o]l

BF. BE¥EL BAHER bRREES,

THAMEERIH LN IBIRERAIERY, Kzl —iEEEiS
B WRIRFHHERESZ2RIEHIUE

BEEEA, SEBEMEARNEE e, Bx

Sk Z YRR

LY B, BRI ETER




One Belt and
One Road

Connection, _Communic_atior_]
and Cooperation for a Win-win

Over two thousand years ago, the Chinese goods mainly including
sik and china were sent to Middle and West Asia and Europe to
trade for goods like animals, birds, vegetal spices, and jewelry there
through the more than 7,000 km Silk Road. This barter trade lasted for
over a thousand years, greatly promoted the exchange in politics,
culture, folk custom and religion between East and West and made
great eontributions to human civilization. In the 21st century, the "Silk
Road Economic Belt' and "21st Century Maritime Silk Road" initiatives
(“One Belt and One Road” for short) advocated by Chinese
President Xi Jinping have received acceptance and active response
from countries and cities concerned. The core ideas behind the
development strategy of “One Belt and One Roadinitiated by
Chinese government are “peace and cooperation, openness and
inclusiveness, mutual learning and mutual benefit” which have
been long accepted by people of different countries.

This unprecedented historic opportunity has brought great
development space for tourism. Members of World Tourism Cities
Federation are like shining pearls along the “One Belt and One
Road”. Today we introduce Xiamen and Altay to you and we
welcome more cities to join us and hope to show their charms to the
world tomorrow.
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Song Yu
Secretary Generalof
WTCF

"One Belt and One Road" Strategy

New Thinking Initiates New Development of Tourism

Words /Song Yu

More than 2,100 years ago, Zhang Qian bid farewell to the
Han Empire for the first time and trudged in whistling winds to
the cold frontier, but what waited for him was a tortuous and
unknown journey. However, the Silkk Road started by Zhang
stretching for thousands of years behind him eventually
became an artery connecting the three continents—Asia,
Europe, and Africa, along which busy businessmen, intrepid
travelers, envoys with important diplomatic duties, and pious
believers of religions moved back and forth in an endless
stream, generating a positive and far-reaching impact upon the
ideological and cultural exchanges between the East and the
West as well as political, economic, and cultural development
between countries.

Chinese President Xi Jinping advocates co—building of the
"Silk Road Economic Belt" and the "21st Century Maritime Silk
Road"(OBOR), which has received recognition and positive
response from all cities and countries along the OBOR lines.
The over two thousand years of contact history shows that, all
countries of different races, beliefs, and cultural backgrounds
can share peace and joint development so long as they adhere
to the principle of solidarity, mutual trust, equality, and mutual
benefit. With the rapid development of the relationship between
China and countries in Europe, Asia, and Africa, the ancient Silk
Road is increasingly reviving its new vitality.

It is preliminarily estimated that, the lines of OBOR covers a
total population of about 4.4 billion of the three continents—
Asia, Europe, and Africa and an economic aggregate of about
21 trilion US dollars. According to estimates of China National
Tourism Administration (CNTA), China will send 150 million
Chinese tourists during "the 13th Five—year Plan" period
to the countries along the lines of OBOR, thus contributing
to those countries a tourism consumption of 200 billion US
dollars. Meanwhile, China will also attract 85 million tourists
from the countries along the OBOR lines to travel to China,
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which will boost a tourism consumption of about 110 billion US
dollars. Tourism, as an open and comprehensive industry,
has the unique advantage of “leading connection and
communication” in the national strategy of OBOR There are
abundant tourism resources along the OBOR lines, for 80%
world cultural heritages are found here.

Along these radial lines spread lots of members of the World
Tourism Cities Federation (WTCF). Xi'an, for instance, is the
starting point of the ancient Silk Road, while Luoyang was an
international metropolis that all countries aspired to in the Tang
Dynasty. As an important port of the ancient maritime Silk Road,
Xiamen seizes the opportunity to make full play of its unique
advantage of “marine oriented and overseas” to speed up
the building of an important hub of the "21st Century Maritime
Silkk Road". During the Tang and Song dynasties, Guangzhou
Port was of high prosperity and attracted many a big vessel,
even more than 4,000 vessels per year from Arab Empire
during the peak. In addition, domestic cities like Harbin, Dalian,
Kunming, Qingdao, Sanya, Shanghai, Taiyuan, Tianjin, Wuhan,
Xi'an, Yangzhou, Altay, etc. and foreign cities like Aimaty, Cape
Town, Colombo, Jakarta, Athens, Dubai, Cairo, Riga, Minsk,
etc. were tourists' "mustsee” destinations due to their beautiful
scenery, excellent talents, and rich cultures. A city is not only
the primary destination for tourism but also an important
source of tourists. All the members of WTCF, featuring different
development histories, profound cultural heritages, and tourism
highlights, are outstanding representatives of excellent tourism
cities. Against this backdrop, the development of international
tourism and WTCF will face a huge boost. With "Better City Life
through Tourism" as the core concept, WTCF is committed
to improving mutual ownership, sharing, creation, and benefit
of human civilization to make contributions to promoting the
peace and development of the world. In fact, the core concept
of WTCF is highly consistent with the strategic significance of

China's OBOR, for tourism will not only strengthen economic
ties between each other but also enhance contacts and
exchanges between global tourists, which will finally push
mutual understanding and closer relationship between
countries. Therefore, we can argue that, each tourism
practitioner will be a modern embodiment of Zhang Qian.

