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Someone once observed, “Holding a success ul s sports event is like owning a
banknote printihng machine.” Many familiar events which we are passionately
attracted to, such as the Super Bowl, the French Open, the Royal Ascot in
London, the Road Cycling, the Ocean Race, the FIFA World Cup, and the
Olympics, are all held or anchored in cities. Whenever such an event is held,
the city will be gorgeously adomed to welcome tourists who crowd in. Sport
and tourism co-exist and promote each other, creating a jovial and festive
atmosphere of human harmony i in the ere people share the fruits of
human wisdom.
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THE WINTER OLYMPIC

BID OF BEIJING

Big Opportunity for Accelerating Urban
and Regional Tourism Development

Why does Beijing bid for the Winter
Olympics? At present, there are more than
one hundred ski and snow fields in the
city. It is predicted that the current structure
featuring strong summer sports and
weak winter sports will be balanced. The
improvement of people's living standards
comes with the spectacular increase in
people engaging in snow and ice sports,
especially in young people. A country needs

Wang Anshun

Mayor of Beijing, Chairman of
Beijing 2022 Winter Olympics Bid
Committee, and Chairman of the
WTCF Council.

believed that the prospect of winter sports
looked bright in China. We expressed our
gratitude towards the International Olympic
Committee's Evaluation Commission on
their professional evaluation and guidance
for Beijing and Zhangjiakou in bidding for
the 2022 Winter Olympics. The Evaluation
Report has accurately portrayed the open
and productive communication between
the IOC Evaluation Group and Beijing and

strong and healthy youth to become great. ’. The Winter Zhangjiakou during the inspection tour of the

The most important thing for strong and

former, and embodied the spirit of reform

healthy youth is to have good body building Olympics will facilitate  initiated by the Olympic Agenda 2020.
activities, which finds manifestation in the  the establishment of an The Evaluation Report was an affimnation of

nation’ s civilization.”

important global winter  Beiing hosting the 2022 Winter Olympics with

Beijing and Zhangjiakou of Hebei jointly bid sp orts center at the the concept of athlete—centred, sustainable

for the Winter Olympics, with 30% of the

and economical Games closely matching

sports competition events to be held in foot of the Great Wall the Olympic Agenda 2020. The Report

Beijing and 70% in Zhangjiakou. Chongliof  tO attract tourists from  also confirmed Beijing’ s inheritance of the

Zhangjiakou, which attracts a large number ; ; relics of the 2008 Olympic Games, and its
J 9 China, Asia, and the ymp

of ski enthusiasts from South Korea, Japan,

and Canada every year, is perfect for holding world.

skiing events. By grasping the big chance of

bidding for the Winter Olympics, Beijing and Zhangjiakou plan
to promote the coordinated development of Beijing, Tianjin,
and Hebei, boost economic development and social progress,
accelerate the construction of infrastructure, and speed up the
progress of fog and haze governance.

In the afternoon of June 1st Beijing Time, the International
Olympic Committee (IOC) announced the Evaluation Report
of candidate cities prepared by the Evaluation Commission of
the 2022 Winter Olympics. In the Report, the IOC showed their
approval with Beijing on its ability to host the event. Also, they
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conditions and abilities to host the event. The

’ ’ Evaluation Report gave its accreditation of the

Chinese government on its goal of vigorously

promoting winter sports. By bidding and preparing for the Winter

Olympics, 300 million Chinese people will engage in snow and

ice activities which will become part of their lives and enhance

the physical quality of all people. As the Evaluation Report saw

it, Beijing, with fast, convenient and all-accessible transport,

world—class hotels, food, and unique landscapes, will provide a
joyous experience for the Olympic family and audience.

The Winter Olympics will facilitate the establishment of an
important global winter sports center at the foot of the Great
Wall to attract tourists from China, Asia, and the world. In this

This page:Beijing
i __bidig for 2022,
Winter Olympics;
An, Olympic venue
in Beijing
¥ ¥

i L -

Tourism makes cities even better” is the core value of World
Tourism Cities Federation, which promotes cooperation

between Its

broad expanse of land, people engage in snow and ice
sports, promoting the transmission of Olympic spirit and
the development of the Olympic movement. Allin all, a lot
of valuable Olympic relics will lay locked within the splendid
bank of Beijing 2022 Winter Olympic Games.

“Tourism makes cities even better” is the core value
of World Tourism Cities Federation, which promotes
cooperation between its members and its organizations.
Beijing’ s bid for the 2022 Winter Olympics will bring
new opportunities for development of the tourism
industry. We wish to strengthen cooperation and share
opportunities with others, actively carry out mutual
benefit and aid tourism products innovation and expand
cultural propaganda. As the initiator and headquarter
of the Federation, Beijing will, as always, support the
construction and development of the Federation and be
the first to put the initiatives of the Federation into practice.
The cause of the Federation has just begun, and requires
every member to march together and display enthusiasm.
We are heading towards the same target, having
complementary roles, and shared benefits to push the
development of the Federation for new advancement.

(Editor’ s note: This article is compiled based on the replies of Chairman
Wang Anshun to the exclusive interview on Beijing’ s bid for 2022 Winter
Olympics duringthe “two sessions”  in January 2015, Wang' s replies to
the Xinhua News Agency reporter on topics concerning the  “Evaluation
Report”  of the Winter Olympic bid on June 2nd, 2015 and his speech
made on 2014 WTCF Beijing Fragrant Hills Tourism Summit.)

mbers and its organizations.
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FOCUS ON

SPORTS-TOURISM

COOPERATION

Inthe “Internet +” century,
all kinds of cross—border
integrations are undergoing
rapid changes. World tourismis
in a flourishing and progressive
state, which serves as a
mighty booster for the urban

economy. The rich and varied ', Boostin g the

forms of sports events are

faciltating a series of signficant ~ "€pUtation of a city by
changes in the pattern and sports e\/entg_Shanghai

ascertains itself as an
a means of travelling with  INternational metropolis
rapid development and broad  with F1. As one of the
world's most expensive
is one of the tourist activiies SPOrt events, F1

structure of the tourism
industry. Sports tourism, as

prospect, is gradually taking
shape. Urban sports tourism

This page: Speed and Passion
Right page: Endurance and Persistence

developed on the basis of ~ Shanghai Grand Prix is

urban infrastructure and
humanistic style, which is not
only an important component SUDDOTT.

of sports and tourism, but also

vital intersection and junction between the urban development
and sports and tourism.

Sports Tourism Helps the Promotion of City Brand

Sports events can attract visitors, promote a booming
tourist market and shape the new image of a city. The 2014
Australian Basketball Tournament was held in Perth, the
glorious capital of Western Australia of which the citizens are so
passionate towards sports activities. In Perth, a steady stream
of international sports events such as BHP Billiton Aquatic
Super Series in January, Sino Australian Basketball Friendly
Match in May, and Perth International Golf Tournament in
October are held throughout the year, As the capital of Western

024  WORLD TOURISM CITY

held with strong ﬂnancial Australia, Perth has relaxed urban temperament and
.’ intense sports atmosphere. As an offshore city with

sunny weather throughout the year, Perth sees the

congregation of all kinds of aquatic sports. Spreading
through the city are well planned bicycle paths. Aimost all the
time in the Swan Lake you can see fully equipped Perth natives
riding bicycles at speed. With the publicity of sports events,
more and more people have gained an understanding of
Western Australia and the new Perth.

