FOCUS B

Sk PP A R PR R

WJLAE, AT INTHFRZBAEL, BUSRHU RAR IR HE T H &5 Rt 2 SR
TR IX AT RS TN BT SIS S R i |, SRk & SR 2 NI . i ™
M. YETHERE AR, WEIT SRR SRR RHERRRR” ISR R, R
H IS & JEdREk (TCDI, Tourism City Development Index)

F201 144 IR, T FURIE T & 2T 10 E FHF9
HFURIERTT N AR (PUTFRRR “PEMAR" ) Mie
N2 %00 B i R AR AR
RN S TR R MTE , N SIRIETTIEE |
TIRATIRIG R AR B2 S BT A

BRI A 2 Ve AR EE — N AT A A
FEPRIRITAIL, B —EE 8 . BRI T4 A PR
hZ, BRTEANEE A St A EERL, 3145
ORI R JETT s AR TRk PR 2 (A
TG EE . HEFI AR TR RIS
Z . g GRS GO R g TR AT

092 | iyl WORLD TOURISM CITY

055 BRI T U ST E IR T S 4k R R o e
By, SHEGHABM PURNE TR RACHII 2R, 4
S ORI TIT ) A5 TR R 5 s A (e S Bl S SR
o

U, ARPTTISOER N L, RUEh UG kAT
FOBTTHEST H 25 5 AL AT, Toie & ARk
SERIT 354 1H5%L ( GPCI, Global Power City Index )
A BREJE T HEFT ( Economist's Most Livable City
Index ) , M 2RI A ISEEEZRIFERE ORIESIR
PR A A e R A T HEA TS . ke & i kgl
MATHRREHEFTRE . T SA R B TR B AR TR |

W A BRE AR H A sy, #AE i
B EHT TIRZIMI ST . BORHERAE R E R,
(SR —ReZe e U . S SEMIR T R 225 B
T, RPN AT (e AR A1Ly i
SAEPT LT MR HTRT A e
bRE, HERSERT, 25 BRI 2 A
W, AL, BRE, —2SRERPEAEERN, &
JREBUERTT, WRJE, . SR, R,
S TS HA TR O TR, HEEEER 24
HeATRE FHE TR SR, BRIGDASN, RBRE EIBRALSS AT
R TR AR R, P,

FER X SEHEF TR AL S R St b, IR
TR T 52 AL RIS IRk T =
ANZE, BT ZRETRH- IR AR R 1
=T RER, R AR T A R s (TCDI,
Tourism City Development Index ) . iXAZPP/ I iR
KIEACTIIGETRE, DA SRR 5 T e ek
SO B R [RIE AT AR A AT R SR . KR
WHAGHHERR . AR U HAH AR ZS &, R7RIR
W= VR S S A R KRR 2 (I P AT

=

[REVES =R

AN PPN SR T AR A ]RS¢ 1
WESTIE,

H BRI S FEARHC NN, AR
Wt SRR TRWEA R IREL. RIS L. R
FRMSCRIHEEL . TRUAM R RATARIER A TR R TR
ISR IR R SR IHEEL, REESIMTTARI I K
IR RIS ASR, AIF A kPRI JRE
IR B RS SRR S R N R, RERIN
SR BB S NI TN IR 3R, AR
ISR R R S 2 MR R TR s IR TSRS

AT 2 (A SR T IR B S ZH S U TR el A J A9 52
EEa)is=s

1RSSR

i 57 A RS W T el ) S PR A e bR A
e, EEGNZIT R A —E IR SR SRR
AFREIRIE R SEHUERIEHC TR, i [ b
A WA TCHIE R, BRI AR . AR A K
R WU B LR SRR T . P E BRIk
TR T E PRIHESR, DAL R TR

WORLD TOURISM CITY it #ykililicii | 093



FOCUS B

I BRIERFAE . — R, RIS | S s
ey IR D G | T N B R, i
ST AR R B

2 IR RE N

TR SR TR R W T (e BRI L Rp e e 1
TSR, SRR AR A A 22 AR A e i
o ATEEANBEIRIESEAF AR FEIIE SR | RSl
HUFEEGDPRIGE  BRSS M A A BE 5 il A
B SRR T —BIMTH, MRS~ (E
i GDP H AR 55 MMl A S o sl A e e
&%, WM AR A RAZE I BReiRisRTiT &
JRE T e TRl Bl AR T BT

