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One Belt and
One Road

Connection, _Communic_atior_]
and Cooperation for a Win-win

Over two thousand years ago, the Chinese goods mainly including
sik and china were sent to Middle and West Asia and Europe to
trade for goods like animals, birds, vegetal spices, and jewelry there
through the more than 7,000 km Silk Road. This barter trade lasted for
over a thousand years, greatly promoted the exchange in politics,
culture, folk custom and religion between East and West and made
great eontributions to human civilization. In the 21st century, the "Silk
Road Economic Belt' and "21st Century Maritime Silk Road" initiatives
(“One Belt and One Road” for short) advocated by Chinese
President Xi Jinping have received acceptance and active response
from countries and cities concerned. The core ideas behind the
development strategy of “One Belt and One Roadinitiated by
Chinese government are “peace and cooperation, openness and
inclusiveness, mutual learning and mutual benefit” which have
been long accepted by people of different countries.

This unprecedented historic opportunity has brought great
development space for tourism. Members of World Tourism Cities
Federation are like shining pearls along the “One Belt and One
Road”. Today we introduce Xiamen and Altay to you and we
welcome more cities to join us and hope to show their charms to the
world tomorrow.
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Song Yu
Secretary Generalof
WTCF

"One Belt and One Road" Strategy

New Thinking Initiates New Development of Tourism

Words /Song Yu

More than 2,100 years ago, Zhang Qian bid farewell to the
Han Empire for the first time and trudged in whistling winds to
the cold frontier, but what waited for him was a tortuous and
unknown journey. However, the Silkk Road started by Zhang
stretching for thousands of years behind him eventually
became an artery connecting the three continents—Asia,
Europe, and Africa, along which busy businessmen, intrepid
travelers, envoys with important diplomatic duties, and pious
believers of religions moved back and forth in an endless
stream, generating a positive and far-reaching impact upon the
ideological and cultural exchanges between the East and the
West as well as political, economic, and cultural development
between countries.

Chinese President Xi Jinping advocates co—building of the
"Silk Road Economic Belt" and the "21st Century Maritime Silk
Road"(OBOR), which has received recognition and positive
response from all cities and countries along the OBOR lines.
The over two thousand years of contact history shows that, all
countries of different races, beliefs, and cultural backgrounds
can share peace and joint development so long as they adhere
to the principle of solidarity, mutual trust, equality, and mutual
benefit. With the rapid development of the relationship between
China and countries in Europe, Asia, and Africa, the ancient Silk
Road is increasingly reviving its new vitality.

It is preliminarily estimated that, the lines of OBOR covers a
total population of about 4.4 billion of the three continents—
Asia, Europe, and Africa and an economic aggregate of about
21 trilion US dollars. According to estimates of China National
Tourism Administration (CNTA), China will send 150 million
Chinese tourists during "the 13th Five—year Plan" period
to the countries along the lines of OBOR, thus contributing
to those countries a tourism consumption of 200 billion US
dollars. Meanwhile, China will also attract 85 million tourists
from the countries along the OBOR lines to travel to China,
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which will boost a tourism consumption of about 110 billion US
dollars. Tourism, as an open and comprehensive industry,
has the unique advantage of “leading connection and
communication” in the national strategy of OBOR There are
abundant tourism resources along the OBOR lines, for 80%
world cultural heritages are found here.

Along these radial lines spread lots of members of the World
Tourism Cities Federation (WTCF). Xi'an, for instance, is the
starting point of the ancient Silk Road, while Luoyang was an
international metropolis that all countries aspired to in the Tang
Dynasty. As an important port of the ancient maritime Silk Road,
Xiamen seizes the opportunity to make full play of its unique
advantage of “marine oriented and overseas” to speed up
the building of an important hub of the "21st Century Maritime
Silkk Road". During the Tang and Song dynasties, Guangzhou
Port was of high prosperity and attracted many a big vessel,
even more than 4,000 vessels per year from Arab Empire
during the peak. In addition, domestic cities like Harbin, Dalian,
Kunming, Qingdao, Sanya, Shanghai, Taiyuan, Tianjin, Wuhan,
Xi'an, Yangzhou, Altay, etc. and foreign cities like Aimaty, Cape
Town, Colombo, Jakarta, Athens, Dubai, Cairo, Riga, Minsk,
etc. were tourists' "mustsee” destinations due to their beautiful
scenery, excellent talents, and rich cultures. A city is not only
the primary destination for tourism but also an important
source of tourists. All the members of WTCF, featuring different
development histories, profound cultural heritages, and tourism
highlights, are outstanding representatives of excellent tourism
cities. Against this backdrop, the development of international
tourism and WTCF will face a huge boost. With "Better City Life
through Tourism" as the core concept, WTCF is committed
to improving mutual ownership, sharing, creation, and benefit
of human civilization to make contributions to promoting the
peace and development of the world. In fact, the core concept
of WTCF is highly consistent with the strategic significance of

China's OBOR, for tourism will not only strengthen economic
ties between each other but also enhance contacts and
exchanges between global tourists, which will finally push
mutual understanding and closer relationship between
countries. Therefore, we can argue that, each tourism
practitioner will be a modern embodiment of Zhang Qian.