Boosting the reputation of a city through sports events—
Shanghai ascertains itself as an international metropolis with
F1. As one of the world's most expensive sport events, F1
Shanghai Grand Prix is held with strong financial support.
After the financial tsunami, European countries, which were
seeing a shrinking market, found it difficult to undertake the
huge expenses to run the race tracks. Shanghai, of which the

With the holding of a series of international sports events such
as Hainan Island Int Internatlonal Cycling Race and Asian Judo
Champ|on ships, Haman s Chengmai received 1,827,000 tourists
in 2012, up 90.1% year (o]} year The total tourist revenue was 817

m|II|on RMBs, up 94.7%.

erection of new racing tracks was backed by the government,
facilitated Bernie’ s F1 Empire to expand eastward. The
platforms for tourism, enterprise public relations and leisure
culture activities have given full play of Shanghai as an
international metropolis and further improved the international
visibility of the city, which has exerted a profound impact on
Shanghai’ s economic development and social progress.

Through sports events, the reputation of a city is cemented,
which also serves as an engine for the integrated brand
marketing of its surrounding cities. In February 2015, the
China Ice and Snow Off-road Vehicle Rally, a motor sport with
Heilongjiang characteristics, which gave full play of human’ s
ability to challenge the limits and conquer nature, was held in
Sino Russian Border River. This was a featured brand with
unique geographical resources. The track lies in Heilongjiang,
the border river between China and Russia which enjoys
the honor of being called “Platinum Snow Road” . The port
cities of Heilongjiang through which the track of Ice and Snow
Automobile Challenge Match passes are unique. Fushun
is the city to see the first ray of sunrise in China. Tongjiang,
which is the converging point of Heilongjiang, Wusuli River and
Songhuajiang, is also the gathering place of Hezhe Minority.
Jiayin, which is the hometown of dinosaurs, Xun Ke, which
is abundant in agate, Heihe, with booming port economy
and trade, Huma, where the Orogens live, and Mohe, the
northernmost tip of China, are also found here. Ice and Snow
Off-road Vehicle Rally also demonstrates the natural sceneries

of Heilongjiang, such as the forests, Dajigjiang and the ice bound
city. As the city card of tourist cities in Heilongjiang, Ice and
Snow Off-road Vehicle Rally not only serves as a promotion for
national fithess movement to develop in depth, but also brings
a rare opportunity for the city's economic, sports and tourism
development.

Sports Events Create Infinite Business Opportunities
Sports events can promote the economic development of a
city. The 23th Olympic Games held in 1984 in Los Angeles had
reversed the state of continuous losses of host cities with a profit
of 250 million USD, which became the focus of the mass. The
global campaign of hosting large sports events was in full swing.
Hosting large—scale sports events is recognized as the most
profitable economic model in sports industry. Such events, with
great economic benefit and social effect, have generated a wait
list of bidding countries. As a new form of modern economic
development, sports events feature the wide range of in—depth
impact. It takes several years from the preparatory stage to the
post competition stage. Besides, relevant economic benefits
both socially and culturally are also relatively obvious. For
example, the TV broadcast rights revenue of the International
Olympic Committee (I0C) from 2002-2004 had reached 2.2
bilion USD.

Sports events have brought about unlimited business
opportunities for tourist enterprises. Through the generous
sponsorship of sports events, Fly Emirates has grown from a
litie—known small and medium-sized enterprise to the world’ s
most profitable airline within a few years. With the holding of
a series of international sports events such as Hainan Island
International Cycling Race and Asian Judo Championships,
Hainan’ s Chengmai received 1,827,000 tourists in 2012, up
90.1% year on year. The total tourist revenue was 817 million
RMBs, up 94.7%.

Grasping business opportunities also means that you
have to take certain risks and how to pull through is also a
subject worthy of study. Sports events not only have positive
promotional effects, but also have negative influences, to a
city’ s development, such as the future use of large venues, the
destruction of ecological environment of the host city and the
huge losses borne by the local government. Sports venues, as a
carrier of sports, do not have any cultural connotation. But as the
venue of a specific sports event as well as a landmark building,
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@@ Founded in 2003, the International
Marathon held by the Xiamen municipal
government is the most influential and
internationally renowned marathon event in
China, which is honored as  “Gold Medal
Match of Road Race” by International
Assodiation of Athletics Federations, IAVAF. 9@
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the venue will form its unique cultural connotation. By proper
management, it can serve to hold large exhibitions and attract
sports fans and tourists. Founded in 2003, the International
Marathon held by the Xiamen municipal government is the
most influential and internationally renowned marathon event
in China, and is honored as  “Gold Medal Match of Road
Race” by International Association of Athletics Federations,
IAAF. Whenever the event was held, numerous competitors
and tourists would gather in Xiamen, which brought about
huge business opportunities and over 100 milion RMBs of
business revenue for relevant enterprises in Xiamen. With
the increasing popularity of the event, a large number of
enterprises and sponsors, which intend to showcase their
corporate images, are attracted. As one of the important
complementing activities of the event, the Sports and Leisure
Products Expo attracts hundreds of enterprises every year.
With an exhibition area of 15 thousand square meters, the
Expo has attracted more than 700 domestic and foreign
professional manufacturers and over fifty thousand visitors.
The purchase agreements reached have exceeded fifty

milion RMBs, which greatly promoted the development of
Xiamen' s economy.

The Economic Strength of the City Provides Solid
Foundation

The development of city sports tourism is influenced
by factors such as resources, tourist locations, market,
transportation and so on. We must follow the resource
attraction law and resource diffusion law with overall planning
and moderate advancement. With abundant investment
in sports facilities and by providing sports tourism with muti
supports, the hardware of the city will be improved. On June
24, 2015, Paris officially announced to take part in the bidding
of the 2024 Olympic Games, becoming the fourth bidding
city of this event. According to the project details announced
by Paris Olympic Committee, the total budget of Paris for this
Olympic Games is 6.2 bilion Euros (approximately 43 bilion
RMBs), including 3 bilion Euros of infrastructure expenditure
and 3.2 billion Euros of operating expenses.

The standard for the soft power of a city will be gradually
established. For example, during the 2006 World Cup, the
German government had invested 3 million Euros to support
the “Host Program” . The purpose of such act was to launch
rigorous training programs for staff of the World Cup reception
service company in a friendly manner, service level and a variety
of language skills. Everyone, waiter, border guard, police or
railway worker alike, should improve service awareness and
reception level.

The City + Sports Tourism Operation Model Needs Multi-
collaboration to Become a New Normal
The successful management of city sports tourism should have
a long—term strategic perspective. Before capital investment,
we should make a holistic plan as the first step, which should be
reflected in all aspects of operation. Take Milan for an example,
for its fans, it has a sports element that is not comparable to any
city in the world —— the dark red AC Milan and the dark blue
Inter Milan. With a long history and a brilliant record, the two
teams had never lacked

The operation of city + sports tourism model also needs WOF'%tOfpt,StarS igti”y
. perioa of time an us
compound talents. Talent Gathering and a stable talent - —-h—",y

m development.

