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Ma Haifang was born in Beijing in 1956. He graduated from Chinese 
Painting Department of China Central Academy of Fine Arts in 1981. 
He has learned from masters like Lu Chen, Yao Youduo, and Liu 
Boshu. Ma is a member of China Artists Association, a professor of 
Rongbaozhai Art Academy, a contract painter of Rongbaozhai, 
a member of Beijing Research Institute of Culture and History and 
deputy chairman of art committee of Guoyunwenhua Painting and 
Calligraphy Academy of Ministry of Culture. 

Ma has formed his unique painting style by introducing Western 
painting techniques to traditional Chinese ink painting. His figure 
paintings are meticulously executed with moderate exaggeration and 
bright in color. He has devoted his life to discovering and compiling 
Beijing art and practicing and improving his painting skills. His works 
cover themes on different aspects of life in old Beijing and have wide 
influence. In 1990, he won the gold award of the 1st National Chinese 
Genre Painting Competition. He has also won the silver award at World 
Chinese Art Exhibition and his works were exhibited at the 8th, 9th and 
10th National Art Exhibitions. Ma has many painting albums published 
by People’s Fine Arts Publishing House, Cultural Relics Publishing House, 
Beijing Arts and Crafts Press, Encyclopedia of China Publishing House, 
Hong Kong Xinyuan Arts Publishing House, Fujian Fine Arts Publishing 
House, Hebei Fine Arts Publishing House, etc.

Profile of the Painter
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Ma Haifang: An Artist 
with Unique Style
“Boneless painting” often centers on such themes as mountain, water, flower and bird, while Ma 
Haifang applies it to themes of people and things in old Beijing. The images Ma created with 
this technique are quite vivid and have formed their unique style and won praises from the circle of 
fine arts. Recently, he has created another artistic theme – deed painting.

Deed painting
Deed was a document of land property ownership in 
China’s feudal society. Why did deed attract Ma’s attention? 
According to Ma, “Deed culture has rich connotations. For 
example, there are many varieties in writing, font, color of 
the paper. Just think what it is like when the paper changes 
its color or the characters change the font. In addition, 
the official deeds have both government seals and the tax 
payers’ seals, forming a harmonious rhythm and an antique 
aesthetic feeling. That’s why it attracted me.” 

After becoming interested in deed culture, Ma began to 
collect deeds and create his works with deeds. Ma says, 
“Most of the deeds we see today have a history of from 
over one hundred years to three hundred years. Just as 
ripe watermelon is fit for eating, these deeds are quite fit 
for writing or painting. What’s more, there are often blank 
spaces in deeds as the contents of deeds are often written on 
one side of the paper, leaving room for my artistic creation. 
I can write or paint according to the specific content of a 
deed, making the old and the new elements live in perfect 
accord with each other and lending brand new meaning to 
the deeds.”

In Ma’s studio, I saw some of his works which are naturally 
integrated with the deeds where they were created, of 
special beauty and eye-catching. 

Accommodating both highbrow 
and lowbrow tastes
Beijing culture includes both the culture of aristocracy and 
that of the grassroots. Some artists in Beijing only focus on 
one of the two, while Ma pursues the combination of both so 
that both the highbrows and the lowbrows can appreciate 
his works. However, it’s not easy to make it. Ma believes one 
has to absorb the merits of different arts extensively, know 
color application and practice for a long time.  

Beijing sets a good example of inclusiveness for people and 
the city itself has adopted different foreign cultures. After 
the Ming Emperor Zhu Di moved the capital to Beijing, the 
imperial city in Beijing was extended from Qianmen to 
Yongdingmen. At that time, the folks lived to the south of 
Qianmen were despised by the aristocrats, but Emperor 
Zhu Di realized the value of folk culture and included their 
residential area into the extended imperial city and thus 
Tianqiao culture in southern Beijing prospered, making 
Beijing a city with both highbrow and lowbrow cultures.

Color application emphasizes harmonious color matching. In 
ancient times, artists used only a few colors to paint and the 
themes they expressed were also very simple. If more colors 
are applied and well match with one another, the paintings 
will become more rhythmic and meet people’s aesthetic 
pursuit on a higher level. After seeing Ma’s painting, a 
foreigner said to him, “The red jacket makes the figure look 
more beautiful, but I don’t understand why people often 
paint figures in black.” 

Unique painting style
Famous Chinese artist Qi Baishi said, “Those who learn from 
me can survive, but those who imitates me cannot.” Qi used to 
spend a long time to observe the animals like shrimp and crab 
before painting them, and thus the animals he painted were as 
lively as the real ones. Today many painters imitate Qi’s works 
but they neglect how devoted Qi was to his works, and their 
works are lifeless. It proves that if an artist wants to stand out 
he must learn from great masters, cultivate his special painting 
language and form his own style. 