3.finER 5| 1R

TRHEES | IR EU MR T AR R IR L 1800 PREEER
SR RIS (R8T, FE I — T F £ Bk i
1o AARHAGEI S AAEIB R =AESE, JEid A
TP RIS L PRSI AT PR
FREFHH TR R . — AR, RIERIIRE | ITTPAETR
U E bRk, TR Ik

094 | it ##ukilificii WORLD TOURISM CITY

A BRHATIL ST R SRS

TR TV R IR HUR W T BUR XRS5 5
TPRAREE, BB 2R T AT RE = 32 B B (A
FAFIIREIE . ASRECEIEIRIF AL SRS . I AR
W PRIV A E B | IR REIE (R RESE TR bR b T
R, — PRI E AR | BRI AR
Sk HNERERR B R, AR TSR iR R
(S Zap: (v 2 0E

5. pRiE R R

TR T P 50 AR B o il i A AR 7= A
NS5O R, 2B W RIS I R AL S5 S 11745
FRBUCAURRE . ASRE S AR | R 07
i R R AR A A RIS EH AR =N, X B
RERMEIRIETIE RS HIH SRS 7 S T AR A
I, — s, HE—iaipmiraEs e e
THEHZ , RIS HUS R R, MO R
R LRITEOY, ABT T MRS R
HARFZ

6. Hfeilfe AN 2 EEFE R

TR AR AU BT A AL S A ARKIBE L T ARFIT
JEEWE, TERIS AR IR T AT
HITRIE . ASR PR AR TR TEE | MR T S8R
FE RIS S AN A T A, TSR
TH . 2 RIRTTHE S UE B TR R AT . — i
., REETTESHRA R . S A R
FARRIEE RS TR ROTERUAREE, 2T AR 12

e T b, TS AT 5T AR R
R, GEEF R TR RS IRBER I A Sttt
CRLisEs

T SRMEI TR AR RN — S e, hfhes
PG AR A ST A SR H B 5EsE, 7R fAH

SRR A TS

15, HRFERAIKT AT Stk RIEZERE) /), LUk
B O BT AL 5 R T P e A e Y B
PRIEE,  “JR” RASKIRFEMTT R RS, PURSS TRk
IR IR TR RS A R ORI A J
H, BARONBR G SRS BT AL RN, A2
HIRAR IR IS BRI . BATHIE, RG2S
DT 200 TRENAFLASE T, TR
FNG IR A RN, TSR .
AU, ERAINIERSZ AT, fEibaisigata
FRAPRUELL, S SRR R bR R FE AT S BRiR
WG, IEATHRIE T 128 & PN I R ATHEF T 45
R, RS T M ORI A, LEIRIEE
R BN SELF ST A3 |

)i

WORLD TOURISM CITY Ut Skl | 095



FOCUS B

096 | ity bkililiiis WORLD TOURISM CITY

THE EXPLORATION OF
WORLD TOURISM CITIES
EVALUATION SYSTEM

T he world tourism cities expert committee build a three-level evaluation system as comprehensive index-
single index-characteristic index and propose the T ourism City Development I ndex (TCD1) from
such aspects as tourists, tourism industries and city management.

Since April 2011 WTCF has begun to study on the related
content of world tourism cities evaluation system
(hereinafter referred to as "evaluation system"). This project
tries to build a platform for the tourism cities to observe and
learn about future tourism development trend and learn
from each other through the study of world tourism cities'
concept interpretation, element analysis and comprehensive
evaluation system.

To build a rigid and scientific comprehensive evaluation
system of tourism cities would help WTCF, the first
international tourism organization based on cities in the
world, make a voice in the world organizations and lead the
development trend of world tourism cities. It also helps to
promote the communication, cooperation and passenger
source sharing among world tourism cities, and build a
standard tourism statistics system and offer effective service
for the tourism research of member cities and non-member
cities.