.

Watching Milan Derby
live has been the dream
of every fan. The San Siro stadium, which is jointly used by the
two teams, is also attracting tourists from all over the world. The
stadium focuses equally on construction and management,
boasting over 80 thousand audience seats and a museum set
up specifically for AC Milan and another for international Milan,
which open to tourists from 10:00 am to 17:00 pm every day
except the match day. Milan is also rich in scenic spots, such as
Church of Duomo, Santa Maria monastery, Duaomo Cathedral,
Teatro alla Scala and Lake Como. The Milan authority has
developed a scientific approach towards the management of its
scenic spots like it does in the construction and management
of the sports fields. In this way, the sports tourism of Milan has
unlocked a new city development potential.

The operation of city + sports tourism model also needs
compound talents that not only understand professional
knowledge of tourism management but also are familiar
with sports and leisure projects and are also well aware of
city management. Compound talents should not only have
outstanding experience in his/her professional skills, but also
possess a high level of relevant skills. Cross disciplinary,
knowledge fusion and technology integration has become a
characteristic in the industry, and thus it requires insiders to
improve their overall quality by enlarging their knowledge and
constantly adjusting their mentality. Most importantly, in order
to guide the city + sports tourism operation model to become
a new normal behavior, the thinking of talent innovation is
essential.
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In contrast with regions south of the Yangtze River,
Beijing, a city with four distinctive seasons, is a good
place for ice sports in winter. In the Qing Dynasty,
when the Manchus conquered the Central Plain, they
brought in some ice sports. During that period, it was
a set rule that nearly 1000 people who are  “good at
walking on ice” were selected nationwide to enter
the palace for training. From the winter solstice to the
third nine—day period after the winter solstice, these
people were trained and gave performances in the
Taiye Pond, i.e., today’ s Beihai and Zhongnanhai.

Thanks to vigorous official promotion, ice sports
have been deeply rooted among people in Beijing.
The activity for the purpose of winter troop training at
the very beginning has been gradually evolved into
a folk entertainment activity. By far, Shishahai, Beihai
and Taoranting of Beijing are still the main location
of winter ice entertainment in Beijing for several
hundred years.

With the introduction and popularization of Western
sports, these ancient forms of entertainment have
become Chinese people’ s favorite sports. The
rapid development of China and its powerful national
strength have enabled the ancient country to realize
the dream of hosting an Olympic Game. In the
2008 Beijing Olympics, 11,438 athletes from 204
countries and regions competed in 28 sports and
302 events. The total number of athletes, coaches
and officials involved in the Game was more than
60,000. Altogether 43 new world records and 132
new Olympic records were set in the games. It was a
big event that withessed the peace and progress of
the mankind.

Former IOC president Samaranch noted, “The
Olympic Games in Beijing will be the best in Olympic
history. In the future, few people would be able to
achieve such accomplishments. This is not only
my personal view, but also the view of the absolute

g

majority of media and the 10C officials.” The
successful holding of the Beijing Olympic Games
has made the spirit of sport strike deep roots into the
hearts of Chinese people, and made China more
confident, open and progressive.”

The Olympics has brought new glory to the
ancient city. We believe that one day you will have
a passionate ice and snow rendezvous with the
ancient city.

The host city of 2022 Winter Olympics
will be declared on July 31. Beijing
and Almaty, the two candidate
cities, are also member cities of WTCF.
Whether the former or the latter
wins the bid, it will be a big event for
the WTCF family and we will extend
our sincerest congratulations to the
winner.

At the 16th Winter
Olympics held in
Albertville, France,
Chinese athletes won
three silvers, ranked
No. 15 on the medal
tally. This was the first
time that China won
medals since its first
participation in the
Winter Olympics in
1980. The Chinese
team achieved
remarkable results
in the 21th Winter
Olympics: Vancouver
2010 by winning 11
medals including five
golds, two silvers and
four bronzes.

This page:A ski resort in
Beijing; Beijing Olympic
Sports Center; Bird's Nest
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At the upper reaches of the Ili River, within the
territory of Kazakhstan, there is a city that drinks
from the same river with lli in the Xinjiang Uygur
Autonomous Region. That is Almaty, a city
surrounded by mountains. Like Beijing, Almaty is
also bidding for to host the 2022 Winter Olympics, as
it is also a core area for winter sports. In the course
for several consecutive biddings for the Winter
Olympics, Almaty has been successively holding
many high—level international ice and snow events,
including individual single winter sports like the 2003
World Junior Ice Hockey Championships and large
comprehensive international events like the 2011
Asian Winter Games. In 2017, Almaty will hold the
World Winter Universiade. Its conditions and teams
for sports events will see further improvement and
upgrading.

With very thick snows in winter, Almaty is a famous
skiing Mecca in the world. Residents here are
especially enthusiastic about winter sports such
as skiing. Many people start to learn skiing from
childhood. Therefore, in winter, on weekends, all
large skating and skiing fields are crowded.

As early as when it applied for hosting the Asian Winter
Games, Almaty built many winter sports facilities, many
of which are winter stadiums meeting international
event standards, such as the Sholak Stadium, the
Medew Skating Rink, the Winter Biathlon Ski Field, and
the Tabagan Ski Field and so on.

The Chimbulak Ski Resort at an altitude of 3100m
has now become the pride of Aimaty people. Not
far away from the city proper of Aimaty, the resort
can be reached within about 30 minutes’  drive.
The ropeways of the Chimbulak Ski Resort have
three levels. The starting point Medew Ropeway

Station is 1600m above the sea
level, the second ropeway transfer
station is halfway up the mountain
over 2600m above the sea level,
and the last ropeway station is at a
ridge 3100m above the sea level. In the
2008 Beijing Olympics, when the torch
was relayed in Almaty, a Kazakhstan athlete
holding the auspicious cloud torch sped down from
the Chimbulak Ski Resort and handed the torch to
President Nazarbayev.

Almaty now is not only the largest city in Central Asia,
but also one of the cities with the best greenery inthe
world. It is also an important node in the ancient Silk
Road, anditis calleda “City of Culture”.

This page:Traditional
performance; Mountain
ski resort; An exquisite
church

When visiting a Kazakh family, you should sit on the ground with your legs crossed
but you should not take off your shoes, stretch out your legs, or jump over the
rope tying livestock or the tablecloth. When entering a church, men should not
wear short pants and women should not wear provocative clothes. It” s proper for

women to wear long dress.

The best season fo visit Almaty is between middle April to late May and between
middle August and middle October when the city is neither too cold nor too hot.

A bed per night in a common youth hostel costs about RMB 50-80 yuan, and a
single room per night in a small hostel is about RMB 150-250 yuan. A common

meal costs about RMB 20-30 yuan.
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Sports Team Promotes City Tourism
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If a city attempts
to start developing
sports tourism from
scratch, itis not easy
to attract renowned
sports events since
the competition for
hosting right is very
fierce. In such cases,
the city should try to

TR B RALIR Z IR BE ST o

invite a sport team to settle in it.