What pleases us is that tourism products focusing on OBOR have
sprang up like mushrooms. Due to the restrictions of climatic and
natural conditions, the tourism industry in Central and Western
provinces of China was tinged with the prominent feature of in—
and-off seasons every half a year in the past. However, today
Qinghai has launched different tourism themes in each season
and designed 11 high—quality tourist routes along the Silk Road;
Ningxia is energetically developing winter tourism products to
actively attract tourists in the South; Shaanxi, as the starting
point of the ancient Silk Road, is vigorously building a Sik Road
folk custom experience corridor, and the initial Shaanxi Tourism
Investment Fund of RMB 5 hillion was set up and started running
in 2014. Relying on the strategy of OBOR, the Central and
Western provinces have strengthened their aspirations and
forms of secondary development of their tourism resources.
The development of transportation is also accelerated. For
instance, airines have gained more impetus to "Fly to the West",
especially by adding more air routes to Xinjiang, Shaanxi,
Guizhou, Gansu and other western provinces. In 2014, the new

This page: Kongur Glacier,
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Guanjiao Tunnel of Xining—
Golmud Railway went into
operation, the CRH train
of Xining station of the newly
built Lanzhou—Xinjiang high—
speed rail was put into operation,

and the Golmud—Korla Railway started construction. In June
2014, the first "Changan" tourist-dedicated train for the Sik Road
set out from Xi'an and is expected to extend to Central Asia
or even Europe in the future. In 2015, Tibet will accelerate the
reconstruction and extension of terminals of Nyingchi Airport and
Lhasa Gonggar Airport and start the reconstruction of the airfield
area of Changdu Bangda Airport. In June 2014, the Silkk Road
project jointly submitted by China, Kazakhstan, and Kyrgyzstan
was successfully included into the World Heritage List, which, as
one of the world's cuttural heritages, again enhanced the culture
connotation of the Silk Road tourism.

At present, WTCF is composed of 135 members and its
members are increasing day by day. In the future, WTCF
will spare no efforts to facilitate further cooperation between
member units along the lines of OBOR and will organize related
experts and think tanks to carry out planning & design and
subject researches. Supported by the platform of WTCF, a
wide range of cross—border cooperation and communications
can be implemented between cities, cities and institutions, and
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institutions, which will help develop and design more distinctive
and competitive tourist routes for cities and enterprises along
the lines of OBOR. Meanwhile, WTCF will also give extensive
supports and proposals to the infrastructure construction and
other aspects of cities and tourism sites.

According to WTCF's researches and reports of market
sample surveys, Chinese people have generally taken "travel
for vacationing" as one of their most important "Quality—of—
life Indices". In 2014, there were 3.67 billion domestic trans—
boundary travels in China and 109 milion cross—border travels
altogether; in the first quarter of 2015, the two tour types have
achieved substantial increases by 23% and 13.7% respectively.
Both domestic tourism and outbound tourism are playing an
effective promoting role in maintaining sustained growth of
domestic economy and recovering from the global economic
downturn. The lines of OBOR, from the blue ocean to the
distant mainland, are rich in a variety of wonderful scenery,
cultural and historical tourism resources. The huge demand
and market potential of China's outbound tourism has attracted
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worldwide attention, which itself provides the most practical
support for the great implementation of the strategy of OBOR.

Actually, the civilization communication and cultural exchanges
are indispensable in the great practice of OBOR while tourism
acts as the carrier of such cultural exchanges and is also a
trading activity beyond the literal category of "service trade".
Tourism itself is to accept, appreciate, absorb, and disseminate
different civilizations and is to promote the combination of self—
perception and nature. At present, the strategy of OBOR has
entrusted China's tourism new responsibilities and missions,
which shall not be taken as a second edition of the former
business patterns like "to organize tourist groups", "to receive
tourist groups" etc. any longer, but shall be provided with new
ideas or contents as follows:

1. Fully advocate “civilized tourism".

Civilized tourism should be deemed as a civilization tie to
realize mutual respect, absorption, learning, and continuous
integration between different social politics, nationalities,
religions, languages, customs, cultures, and arts. All tourism

practitioners are bound to undertake the duty and responsibility
of advertising and advancing civilized tourism to effectively
guarantee the unfolding of the campaign. Tourism, social
media, etc. should promote and foster "civilized" ideology
and cultivated social customs among all tourists around the
whole society. A tour is not only to experience a healthy and
recreational holiday but also to show good admiration towards
the travel destinations and the local people so as to enhance
the happy, benefit-sharing, close, and friendly tie, especially the
OBOR peoples' spirit of hard work, persistence in learning, unity
and cooperation, and peaceful entrepreneurship.

