to the southeast of
central Athens. At the
airport, you may take
subway M3 and get off
at Syntagma station, or
take airport bus X95 and
get off at Constitution
Square, and you may
also take a taxi at Exit 3
tothe downtown.
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Interview Simiik

Berlin
A City Reborn

Berlin is one of the initiate cities of WTCF and the Director Market Management of Berlin
Tourismus & Kongress GmbH Ralf Ostendorf is at the same time the deputy secretary
general of WTCF. Ostendorf has offered many constructive suggestions and great

support to the work of WTCFE.
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Director Market Management of
Beriin Tourismus & Kongress GmbH

Q: First of all, we offer congratulations on the
establishment of Germany comprehensive cultural
center, the Humboldt Forum, in Berlin. How would
you describe the original intention, process of
construction, main function (activities) of the center?
And what's the influence on tourism in Berlin?

A: Berlin was almost completely destroyed during the
Second World War and after that both West and East Berlin
were re-built. After the reunification of Germany 25 years ago
the city of Berlin again changed its face and now is a modern
world city with unique old and new architecture, but the city
is still changing. It is important for Berlin to remember the
past and give the past a modern appearance. The Humboldt
Forum which is being built at the place where the Berlin City
Palace used to be before the Second World War and then
the seat of the Parliament from the former GDR after the City
Palace was destroyed is a project that brings back the former
City Palace in a historical facade with a modern building
inside.

The Humboldt Forum is designed to do justice to the
diversity and values of world cultures. Part of this concept
includes acknowledging the site’s own history. From its
early days as the residence of the Hohenzollern through to
the Palace of the Republic, the events that give this place
its historical charge will be brought to life for visitors by a

presentation organized by the Berlin Palace—-Humboldt Forum Foundation.

The Forum will exhibit the unique non-European collections of its National
Museums in Berlin on the second and third floors. Occupying the first floor,
the ‘Workshops of Knowledge', will be the intellectual archives of these
museums, parts of which are classified as UNESCO World Heritage assets.
They will be joined by the Humboldt University’s Humboldt-Lab and the
exhibition World-CityBerlin by the Federal State of Berlin and thus become
another highlight to be visited by tourists from all over the world.

Q: As a world renowned city, Berlin is rich in historical, cultural and
economic resources. Could you introduce the tourism market of
Berlinto us?

A: Berlin is still the top destination for international guests coming to
Germany and, alongside London and Paris, is one of the three most popular
destinations in all of Europe. In 2014, some twelve million tourists came
to Berlin, spending 28.7 million nights in the city’s hotels. The number
of arrivals and overnight stays has more than doubled since 2004, a
development not seen in any other of Europe’s major cities.

Top 25 reasons demonstrate why you should visit Berlin

1. Real History: More than Twenty—five years after the fall of the
Wall, Berlin’ s turbulent recent history continues to fascinate
visitors.

2. Urban Lifestyle: Whether urban gardening at the former
Tempelhof airport, creations of new food at the street food markets
or stand-up paddleboarding on the River Spree, Berlin fascinates
with its unique urban lifestyle.

3. Cultural Attractions: Berlin’ s cultural and arts scene today
represents one of the richest cultural landscapes in Europe,
with countless new exhibitions in more than 180 museums and
collections, over 400 art galleries, 3 opera houses, 8 major
symphony orchestras, many unusual venues, some 100 cinemas
and 150 stages. Around 1,500 events, from high culture to
subculture, are offered every day.

4. Lights, Camera, Action: In recent years, Berlin has become
an important location for film productions. Major directors and
internationally renowned stars make films here.

5. Vibrant Nightlife: Berlin is proud of its nightlife, and rightly so.
The new scene continues to run through Mitte, Friedrichshain,
Kreuzberg and the old West from one opening to the next, always
searching for new trends and the next location.

6. City of Freedom: More than Twenty—five years after the fall of
the Berlin Wall, Berlin is the place to be. The city tells the story of its
transformation from the separation of East and West as a symbol
of the Cold War back to a place of freedom, tolerance, creativity
and lightness of being.

7. City of Industry, Research & Sciences: Berlin is one of the
biggest research centres in Europe. Some 300 universities and
institutes promote the networking of research and academics.

8. Green Waterfront City: Berlin is an exceptionally green meeting
place for day-trippers and hobby gardeners with its gardens,
historic parks and creative green spaces.

9. Berlin Eats Well: Berlin has nine restaurants that have each
been awarded a star by the Michelin guide, and five Berlin
restaurants have even received two stars.