Though | have not participated in this project personally, | know
that Sapporo has successfully been the base of the Hokkaido
Nippon—Ham Fighters, a baseball team of the Pacific League
of Nippon Professional Baseball in Japan. In the past, Sapporo
had no professional sports team. When the baseball team
based in Tokyo Dome sought a new host city in 2003, the
capital of Hokkaido, Sapporo, with a population of 2 million,

invited it to settle in. Sapporo then had a newly established
multi-functional dome stadium as an ideal field for baseball.
Now this stadium is also used to hold other sports events, live
concerts and exhibitions. The competition of the Nippon—ham
Fighters attracted baseball fans from Sapporo, all of Hokkaido,
and even farther regions such as Tokyo, exerting extensive
impact on Sapporo's economy.

Another example | would like to share is Okinawa of Japan.
Over along period, the winter sports camp hosted by Okinawa
have all been very successful. Located in the southwestern end
of Japan, Okinawa consists of three major islands and over 100
small islands. Due to its subtropical climate and unique culture,
Okinawa has always been one of the most popular resorts in
Japan. However, in the past, February was always a tourist off-

EHIEA Takamatsu Masato

@®@® Furthermore,
baseball fans from all
over Japan came to
Okinawa to watch team
trainings and open
tournaments, while
having close contact
with star players. They
boost the occupancy
rate of hotel rooms. It is
estimated that the 2014
spring camp event
contributed a total of
USD 73 milion to local

season for Okinawa. In
recent years, the Okinawa
Prefecture government and
Tourist Bureau have been
promoting the sports camp
of Okinawa. This year,
the Okinawa Prefecture
attracted ten baseball
teams of all 12 professional
teams in Japan to
participate in the spring
camp. Besides Japanese
teams, Okinawa has also
successfully attracted six
baseball teams from South
Korea.

The spring camp has
exerted tremendous impact.

Athletes and working staff of
the teams stay in Okinawa
for 2-4 weeks, bringing
thousands of hotel stays
for Okinawa in February.
Numerous news media
were also attracted by
this event. They stay the whole duration of the camp activities.
Furthermore, baseball fans from all over Japan came to Okinawa
o watch team practices and open tournaments, while having close
contact with star players. They boost the occupancy rate of hotel
rooms. ltis estimated that the 2014 spring camp event contributed a
total of USD 73 milion to local economy.

cooroTy. g

This page: Bell Tower is a symbol of

Sapporo; A Japanese woman dressed
in traditional costume; Flower festival

The contribution of travel agencies and airlines is the basic
elements for such success, as they not only cooperate with
national tourist organizations and local tourist bureaus to
organize tourist groups to watch and take part in the sports
events in the tourist destinations, but also encourage sports
tourists to explore regions surrounding the city after the matches.
Tourist agents recommend their company clients to conduct
incentive tour in these destinations, as sport is a common theme
in product marketing and competition.
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Super Bowl is a Money Press
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Many cities are tourist destinations rich in tourist resources and
sports facilities. People naturally may watch sports events while
touring a city. For example, Myrtle Beach of South Carolina is
a major tourist city in the United States, attracting tourists for its

warm climate, beautiful beaches and golf activities. There are
over 100 golf courses here, many people travel here for golf.

Sports events are very interesting, people are enthusiastic
about their favorite sports and teams. Holding a sports event,
especially a hot event, can bring tremendous income to
the host city and the involved sports teams. Sports events
can generate income by tickets, sponsorship, advertising,
licensing of rebroadcast right, business sales and the travel
and accommodations of the audience (as well as their family
and friends). For instance, the National Football League Playoff
and Super Bowl are the events after the competition season
with the largest profits in the United States. In 2014, aimost
111,500,000 people watched the Super Bow! XLVIII. During
the championships, the advertising price amounted to USD 4.2
milion per half a minute. As a result, the advertising income of
the year reached 1.233 billion.

In the long run, successful and continuous holding of a sports
event can substantially upgrade a city’ s image and economy.
Hosting a sports event can improve a city’ s reputation and

&% Meng Fang

enhance the recognition
.. In 2014, amost and acceptance of it by

111,500,000 people  domestic and overseas

cities. By hosting the
watched the Super Rugby World Cup and the
Bowl XLVIII. Durlng Football World Cup, South
the championships, Africa has the chance to
the advertising price ~ Maniaht its new image
amounted to USD in the post—segregation
4.2 million per half a

era and change people’ s
initial understanding of it.
minute. As a result,

Holding a sports event can
create job opportunities

the advertising income
of the year reached
1.233 bilion. 99

This page: Super Bowl Sunday is the day
with the second largest food consumption
in a single day in US, only next to

Thanksgiving Dayl; Super Bowl is held on
Sunday in January or Febis called Super

and acquire income by
selling tickets, acquiring
sponsorship, attracting
advertisement placement
and commercial sales.

However, hosting a sports
event may also bring some
negative influence, such

Bowl Sunday.

as high cost of building
stadiums, short—term use
of some facilities after the
event, safety cost during the event, and high tax burden of local
residents. Therefore, in holding a sports event and developing
sports tourism, a city should have far—sighted strategic vision.

To host a sports event and attract tourists, a city should heavily
invest in sports facilities. It is very important to regularly hold the
event, as only in this way can the sports facilities and stadiums
realize their value and have high rate of return on investment.
The city should also be able to provide plentiful tourist options
besides the sports event so that sports tourists and their
companions can have rich tourist experience. In addition, it is
necessary to strengthen publicizing the city as a destination for
sports tourism. Many cities such as Boston, Chicago and New
York are good examples for combining sports events and tourist
activities. These cities have already successfully conducted
tourism marketing campaigns.
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Torino: Host City of the Twentieth Winter
Olympics in 2006

The mention of Torino, Italy will call to mind the
ancient Roman buildings during the Renaissance
and the passion-filled football matches. The city,
with no festivals and celebrations relevant to ice
and snow, nevertheless became the host city of
the twentieth Winter Olympics in 2006, proofing
that there is something between the city, the Winter
Olympics, and the snow and ice.
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Aland of idylic beauty buitt on ﬁ

the plain surrounded by Stura

di Lanzo River and Sangone
River, Torino is not big. The city

is located at the foot of the Alps.
Here, fresh cool wind assails towards
people head—on, and saturates their

hearts. Here, one can find natural ice lakes,
green cedars, an elegant Centre Island with ecological
landscape, swirling snowflakes and the rich fragrance
of Nordic. You will wish that you could put on the skates,
slide onto the ice, and play. The graceful and mercurial
curves left on the ice surface by the ice skate blade give
people a sense of freedom. Obviously, Torino lives up
tothe designationas the “The Capital of the Alps.”

Bardonecchia Ski Areas, the venue of 2006 Winter
Olympics, is a perfect place for ice and snow sports
fans of Torino and the world with various ski tracks
and the hanging cliff well over 2,000m above sea
level. Swooping down from mountain top, the
excitement s highlighted.
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Past Winter Olympics Host Cities

Since the 1st Winter Olympics was held in Chamonix, France in 1924, 23
Winter Olympics have been held altogether. Among the city members
of WTCF, Torino, Vancouver and Sapporo have made themselves known
and remembered by the world through Winter Olympics.
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Vancouver: Host City of the Twenty-first Winter
Olympicsin 2010

Vancouver, one of the temperature warm cities in
Canada, provides a good opportunity for traveling in
winter.