The world tourism cities expert committee build a three-
level evaluation system as comprehensive index-single
index-characteristic index and propose the Tourism
City Development Index (TCDI) from such aspects as
tourists, tourism industries and city management. TCDI
is a comprehensive index to evaluate the development
level of city tourism and it can also be used to generally

assess the tourism development level and compare the
development process of different cities worldwide. TCDI
consists of six single indexes, namely, tourism prosperity
index, tourism development potentiality index, tourism
attraction index, tourism industry supporting capacity
index, tourists satisfaction index and tourism popularity
index. Tourism prosperity index and tourism development
potentiality index focus on the current state and the future
of each city's tourism industry and related industries,
including the evaluation of the industry development level
and potentiality; tourism attraction index and network
popularity index is concerned with the interaction between
each city and tourists and factors that will influence the
tourists' behaviors, which measures the relation between
tourism cities' development and the tourists; tourism
industry supporting capacity index pays more attention to
the support that city governments or related organizations
provide for tourism industry.

According to the grade marking assessment system made by
experts, the weight for the five single indexes are as follows:
tourism prosperity index - 0.35; tourism development
potentiality index - 0.15; tourism attraction index - 0.22;
tourism industry supporting capacity index - 0.2; tourism
network popularity index - 0.08. The ranking produced by
comprehensive evaluation will provide strong support for
the development of world tourism cities.
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The World Tourism Cities
Experience Center
TO SEE THE WORLD HERE

Here is the sole world tourism cities experience center globally. B twill be “The World T ourism Cities Expo” that
never ends, “A brand-new, epoch-making and originative marketing platform for tourism”, and “A city of merriment
integrating the elements of tourism, culture as well as science and technology.”

The World Tourism Cities Experience Center is a brand-
new tourist project initiated by the World Tourism Cities
Federation (WTCF) and built by Beijing. Located in Beijing
International Sculpture Park, Shijingshan District, the World
Tourism Cities Experience Center(Phase 1) exhibits the
scenes and features of these cities with the aid of such high-
tech measures as stereographic projection, digital displays,
3D animations and 4D cinema. It is composed of 10 pavilions
including the Integrated Experience Pavilion, Inter-city
Shuttle, Digital Cities and City Show Field, where a number
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of interactive experience projects are arranged.

My Dream

To pick up a colored ball and put it into the WTCF sculpture
with a wish, you will see your dream city go down in
history. The glass sculpture made by tourists will become a
permanent public art sculpture in the experience center.

Reception Center, the Image Window

The reception center is the heart of the World Tourism Cities

Experience Center. It is a consulting service network center
with comprehensive screening, interactive experience, real-
time monitoring, tourists’ service and other functions to
satisfy different needs.

ﬁalclomprehensive Experience in Butterfly

The Butterfly Hall is an integrated venue of the World
Tourism Cities Experience Center comprised of World
Tourism Cities’ interactive programs. You can enjoy the
water in the city waterfalls and hug the blue sky and earth
here. Wandering about the eastern and western urban
architecture you can experience the fascinating changes of
the cities' images, and enjoy the pureness and wildness that
cities bring to us and the forever melody of cities.

Digital Cities

You can interact with the digital sand table to see the
changing sceneries of different cities and feel about cities’
pulses here; you can also open cities’ boxes to explore the
characters of cities you didn’t know and listen to cities’
unique music to get to know the soul of these cities.

City Flavor

The City Flavor is an interactive world cuisine
platform combining cooking, tasting, experiencing
and communication, where various delicacies and food
cultures gather. Here you can taste regional specialties and
understand the food cultures from cities all over the world
through a weekly city food theme. By involving yourself in
cooking you can fully enjoy yourself.

Virtual Cities

The Virtual Cities is composed of Dream Space and Virtual
Interaction. Combined with the characteristics of tourism
cities, Dream Space adopts the internationally popular 4D
movie technology and expression form to bring the audience
experiences like shaking, bumping, clashing and instant
weight loss, etc.. Virtual interaction makes the visitors
further understand the world tourism information through
real-time dialogue with the virtual characters and man-
machine communication

Inter-City Shuttle

The Inter-City Shuttle guides visitors to transcend time and
space and fulfill their fantasy to fly to different cities and
integrates themselves with the local customs. Here you can
leave your own image in the five photo booths and choose
your favorite city sceneries in the world. A few minutes later,
the unique deep rendering and superimposing technique
combining man and scenery together will show you the
pictures that you travel through world famous cities.

City Show Field

Here is the sole world tourism cities experience center
globally. It will be “The World Tourism Cities Expo” that
never ends, “A brand-new, epoch-making and originative
marketing platform for tourism”, and “A city of merriment
integrating the elements of tourism, culture as well as
science and technology.”
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