10. New Trends: Berlin has embraced the pioneering spirit and has
become an experimental centre for new ideas.

11. International Berlin: More than 43 percent of visitors to Berlin
come from abroad. With people from more than 185 nations, Berlin
is the most multicultural city in Germany.
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Berlin today is like a shining star among all European cities with
its unique living history, lifestyle, very diverse culture and many
tourist attractions. The biggest advantage of Berlin compared to
other European cities is that it is still changing and re-inventing
itself, even 25 years after the fall of the Berlin Wall. Berlin today
has the most modern hotel industry in Europe, no official closing
hours when it comes to nightlife and an attractive international
(the capital is one of the most multicultural cities in Germany.
About 457,000 of the 3.5 million Berliners have a foreign passport.
More than 190 nationalities are permanently resident in the city,
a fact reflected in Berlin's culinary and cultural diversity) travel
destination 12 months a year that is at the same time the German
Capital but also an open, very relaxed and welcoming European
metropolis that attracts more and more people from all over the
world.

In 2006, the German capital was awarded the title “UNESCO
City of Design”, while UNESCO has also designed three World
Heritage Sites in Berlin. In addition to the Museum Island and the
Prussian royal palaces and gardens, Berlin’s Modernist housing
estates received the designation in 2008.

Those who need to keep a close eye on their travel
budget will hit the jackpot in Germany’s capital:
there’s hardly any other city in Europe where overnight
accommodations are as affordable as in Berlin. While
guests in Berlin pay on average €88 for a double room,
they can expect to pay 50 percent more for a similar
hotel room in Paris or London.

The exciting history of Berlin cannot be measured
in rankings, but any visitor to Berlin will find plenty
of traces both inside and outside the city’s many
museums. For example, at 1,316 metres, the East Side
Gallery is both the longest open-air gallery in the world
and the longest stretch of the Berlin Wall still standing.
It features 101 works painted by 118 artists from 21
countries shortly after the Wall fell, with many of the
artists returning in 2009 to renew their artwork.

Q: Festivals and events like Berlin International
Film Festival and Die Berliner Philharmoniker
in der WaldbGhne have attracted many
professionals and tourists from all over the world.
Berlin International Film Festival is loved by the
Chinese people and on the festival the Chinese
film makers are recognized by the world. How
did Berlin build such events and festivals to attract
tourists?

A Entertainment always has been part of Berlin city
life over the centuries, thanks to the reunification Berlin
has three opera houses, 8 symphony orchestras and
many creative people are living in Berlin and are moving
to Berlin because of the positive energy of the city and
always come up with new event concepts etc.

The most important probably is that everything is
authentic in Berlin and has developed somehow by
itself. The Film Festival and other events are no artificial
products and have not been installed like a Disneyland
to entertain guests.

Q: How do you think of the Chinese outbound
travel market? Will Berlin offer more preferential
policies to attract Chinese tourists?

A: China will continue to become an even more
important outbound travel market for destinations from
all over the world. We will continue to invest in our
Berlin promotions in China with B2B but also with more
B2C activities. We already have our Chinese website
wwwilaibolin.com, and are using Weibo and WeChat
to inform about Berlin. And of course we always are
working on new marketing strategies and are observing
the Chinese market very closely.
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12. Sports and Major International Events: Six professional clubs for five sports make Berlin
atrue sporting destination.

13. Congress Destination: Meetings and conventions in medicine, science and research
make up the largest sector in Berlin' s event business.

14. Neighbourhood Life: In Berlin, the word Kiez means the neighbourhood where you
live and feel at home. And people have their choice of 96 neighbourhoods in the city’ s 12
districts.

15. Restored Areas and New Attractions: On the former border strip, new flats and shops
have sprung up, and flea markets, beach bars and night clubs are flourishing.

16. Shopping and Fashion Capital: Fashion shows, exhibitions and numerous events attract
designers, critics and fashion fans to the fashion capital.

17. Berlin for Everyone: Whether international globetrotters, families, teachers, medical
tourists or guests with limited mobility, everyone will find their own Berlin.

18. Queerinthe Capital: Exciting, tolerant, international, Berlin is an epicentre of the gay and
lesbian scene in Europe.

19. Stronghold for Start-Ups: Berlin is one of Europe’ s most important sites for start-ups
and a laboratory for the city of tomorrow. Berlin offers the perfect conditions: a relatively low
cost of living, excellent infrastructure and a cosmopolitan atmosphere.

20. The Full Package at Affordable Prices: Surprisingly inexpensive—that’ s what people
say about Berlin.

21. Crazy and Unique: In Berlin nothing is impossible. Even Currywurst and the Trabant
have their own museum!

22. Summer in Berlin: Berlin stays pleasantly warm, and there are more than enough street
cafés, parks, gardens, beach bars and rooftop clubs to choose from.

23. Winter in Berlin: Berlin holds its own in the winter.

24. The German Capital: The heart of Germany’ s democracy beats in Berlin, where
decisions are taken and state guests are received.

25. City of Change: A quarter century after the fall of the Wall, things both well-known
and newly discovered shape the city’ s rhythm, and people’ s lists of favourite spots are
constantly changing.
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