In Whistler Mountain, the venue of the Winter Olympics
in 2010, visitors can engage in classic winter activities
such as cross—country skiing, ski jumping, heli-sking,
and snowboarding and double board sking. Even for
those who are not much of a sports fanatic, the snow-—
covered mountain, the blue sky, and deep feelings of
passion for sking permeating in the atmosphere act on
them like a tonic.

Almost every native Vancouver resident has a
special connection to ice and snow. Tottering children
are seen in ice hockey rinks and local ski hills. For
men, they fancy whatever is related to ice and snow.
Vancouver’ s relationship with ice and snow, which is
not that high profile, can be found and felt throughout
winter in the big fuss of the city.
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Sapporo: Host City of the Eleventh Winter
Olympicsin 1972

Sapporo has four distinctive seasons. In spring, the
city is covered with a purple layer of lilac and lily of
the valley. In early summer, sweet acacia are in full
bloom, exuding subtle fragrance. In autumn, the sky
sparkles like gold with the yellow ginkgo forest. In
winter, the most beautiful season of Sapporo, the city
is covered with white snow, like a scene from a fairy

tale.
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Every year, Sapporo has outdoor
activities with ice and snow as the
theme, which is known as Sapporo
Snow Festival. Originated in 1950,
Sapporo Snow Festival is a business
activity focusing on displaying large
snow and ice sculpture works. The event,
held in February each year for a week, attracts

two million tourists from Japan and around the world.
There are three venues for the Snow Festival: Odori
Venue, Susukino Venue, and Tsudomu Venue.
The Snow Festival has two parts: snow sculptures
and ice sculptures, both of which require the active
imagination of the competitors to create an amazing
array of figures, animals, and places of interests.

There are two festivals in winter that can not be
missed: ski jump held in January -March in Sapporo
and Ice Festival held in Lake Shikotsuko, Kyukamura
from January 29 -February 14.
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Travelllng with Sports Events |

There are some famous and fascinating sports events in the world, the mere
mention of which will remind people of their unique and invigorating host cities.
The sports events and their host cities have developed a relat|onsh|p that brings g
out the bestin each other. [T
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Royal Ascot

A Competition Among Gentlemen and a Show Among
Gorgeous Women

Royal Ascot, also known as Special Show of Royal
Ascaot, is the world's most famous horse racing game
as well as an important social activity in Berkshire,
UK to be held every June. Royal Ascot, with great
influence and high reputation, never fails to attract
numerous wealthy or illustrious people throughout
the world who want to take a glimpse of the noble
grandness of The Royal Family and atmosphere of
the competition.

In addition to horse racing itself, what really catches
people's attention is the active interest of Royal
members. In the first day of this year’ s event, Her
Majesty Queen Elizabeth II, together with other
Royal members, was in attendance. Her Majesty
was wearing a pink ceremonial dress and a string
of pearls on her neck, with a posh top hat the color
of the dress completing the outfit, which gave off an
aura of enthusiasm, elegance and respect.

The various “top hats” of the spectators of the
event, who are mostly celebrities and nobility in the
upper class of the UK, are the highlight of Royal
Ascot which constitutes the most prominent and
unique feature when compared to horse racing
events in other countries. The British have always a
special liking for top hats which designate the status
of their owners and bear special cultures locally. For
honorable guests of Royal Ascot, which is Britain's

most famous sporting event, strict codes for dressing
shall be observed. For gentlemen, they must wear
top hats, shirts, jackets and ties. Ladies also need
to wear formal suits with top hats. In every corner of
the racing stadium, one will find wide—brimmed hats,
berets and other hats, all of which have characters
of their own and exaggerated shapes and colors.
Lighting up people's eyes are gorgeous red rose
hats, fashionable top hats with white ribbon designs
and English slogans, and chic hats painted with
colors of the national flag of the UK.
The prospect of watching
competitions in a private This page:Horseracing
balcony equipped with
a spacious dinning
hall, flat panel TV
and bar, while
feasting your
eyes on such
a high class
“Fashion
Show”
will make
your time in
England well
worth while.
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Volvo Ocean Race
A Journey of the Brave Whose Hearts Are so Faraway

Our hearts are so far away, which facilitates us to
discover a new and wider world.

The Volvo Ocean Race, the longest professional
sports event that is also a top—notch offshore
sailing event around the world. It stands in line with
American Cup Sailing Boats Competition and
Olympic Sailing Competition as the world” s top three
yacht races.

On Sept. 8, 1973, 17 yachts carrying 167 sailors
set out on the first leg of the race from Solent and
headed southward for Cape Town. Over the past 40
years, many things have changed, but the essence
of the race remains the same as before. The ocean,
as always is full of challenges, beauty, and danger.
The sailors in their carbon fiber racing boats, like
their predecessors who engaged on their first
voyage round the world 40 years ago, are fighting for
success.

The Volvo Ocean Race has been divided into

different
legs. In the
2014-2015
season,

10 in-

port races

in the 9

legs were

held. Every
yacht must

go through a
total distance
of about 38,739
nautical miles (71,745
km), which included four
oceans (the Atlantic Ocean,

the Pacific Ocean, the Indian Ocean,

and the Antarctic Ocean), five continents, and eleven
countries: Spain, South Africa, the United Arab
Emirates, China, New Zealand, Brazil, the United
States, Portugal, France, Holland, and Sweden.

When the event was held, the beautiful and warm
Alicante Port of Spain saw a congregation of
spectators from all over the world. The race began
on Oct. 8, 2014 and ended on June 27, 2015 in
Goteborg, Sweden. In the last race, a total number
of 2.9 million spectators in 10 ports of call throughout
the world took part in the race.

Like the sailing events in the Olympic Games, Volvo
Ocean Race has no monetary rewards for the
champion. However, in the world of sailing boats, not
a single race deserves to be mentioned in the same
breath as Volvo Ocean Race, which represents the
courage and persistence of humans that are forever
flourishing and eternal.
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Boston Marathon

“Spirit” Matters

Americans like running, and the Boston Marathon is
renowned as the world's oldest Marathon competition
and one of the six major World Marathons.

In the eyes of many people, Boston is a bustling,
advanced metropolis built on the economic basis
of scientific research, finance and technology, and
also enjoys the highest level of education among the
masses in America. It is the high tech atmosphere
which is formed over time that has bestowed a
unigue charm on the popular game. Besides, the
styles of Boston featuring the pursuit of perfection
as well as the profundity of its unique history also
serve as a boosting effect for Marathon. The cultural
traditions that have been passing down the line
of the history of Boston and the competition rules
which keep improving dictate that Boston Marathon
has demanding requirements in the threshold of
screening and rare success ratio. Tickets are hard to
obtain, and this is exactly what happens to charitable
organizations and sponsors. But it does nothing to
lessen the fever of Marathon enthusiasts throughout
the world.

