JOURNEY  Jiiei&

FEALSHE WSS SERSHEF
K MR 2 RS

PSSR AR AME L, B BN IS AIE R T LB
HSHEBRA MR BB, HHSCEMEEL). B, AItuEse,
PSR RAFAWRE A CEMLIEG, R alEhs L eI .
‘Bt —Hy R LR SRS A W e i
PABe B SEAS AR RG22 R AR5 S BIE AR R B 5iM
XA MR ERZ IR, 6T ANFTRRHIERC 2 TR A0,
WIERDIXSGELHDRE, T X" .

128 | 7 jigiliphkili WORLD TOURISM CITY

2015 U EAERUAFINI K240, B/ H 201041
AT, B2 R 750007 ABWESWZ S
AR AR AR S, KT AYIE 454
BN RIER NS R dr e Ao,
IR A AT R RS PR TS =5 2

FERE ST R IAE RS 25,
MERERARINK =, MERAATIR, IR OME, Hf
PIHBSE A Sk A R SEhRLa i
fito JX AR K S A OB AT G 1A

5B i i it Z #

DAL R E BRI, — B R RE] R4
B R I KT R I LK, K22 Fa-IE
HEDIT i KA T /R BT I R, KRS
FREARMALEME PR o SRR . AT
(R, FIKTE . B SEABRERE, R
TR, BPERRAL, RASPRESTIIRAR, . s
B, BEREONTTRUIER, AREURE RS, ik
Bl PEARAME, R R SR, Al
YRR, RN R R TR R A, 208
Ui, ph P A R FUI g R A T3, ARE
EURTRIE . NEARIEE SRS 2 AP AR, ik

RFEAH AR AR RSS2 AL, F A EALAN
BN R TE . ATCRI2224E T % Ty IR 42
S5 BRI TR R L B 2 K, P SR
PEE B, KRG G IR PE 2 D [ e H, H3)
LA, — BRI AT

IR b SRS R LT R A, H
B2 5 KA T B A ZE T M R RS B B, W
Tt = 82 5 1 T T R A R 7 i o N T ok
B, KZEPRAEAA TR R, ELR L S
PIRAET 2 SR A v T o BT/ BT L GRS
TR RGBTk 22, Pk 524t 4 1
CTLERTT REOR AR AR A B
7 WEAERRASEIT R IR R | e
CHRITHIER" AERAYINRR, NIRRT
FEXERAN . SRR, RIS — i i A
KW, [ESFROTIE SR e, mpEtEEn . 21
FEIRIVF 2 BEFIEEHIC, DR E BRI

AR RAC BRI E R, AL FRRF AR
RN YT AR R e e (AT, 7925 D SE AT R
B, METHRASR, B R, TAFINE
) “TLBERE” AR 2w PR 35 T R A AR o
i, REIEARTE AR o S SRR DA B SR ) A
TR, (EREE R BRI A i, KeE—H
RN AR AT SN MR 240, 3T A S A,
RESELANG . RIXEREE BRI . Rl HIERIX
SCKRFIEZ iRk @RFEAX . FEiRARIX, AN
BEUR1364T7 o KRZHIXTHIFAS214° P07 AR, SIX A
75577, PHAHFAEL RN S, SRR
AN, SRR p 2 E8 2 BRI

WORLD TOURISM CITY S figdiebikili | 129



JOURNEY  Jiiei&

REATHERI R 2 (RO B, Ttififems, AathA
LR R AR R ST AR T EEE, A AR
MG TR o SRERS ORI T 2R At
tlo ERE—AEERRIZ ISCERT, SERISTIL TR 3
PUBM A3, TOAE T e kAT 1 7™
FIiE, AUGRX AR LI IEA1HB= S b, G
PFEAR N

CIRITSHLE N, 220, 2R UEER
ARG ME. BTSRRI A L L 98
[N N R B G i 2 T N BV [ N € S
A AL S E AR S I IE BB R R B
B3, FEAERABSUCEAR B O ERTER ZEAL N
IEGE, HIGARGE T RIS ERIFILL, RARFHTRE
(BTGB BT RT I MR B RIE S R e as il 1k
NASHFHIRE, SRR .

