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Market Research Report on 
Chinese Outbound Tourist (City) 
Consumption (2014-2015)

Following The Market Research Report on Chinese Outbound Tourist (City) Consumption in 
2014 successfully released at Beijing Fragrant Mt. Tourism Summit 2014, the World Tourism Cities 
Federation (WTCF) decided to design a comprehensive new research with more items and 
questionnaire. It once again, entrusted Ipsos, one of the world’s top three market research 
firms to conduct the research and questionnaire survey across China independently. Finally 
with the help form all parties, The Market Research Report on Chinese Outbound Tourist (City) 
Consumption in 2015 is successfully completed.
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What are their travel characteristics? II. Impact of Emotional Factors on 
Chinese outbound tourists in terms of 
Travel Decisions and Behaviors 

Compared with the research in 2014, 
this research specially highlights the 
following characteristics: 

I. Group Characteristics of Chinese 
Outbound Tourists 
Where are they from? 

What are their desired destinations?

What are their humanistic characteristics? 
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Carry out targeted marketing campaign. 

Open up non-stop flights, passenger liners, 
chartered planes or trains. 

Increase the tax refund ratio or discount ratio 
of goods. 

IV. Methods used by Foreign Tourist 
Cities to Improve the Experience of 
Chinese Outbound Tourists 
The whole overseas travel process —— 
Information inquiry 

The whole overseas travel process —— Visa 
Handling 

The whole overseas travel process —— 
Catering 

The whole overseas travel process —— 
Lodging 

The whole overseas travel process —— 
Transportation 

The whole overseas travel process —— 
Sightseeing 

From others’ communication 

From their own experience 

III. Methods used by Foreign Tourist 
Cities to Attract Chinese Outbound 
Tourists 

Improve the visa policy. 

Break special tourism routes. 
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The whole overseas travel process —— 
Shopping 

The whole overseas travel process —— 
Entertainment 

V. Travel Service Providers Selected 
by Chinese Outbound Tourists 
Insurance Company 

Travel Agency 

Travel Website 

Paying Agency 

Cruise Company 

VI. Special Survey 
Mediterranean Tourism 

Africa Travel 
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