Since its founding in 1897, the Boston Marathon
has become an integrated part of the culture of the
city. Unlike grand international events, it is more of a
simple and warm family dinner. Only by knowing this
can you gain a deeper understanding of the peaceful
and silent Marathon and the anger and grief of the
Bostonians when it was destroyed. You will be moved
by their efforts and emotions devoted to resuming
the event. Standing by the track, you will be inspired
by the competitors who are soaked with perspiration,
panting heavily, but refuse to give in, with their teeth
clenched. Every step they make, every inch they
move carry the radiating vitality of the tenacious city
which never gives up. The moment the competitors
cross the finishing line, they joyously shout and are
awarded with rings made of olive branches which
are quite enough happiness to be going on with.
They don’ t come here for rewards but for sport and
competition, through which the connotations of the
city and sports spirit of unremitting efforts and self
strengthening are carried.

Thispage: Anoldstreet;
Harvard University
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Tour de France

Scenic Landscape Beside the Racing Track

Tour de France, the world's leading annual multi
stage road cycling event, is mainly held in France,
occasionally making passes through neighboring
countries like Belgium and Holland. The starting point
of the race, mostly in northern cities but sometimes
in neighboring countries, varies each year, and the
last stage of the race will make a trip around France
before reaching Paris. The event starts at the early
July and ends at the end of July every year. The
racers will go through 21 stages of the race totaling
3,200 km. This tradition began in 1903 and still
prevails today.

The race is divided into a flat stage and a mountain
stage according to different topographic features,
with the highest altitude well over 2,200 meters. One
can find Alps towns with enthralling quality, pure
white snow mountains, unbroken lines of clouds, and
fragrances of lavender and wine that travel far---

The new 2015 Tour de France is also a continuation
of the previous race style: driving off across
Belgium, Holland and France before arriving at
Champs Elysees of Paris. Thanks to the significant
differences of racing track in both the topography
and circumstances, Tour de France has posed strict
demands on the riding skills of the competitors. It is
hoped that all competitors have professional skills,
and are able to finish the race with various stages,
sparing no effort in creating an exciting event for

riding enthusiasts and tourists throughout the world.

Towns along the track will be glad if they are selected
as the starting station of the Tour de France, which
enjoys worldwide reputation. The warm—up match
and the first stage of the match, which normally
start from the same town, are such a particular
spectacle unlike most have ever witnessed. From
one town to the next, each section will be timed and
the competitors will be ranked accordingly. The total
score of each competitor is the accumulated time of
all stages, and the one with shortest sum total will be
the winner. At the end of a day’ s match, the leader
will be awarded a yellow jersey, while the best sprinter
will be awarded a green jersey. With mountain
events, the best rider will be awarded

a Polka Dot Jersey to match his

performance. The schedule of
Tour de France differs year

to year, but what remains
constant is its motives
to give a display of the
gorgeous sceneries
featuring French
characteristics,
which makes the
beautiful sceneries

of France known

to more and more
tourists.

This page:Winners;
Countryside scenery in
France; Working farmers
inFrench countryside
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F1 Shanghai Grand Prix

The Fast and the Furious

Listen carefully, can you hear the roars of motor
started by the racers from F1 racing track? Can you
hear the endless joyous shouts whenever the black
and white flag is waved beyond the racing track?
Since 1950, when The FIA World Championship
was first held by FIA (Federation Internationale de
'Automobile), the romantic story of F1 racecars
speeding in the race track was no longer a myth.

The F1 Grand Prix is such a spectacle throughout
the world that whenever it is held, more than 1
billion people will watch the match through television
broadcast or other media. In April when the F1
Shanghai Grand Prix is held, hundreds of thousands
of visitors and racing fans will pour in the city. The
gripping competitions, famous car racers from all
over the world, and Shanghai International Circuit
with the great splendor put the numerous fans in high
spirits.

The total length of the racing track in Shanghai
International Circuit, which is composed of F1
racing track and others, is about 7 kilometers. The
overall shape of the racing track is like the Chinese
character “Shang” (meaning "High"). The high—
speed racing track makes it easy for powerful
engines to function at the highest level. The abrupt
turns are quite a challenge for the skills of the racers.
The spiral shaped shrinkage bend, with many racing
lines at the corner, is definitely the most singular of
all. Schumacher, a top racecar driver, had taken
full advantage of the differences in the design of
racing lines to get ahead of Alonso and won the
championship title in the last section. Race cars are

allowed to top out at 327 km/h in the longest straight
road, and only 87km/h in the narrowest bend section.
Itis only in racing games which turns out to be much
too stimulating, that the intense, exciting feelings of
the audience are high flying.

The news center, air restaurant, living quarter of
the motorcade and villa area in and around the
Shanghai International Circuit are stylish and
glamorous. Spanning across the race track like a
pair of spreading wings are the news center and
air restaurant, creating a one—of-a—kind race track
design.

This page: A coffee house
in the downtown area; A
statuein the street
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Australian Open Tennis Championships

Sports are a Wild Thing

As amajor event in Australia, Australian Open Tennis
Championships is a combination of tennis, social
relationships and cultural activities which marks the
country out as a place with a burning enthusiasm
towards sports. In the beginning of each year, tennis
stars throughout the world will gather in Australia for
the first Grand Slam title of the season. The two—
week long event has exerted a powerful pull on all the
top tennis players in the world. It has also attracted
numerous audiences.

Australian Open Tennis Championships, which
is held in January each year, takes place in Rod
Laver Arena and Hisense Arena, both of which
are equipped with retractable roofs. Australian
Open Tennis Championships and Wimbledon
Championships are the only two Grand Slam
tournaments in the world that feature indoor sports
fields. Australian Open Tennis Championships, which
was first held in 1905, was called The Australasian
Championships at first. In 1969 its name was
changed to Australian Open Tennis Championships.
It had been taking place in lawn field until 1988.

The stadium, ringed by dense green trees, had seen
many classic moments in the history of tennis as

well as athletic giants. Mats Wilander is the only man
in the world who has won championships in both
grass court and hard court. Andre Agassi and Roger
Federer are evenly matched with most Grand Slam
titles in Australian Open Tennis Championships.
Serena Williams, who has won five Grand Slam
titles in Australian Open Tennis Championships, is
the “most influential woman”  with most titles in the
sport-

So many romantic episodes are recorded down in the
history of Australian Open Tennis Championships, of
which the tickets are highly sought—after. In addition
to international tennis stars who fight for the Cup they
dream of, the uninterrupted celebration activities that
will stage as well. Visitors of various countries can
feast their eyes on the many night concerts and live
entertainment.

This page:Enthusiastic
spectators
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World Cup

Mad for Football

Argentina is the southernmost country in the world.
As the country with the largest number of European
immigrants in South America, it has produced
football superstars such as Maradona and Messi.
However, speaking of Argentina, one must mention
Buenos Aires. Like the Aegean Sea and Maldives, it
is one of the ten love tourist destinations in the world.
If women come here for tango, men must come here
for football.

In the football circle, different from cities such as
Milan, Madrid, Paris and St. Paul, the football teams
of Buenos Aires seem to have nothing to do with
this city in terms of naming, such as Boca Juniors
and River Plate. Even football fans who have never
watched the Argentina League must have heard of
these two teams, as they represent the highest level
of Argentina football and even football of the whole
South America.