2. Create anew mode of cooperation and investment.

Keep a foothold on the large—scale development of tourism
resources and infrastructures, including investment and property,
capital equity operations, management mechanism, team building,
technical functions, etc. to achieve multiple input, multilateral
cooperation, joint participation, and interrelated interests. Try to spur
the cooperation between all social sectors of all levels to benefit
various aspects and the cooperators are win—win stakeholders

and partners in terms of rights and interests.

3. Promote the alternate advancement of "inbound
tourism™ and "outbound tourism".

When the socio—economic development reaches a certain
level, "merchandise trade" and "service trade" will alternately
develop and act upon each other. As a result, we should grasp
this objective law to make use of the cultural exchanges due to
the rapid growth of China's outbound tourism and find favorable
conditions to further advance the development of inbound
tourism. China, quickly developing into the world's second—
largest economy with a long history and abundant cultures,
always attracts the world's attention and interest. Therefore,
China's inbound tourism still has a promising future.

OBOR is a big task with new contents and needs more joint
participation within a larger scope and from more mechanisms.
Tourism should continually adjust its position and give the rein to its
own strengths and advantages to make new contributions to this
major task.
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Wei Xiaoan

Director of the Expert Committee of
'WTCF, Deputy Director of National
Technaical Committee on Leisure
of Standardization Administrtion of
China, and Secretary-General of
ChinaTourismLeisure Association

“One Belt and One Road” Strategy P po i i e RS e b
Collaborative Development for a Harmonious Universe N & o | i | B e o e

in water, Inner Mongolia; An
Asiatic face in Istanbul, Turkey
Words /Wei Xiaoan \

The “One Belt and One Road” strategy initiated by
China advocates building a new development mode for the
world in the future, namely, “connecting with each other
for collaborative development”. Chinese sociologist and
anthropologist Fei Xiaotong said, “Achieving one's own goal
yields gratification; lending a hand to consummate others' goal
doubles satisfaction. Goals of self and others can be unified,
thus the world can be harmonized.” The “One Belt and One
Road” strategy reflects the charm of five—thousand-year—old
Chinese civilization “Goals of self and others can be unified,
thus the world can be harmonized.”

China is moving from a marginal position to the leader and
shaper of the world pattern through the  “One Belt and One
Road” strategy. China is leading in the development of the
world and shaping a new structure of the world.

“One Belt and One Road” strategy is deploitation rather
than only exploration. In the new pattern, the importance of the
new Silk Road economic belt that traverses Europe and Asia is
becoming more and more obvious.

The tourism development along the Silk Road should be
reconsidered against the backdrop of “One Belt and One
Road” . With regard to this, | want to make four points. First,
develop a new form. The essence of tourism along the Silk
Road is node tourism destinations. With no node tourism
destinations, traveling only means passing by somewhere.
Therefore, node tourism destinations must be cultivated and
strengthened.

Second, give a theme like the thriving of different nationalities
and the integration of history and today. Take Jiaohe Ruins in
the city of Turpan in Xinjiang Uyghur Autonomous Region for
example, it appeals to me greatly but few average travelers find
it interesting. Therefore, when developing tourism there, one
must emphasize what tourism market and tourists are most
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concerned with. That watching a performance and eating
some grapes in Grape Valley in Turpan will make every traveler
excited is just a proof.

Third, explore some new travel ways to adapt to changes in
transport. Silk Road tourism should center on big destination
nodes which radiates their surrounding areas. Only in this way
can the tourism products be practical and feasible.

Fourth, create and develop new travel modes. New tourism
modes like driving camps, family hostels and theme hotels are
taking shape along the Silkk Road. Actually this is a process of
infrastructure improvement.

Various tourism resources must be integrated and different
tourism sectors cooperate to set up a new tourism pattern along
the Silk Road.

First, the integration of tourism resources. Silkk Road is rich in
tourism resources like the historical culture of the Zhou, Qin,
Han and Tang dynasties, the exquisite artistic works of grottoes,
the sacred places of religious culture, the unique red culture,
the fusion and exchange of cultures of different nationalities,
abundant ecological culture elements, and promotion of
international culture cooperation. Of course, these tourism
resources need to be turned into tourism products.

