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Capital Airports Holding
Company Ushering in the New
Era of “Quality-based

Development”

Capital Airports Holding Company (CAH), affiliated to the Civil Aviation Administration of China
(CAAC), is a large-scale state-owned enterprise with cross-regional and diversified businesses. Since its
establishment, CAH has been upholding the mission of “Advocating China Service, Showcasing National
Gateway I 'mage” and following the corporate values of " I ntegrity and Effectiveness; Knowledge and
Practice; Harmony and Win-Win". Striving to build itself into an international ly competitive airport
group, CAH is ushering in the new era of “quality-based development”.

CAH was officially established On Dec. 28th 2002. In the
past 12 years, under the leadership of CAAC, CAH has been
undergoing rapid development by adhering to the guidance
of Deng Xiaoping Theory and the Important Thought of
Three Represents (by former President Jiang Zeming)
and the Science-based Development Concept (by former
President Hu Jintao). It has also been complying with the
trend of times by benchmarking top international airports.
By Dec. 12th 2013, CAH wholly owns and controls more than
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30 companies and subsidiaries, manages more than RMB
117.5 billion worth of assets and has 48,000 employees. It has
built an integrated platform and has achieved substantial
development in airport management, services, supporting
business and construction, and has also made great progress
in real estate, logistics, securities, hotel, tourism and other
sectors.

Currently, CAH wholly owns or manages more than 40
airports in 8 municipalities or provinces including Beijing,

Tianjin, Jiangxi, Hubei, Chongging, Jilin, Inner Mongolia
and Heilongjiang. In 2014, the total passenger traffic, cargo
throughput and number of flights of CAH's member airports
had increased by 8.7%, 3.6% and 7.3%, reaching to 192
million, 2.847 million tons and 1.525 million respectively.

Beijing Capital International Airport Co., Ltd.

Beijing Capital International Airport (BCIA), known as
“China’s No.1 Gateway”, is one of the largest and busiest
international aviation hubs in Asia. It has a daily throughput
of over 1,500 flights with a traffic volume of 250,000 people.
Covering an area of 1.41 million square meters, BCIA has
three terminals, three runways and two towers. 94 airlines
operate in BCIA, connecting Beijing to 109 international and
regional destinations. As one of the fastest-growing airports
in the world, BCIA is poised to further unlock its tremendous
potential. Its remarkable progress is a strong testimony
to the achievements made by China’s aviation industry in
specific and China’s opening-up and reform in general.

As the governing body of BCIA, Beijing Capital International
Airport Co., Ltd. takes cross-sectional coordination as

a top priority and strives to build enabling platforms,
formulate industrial standards and innovate cooperation
mechanisms. It aims to eliminate misunderstanding and
barriers throughout the whole process of airport operation
so that efficiency can be boosted and win-win cooperation
enhanced.

Tianjin Binhai International Airport

Located near the Bohai Sea, Tianjin Binhai International
Airport (TBIA) is the second largest international airport
in North China. In close proximity to Beijing, TBIA is a
national Category | airport and an important aviation cargo
base in North China. In 2013, TBIA's passenger throughput
exceeded 10 million, making it the closest airport to Beijing
that accomplished so. In August 2014, TBIA’s Phase |1
was put into use. It is such a milestone event that marks
TBIA is further fulfilling its mission of assisting BCIA,
servicing Beijing, Tianjin and Hebei Province, developing
the Northeast Asia market, and branching into Europe and
America.

TBIA covers an area of 24 square kilometers with a 4E
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airfield area of 7 square kilometers and 125 gate positions.
TBIA is equipped with two runways and ILS, which can
meet the full-load landing requirements of all types of civil
aviation aircraft, including A380. Its T1 is 116,000 square
meters and T2 is 248,000 square meters. It also has an
underground transport center of 110,000 square meters.
Three Category | cargo stations have settled in, covering a
total area of 74,000 square meters. TBIA now is capable of
an annual passenger throughput of 30 million and cargo/
mail throughput of 0.7 million metric tons. Currently, Tianjin
Municipality Government is building an aviation logistics
park around TBIA that covers 7.5 square kilometers.

Jiangxi Airports Group Company

Jiangxi Airports Group Company (JAGC) is a wholly-owned
subsidiary to CAH, the leading airport group in China.
Standing at the center of the still underway Nanjing Airport
Economic Zone, JAGC is a significant gateway that facilitates
the rise of Jiangxi Province. JAGC runs Nanchang Changbei
International Airport (4E), Ganzhou, Ji'an, Jiujiang,
Jingdezhen and Yichun Airport. JAGC owns over RMB 5
billion worth of assets and employs over 2,400 staff. Since
2003, JAGC has achieved leap-forward development by
utilizing the quality tourism resources in Jiangxi Province
and the opportunities offered by rise of Central China. The
year 2013 registered an annual passenger throughput of
8.484 million, a growth rate higher than industrial average.