KEHES TR

2015 K2R RSP FUNE 25, K22 7E1 90642
it iss, MREARIBURAIK 22T, KA NSEEF i
A TR B T S E A TTTH T, ekt

130 | % jigiliphkili WORLD TOURISM CITY

TEEANIRE R, (bR TR, REh
TS EEHR6 02 I BER AR EA 201 54 FF2 (kR
AR

A e 2 ) R HOR2E R WFRIER, R
MREJR”  (Feeding the Planet, Energy for Life). H
2R Tk AFH—UOANRERN . AR, @,
LTI REBIR SR, LB PSP H A L E Az
. LGP IR e B, BRI ORI SR LE

W o R A AE AT LS S 5000 . e SR
fRe, T25MEE, FRRlE i, ERTERN I A S
BETREN T AREMAE, Reafifiz. 1
S OREE . 2 a . DRI AR BN 2R RIEERR, Ahgape
. EYIEENIEIR, ALV EEIOIET. Al S E
MM E “Real Value” | EREMIMMME “Direct Value” |
TeiIAE PV ETAL M IME “Un—split Value by
Promotion” o [AIR/EHFEMFINHIZ, AL
W, SRR, AR R RA T Ty =

KERE 2 #B, P et R e g e g R oK
SERIGIR, WA T . e, R M. KR
SIS 1 A S IR TR AR PR, AR RSN TS
W, TR EATUE L, WIS s, X
SRR e T RS TR ) A SRR

29 At SRR A e o R A 4 b A RN R R S B
IR BT LU A R AR e R A SR 2, I i
PTG PG EEL 8 = L v 3 2 8 /K A0 LL BT
S 2R SRR, DR RN TS
JUE PR e A RS A . X284 7L
T RS AN I T CTREEESET , IR k= Tidziz
1, EAEMmEEZ AETARB A, L LH A T,
JEALAEA AR S L — T2

A LI GRS — 2RI, [
QER BT RL T RS R RIS SR . A R,
FARN S A EREERIRIEEAR . FHApRl, Bl
Wl NS HARGER . Tk BORRME L
(BRI REBER ST s AR S AL S5 R IET, 1
A G AP RIT RS L Bk RS
SR P ESRIESR s REE, 288, A ha iRl
RALEGVE, RR2adkee, HEEMSEE RIS
W WEEFAER AN AR, BEVaREEE. R
SZEMNANTRZMAERR; SttARRRE2 S h
RSS2 EAR G AL G TR B
ETES KRR, ITTRTRSEREGE, SEARS S
FORREAL, HEHEKPEC RIS AR5 bRk 2 sh, BF
Rk LR oYY PAES A R RAE ST, Bt A
HEELR, RS | St RS SEELT, Tl
ATV B VER KSR T o

TR 5 AT AW EAR RS
FERL, HHEH T 2 RSN, SR Ao s
FRZE, BE— R 1. SRR R RS O
2. ARSI 3. RIREMY

(EREZ R, AL ; 4. e H IR
AREHIESE; 5. BOITREEIE: 6. ARhEIL
ZRAERALS AR RS . A 2o AR
RS AT AT R R MEAR TR, HH T
P Sy N R el a3 e s A e i i S
W S REN A E A, JCHAR S PR AR SY)
B A R R EhL” X RRREFT RIS
JRIGETEIER], RERAT L, N, IREes. &
M VA ISR Lo HN PR TR R A A S
BRI IR 23 AR T4 EORHY

ARG LT E S HIEHER HH—
AL RRYUBFTEBAL LR T RS R JE , PRI
ZE T A E R ST A HBUF IR 25 .

KEHRESEE

ARJEKE Sy, TR YRy BURF B 4 ) 3
Ih, FELLEFGEST, SEEUFEFRHAZAR AR
BRI, #FE20144E7H10H, MEA 147N E S E
FRAZHIAS R, JRIAHERBUASI 11077k, BAF]
BPEUR AT 1 3MZR0T, FAAFREMIWOT, Xt
TERKFIRITARA

ARSI — AT 25, CFTE T IkRA
A B A DR A R A g, SR Ll
T RSAEAIAR, AARFENZRI T LS UL
%o FTA ISR E ) R — Al , TR
A, B H R AR E AR, R
KAEPEAE . I, AR R OREE . BA M
fuy:-N

Attt B BT NE TS RIMEE TSR .
EHBEIT NS RERMERAL,; TSR E bR

WORLD TOURISM CITY IS figdiebikiti | 131



JOURNEY  Jiiei&

X . Al AR RORRINUE S S
i SR AR S R IR E S R — R 2 E S
SHBATE. HEETRN500-K, 1000-2000°F-
4500k, AL AE BRI B IHAMET30%
[ RS TR A2 IR s NGB, H A et
FE AT 56 %A A AN 52 S

MR A I AR IR SHLA, KESIGERSE
S 7 NS R AR AR P 2 S HR Rl A
Gy Attt FURFIR AR . I R TR RI & i
WA AN F TR IS, [HIR T IR ALR
e, RIFERR T BRI AR IR A 52 0 BN ] B
IEAN, SR SAIAN L, BT INEEEIRIX, 8
B2, AFALESS R S AR A AN AR el S i Bk
iy EUG . EEEREY; S RE - ST
A, YRS RIaAE . AR, RS TR, bR
e ok, BURMRSINL; BEE. WFCUAKR, 4
AR BETEMAR I RIARZE s A L.