In Buenos Aires, in fact, there are far more football
teams than you can imagine. According to
incomplete statistics, there are as many as 78 football
teams here! More surprisingly, Buenos Aires, has
at least over 70 football fields of different styles! The
home fields of the Racing de Avellaneda and the
Independiente Avellaneda of Primera Division are
less than 100m apart, which is indeed amazing.

If football is the heart of Buenos Aires, football
fields are the jumping pulses of this heart. Of over
70 football fields, the most famous should be La
Bombonera, a world famous football field, which
is the home field of Boca Juniors. World class
football stars such as Maradona and Vicente

have been produced here. The candy box
shape bears the weight of the dreams of ordinary
people. Another famous football field is called the
Monumental Football Field. In contrast with the cute
La Bombonera, this field is more solemn, and it is
home field of the River Plate Club and the Argentina
National Team. The 1978 World Cup was held here.
During the tour in La Bombonera, knowledgeable
tour guides will acquaint tourists with more stories of
this field and the city.

This page:Downtown
area of Buenos Aires;
People dancing the
tangoonthestreet
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BARCELONA: A ONE-PERSON
TRIP OF FC BARCELONA

056 WORLD TOURISM CITY

It was not an important La Liga—FC Barcelona
vs. Zaragoza in its home field. The tickets were not
highly sought=after, but | still didn’ t know how to
buy one for the first time. Fortunately, the problem
was solved by a friend who happened to know
a native of Barcelona doing business in China.
When understanding my dilemma, the guy was
eager to help me out. He contacted his father in
Barcelona. Inconceivable enough, | got in contact
with a kind Barcelona elder, though we were of
different generations. It never occurred to me that the
78—-year—old man had become a member of

FC Barcelona as early as 1945. He paid
the membership dues every year to
renew his membership card, with
which he watched the football
games. What’ s more, there
were several members of FC
Barcelona in his family. With a
simple scanning of the card,

the old man managed to get

me into Nokamp. To my surprise, everything was
going so smoothly.

We agreed that we would meet each other at 4 p.m.
atthe hotel. It was 3 p.m. and | had to seize this hour.
Therefore, | put down the bag and went straight to
Nokamp. The thrill reached a climax the moment
| turned around the street corner when Nokamp
came into view. At 3 p.m., the sky was clear and
the sun was blindingly bright. In the northeastern
coast of Spain, the fragrance of spring saturated my
heart with moderate temperature. In spite of his age,
the old man had a strong constitution. He led me
downtown, all the while telling me about the history
and style of the city. He asked if | had noticed that all
buildings around the intersections of the roads were
caved in at the forty—five—degree angle, which was
strange to me. The old man explained that more than
a century ago when the fad of cars began to rise, the
designers of the city predicted that there would be a
lot of cars in the street in future. To save more space
for turning, the buildings around the crossroads were

“cut” at a forty—five—degree angle. Tome, it was the
first city in memory with such unique style which was
kept through and through. | followed the old manto a
reclusive place away from the main street, a Tapas
bar with no customer inside, which, according to
the old man, produced authentically aromatic food.
Tapas were a very popular type of snacks among
the Spanish which included soaked bread, salty
dried fish in olive oll, salted pork as thin as gauze. The
beer here was so good that | miss it even now.

The old man told me some interesting things. When
he went on a business trip to China in 1987, a bunch
of people, both Chinese and Barcelona, were having
dinner together. In the spur of the moment they began
to sing. The Barcelona guys held the flag of Catalonia
while singing the song of FC Barcelona, the one we
used to hear whenever an FC Barcelona match was
held. As the Chinese guys had never heard i, they all
believed that it was the national song of Spain. So the
Chinese guys raised their national flag and sang the
national anthem: March of the Volunteers.

We took a cab back to Nokamp, and | was a little
thrilled with the match with Zaragoza. Together with
the cab driver, we had a heated discussion on the
starting lineup of this match. The match between
FC Barcelona and Arsenal in the second round of
UEFA CHAMPIONS LEAGUE would be held on
the following Tuesday night. It was expected that
both teams would save some power. Local tabloids
all guessed whose heels would be kicked. Andrés
Iniesta’ s absence would be unambiguous since
he was wounded. In discussing the cast of players,
| often shouted out first, which drew the inquisitive
gazes of them both, as if asking “How come the
cast of players is so seared on the heart of a Chinese
person?”  Afterwards, when FC Barcelona lifted up
the UEFA Champions League Trophy in Wembley
Stadium, | sent an email to the old man saying
that together with a bunch of FC Barcelona fans, |
stayed up all night. Besides, the news had caused a
sensation in China’ s FC Barcelona fans forums. He
responded saying that he was deeply moved and
felt wonderful to know that on the opposite side of
the earth, there were so many Chinese people who
loved and understood FC Barcelona.

Nokamp was grand indeed! Before departing from
London, | talked with a native of Hong Kong who
had just returned from Nokamp for a match. He
complained about his terrible position at the top of
the stadium from which the players in the field were
like black spots and the heads in the opposite stand
were like screen pixels. But since | was sitting down
below, his feelings never came to me. | felt dizzy
when | looked up in the audience. Sitting beside me
were two primary school students who jabbered
out something | couldn’ t understand. It looked like
they were with their fathers. The little boys might gain
formal membership of the club in the near future and

spend their lives loving FC Barcelona.

The stream of people made me feel, more than
ever, that here was the family of FC Barcelona,
and | was in this family. In their eyes, | was perhaps
just someone who had never paid for the club and
couldn't sing the song of the team in domestic dialect.
But | was inwardly showing Barcelona football with
admiration and recognition. In the presence of
football, there was no point to anything else. | left my
inferior feelings behind and took up the chant with
them. | was not sure of the words, but its tune never
escaped me. This, together with the encouragement
in their eyes, fit me in the atmosphere of Nokamp
immediately.

Watch the match on TV and you would have
considered it one of the least interesting matches
in this season of FC Barcelona with score tied up
at 1:0. But if you found yourself in the football field,
the possessing, passing, and controlling of the
ball and the players straining to keep running were
prepared and served by FC Barcelona, which was
the perfect metaphor of textbook examples of wall
pass and triangular pass with which the players
of the opponent took flight. Whenever its attacks
became stagnant, the fans offered a draught of
rocking slogans, meanwhile singing its song. Every
fascinating attack was rewarded with a round of
applause inside Nokamp. One never failed to be
moved to admiration: this was a city of football with a
group of frenzied fans who understood football.

Festes de la Merce is
a grand festival held
in every September
in Barcelona. Many
large scale activities
like fireworks show
and masquerade
parade with
wooden giants will
be held during the
festival. Cava is an
indispensable drink,
which is specific to
Catalunya, for the
festival.

Leftpage:

Camp Nou;Lamaxiya
Training Camp
Thispage:

Barca's shop at the
airport ;A booth in the
street selling souvenirs
of different football
teams
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' go hiking or ' meditate in this lively summer. Hurry up!

