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Chronicle of WTCF

Opening Ceremony of the Summit

The opening ceremony was held at Riverside Hotel in Beijing
on the morning of September 4 when honourable guests
on behalf of the China National Tourism Administration
and a few international organizations gave speeches. It was
followed by the launch of the WTCF We-media platform.
Later, the initiation of new members was held.

Third Meeting of WTCF Council

At the meeting, the secretariat of the WTCF gave the
2013-2014 annual report, followed by the vote for the host
city of 2015 summit. Representatives involved also discussed
next year's working plan.

Wi LS

WTCF

034 | I 5HiilEii WORLD TOURISM CITY

Cooperation Memorandums are Signed
between WTCF and Its Members

WTCF signed cooperation memorandums with its members
including Pacific Asia Travel Assorication, Moroccan
National Tourist Office, Los Angeles Tourism & Convention
Board, Greater Boston Convention & Visitors Bureau,
American Tours International, China International Travel
Service Limited Head Office, and Taikang Life Insurance
Co., Ltd respectively on the morning of September 4th, 2014.

Forums of the Summit

Forums themed around “market and cooperation” were
held on the afternoon of September 4 and on September 5,
when tourism administrators, tourism entities managers,

and industry scholars from home and abroad got together
to discuss new trends in the tourism industry, particularly
the role of the WTCF and the media regarding the topics
of “WTCF: Driving the Development of Tourism Cities,”
“Analysis of China's Tourism Market,” and “Digital Media
and Smart Tourism, Smart City.”

Expo

The Tourism Cities Expo aims to set up a platform for
each member city to display its characteristics by means
of tourism destination videos, logos and tourism products.
The expo also promotes the notion of sustainability in the
tourism industry by building up recyclable booths.

Tourism Marketplace

The “Tourism Marketplace” trade fair aims to boost Chinese
and overseas tourism markets by helping member cities and
institutions seek business opportunities. It also provides
good services for participants involved in the search for

PR T T T T

Lﬂlﬂlﬁﬁd_llﬂl}ﬁﬂ! 2

potential business as the WTCF organising committee has
selected 1,500 pairs of buyers and sellers who get the chance
to have face-to-face talks thanks to the online matching
system.

Travel Presentation

The “Travel Presentation” trade fair offers a good
opportunity for WTFC members to display their tourism
resources, products and cooperative programs to potential
business partners and media outlets at home and abroad. It
also provides travel agents more tourism information, which
in turn helps to develop new travel products and secure
business partnerships.

Closing Ceremony

The summit ended on the evening of September 5 with
a celebration to conclude the 2014 Beijing Fragrant Hills
Tourism Summit and hand over the flag to next year’s host.
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Speech Excerpts on the Opening

Ceremony of the Summit

The remarks of the delegates on the opening ceremony of 2014 Beijing Fragrant Hills Tourism
Summit of World Tourism Cities Federation have put forward the concrete demands and
guidelines for future development and worlk of the Federation.

Wang Yang, the Vice Premier of the State
Council

Tourism is an emerging industry in the building of city
brand and optimization of its economic structure and it
is the source of a city’s vitality. Chinese government is
vigorously implementing National Guideline for Tourism
and has just released Opinions on the Promotion of Tourism
Development and Reform. With “Market and Cooperation”
as its theme, the summit will take trade fair as a platform
to strengthen understanding and expand cooperation in an
effort to explore rules of city tourism development and share
good practice and experience.

We will further lift up restrictions on visa for tourists and
simplify exit and entry procedures. The connections between

trains, roads, waterways and airlines will be improved to
cut tourism cost. We will exploit advanced technologies
like internet, cloud computing and online translation to
build “Smart Tourism Cities”. We will expand the tourism
market, encourage tourism marketing and develop new
tourist products. We will further finance cooperation and
fully utilize international and domestic capital so as to
speed up the development of tourism resources and improve
tourism infrastructure and reception capacity. We will also
make efforts to enhance cooperation on consular protection,
commercial insurance and emergency rescue in order to
ensure tourists' personal and property safety. We will build
and make full use of the Federation platform to turn it into a
world renowned tourism federation.
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eijing Municipality

Wang Anshun, Chairman of World Tourism
Cities Federation and Mayor of Beijing

The summit has focused on “Market and Cooperation”, and
exploration and sharing of the tourism market is the vision
of world tourism industry. The summit has launched a
series of key events like tourism promotion seminars and
trade fairs for tourist products and its targets are optimizing
the market and services in order to facilitate tourism by
mapping out service evaluation standards and membership
rules as well as improving service infrastructure and
initiating more specialized and customized services.

Beijing Municipal Government will always support the
development of the Federation and take a leading role
in implementing the initiatives of the Federation. We
will follow the Opinions on the Promotion of Tourism
Development and Reform and deepen the reform on tourism
and ecologic environment especially on the fight against air
pollution. We will promote the integration of tourism with
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industrialization, information technology, urbanization and
modernization of the agriculture, and improve balanced
development among different regions so as to generate more
vitality and economic and social benefits. Beijing will hold
22nd APEC Meeting this year and apply for the 2022 Winter
Olympic Games, which will generate new opportunities for
the tourism industry.

Shao Qiwei, Head of China National Tourism
Administration

In recent years, tourism in China has maintained a robust
growing momentum. In 2013, domestic tourists totaled
3.26 billion, up by 10.3% from last year; revenues from
domestic tourism industry stood at RMB 2.6276 trillion,
an increase of 15.7% year-on-year. Chinese governments
of various levels and private funds have increased their
investments in tourist spots and infrastructure with
direct investments increasing by 26.6% to 514.4 billion
in 2013. Leisure vacation, culture tourism and online

tourism have become new investment spots.

Tourism Law of People’s Republic of China, which came
into effect in Oct. 2013, has played an important role in
regulating tourism market and safeguarding the legitimate
rights and interests of international and domestic tourists
and travel agencies as well as promoting sustainable and
healthy development of tourism industry in China. In
2013, outbound tourists have reached 98.18 million with
consumption abroad totaling USD 128.7 billion. China has
become the biggest outbound tourists’ country with the
largest volumes of consumption abroad. Many nations have
relaxed their restrictions on visas for Chinese tourists and
adopted various policies to allure more Chinese visitors.

2014 Beijing Fragrant Hills Tourism Summit of World
Tourism Cities Federation presented a great opportunity for
guests from home and abroad to share their wisdom on the
theme “World Tourism Cities: market and cooperation”.

Tegegnework Gettu, Under-Secretary-
General of the United Nations

Based on the vision “Tourism: a better city life”, World
Tourism Cities Federation takes efforts to enhance the
exchange and cooperation between member cities and
organizations. Since its inception in two years ago, its
members have covered 88 cities and 47 institutions which
demonstrate its vibrant development strength.

World Tourism Cities Federation is the first international
tourism organization focusing on cities and it takes
sustainable tourism and urban development as its
responsibility. In May last year, Wang Anshun as the
Chairman paid a visit to Pan Ki-moon during his visit to the
United Nations and discussed issues of common concerns.
And the Sectary General Pan Ki-moon visited Wang Anshun
in June the same year, which showed good wishes from both
sides for fostering close relationship.
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