What pleases us is that tourism products focusing on OBOR have
sprang up like mushrooms. Due to the restrictions of climatic and
natural conditions, the tourism industry in Central and Western
provinces of China was tinged with the prominent feature of in—
and-off seasons every half a year in the past. However, today
Qinghai has launched different tourism themes in each season
and designed 11 high—quality tourist routes along the Silk Road;
Ningxia is energetically developing winter tourism products to
actively attract tourists in the South; Shaanxi, as the starting
point of the ancient Silk Road, is vigorously building a Sik Road
folk custom experience corridor, and the initial Shaanxi Tourism
Investment Fund of RMB 5 hillion was set up and started running
in 2014. Relying on the strategy of OBOR, the Central and
Western provinces have strengthened their aspirations and
forms of secondary development of their tourism resources.
The development of transportation is also accelerated. For
instance, airines have gained more impetus to "Fly to the West",
especially by adding more air routes to Xinjiang, Shaanxi,
Guizhou, Gansu and other western provinces. In 2014, the new
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Guanjiao Tunnel of Xining—
Golmud Railway went into
operation, the CRH train
of Xining station of the newly
built Lanzhou—Xinjiang high—
speed rail was put into operation,

and the Golmud—Korla Railway started construction. In June
2014, the first "Changan" tourist-dedicated train for the Sik Road
set out from Xi'an and is expected to extend to Central Asia
or even Europe in the future. In 2015, Tibet will accelerate the
reconstruction and extension of terminals of Nyingchi Airport and
Lhasa Gonggar Airport and start the reconstruction of the airfield
area of Changdu Bangda Airport. In June 2014, the Silkk Road
project jointly submitted by China, Kazakhstan, and Kyrgyzstan
was successfully included into the World Heritage List, which, as
one of the world's cuttural heritages, again enhanced the culture
connotation of the Silk Road tourism.

At present, WTCF is composed of 135 members and its
members are increasing day by day. In the future, WTCF
will spare no efforts to facilitate further cooperation between
member units along the lines of OBOR and will organize related
experts and think tanks to carry out planning & design and
subject researches. Supported by the platform of WTCF, a
wide range of cross—border cooperation and communications
can be implemented between cities, cities and institutions, and
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institutions, which will help develop and design more distinctive
and competitive tourist routes for cities and enterprises along
the lines of OBOR. Meanwhile, WTCF will also give extensive
supports and proposals to the infrastructure construction and
other aspects of cities and tourism sites.

According to WTCF's researches and reports of market
sample surveys, Chinese people have generally taken "travel
for vacationing" as one of their most important "Quality—of—
life Indices". In 2014, there were 3.67 billion domestic trans—
boundary travels in China and 109 milion cross—border travels
altogether; in the first quarter of 2015, the two tour types have
achieved substantial increases by 23% and 13.7% respectively.
Both domestic tourism and outbound tourism are playing an
effective promoting role in maintaining sustained growth of
domestic economy and recovering from the global economic
downturn. The lines of OBOR, from the blue ocean to the
distant mainland, are rich in a variety of wonderful scenery,
cultural and historical tourism resources. The huge demand
and market potential of China's outbound tourism has attracted
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worldwide attention, which itself provides the most practical
support for the great implementation of the strategy of OBOR.

Actually, the civilization communication and cultural exchanges
are indispensable in the great practice of OBOR while tourism
acts as the carrier of such cultural exchanges and is also a
trading activity beyond the literal category of "service trade".
Tourism itself is to accept, appreciate, absorb, and disseminate
different civilizations and is to promote the combination of self—
perception and nature. At present, the strategy of OBOR has
entrusted China's tourism new responsibilities and missions,
which shall not be taken as a second edition of the former
business patterns like "to organize tourist groups", "to receive
tourist groups" etc. any longer, but shall be provided with new
ideas or contents as follows:

1. Fully advocate “civilized tourism".

Civilized tourism should be deemed as a civilization tie to
realize mutual respect, absorption, learning, and continuous
integration between different social politics, nationalities,
religions, languages, customs, cultures, and arts. All tourism

practitioners are bound to undertake the duty and responsibility
of advertising and advancing civilized tourism to effectively
guarantee the unfolding of the campaign. Tourism, social
media, etc. should promote and foster "civilized" ideology
and cultivated social customs among all tourists around the
whole society. A tour is not only to experience a healthy and
recreational holiday but also to show good admiration towards
the travel destinations and the local people so as to enhance
the happy, benefit-sharing, close, and friendly tie, especially the
OBOR peoples' spirit of hard work, persistence in learning, unity
and cooperation, and peaceful entrepreneurship.

2. Create anew mode of cooperation and investment.

Keep a foothold on the large—scale development of tourism
resources and infrastructures, including investment and property,
capital equity operations, management mechanism, team building,
technical functions, etc. to achieve multiple input, multilateral
cooperation, joint participation, and interrelated interests. Try to spur
the cooperation between all social sectors of all levels to benefit
various aspects and the cooperators are win—win stakeholders

and partners in terms of rights and interests.

3. Promote the alternate advancement of "inbound
tourism™ and "outbound tourism".

When the socio—economic development reaches a certain
level, "merchandise trade" and "service trade" will alternately
develop and act upon each other. As a result, we should grasp
this objective law to make use of the cultural exchanges due to
the rapid growth of China's outbound tourism and find favorable
conditions to further advance the development of inbound
tourism. China, quickly developing into the world's second—
largest economy with a long history and abundant cultures,
always attracts the world's attention and interest. Therefore,
China's inbound tourism still has a promising future.

OBOR is a big task with new contents and needs more joint
participation within a larger scope and from more mechanisms.
Tourism should continually adjust its position and give the rein to its
own strengths and advantages to make new contributions to this
major task.
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