CYTS

Play Football in Italy

The Italy—China Teenager Football
Summer Camp tourist products
launched by Aoyou.com of CYTS wil
arrange high-level training for Chinese
teenagers, and engage in friendly
matches with teams of the same age
group of renowned clubs such as Rome,
AC Milan and Juventus. The summer
camp is established in the famous
training bases of Giulio Onesti in Rome
and Coverciano in Florence. Besides, in
order to upgrade young football fans’
football experience, Aoyou.com has
tactfully joined the “Football Fans’
Exploratory Team Training Base”
and the “Zero—Distance Coaching”
programs. Young football fans are led
to tour the Italian Football Museum,
have a full understanding of jerseys and
souvenirs of World Cup and World Cup
Trophy.

The coaches of the summer camp,
to be appointed by the Footballers’
Association of the Italian Football

Association, have the teaching
qualification certificate issued by the
Federation International de Football
Association (FIFA), the Union of
European Football Association (UEFA),
and the ltalian Football Association.

“BEvery 15 students are equipped with
one coach and one full-time fitness
coach.”

@ The summer camp products cover several
departing cities such as Shanghai, Beijing,
Nanjing, Chongging and Guangzhou. Each camp
lasts for a week. The departing date is from July
20to the end of August.
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China Travel Service

Play Golf in Morocco

In Morocco, golf may be called its national
sport. The late King Hassan Il of Morocco
is an unguestioned golf fan. During his
reign, he built a lot of golf courses for
himself to use. Besides self~amusement,
Hassan Il also advocated “Golf
Diplomacy” in the hope of removing
the misunderstanding between Islamic
countries and Western countries with
the platform of golf. The Rouge Dar Es—
Salaam Golf Course is built in a dense
and vast softwood forest. An overlook
from a high altitude will find that the huge
space with 45 holes is like an oasis in the
desert. The most praiseworthy is that a
large number of archaeological sites of
the original plot of the course have been
preserved. If you are between No. 11
hole and No. 12 hole, you can vaguely
feelthe brilliance of the Volubilis site of the

ancient Roman period.

The travel route is provided by the China
Travel Service, which will also take you to
play golf in top grade golf courses such
as the Mazagan Seaside Hotel Golf
Course, the Jedda Royal Golf Course,
the Taghazout Desert Golf Course and
the Marrakech Assoufid Golf Course.

@ ei: 13910767873
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CITS

Hiking and Riding in Jiangnan

Over the broad Qiandao Lake, Zhejiang

of 573 km2, 1,078 islands are scattered

like stars. The place deserves the name
“the lake with the largest number of

islands in the world” .

By far, the Qiandao Lake Scenic Region
has a 140—km green belt around the
lake. People can ride bicycles while
enjoying green scenery. At the lakeside,
there are 7 five—star hotels, each having
their own yacht for tourists to travel to
islands for camping; the “air range”
program has also been opened in the
scenic region. Tourists may take an

“exclusive” helicopter to enjoy the
panorama of Qiandao Lake.

This tour is absolutely a romantic tour
for lovers. You can take a romantic ride
on a tandem bicycle along the Qiandao
Lake green belt through the picturesque
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landscape; or go kayaking on the
lake with your lover; or have romantic
afternoon tea in Wuzhen (an ancient
water town) to enjoy quality time with your
lover; or shoot classic wedding photos
of Jiangnan (the Regions South of the
Yangtze River) style, to perpetuate these
glorious moments; or feast your eyes on
the broad water and blue sky with your
lover while paddling a boat.

@ China International Travel Service (CITS),
tour groups start on each Thursday in July and
August. Tel.: 400-600-8888
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UTS Travel

Meditation in India

Rishkesh, “the world capital of yoga”
located on the upper reaches of the
Ganges River, is the place of origin of
the yoga, a practice that has spread all
over the world in the last century. Here,
over 1,000 saints lived, and there are
nearly 100 meditation centers. It is not
only the happy land for spiritual cultivation
of millions of Indians, but also the place
where the Beetles headed by John
Lennon searched for spiritual home. The
grand International Yoga Festival is held
here every year.

In the scorching summer, UTS Travel will
take you to a secluded place among the
Himalayas of India to practice meditation
and experience the exclusive  “Ayurveda
Tour of Health Maintenance’, far away
from hustle and bustle of city life. You

can recover your physical and mental
balance, and reconcile your internal
energy. The air is full of special aroma of
fresh flowers and exclusive secret recipe.
You can be intoxicated at ease and slowly
achieve the tranquility and harmony from
body to mind.

Other wonderful projects for you to
experience include RAJAJI National Park
cross—country hiking, jeep cross—country
race, the Ganges river sacrifice ritual,
boating through torrents, mountain bike
excursion, golf experience, and temple trip.

@ Starting dates are July 3 | July 17 | July 31 |
August 7 | August 14 | August 21 | September
4 | September 11 | September18, at least RMB
30,000 for each person. Tel.: 400-819-2288
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Caesar Travel

Traveling Through the Grand Canyon
inthe United States

Over 5 million years ago, the Colorado
River rushed down to cut precipices
along the two sides of the river and
carved out meandering landscape. It
is a golden dream, with the splendor
of Las Vegas, creating a luxury world;
it is a green dream, where there are
the Zion National Park, Bryce Canyon
National Park, the Yosemite National
Park, endlessly vast prairie, numerous
rare animals; it is also a red dream, when
the setting sun spreads its glow over the
rocks of the Grand Canyon, presenting
suffocating beauty. We only wish that
time goes more and more slowly

Led by Caesar Travel, you can walk
2-4 hours each day, to experience the
grandeur of the Horseshoe Bay in the
Grand Canyon Colorado, enjoy tranquility
while hiking through the Yosemite
National Park, and appreciate the serene
beauty while walking in the Zion National
Park. Follow outdoor tour guides to
experience the uncanny craftsmanship
of Nature and learn about the cultural

heritage of aborigines.

@ 11-day hiking through the western national
parks and the Great Crayon of the Western United
States (primary intensity).
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Caesar Travel
Tour of Mount Blanc in France
The Tour of Mount Blanc (TMB) is world—
class hiking route about conquering
and being conquered. The Mount
Blanc of 4,810m is not only the peak
of the Alps but also the well-deserved
“Peak of Europe” . Thanks to its unique
topographical and climatic advantages,
it is an ideal choice for various extreme
sports such as mountaineering, rock
climbing, skiing and paragliding.

The tour starts from the famous
Chamonix Valley, which is also the
best starting point for climbing Mount
Blanc. Tourists start to hike towards the
Bionnarssay Glacier from an altitude
of 1,800m, and then stop at the best
viewing deck of the Alps to appreciate
glaciers of Mount Blanc. The landscape
of the Ferret Valley presents another
world, with unforgettable sights of soft
meadows, tall larches and farmers
working on the farm. Along the route,
we will pass the Bonhomme Pass,
Fours Valley, Reines Pass and then
finally return to Chamonix.

The whole course of hiking will be
accompanied by foreign outdoors
alp tour guides with professional
qualifications. Rest time and travel pace
will be reasonably arranged according to
everyone’ s actual conditions. Besides,
Caesar Travel also wishes that team
members can cooperate with each other
and help each other during the tour to
jointly complete this challenge. While
discovering rare places of scenic beauty,
an uncommon friendship will also be
gained.

@ Caesar Travel, 11-day hiking along the Tour
of Mount Blanc (TMB) (secondary intensity)
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