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Wei Xiaoan

Director of the Expert Committee of
'WTCF, Deputy Director of National
Technaical Committee on Leisure
of Standardization Administrtion of
China, and Secretary-General of
ChinaTourismLeisure Association

“One Belt and One Road” Strategy P po i i e RS e b
Collaborative Development for a Harmonious Universe N & o | i | B e o e

in water, Inner Mongolia; An
Asiatic face in Istanbul, Turkey
Words /Wei Xiaoan \

The “One Belt and One Road” strategy initiated by
China advocates building a new development mode for the
world in the future, namely, “connecting with each other
for collaborative development”. Chinese sociologist and
anthropologist Fei Xiaotong said, “Achieving one's own goal
yields gratification; lending a hand to consummate others' goal
doubles satisfaction. Goals of self and others can be unified,
thus the world can be harmonized.” The “One Belt and One
Road” strategy reflects the charm of five—thousand-year—old
Chinese civilization “Goals of self and others can be unified,
thus the world can be harmonized.”

China is moving from a marginal position to the leader and
shaper of the world pattern through the  “One Belt and One
Road” strategy. China is leading in the development of the
world and shaping a new structure of the world.

“One Belt and One Road” strategy is deploitation rather
than only exploration. In the new pattern, the importance of the
new Silk Road economic belt that traverses Europe and Asia is
becoming more and more obvious.

The tourism development along the Silk Road should be
reconsidered against the backdrop of “One Belt and One
Road” . With regard to this, | want to make four points. First,
develop a new form. The essence of tourism along the Silk
Road is node tourism destinations. With no node tourism
destinations, traveling only means passing by somewhere.
Therefore, node tourism destinations must be cultivated and
strengthened.

Second, give a theme like the thriving of different nationalities
and the integration of history and today. Take Jiaohe Ruins in
the city of Turpan in Xinjiang Uyghur Autonomous Region for
example, it appeals to me greatly but few average travelers find
it interesting. Therefore, when developing tourism there, one
must emphasize what tourism market and tourists are most
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concerned with. That watching a performance and eating
some grapes in Grape Valley in Turpan will make every traveler
excited is just a proof.

Third, explore some new travel ways to adapt to changes in
transport. Silk Road tourism should center on big destination
nodes which radiates their surrounding areas. Only in this way
can the tourism products be practical and feasible.

Fourth, create and develop new travel modes. New tourism
modes like driving camps, family hostels and theme hotels are
taking shape along the Silkk Road. Actually this is a process of
infrastructure improvement.

Various tourism resources must be integrated and different
tourism sectors cooperate to set up a new tourism pattern along
the Silk Road.

First, the integration of tourism resources. Silkk Road is rich in
tourism resources like the historical culture of the Zhou, Qin,
Han and Tang dynasties, the exquisite artistic works of grottoes,
the sacred places of religious culture, the unique red culture,
the fusion and exchange of cultures of different nationalities,
abundant ecological culture elements, and promotion of
international culture cooperation. Of course, these tourism
resources need to be turned into tourism products.

Second, the integration of travel modes, including transport
modes and travel channels. Air, railway and road are all
available and improving along the Silk Road. The integration of
different transport ways has to be developed. For example, the
new travel mode of renting a car for a road trip is a good way of
traveling that connects air and road transport.

Besides the integration of transport modes, there is also the
integration of travel channels like OTAs, travel agencies and
clubs. In fact, it depends on the destination as to which travel

channel is the best. Tourism destinations integrate the three
main travel channels to develop new travel modes and patterns.

Third, integration of nodes and the rise of city belt and economy
group.

Urbanization is the important basis of tourism now. In the past,
there was the Silk Road. At present, there is city belt. In the
future, there will be economy group. Thus we should replace
the concept of Silk Road with concepts of city belt and economy
group or tourism cannot be well developed.

Fourth, integration of products. Develop compound tourism
product series from sightseeing tourism.

Silk Road was emphasized only for sightseeing travel in the past.
Various Silk Road travels including culture tourism, business
tourism, leisure tourism, red tourism, eco tourism and characteristic
tourism have been developed along the Silk Road.

Fifth, international cooperation. Develop long—distance,
medium-—distance and short-distance travels.

As for international cooperation, it mainly includes the
development of long—distance, medium-distance and
short—distance travels. The long—distance travels include an
exploration of the Silkk Road and travel to the five countries in
Middle Asia. It covers some nodes rather than all the places in

the five countries. There are
different aspects along the Silk
Road like history, culture and nature

that are worth exploring. If long—distance travel products are
well developed, many Chinese tourists will come to Middle
Asia just as they come to Singapore, Malaysia and Thailand
NOW.

The medium—distance travels include border tour and
extended tour which may cover certain areas beyond the
border or even the capital of another country. The tourism
sectors of neighboring countries can cooperate with each
other to develop medium—distance travels.

One example of short—distance travel is port travel which is a
kind of cross—border travel.

Generally speaking, international cooperation involves
two aspects, namely deepening diplomatic relations and
increasing economic and trade cooperation, which can be
better dealt with within the strategy of Silk Road economic
belt. Therefore, we should integrate tourism resources so that
tourism development can benefit the Silk Road economic
belt. Meanwhile, the Silk Road economic belt can also further
promote tourism development. If we can succeed in this way,
anew pattern of tourismin China will be created.
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