ARk SR R T4 R T S R R E 5
FRO/INBLE 2 JRIASE, 28 R 4% W 5 P T R

132 | 7 jigilighkili WORLD TOURISM CITY

EBIEZe, SONA RIS FE IS . i 15 e T
DLV LRI, RSN s
FE R PR S B Rs h, MLa%E, A
PR AR,

R e o el 4 Jr U HR O Tt el DX PG ey
#&CardofiiDecumanosg i AL PR EE S WA T —.
SENAAIR129, 00057 )5k, AIERINSCURIARIGE) . JE
BEHLORE AT XK KR ads . SUIX R
] ARt e et T e SRR 1) BB R TR
{EFRFEH 2, 2SS T DA IS R R T
SRR, AR IR SRERE AR

BEXFUREBFHBEL

P LI E R TR R A R X R AR OO T
1, FFBREAE R YT 2 SR R 2T (MR A bR
P, BOMKRZERIRMAIHT G . BRI d #4250t
Studio Nemesi & Partners Srl, Proger SpAfl BMS
Progetti Srl &, R H FR2EIE AN D7 L SO
I E RIS

e I R
ZEH T REAFIE S ERERZL
METTHHECC R, F0 X
B — KRR RO EA,
AT S AN T A O
G, BRI ERISE_LARILEL
R B AR, FRE S
SIS SRR . RIS Y
ASIEREAEFERIELA, K22
T Z i T R IA
B H SRR — H AR
WIRREL “PHYEZART A m D
MTEE EA . S TRE. B
Bi4is . EESIRE RE NS o frr
b 5 1 PR A 4 A e S
Ao LRI LEEARIR T U
TR, R T
FRER ., BT, CIERSRFE ARG, (AR
TR TN, R R S ISA.

K2t 2 — M G DI AR RS, Bk
TS U TUAE— I S AR T S R . RHE T
2 S . R IAOEAT S AT A TRER A R
HIsErp R

Kt A 2015485 H 1 H-10H431H, 3t
184K,

REfRE HRIT

KR RRIER T S 2 AT 2 A, AT
MR SEG A HBERCHE, HHiaAZaty
BAESHERENETE, BOTHCyES TR 2
B A L T RS, SUTIER NI T 2 4%
GBS AR AR AN B WO A A i
2k, BRE R TZ ZAE Rk, #2157 iXe8
TSRS o A REARNIRIAK = & 12
W, GERAEME SRR TR & SR . K ETTEUFRE
TTEARM | # ERSATRIE R . DA ST TR
[ R A4 R MR 7 it P

R, AR IR E N HANBEE, =T0R
ZNIHEAR . HASCEE N AN, £ REIE
(ETEBEALAZF TR (RTINS ) Ua AR iR
Mo CIRIFHIE ) SR RN = AR ]
1F CAMIRZATTHIED By CRA®HA) | m2Re Ot

]
|

%

VIS B HEE i e S PRl

Ml Cirged) Z (RS ) 5265, fEmtty
"4, HRSRSAE+ 2 TR AN i ARIT A —
AN iE—H, AN, A5 AL
AT, O I TR SRS A S A T
Ko RIFAFELE L EE UGS T2 eEIsE, #l
AFHLH B IS ST EAREER, Qg 7 —Ff b B TR
TPHIRE MM . NRBUMEF AR, 125N
HOHERERB . FEEEAR L, S5ArEREE
Ao NRERBUEETT A TR, T2 HRERFE S AT XA
BRI BRI — BRI, I MERMNORES. B
[, T R R AR AR AP SRS, T AR
FAOIE R R, TR RS mshZs, A
ARG ARIEERL EBGESE, ARIRIFHASET,
AT WS, AIREAEh, TS RE
P X IR EE H A APV ORI RYG . IRZS AR
KIAEAR] WEFEUTHB SRR, IK55 A B 2R~
—r BRI, KN T miE SRt (RS
A ) A — IR AL, T I AN 2
e, B RERERBBATCIR, KI5 Uis ., ik
HRERCy I Ly, R AR O 2, I
MRV E S E R b SR T B SE AR R
N, RAR T SCEE NI B R — NS A,
FEWE T VRIS AL e i TR i
SRR AR, ST R R AT