Second, the integration of travel modes, including transport
modes and travel channels. Air, railway and road are all
available and improving along the Silk Road. The integration of
different transport ways has to be developed. For example, the
new travel mode of renting a car for a road trip is a good way of
traveling that connects air and road transport.

Besides the integration of transport modes, there is also the
integration of travel channels like OTAs, travel agencies and
clubs. In fact, it depends on the destination as to which travel

channel is the best. Tourism destinations integrate the three
main travel channels to develop new travel modes and patterns.

Third, integration of nodes and the rise of city belt and economy
group.

Urbanization is the important basis of tourism now. In the past,
there was the Silk Road. At present, there is city belt. In the
future, there will be economy group. Thus we should replace
the concept of Silk Road with concepts of city belt and economy
group or tourism cannot be well developed.

Fourth, integration of products. Develop compound tourism
product series from sightseeing tourism.

Silk Road was emphasized only for sightseeing travel in the past.
Various Silk Road travels including culture tourism, business
tourism, leisure tourism, red tourism, eco tourism and characteristic
tourism have been developed along the Silk Road.

Fifth, international cooperation. Develop long—distance,
medium-—distance and short-distance travels.

As for international cooperation, it mainly includes the
development of long—distance, medium-distance and
short—distance travels. The long—distance travels include an
exploration of the Silkk Road and travel to the five countries in
Middle Asia. It covers some nodes rather than all the places in

the five countries. There are
different aspects along the Silk
Road like history, culture and nature

that are worth exploring. If long—distance travel products are
well developed, many Chinese tourists will come to Middle
Asia just as they come to Singapore, Malaysia and Thailand
NOW.

The medium—distance travels include border tour and
extended tour which may cover certain areas beyond the
border or even the capital of another country. The tourism
sectors of neighboring countries can cooperate with each
other to develop medium—distance travels.

One example of short—distance travel is port travel which is a
kind of cross—border travel.

Generally speaking, international cooperation involves
two aspects, namely deepening diplomatic relations and
increasing economic and trade cooperation, which can be
better dealt with within the strategy of Silk Road economic
belt. Therefore, we should integrate tourism resources so that
tourism development can benefit the Silk Road economic
belt. Meanwhile, the Silk Road economic belt can also further
promote tourism development. If we can succeed in this way,
anew pattern of tourismin China will be created.
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Plcturesque Lé dscape’

Walking in Altay is no less Ehan walking through pictures, as every place presents
beautiful scenery. In particular, the Five-Colored Hills and the Kanas Lake are
wonders of nature, making Altay a place favored by.fortune. ts beauty:is as.

intoxicating as the paSS|onate Wlne i Xlnjlang

Words /,Ji Xiang Pictures / A_Itay Tour]sm.Bureau =

The Five-Colored Hills: Nature's Palette

Going northwest about 20 km from the Burgin County,
you can find a beach renowned for its yardang
landforms at the northern bank of the Ergis River. This
is the celebrated Five—Colored Hills.

This magic land is just like nature’ s palette, where all
kinds of colors are poured and sprayed, forming a
glorious land.

By the Five—Colored Hils, the Ergis River flows slowly,
and on the other side of the river are dense populus
euphratica, where tall, straight, and vigorous populus
euphratica cast their shadows into the river, offering rare
scenic beauty.

The Five—Colored Hills is of typical yardang landforms,
where mudstones, sandstones, and gravels form
strange stones and rocks of different shapes. What is
more magical, the colors of these strange stones and
rocks are bright and beautiful, presenting red, reddle,

light yellow, light green, etc. Some are like colorful
ribbons surrounding rocks, and some are like spots of
decorative patterns sprayed over rocks, making the
whole Five—Colored Hills a kaleidoscope of gorgeous
colors. Entering the Five-Colored Hills, you can only
use theword  “fantastic” to describe it, where a gobi
desert on one side coexists serenely with an oasis on
the other side for thousands of years.

Baihaba: No. 1 Village in Northwest China

The Baihaba Village in Habahe County of Altay and
close to the Kanas Scenic Area is a small village
where Kazakhs and Tuvas live. The village retains
ancient small wood houses, which presents a sense
of historical vicissitudes while offering very beautiful
scenery. In particular, in autumn, when the tree leaves
in the village all turn golden, the village is as beautiful
as a wonderland in fairy tales, with rivers flowing by it
and several seasonal snow—covered mountains lining
the background not far away. Therefore, the village is

renownedas “No. 1 Vilage in Northwest China” . The
sunshine in the morning and the afterglow of the setting
sun vell the vilage with soft light, and even the tops of the
snow—covered mountains not far away turn red.