Ma finds that it is not easy to cultivate one’s own painting 
language. He started seeking out his special painting 
language when he worked as the artistic designer of Chinese 
Calligraphy & Painting magazine. At that time, he used to 
pick up some individualized works for each issue to form 
the highlights of the magazine and in this way his artistic 
taste was nurtured and he was gradually clear about the 
right painting language for himself. In his later creation, he 

also found inspirations from the works of ancient artists and 
made innovations.  

Ma said, “I had drawn comic books for years and such works 
emphasize the shape, composition, sketching ability and helped 
me to find the painting language of my own style. Later, I 
learned flower painting, which features boneless painting 
technique, at Central Academy of Fine Arts. By chance one 
of my teachers applied boneless painting technique to the 
painting of literati, and that opened a window for me. Inspired 
by my teacher, I began to paint Beijingers who are familiar 
to me with boneless painting technique. After 30 years of 
practicing, I finally formed my own painting style.” Ma met 
many challenges and difficulties in his career as an artist in the 
past 30 years and he summarized his experience as follows: “An 
artist must seek his or her own way in creation and only in this 
way can he or she find the special beauty of things and form his 
or her unique style.” 

EXPERIENCE   
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A Review on 
Tourism Development 
Research from 2007 to 2013

Analysis on the Competitiveness of Main 
Countries and Regions
The world is gradually entering into the post-industrial era 
after the rapid increase of productivity. The sustainable 
economic development of most countries and cities depends 
more and more on changes in social consumption structure 
and the development of service industry. Therefore, they are 
devoted to stimulating social consumption. International 
tourism has become an important economic sector and is of 
great concern to all countries including developed countries 
in Europe and North America. To promote the healthy 
development of international tourism, the World Economic 
Forum (WEF) has published analysis reports on international 
tourism development every two years since 2005.  

In the report on global tourism competitiveness published 
by WEF in 2007, Switzerland, Austria and Germany 
ranked the top three by a total score of 5.63, 5.43, and 5.41 

respectively, while China ranked 62nd among 130 countries 
and regions despite a higher ranking by 9 than that in 
the past two years. Switzerland got the highest scores in 
water quality, railway and communication system. In Asia, 
Hong Kong (14th) and Singapore (16th) ranked the highest, 
followed by Japan (23rd), South Korea (31st) and Malaysia 
(32nd). Generally speaking, China enjoys obvious advantages 
in terms of natural and cultural resources as well as prices, 
which make China develop rapidly into a new global tourism 
destination in recent years. With the expansion of China’s 
tourism market, China can turn from a big tourism country 
to a strong tourism country in a short time. 

World Tourism Competitiveness Rankings 
in 2013
WEF published another world tourism competitiveness 
ranking report in 2013. Switzerland, Germany and Austria 
topped the ranking list, and were followed by Spain, UK, 
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US, France, Canada, Sweden, Singapore, Australia and New 
Zealand. Japan ranked 14th, and South Korea 25th. China’s 
ranking fell from 39th (in 2011) to 45th, Hong Kong fell from 
12th (in 2011) to 15th while Taiwan rise from 37th to 33rd. 
With high quality transport system, hotels, highly skilled 
workforce and rich natural resources, Switzerland stood out 
among 140 countries and regions and ranked the first for 
five consecutive years. 

An Overview of International 
Tourism Development 
The sustained growth and diversified development of 
international tourism is making tourism one of the fastest 
growing industries in global economy. Global tourism 
develops steadily, the market volume expands gradually 
and the number of tourists increases rapidly. From 1950 to 
2007, the number of international tourists all over the world 
increased from 25 million to 903 million with an annual 
increasing rate of 15%.

First, global tourism outperformed people’s expectation 
in 2007. The arrivals of international tourists in 2007 
surpassed 900 million which were 56 million more than 
those in 2006 with an annual increasing rate of 6.6% and set 
up a new record. Second, the international tourism income 
also grew steadily in 2007. According to UNWTO report, 
the total income of world tourism industry in 2007 was 856 
billion US dollars (about 625 billion Euros), an increase of 
5.6% than that in 2006.  

New Tourism
Cruise travel is one of the main driving forces of tourism 
development in Europe and America. Global cruise travel 
market has increased steadily and has great potential. Since 
1980, cruise travel has been increasing at an annual rate of 
8.6%. The number of cruise tourists reached 12.1 million in 
2006 and 12.6 million in 2007.

Medical tourism or medical travel refers to the travel of 
people to another country for the purpose of obtaining 
medical treatment in that country. People travel to other 
countries for medical treatment because certain medical 
treatment is very expensive, inadequate, or unavailable in 
their home countries.

