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On the Sustainable Development of
Tourist Cities from the Perspective of
“OBOR and Tourism”

Take the Tourist City Hangzhou as an Example
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Vision W=

@@ One Belt and One Road (One
Belt and One Road, OBOR) is a
strategic vision proposed by Chinese
President Xi Jinping about constructing
the “New Sik Road Economic Belt”

and the “21st Century Maritime Sik
Road” in September and October

2013 respectively. 90

This page: Straw sandals displayed in a museum at Xixi Wetland;
Paper making workshop.
Right page: Lingyin Temple; Viewing fish at flower harbor.

OBOR s the Extrinsic Drive of Tourist City Development

One Belt and One Road (One Belt and One Road, OBOR) is a
strategic vision proposed by Chinese President Xi Jinping about
constructingthe “New Silk Road Economic Belt” andthe “21st
Century Maritime Silk Road”  in September and October 2013
respectively.

A tourist city is not necessarily the political and economic
center of a country, province, city or region, but it must have a
reason for becoming desirable. This reason may be simple, or
comprehensive, as everyone’ s demand varies, but one thing
is common: the “value” it demonstrates can be accepted
by tourists. This “value” is roughly consistent from whatever
perspective. In other words, itis  “worthwhile” for tourists to visit
this city.

Therefore, in order to preserve its position in tourists’ eyes,
a tourist city must make tremendous efforts to maintain the
conditions for its sustainable development. Therefore, to
constantly innovate and protect the existing historical and cultural
accumulation and natural landscape has come to be an important
task for atourist city.

Then, what are the forces that enable the city to maintain its
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everlasting charm? The author thinks that any development
must be driven by “motives’ and the sources of such
motives must be continuous so as to supply the energy
for the sustainable development of the city. The energy of
course includes the intrinsic “motive”  of the city, as well as
its extrinsic “motive” . The development of the city must be
driven and promoted by both intrinsic and extrinsic  “motives;
s0 as to assume and enhance its competitiveness and
guarantee its sustainable development.

The intrinsic motive is mainly derived from the city’ s cultural
and natural resource, the civility of the urban residents who
are objects of the city, wise leaders, cadres with strong
leadership skills, responsible and royal cadres as well as
workers loving to serve, who are unflinchingly loyal to the city
. In addition, a complete public service system and advanced
ideas in operation and management service are the
foundation for the brand of a tourist city. That s, a city brand is
developed and accumulated on its good basic conditions .

The extrinsic motive refers to external factors, such as the
guidance of the government’s “OBOR” policy, which
stimulate and coordinate, to some extent, the sustainable
development of the city, thus promoting its development and
progress.

How to Maintain the Sustainable Development of a Tourist

City: Take Hangzhou as an Example

The idea of the World Tourism Cities Federation (WTCF) is
“Better City Life through Tourism”. That is to say, city life can

be improved through tourism. Thus, how to make tourists feel

good in the course of tourism is a basic condition for “better

city life through tourism” .

| have published an article entitled “Several Opinions on the
Marketing of Tourist Destinations” in my works and Tourism
Tribune. | have pointed out that as a tourist destination the most
critical problems that must be first resolved are the following
three: 1) improvement of accessibility; @ creation of charm;
and @ creation of elegance. Whether a tourist destination
can successfully attract guests, first of all, depends on its
accessibility. This is a basic condition, without which only a few
special tourists fond of challenges and undaunted by difficult
journey would be attracted, and as a result, tourism could not

@@ As afamous
tourist destination,
Hangzhou must first
solve the above critical
problems before
starting the substantial
marketing of its beauty
and charm as a fourist
destination. 99

be developed as an industry. Secondly, what on earth is the
charm of a tourist destination? Charm is mainly reflected in
culture and nature. Therefore, the in—depth cultural exploration
and conservation of the natural environment is what a tourist
destination must keep doing, which is also an important
commitment to tourists. Thirdly, elegance is the artistic aura that
a tourist destination has. A tourist destination without elegance
is just like a world without colors. As a famous tourist destination,
Hangzhou must first solve the above critical problems before
starting the substantial marketing of its beauty and charm as a
tourist destination.

From the above three points, we can see that there is no serious
problem with the first point, accessibility. While Hangzhou is not
a major transportation hub for all of East China, its accessibility
is sound as a tourist destination. Of course, what should be
strengthened in the future is the direct transportation network
between Hangzhou and famous scenic spots and areas
within the province and the transportation between the city
and neighboring provinces and cities. The establishment
of transportation networks to scenic spots and areas is a
key issue for developing the greater Hangzhou “tourism”
plan, and also one of the important indicators in the ultimate
goals for tourism development in Zhejiang Province. On the
other hand, the construction of a transportation network with
neighboring provinces and cities is a necessary condition for
Hangzhou to become a major tourist destination in East China.
The improvement and upgrading of transportation networks is
also one of the necessary measures for further expanding the
customer market.

