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Committees under WTCF

Introduction to the Expert Committee

The Expert Committee, which is both the senior advisory
body and think-tank of WTCF, consists of 20 experts
and scholars from world-famous tourism organizations
and academic institutions. It is founded for the purpose
of providing intelligence support for WTCF based on the
academic studies of the experts, and serving as a platform
for academic exchanges and information sharing among
WTCF members for the benefit of the development of world
tourism cities.

The Expert Committee of WTCF was established in Fragrant
Hills, Beijing on June 25, 2013.

Introduction to the functicons of Committee
of Civil Aviation

1. To conduct follow-up study of new industrial tendency,
collect & publish industrial information, communicate &
share best practical experience applying new technologies &
philosophy, formulate & promote internal service standards
and norms of the Committee, provide relevant services
for its members such as trainings and technical support,
participate in tourism evaluations and forecasts by WTCF
and improve overall level of tourism industry.

2. To give full play to its role of a link connecting different
members of the Committee for better exchanges and
cooperation by offering them convenience and more
opportunities. Joint efforts will be put in discussing and
planning development strategies for promoting joint
marketing. The Committee will also provide assistance in
opening and upgrading air routes between WTCF member
cities, so as to provide passengers with safe, convenient and
comfortable services, while increasing social benefits and
economic effectiveness of airports and airlines as well.

3. To establish communication channels and feedback
mechanism for dialogues carried out between Committee
members and governments, other two committees under
WTCF and relevant agencies, while protecting rights of
tourism industry and Committee members and rallying
more supports and help, so as to maximize win-win
cooperation among different parties.

4. To simplify entry and exit procedures for passengers by
proposing more flexible policies on visa-free transit based on
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joint cooperation with member cities of WTCF and tourism
agencies.

5. To carry out selective promotions at target key regions
of customer origin according to current conditions and
demands of tourism & air transportation markets.

6. To join activities held by WTCF, organize relevant
arrangements entrusted by WTCF and launch other
campaigns in favor of industrial development.

Introduction to the functicons of Committee
of Tourism-Related Businesses

1. To promote cooperation and coordination among
Committee members, take full advantage of information,
data, activities, forum platform and other resources of the
Committee, and upgrade promotion and service extension of
tourism products.

2. To provide professional service for Committee members,
help members gradually upgrade high quality service
standards, and establish normative public service facility
and standard system.

3. To establish mutual benefit mechanism among Committee
members, jointly shape the market, mutually send passenger
source, simultaneously advertise, and enhance cooperation
in the development of tourism market.

4. To promote successful management experiences of
Committee members, coordinate internal relations among
members, assist to solve conflicts and disputes among
Committee members, correct wrong actions which are
bad for market, and push to adopt outstanding business
operation and profit model.

5. To actively create opportunity and platform for Committee
members, WTCF member cities, and other industrial
organizations to communicate and coordinate.

6. To research and study condition of enterprises’
operation and development in the tourism market, carry
out market and development tendency evaluation, set up
tourism resource and tourism operation database through
information platform.

7. To urge Committee members to attend WTCF member
cities’ tourism conferences and sales exhibitions, and
organize training and education in member cities.

8. To create extra space and advantage for operation and
development and convenient communication channel for
Committee members.

9. To establish mechanism and protect Committee members’
legitimate rights.

10. To advance the perfection of tourism security
mechanism and establish Committee members’ credit and
security mechanism in the public.

11. To promote and commend Committee members’
voluntary contributions.

Introduction to the Committee
of Media Organizations

The Committee of Media Organizations of World Tourism
Cities Federation (WTCF) will become an information outlet
for world media to release the news about international
tourism and urban development, and an observer,
researcher and impeller to promote urban economic and
cultural development from tourism perspective. It will also
be an authoritative think tank and disseminator of WTCF
and its member cities for tourism and relative businesses,

to facilitate the information communication among tourism
cities around the globe. So it is a media service base to
improve the cooperation among these cities.

It is aimed to acquire resources to strengthen the sharing
of material compilation and presentation with core
governmental departments; rank among the top platform of
global tourism organizations and form a resultant force with
the world tourism cities and famous travel agencies through
enhancing publicity, thus to collectively grasp tourism
information and consultancy; make a depth and featured
report on the Beijing Fragrant Hills Tourism Summit;
continuously focus, promote and advise the tourism
industrial development both at home and abroad; study the
tourism development strategies of member cities, promote
the experience on tourism management of urban resources,
and assist the preparation of urban tourism development
strategy; assist the establishment of mutual-benefit
mechanism among cities, and strengthen the development
and cooperation of tourism market.

The members of the Committee are entitled to obtaining
more governmental resources and client channels based
on WTCEF; displaying their brand image at international
media platforms; having the opportunity and convenience to
access core discussions on urban development; being given
priority to advertisement service for resource promotion
from WTCF; forming a resultant force with various media
via multi-azimuth, multi-view and diversified transmission,
breaking the bottleneck of promotion through single
media; interacting with media at the World Tourism Cities
Experience Center; holding the Media Forum at the Fragrant
Hills Tourism Summit every year; holding professional
appraisal activities of the Committee every year;
participating in investigation activities on world tourism
cities of the media ally; jointly publishing the consumption
trend of tourism, etc.
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