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WTCF 2014 Beijing Fragrant 
Hills Tourism Summit Ready 
to Kick Off

Slated for September 4th and 5th, WTCF Beijing Fragrant 
Hills Tourism Summit will be co-hosted by WTCF and 
Beijing Municipal Government at Beijing Riverside Hotel. 
The Summit will be welcoming participants ranging 
from member cities and organizations, to representatives 
from WTCF’s four subcommittees: civil aviation, tourism 
industry, media and experts. Approximately 600 people are 
expected to attend the Summit.

This year’s Summit possesses an even richer and creative 
agenda, which comprises the opening and closing ceremony, 
the 3rd WTCF Council Meeting, three themed sessions, 
and key events named Roadshow of Tourism Cities, World 
Tourism Cities Exploration, and Travel Presentation. 
Centering upon the theme of “World Tourism Cities: Market 
and Cooperation”, items of the Summit Agenda complement 
and reinforce each other in a cooperative, innovative and 
practical manner.

The opening ceremony takes place at Beijing Riverside Hotel 
on September 4th. Officials from China National Tourism 
Administration and guests of honor from prestigious 
international organizations will attend the ceremony and 
address the conference. During the ceremony, WTCF’s self-
owned media for servicing its members will be unveiled and 
new members will be officially admitted. 

The 3rd WTCF Council Meeting is scheduled right after 

the opening ceremony. The 2013-2014 WTCF Work Report 
will be submitted and deliberated, and the host city of 2015 
WTCF Summit will be determined. The work priorities of 
WTCF will also be formulated.

Three themed sessions are scheduled to take place on 
the afternoon of September 4th and the whole day of 
September 5th. Mayors of world-famous tourism cities, 
senior executives from tourism-related corporations and 
tourism experts are invited to speak and exchange on topics 
such as “WTCF Driving the Development of Tourism Cities”, 
“Analysis of China’s Tourism Market”, “Digital Media and 
Smart Tourism”, and “Smart Cities”. Centering on the overall 
theme of “World Tourism Cities: Market and Cooperation”, 
the representatives will discuss how WTCF can better play 
its role as an enabling platform for tourism cities, inbound 
and outbound tourism and the tourism industry as a whole. 

During the Summit, an event named Roadshow of Tourism 
Cities will be staged. Based on the success of the previous 
two Roadshows, WTCF aims to build the event into a brand. 
The event provides premium opportunities for member 
cities to present their tourism resources and member 
organizations to exhibit their unique products. Cooperation 
within and between member cities and organizations will 
therefore be enhanced.

On September 4th, the Summit will be hosting a tourism 

trade fair called World Tourism Cities Exploration, which 
will be participated by member cities and tourism-related 
businesses worldwide. WTCF, joining hands with world 
famous travel wholesalers, will promote tourism resources 
and products to global tour operators.

On September 5th, a promotion fair for tourism products 
called Travel Presentation will be held. Member cities and 
organizations will be given the precious chance of exhibiting 
and promoting their tourism resources and products, which 
will secure substantial exposure of member cities and 
organizations.

On the evening of September 5th, the closing ceremony will 
be staged in which the achievements of this year’s Summit 
will be summarized and the Flag of WTCF will be handed 
over to the host city of the next WTCF Summit. 

This year’s Summit is better than the 
previous one because of:

1. A higher attendance and a richer agenda
Senior officials from both the Central Government and 
Beijing Municipal Government will be present at the 
Summit, showing support from the authorities for the 
development of the tourism industry and the work of 
WTCF. With more members and media to be represented, 
an attendance of around 600 people is expected this year, 
much more than the previous two summits. This year’s 
agenda is also distinctly richer and more creative, which 
includes the opening and closing ceremony, the 3rd WTCF 
Council Meeting, three themed sessions, and key events 
named Roadshow of Tourism Cities, World Tourism Cities 
Exploration, and Travel Presentation. Centering upon the 
theme of “World Tourism Cities: Market and Cooperation”, 
the agenda items are mutually reinforcing in a cooperative, 
innovative and practical manner.

2. The emergence of a professional and 
effective platform—World Tourism Cities 
Exploration 

This year, WTCF member cities and organizations will be 
joined by major buyers and suppliers of China’s outbound 
and inbound tourism, covering cities, scenic spots, hotels, 
travel agencies, airports, airlines, cruise companies, OTA 
etc. Such a diverse and professional line-up will enable the 
participants to locate partners that best match their demand. 
The newly launched World Tourism Cities Exploration 
also offers an online system for reserving business talks, 
which buyers and suppliers can use to book one-to-one and 
face-to-face business talks with potential partners. Such a 

professional system will maximize the chance of business 
talks to work out. WTCF sets high standards on selecting 
buyers and thus only a limited number of quality buyers are 
invited. Premium buyers plus a professional appointment-
making system will double check that business talks in the 
Fair are more likely to succeed.

3. More information and opportunities 
offered by Travel Presentation
Through Travel Presentation, the Summit will offer 
WTCF members precious opportunities of exhibiting and 
promoting their tourism resources and products, ensuring 
substantial exposure of member cities and organizations. 
Such efforts will doubtlessly provide WTCF members and 
tourism professionals with increased information and 
cooperation opportunities.

4. WTCF offering new services to members 
by leveraging media of various forms
WTCF has renovated its official website for the Summit and 
started publishing several new magazines and newsletters, 
leveraging media of various forms. Offering language choices 
of Chinese and English, WTCF’s official website stresses 
promotional information of tourist cities and destinations. 
The website also provides links to member cities and 
organizations with the purpose of publicizing their tourism 
products, routes and information. WTCF’s official website 
aim to build itself into a platform that provides beneficial 
information to all members and promotes communication 
among its members. This constitutes part of WTCF’s effort 
to shift the focus of tourism campaigns onto new media and 
big data.