WORLD TOURISM CITY S figdiebikiti | 133



JOURNEY  Jiiei&

frsiien b, PrAERE e AT DT PRt Ho)
FE, I ERREAS R RIS, BEEE AR
o T HIRPRIEE TAEA IR iR, S (s
s ) PSR TG, BB B XAIA8 8K, w497k
ORISR, tft— PR,

bl S SN S U bP N S Sw il R e
O, FEZ MR, RS - LR
PR AR LR YIS R B R S, ISR E
ENF 194544 H 25 H AR R A5 RN, KW EZ
i, VFETHIXSERBEIK . MUK RS  H
PRI AR 2 A Tl G

LR AT P ISR BA TR, R
MR, BN LU SRR G, EAZERS
PIsESCRIE” 5 “SURRIAAT, TOeZ ARMERIE,
MAHEE T — M, SRUAUET R, S5k
AR I AR A 1
THARCE” o MG,  SCIAVERBZIRMEESRTIAK, 3C
WHR AR BRIRAIETR ST, Tl MERIEA
MEEE G CNEPmE, AVEEEET RREE. SO

134 |7 jigilighkili WORLD TOURISM CITY

T, FEZDUE” MR T .

ARSI, EFETRITALZ
o FAETIEARE Z o R AR AT
19, (HERHFARER, S RIRR L5 T A
CP AN Z PR P O ISR E AN . BT R
&, WEZ, BB S oKt S A

R Y, e m TR, R
FOHIAE .

Distinction & Practicality, Fruitfulness
& Opportunity, Glory & Hope

World Expo 2015 Ready
to Raise Sail in Milan

The world changes and evolves incessantly. Hand in hand
with the changes come opportunities to create.

World as a concept is as abstract and illusional as it is
concrete and real. The world is a stage for human being to
break the ruts and create new history. Such evolution is
recorded by feats after feats and achieved by production and
progress in agriculture, industry, commerce and education.
The world therefore is miraculous because of the pains
human beings sweated and the gains thereafter. The world
is a continuum, a celebration of human civilization.

After receiving 75 million tourists during the 2010 Shanghai
Expo, the World Expo is ready to raise sail again in Milan
this May. Milan Expo 2015 takes a principal focus on the
quality of human life and health, with the aim to promote
sustainable socio-economic development and more
diversified material consumption.

The Immortal City of Architecture

As the highest mountain range in Europe, the Alps stretch
from the French city Nice in the west all the way to Vienna

in Austria, separating the European Continent into two
halves. Milan is seated to the south of Alps on the Lombardy
Plain with the river Po running through. Thanks to the
Alps, the soil of Milan is loamy and contains high levels of
minerals, making it known as an agricultural base since
ancient times. Endowed with abundant water resources
and a diverse variety of produce, Milan is very suitable for
agriculture and livestock farming. After being occupied
by the Romans in 222 BC, Milan gradually grew into a
big commercial city, which also contributed greatly to the
genesis of Western civilizations. Milan even shortly served
as the capital of the Western Roman Empire. Till the end of
the Middle Ages, Milan remained the second largest city in
Europe.

At present, Milan serves as the capital of Lombardy
Region. It is the most popular and economically developed
city in Italy. Due to its advantageous location and
historical significance, Milan was also once the religious
capital. Besides fashion and design, Milan is also famous
for its Greco-Roman architecture. It was the Five Good
Emperors that built marble buildings on a large scale in
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Milan, many of which are kept intact till today. Milan
is home to the world’s largest Gothic structure and fifth
largest Cathedral - Milan Cathedral, which is acclaimed “a
poem written in marble”.

Theme of Milan Expo 2015

Mirroring the features of Milan, Milan Expo 2015 adopted
the theme of Feeding the Planet, Energy for Life. The theme
aims to bring natural, healthy and safe foods that are of
great quality and sustainability to attention again.

Hailed as the world capital of fashion, Milan is a global
leader in the techniques of apparel designing, making and
tailoring. It is also a design and production base of high-end
hats, shoes, bags, accessories, furniture, leather products etc.
Life moves on and on, and production is always evolving.
This year, opportunities spurring such evolution will be
gathering in Milan, a message Milan Expo 2015 intends to
send out to the world.

