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Bula Festival Bula

Nadi, Fiji’s famous city, is located in the western side of the largest island of Viti 

Levu. People who like Nadi call it the “revolving door”, due to its proximity 

to the coast and its strategic location for transportation. All land and water 

routes eventually pass here, so do air routes that link up Fiji with the rest of the 

world and flights to and from Suva, the capital city. Since Nadi is the principal 

port of entry for air travellers to Fiji, it is rather appropriate to call it a hub for 

international travels. 

Apart from its advantages in transport, Nadi also impresses visitors with its 

multicultural environment and its unique festivities. Despite its short history 

of less than seven decades, various ethnic groups, especially the Indo-Fijians, 

have made it their home and a religious centre for Hinduism, Christianity, and 

Islam. Nadi has also maintained the original culture of the indigenous islanders. 

Many valuable historical and cultural relics from ancient cannibal tribes can be 

discovered here.

If you happen to visit Nadi in August, you can join the locals in their celebration 

of the unique Bula Festival. “Bula” means “hello” in the Fijian language. It’s 

how Fijians greet each other as well as visitors to their home. During the Bula 

Festival, residents of Nadi celebrate with enthusiasm and great joy through 

sumptuous food and splendid entertainment.
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TUNIOU.com is a travel site established in October 2006. Thanks to its rapid 

growth in business and its strong capacity to integrate industrial resources, it 

has established more than 120 subordinate companies in major cities across the 

country. In 2014 it was listed and started trading on the NASDAQ Stock Market 

in the US. 

Since its inauguration a decade ago, TUNIOU has always made “making travels 

easy” its mission, providing booking services for travelers departing from 180 

cities, including Beijing, Shanghai, Guangzhou and Shenzhen. Its business 

model is based on using a combination of the Internet, travel agencies and 

call centres. Its customers have found it trustworthy due to its friendly, reliable 

services and its wide-ranging, competitive products that are transparently priced. 

It operates a telephone booking line that is open 24 hours every day of the year, 

backed up with a variety of after-sale services and guarantees.  

At present more than 10 million products and services are on offer at TUNIOU.

com, including group tours (short tours, long distance domestic tours and 

international tours), private tours (domestic and international tour packages 

as well as stand-alone items and self-choice combinations), self-drive tours, 

cruises, hotels, visa services, admission tickets and tailor-made itineraries to suit 

corporate or personal special needs. So far it has facilitated trips and holidays for 

more than 15 million travellers. 

At the same time, TUNIOU provides access to a full list of global tourist places 

in Chinese as well as communities of Chinese travel bloggers. A wealth of 

information is simply at your fingertip for travel planning and research. You can 

then proceed to make easy bookings once you have made your choice.
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