People visiting the Baihaba Scenic Area usually stay
one night in a wood house of the village. Warm-—
hearted and simple villagers will treat you with the
freshest milk and authentic Xinjiang cuisine such as
big plate chicken.

The Kanas Lake: A Pear in North Xinjiang

The Kanas Lake, located among the remote mountains
and dense forests in the Burgin County of Altay, is like
a pearl hidden among primitive forests. It is at the east
of the Baihaba Village and about 800 km away from
Urumgii. By this beautiful, rich, and mystical lake, the
clear and tranquil lake water also presents a sense
of mystery, and makes people marvel when looking
over it. With changes in seasons and weather, the lake

water changes colors marvelously. Around the Kanas
Lake are dense primitive forests of spruces, firs, and
Siberia larches. On the southern slope are luxuriantly
green grasses. The plant communities are distinctively
separated. By autumn, they present various bright
colors such as golden yellow, dark red, and dark green.

Half way to the Kanas Lake, there is the “Kanas
Steppe Custom Park’ where one can see the broad
steppe: green grassland, a stretch of little purple
flowers, and murmuring streams. All are picturesque
and poetic. Not far away are some little hills, where the
sun emerges. At the foot of the hills are cattle, horse,
and sheep flocks, leisurely and carefree, typical of the
beautiful grassland scenery. Here, we can visit yurts
to drink hot milky tea, taste a crispy fried Bursac snack,
and touch unique ethnic decorations, truly finding
ourselves far away from the hustle and bustle of urban
life and retreated in a place of idyllic beauty.

This page: Japanese
White Birch forest
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Xiamen
Unique Culture of Egret Island

Words / Han Xiaozhe

Gulangyu Island

Gulangyu Island located at the southwestern corner
of Xiamen Island is separated from the Island by
the famous Egret River. The surrounding sea area
of Gulangyu Island also forms a main part of the
Xiamen Port. If you climb a high mountain and
look afar, you will have a panoramic view of all the
surrounding beautiful scenery as well as the isle.
Therefore, a saying goes, if you do not visit Gulangyu
Island, your trip to Xiamen is wasted.

The houses in Gulangyu Island have unique
features, mostly of European style, with peculiar
Western flavor. Every street corner on the islet is
picturesque, as if containing many stories: triangle
plums blossom alone in the courts of historical
buildings, aloof and tranquil; by the ancient walls are
luxuriously green and leafy old banyans.

The Most Beautiful Marathon Course in the
World

The Huandao Road, 31 km long, is a coastal road
presenting nice scenery, and also the main course
for the Xiamen International Marathon, renowned
as the most beautiful marathon road in the world. At
the same time, the Huandao Road is also a coastal
corridor integrating sightseeing and recreation,
where you can not only see cultural landscapes
such as the Huli Mountain Fort, the Music Plaza,
the Xiamen cityscape, etc., but also run into the
embrace of the sea anytime as the road is just by the
coastline.

The Temptation of a Bowl of Warsaw Tea Noodles
The dietary habits of Xiamen people totally agree with
the current health requirements: the food is mainly
lightly seasoned, with some seafood, which is not salty
but fresh.

Among the numerous snacks in Xiamen, Warsaw
Tea Noodles and Oyster Omelet stand out as the most
important. Warsaw Tea Noodles is a famous snack in
Xiamen. Warsaw tea, one of the main ingredients, is from
Indonesia, which is made from the best shrimp heads
that have been pickled for over two months and then
ground into fine grains. First shrimp paste and then garlic
paste are put into boiling oil and fried. After the paste cools
down, five—spice powder, curry powder, red chili powder,
and sesame are added to complete the Warsaw tea.
Noodles are cooked in a bamboo strainer in boiing water,
and then placed in a bow, into which you can add pig’ s
liver, pig’ s kidney, duck tendon, large intestine, fresh
squid, or dried bean curd, efc. as you like. At last, boiling
soup from the big pot added with Warsaw tea paste is
poured onto the noodles. In this way, within one minute,
abowl of noodles is ready. The main ingredient of Oyster
Omelet is oyster, which is also called ostracean. Oysters
produced in Xiamen are glant Pacific oysters, which are
smallin size and have long or triangular shells. The meat
in these oysters is white with black gils. Each'is 1-2 cm,
with even meat particles. Oyster Omelet s very delicious,
and mustard paste, coriander, or pepper paste may be
added before you eat to tone up your taste buds.
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