For countries and regions with relatively poor tourism 
resources, building theme parks is a good choice. 
Everything in a theme park including the layout, décor, and 
entertainment facilities reflects one or several themes and 
can create a wonderland for tourists.  

Policies and Measures to Promote Tourism 
in Some Countries and Regions
Most countries and regions in the world have entered into post-
industrial era when economic development slows down, the 
purchasing power of consumer goods is low, and deflation occurs. 
Many countries have worked out development strategies to 
attract international tourists and expand their consumption and 
taken measures to make international tourism contribute to the 
sustained growth of regional economy. 

Countries like US, UK, Italy, Japan, Brazil, Mexico, Thailand 
and South Korea have made tourism laws to ensure and 
support their tourism development. UNWTO data point out 
that a gain of every one US dollar for the tourism department 
means 4.3 US dollars’ gain in related industries. This 
indicates that tourism has many benefits, and thus its social 
contribution rate should be evaluated comprehensively.

Measures Taken by French Government
To attract international tourists, France offers sales cycles to 
build Paris into a shopping paradise. “Shopping in Paris” was 
launched for the first time in 2007 and gained support from 
2,000 stores and 350 people working in tourism industry. 
As citizens of non EU countries, Chinese and Russians 
who shop in large department stores can enjoy a 12% tax 
refund rate. France also launched a program to improve 
tourism quality. As an important part of the program, 
Tourism Quality Brand helps relevant parties improve 
their management and service by issuing tourism quality 
marks. The reference standards of Tourism Quality Brand 
are composed of 96 clauses of 9 categories and demand that 
various services should be provided to attract, receive and 
satisfy tourists. 

Tourism in Los Angeles
According to Los Angeles Convention and Visitors Bureau, 
as one of the most popular global tourism destinations, Los 
Angeles received 25 million tourists whose total amount of 

consumption reached 12.9 billion US dollars in 2005. Los 
Angeles is also the fourth inbound tourism destination and 
the second outbound tourism destination after New York in 
the US. The main attractions of Los Angeles are its climate 
and beautiful scenery. Besides, the city is also becoming 
more and more attractive to artists.

However, there are also some deficiencies in the tourism 
development of Los Angeles. The government hasn’t given 
sufficient financial support to the art development of the 
city so that the city’s cultural attraction is no very strong. 
Besides, the public transport is not quite convenient. 

Los Angeles Convention and Visitors Bureau has been 
working hard to attract cultural tourists and hopes to 
improve the image and impression of Los Angeles as a 
tourism city by all means.

Coexistence of Opportunities and
Challenges in London’s Tourism
In 2001, 28.35 million domestic and international tourists 
visited London, their expenditure there was as high as 8.84 
billion pounds, and tourism revenue accounted for 12% of 
the city’s GDP.

Meanwhile, London’s tourism also faces some challenges. 
As the competition among tourism cities in Europe becomes 
keener, London’s market share in international tourism 
decreases. London lacks highly efficient respondent 
mechanism to deal with accident and emergency, strategies 
to coordinate sightseeing tourism and business tourism, and 
highly skilled people working in tourism industry. London 
needs to increase accommodation supplies and improve 
accommodation quality, and have a better understanding of 
its tourism. The scenic spots in London are too concentrated. 

After the strategic planning of “Visiting London”, The 

Introduction of London Tourism Action Plan (April 2003 
– June 2005) was launched by London. The plan makes 
four themes of tourism development in London clear. 
First, support London to develop into a leading tourism 
destination in the world. Second, develop more scenic spots 
in London and support new enterprises to develop the areas 
outside downtown London. Third, improve the standards 
of employment and the skills of people working in tourism 
industry by providing training and other mechanisms to 
enhance the competitiveness of enterprises, especially that 
of small and medium-sized enterprises. Fourth, strengthen 
the multicultural trend of London, promote the development 
of new commerce and develop new tourism plans.

Industry Development Strategy of Singapore
The number of tourists from ASEAN countries to Singapore 
is expected to increase. The contribution of tourism industry 
to the GDP of Southeast Asia is expected to increase from 93 
billion US dollars in 2002 to 225 billion US dollars in 2012. 
To further explore tourism resources with regional features 
and upgrade tourism industry, and taking the current 
situation and challenge of the industry into consideration, 
Singapore has made a long-term tourism development plan 
which tries to provide tourism resources with unique Asian 
characteristics for tourists and make tourism industry 
contribute more to the economy of Singapore.

To achieve the goals mentioned above, Singapore has 
worked out four strategies to raise the economic status of 
tourism industry. First, focus on and take the advantage 
of the resources of key markets and emerging markets. 
Second, develop regional tourism industry. Third, make use 
of microhabitat resources to develop tourism products with 
special features. Fourth, try to build a metropolis of tourism 
and commerce.