JAGC takes servicing local social and economic
developments as its mission. Domestically, it offers frequent
flights between Nanchang and Beijing/Shanghai/Guangzhou
and over 30 other cities in over 20 provinces. Regionally,
it connects to Singapore, Seoul, Hong Kong and Taiwan.
Internationally, it offers through tickets and through check-
in services for destinations in Europe and America as well
as Southeast Asia. In this way, JAGC has contributed greatly
to integrating Jiangxi into national and global economy.
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Hubei Airports Group Company

Established in March 2004, Hubei Airports Group Company
(HAGC) is a wholly-owned subsidiary to CAH. Currently,
HAGC runs Wuhan, Enshi, Xiangyang, Shennongjia Airport
and Yichang Aviation Management Station.

In recent years, under the leadership of Science-based
Development Concept, HAGC has been actively tapping the
opportunities brought about by the rise of Central China.
HAGC takes it its mission to promote regional and local
economic development, and aims to build Wuhan, capital
of Hubei Province, into an aviation hub that can activate
development of other airports within Hubei Province.
With great efforts made in reform and innovation, HAGC
has achieved remarkable development and consolidated its
foundation for further progress. Among domestic airports of
similar size, Wuhan Tianhe International Airport and Enshi
Airport are leaders in terms of main business growth rate.

Chongging Airport Group Co., Ltd.

The history of Chongging Airport Group Co., Ltd. (CAGC)
can be traced back to Civil Aviation Sichuan Province

Administration, which changed its name to Civil Aviation
Chongging Municipal Administration in 1997. CAGC was
established in 2003 and joined CAH in 2004. Its throughput
exceeded 8 million in 2006, making it a TOP 10 airport in
China. In 2013, its throughput surpassed 25 million, ranking
9th in China and making the list of world TOP 70. To date,
CAGC has built a global network that connects to over 120
destinations in Asia, Europe, North America, the Middle
East, Australia etc.

Under the philosophy of “Advocating China Service”,
Chongging Airport built one primary service brand called
“Prompt Service within 1 Second”, under which there were
5 secondary service brands, namely “966666 Hotline”,
“Sunflower Information Service” “Red-Tassel Leading
Ride” “Magnolia Security Check” “Shopping Streets by the
Airport”. In 2014, CAGC made 15 service promises to the
customers and further added another two secondary service
brands, “Red Vest Volunteer Service” “Emergent Connection”.
Under such a framework of one primary service brand and
7 secondary service brands, Chongqing Airport has made
significant progress in improving its service.

Jilin Civil Airports Group Company

Jilin Civil Airports Group Company (JCAG) was established
on Nov. 28th 2003 and became a wholly-owned subsidiary
to CAH on Jul. 24th 2005. Currently, JCAG manages
four airports - Changchun, Yanji, Changbaishan Airport
are in operation and Tonghua Airport is yet to complete
construction. JCAG has presence in passenger and cargo
service agency, ground handling and hotel services.

On Nov. 9th 2012, the annual throughput of JCAG passed
5 million for the first time, marking that JCAG grew into

a middle-sized airport. After the renovation project came
to a successful end on Jan. 30th 2013, Tl of Changchun
Airport took on a new look with more and better functions.
Meantime, T2 is also poised to break ground. On Nov. 20th
2013, JCAG witnessed for the first time that its middle-level
managers were selected through competition instead of
assignment. In 2013, the throughput growth of JCAG ranked
top in the three Northeastern provinces (Heilongjiang, Jilin
and Liaoning). In 2013, though hit by the worst blizzard in
60 years, JCAG managed to maintain operations, showing a
responsible corporate image.

Inner Mongolia Civil Aviation Airport Group

Inner Mongolia Civil Aviation Airport Group (MCAA),
formerly known as the Inner Mongolia Autonomous Region
Authority of CAAC, was established on Dec. 19th 2003. On
Dec. 19th 2005, the Inner Mongolia Autonomous Region
Government commissioned CAH to manage MCAA.

Since its foundation, MCAA has experienced a golden decade
featuring rapid development. By innovatively creating
the “feeder line” model and “express line” model, MCAA
succeeded in increasing its annual throughput from less
than 1 million to 11 million, an average growth of 32.1%.
These two models have been well received by the general
public, local governments and civil aviation authorities.

Heilongjiang Airports Management Group
Co., Ltd.

Heilongjiang Airports Management Group Co., Ltd. (HAMG)
was established on Dec. 28th 2003 and joined CAH on Apr.
28th 2006. HAMG now runs 11 airports, namely, Harbin,
Qigihar, Mudanjiang, Jiamusi, Heihe, Mohe, Yichun, Daging,
Jixi, Jiagedaqi, Fuyuan Airport.

With the aim of building itself into a leader among airport
groups of its similar size, HAMG has made strenuous efforts
to benchmark other leading airports, build up its brands
and promote coordinated development among its member
airports. Tremendous progress has been made in safety,
quality, management, profitability, planning and customer
satisfaction. In 2013, HAMG hosted 112,372 flights with
a total passenger throughput of 12.464 million and cargo/
mail throughput of 99,000 metric tons, up by 360%, 440%
and 210% compared with 2003. The throughput of Harbin
Airport surpassed 10 million on Dec. 25th 2013, a significant
milestone in its development history. To date, HAMG has
built a network with Harbin in the center and reaching out
to other major cities in China and destinations in Russia,
Japan, ROK, Europe, America and other neighboring
countries.
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