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World Tourism Cities
Federation

Lintroduction

The World Tourism Cities Federation (WTCF) is a non-
profit and non-governmental international organization
initiated by Beijing and co-organized by famous tourist
cities worldwide, such as Berlin, Los Angeles and Barcelona,
as well as relevant tourism institutes. The WTCF founding
meeting was held in Beijing on Sept 15, 2012 when Wang
Anshun was named chairman of the WTCF, which consists
of a general unit, council and secretariat. The general
unit is comprised of all members and is WTCF’s business-
discussion and decision-making organ; the council is a
policy-implementation organ; and the secretariat is a daily-
administration organ. The WTCF and its secretariat are
headquartered in Beijing, with Chinese and English being
the official languages.

With the philosophy that tourism makes city life better, the
WTCF is committed to promoting exchanges and cooperation
among member cities and institutes, strengthening tourism-
market cooperation and development, and sharing tourism-
development experiences. It focuses on increasing tourist
cities’ appeal as an international tourism destinations,
improving tourism cities’ service quality and efficiency,
upgrading tourism cities’ images, and promoting a
coordinated economic and social development of tourism
cities.

2. Increasing size and international influence

In the two years since its founding, the WTCF has
actively carried out member exchanges and cooperated
internationally. Wang Anshun, chairman of the WTCF, led

WORLD TOURISM CITY fHt¥Hiiihikili | 133



a delegation to meet Ban Ki-moon, secretary general of the
United Nations, on May 8, 2013. Ban Ki-moon spoke highly
of the WTCF’s status and core ideas, as well as its efforts in
promoting global tourism development. The “city sustainable
development and tourism roundtable” meeting held by the
WTCF in the UN attracted ambassadors and diplomats
from more than 20 countries and regions. The federation
has signed a Memorandum of Understanding with Moscow,
Athens, Riga and Busan as well as the UN International
Environment and Health Organization. WTCF members
are now increasing and gaining growing international
influence. The number of member cities and institutes has
grown from 58 at the beginning to 135 currently, including
88 member cities and 47 member institutes.

3. Affiliated institutes

The WTCF has set up four sub-branch organizations
including an expert committee, a civil-aviation association,
a tourism-enterprise association and a media association.
At the moment, WTCF members include world-famous
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tourism cities, airline companies, airports, hotels, travel
agencies and financial institutes, all boasting competitive
brands and major market influence. All these members are
connected by the federation, which has devoted itself to
promoting exchanges and cooperation among them. They
also work together to promote the sustainable development
of the tourism industry and to form a tourism-industrial
chain featuring airline companies, tourism companies,
hotels, financial services and media. The federation helped
establish a direct route between Beijing and Washington, D.C.
by Air China. The China International Travel Service also
arranged for 7,000 tourists to visit Los Angeles, which not
only boosted resource sharing among WTCF members but
also made traveling simpler for tourists.

4. Building six platforms

The WTCF will continue to use its resources to construct
six platforms to provide quality services to members. First,
an information platform: The federation will make better
use of its media platform to publicize member cities and

release relevant travel information, ultimately building a
prestigious information platform within the international
tourism industry. Second, an academic platform: The
federation will make good use of its expert committee and
publications to share its academic research achievements on
aregular basis and offer counseling services to members and
non-members. Third, a data platform: The federation will
establish member-city tourism resources, tourism statistics
and service-evaluation databases as well as regularly
publish annual reports on tourism-city development to
offer counseling services to members and non-members
and information services to tourism-business management
personnel and tourists. Fourth, an activity platform: The
federation will hold annual meetings, exhibitions, forums
and business-negotiation conferences to offer members
bilateral or multilateral cooperation opportunities.
Fifth, a cooperation platform: The WTCF will make full
use of its four sub-branches to increase exchanges and
cooperation among member cities and tourism institutes
resulting in mutual benefits. Sixth, a training platform:
The federation will train personnel, improve management
and administrative skills among tourism professionals, and

provide intellectual support for tourism enterprises.

5.We Media

The WTCF We Media is a cross-media and multi-terminal
comprehensive tourism promotion- and marketing-
service system that integrates the Internet, mobile media,
social media and outdoor media, as well as TV, broadcast,
newspaper and magazines. It's an important channel
for the federation and its members to share information
and promote products. We Media is also an authoritative
platform for travelers to get information and consumer
services.

Members can access official tourism-consulting information
through the media center and showcase their own tourism
attractions, cultural heritage, customs and travel tips
through videos and animations. We Media will expand
the influence of the WTCF and its members, upgrade
information systems in tourism destinations, and offer
information to tourists. It will boost effective information
and resource sharing among members and spread the
federation’s electronic publications.
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