As for the second point, price is one of the main factors for a
consumer to decide whether to purchase a tourist product. The
ticket—free policy for the scenic areas along the West Lake has
revitalized the whole scenic area and mobilized the development
of tourist economy. As a result, tourists can truly have a feeling
of walking together with nature while appreciating the beautiful
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scenery of West Lake. They can forget altogether that they
are entering a scenic area. Instead, they are going into the
embrace of nature. As a result, they can easily feel the aura
from culture and nature and the sense of returning to nature.
It might be out of the policy makers’  expectation that a policy
can create a special charm of a city. This  “policy charm”
not only finally meets tourists’  wishes but also conforms to
the strategy of developing better economy. It not only meets
tourists’  demands but also moves tourists to revisit the city. It
not only meets the strategy of developing big economy but also
promotes the prosperity of the whole city of Hangzhou.

In regard to the third point, the elegance of Hangzhou is
reflected in its grace and refinement. Small, exquisite and
beautiful, the city impresses tourists as beautiful, practical and
generous. Hangzhou is a colorful city, and its graceful urban
environment makes the beautiful city full of vitality, appeal,
spirit and attraction. It is a city in which one can elegantly tour,
vacation, live, work, start a business, invest and study. At the
same time, it is gradually developing towards a tasteful world
tourist city. (See Fig. 5). Hangzhou is a city with artistic aura.
Some say that elegance is produced by and developed from
cultivation of culture. Thus, with such a long standing history and
civilization, it is natural to some extent that the city is endowed
with an elegant aura.
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Beauty Re-engineering Requires Top-Down Consensus

Then for the city of Hangzhou which is both charming and
beautiful, how should we practice the next development
strategy? | think charm re—engineering and beauty
maintenance will be an important theme. The so—called charm
re—engineering is to remedy its inadequacies and defects on its
original basis, while beauty re—engineering is to conserve the
natural landscape, that is, beauty preserved by conservation.

In substance, beauty re—engineering is not to re-develop and
construct a beautiful Hangzhou again or to reconstruct the
present Hangzhou, but to introduce advanced concepts on
the current basis to conserve the natural beauty of Hangzhou.
The conservation of beauty is to do our best to reduce our
destruction of nature. Therefore, the use of green energy and
the introduction of the low—carbon concept will be the main
scientific method for maintaining the beautiful city image and
excellent living environment of Hangzhou. At the same time
in various construction projects, the Hangzhou municipal
government, should realize that the strategic development of
this tourist city should give priority to the construction of a new
Hangzhou by meeting people’ s senses of vision, hearing,
olfactory, taste and touch, so that tourists can very clearly see,
hear, smell, taste and touch the beauty of Hangzhou.

Therefore, the government must prepare a more rigorous

guiding principle as soon as possible and must stick to this
principle. On the other hand, tourism planners must observe this
principle to re—engineer the beauty of Hangzhou, thus picturing
a city both natural and beautiful. The level of overall tourism
development will be an important goal that the government
must set. The author thinks that to make Hangzhou a city for

“ideal settlement” and “noble tour” should be a direction
worth considering, and it would also be a good method for
evaluating the new Hangzhou.

In conclusion, tourism development achievements in
Hangzhou have always been top rank in China. Such excellent
achievements have been scored because of Hangzhou' s
insightful foresight and resolution to pioneer, and its strategy
of operating Hangzhou instead of managing Hangzhou.In the
future development, how should Hangzhou grasp opportunities
again to re—create glory? | think the necessary conception in
the tourist development strategy is that we should pay attention
to the “OBOR” strategic layout of the state and timely
participate, duly prepare and comprehensively conduct our
tourism development.

The “OBOR” national strategic layout will raise another
boom in international tourism. Hangzhou should make timely
preparation before the advent of this fervor, and start from the
ideas of operation, management and service to create new

W= Vision

@@ Hangzhou municipal government,
should realize that the strategic development
of this tourist city should give priority to the
construction of a new Hangzhou by meeting
people’ s senses of vision, hearing, offactory,
taste and touch, so that tourists can very
clearly see, hear, smell, taste and touch the

beauty of Hangzhou. 99

This page: A joss in Lingyin Temple; An ancient town near Hangzhou.
Left page: Shanghai-Hangzhou high-speed train.

impressive results for this beautiful city. Therefore, Hangzhou
should grasp this good opportunity to accelerate and increase
the integration with some internationally renowned cities under
the leadership of the “OBOR”  policy, and draw on advanced
thoughts and concepts to build Hangzhou into an international
tourist city.

The sustainable development of a tourist city is not an easy
task. Development requires motive, motive requires sources,
and sources require continuity. These are all difficulties in the
development of a tourist city. However, overcoming these
difficulties will also help this city acquire its due brand and
guarantee, to some extent, its future development. However, this
guarantee is of course not an absolute and eternal one, as the
market is always competitive, and any tourist city should accept
the test of this cruel reality.

(The article is abridged)
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