Italy rose to fame also because of its fine wine. Traditional
techniques are still being employed to produce wine of
hundreds of brands. Though they differ in taste, they are
all of great quality. However, due to lack of successful
marketing campaigns, Italian wine now is less well known
and underrated. Milan Expo 2015 represents an opportunity
to let the world know the true value of Italian wine.

“Sustainability” and “innovation” are two key words of this
year’s Expo. Attendants are expected to follow the motto of
the Expo and to reflect sustainability and innovation. With
such themes, Milan Expo 2015 will set new standards for
future social life and production techniques.

“Feeding the World” also carries some other connotations,
such as to feed the hungry, check
desertification and promote
agricultural sustainability, which
drew close attention from the UN and
many countries.

Overview of Milan Expo 2015

Milan Expo 2015 is organized with the
full support of the Italian Government
and local authorities. The theme
was met with great responses from
many countries and international
organizations. By Jul. 10th 2014,
147 countries and international
organizations have formally
announced to participate in the Expo.
The Expo site covers an area of 1.1
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million square meters. It has also unprecedentedly attracted
EURL.3 billion in investment from different levels of Italian
governments and EUR 400 million from private investors.

Another innovation that the Expo did was breaking the
tradition of laying out pavilions according to continent and
geographically locations. This time, pavilions are positioned
according to their themes. Around a dozen tour routes have
been designed accordingly. Moreover, all the pavilions will
be facing the same Expo Boulevard.

This year, participants are divided into formal and informal.
The former are countries and international organizations
while the latter are businesses, social groups, Italian
organizations etc. Exhibition venues are either self-built or
leased by the Expo. Some exhibition venues with particular
themes are jointly built by several countries. Since this
year’s Expo pays special attention to water, water will be
surrounding the whole Expo site.

Seated at the far western side of the site, the Expo Center is
one of the four most important structures located around
where Cardo and Decumano meet. Its inner space is 129,000
m?3, suitable for hosting shows and cultural events. There are
three in-dependent zones: Conference Hall, Meeting Space
and Open Square.

Italy Pavilion Lifting its Mysterious Veil

The Italy Pavilion is the emblematic heart of the entire
Expo site. It will be kept as a landmark structure after the
Expo and developed into a technology innovation center.
The design, created by Studio Nemesi & Partners Srl, Proger
SpA and BMS Progetti Srl, was inspired by the surrounding
nature and time-honored history of Milan.

Strong emotions and diverse geographical cultures are
reflected in the design of the Italy Pavilion. A high platform
is built in the center of the Italy Pavilion to allow visitors
to have a panoramic view of the whole Expo site. Visually,
the Italy Pavilion aims to be energetic and dazzling so as to
kindle the passion of the visitors in touring the site.

Milan Expo 2015 will be open from May 1st 2015 till Oct.
31st, lasting for 184 days.

Touring Milan to
Experience Classic
European Culture

Milan is a city member
to World Tourism Cities
Federation (WTCF). Milan
Municipal Government
and tourism authorities
are in close cooperation
with WTCF. Also a
close partner to WTCF,
Milan Expo Organizing
Committee agrees to
provide the most favorable
Expo tickets to Chinese
tourists. Milan Expo
Organizing Committee
and WTCF have also
jointly designed some new
tour routes for Italy and
Southern Europe to cater
to tourists heading for the
Expo. Many international
tour operators who are
WTCF members also took
part in the design of such

routes. For detailed information of tours to Italy and Milan
Expo, please follow the websites of WTCF, Milan Municipal
Government and WTCF tour operator members.

Milan is blessed with abundant tourism resources and even
a weeklong tour cannot cover them all. There are so many
sights that tourists should not miss, for example, Santa
Maria delle Grazie and the mural of The Last Supper by
Leonardo Da Vinci within. The Last Supper shows the finest
virtuosity in Renaissance (often referred to as one the three
most famous paintings during Renaissance, with the other
two being The Last Judgment by Michelangelo and The
School of Athens by Raphael).

The history of Milan is also compelling. As a significant
industrial base, Milan was heavily bombarded during
WWII. When the war ended in Italy on Jul 25th 1945, Milan
was already severely destroyed with many parts of the city
destructed. However, the Italian people rebuilt Milan to
its original look and developed it into a principal economic,
financial and industrial center.

Milan Expo is more than a global event. It is a celebration of
human beings. Let’s contain our eagerness just a bit longer
for the eye feast to start.
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