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Taikang Life Insurance is Among the“Top 10 Life Insurance Companies in Chinese Market, 2017”
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In October, 2017, Taikang Life Insurance won the award
of “Top 10 Life Insurance Companies in Chinese Market,
2017" with superb competitiveness and birilliant growth
value.

The award was given by the project feam of “Evaluation
and Research of Chinese Life Insurance Companies” at
China Institute for Actuarial Science Central University
of Finance and Economics. Adhering to the principles
of openness, objectivity and scientific investigation,
it focuses on insurance companies and establishes
five first-rate indexes namely profitability, capital
management, management, risk management and
development potential to cover different aspects of
competitiveness of insurance companies.

Among 56 life insurance companies Taikang Life
Insurance excelled: it ranked 2nd on the list of
comprehensive competitiveness and 2nd on profitability
list (96.0 points), and ?th on the management list (77.6
points) as the only established insurance company fo
enter Top 10. Additionally it ranked 4th among 56 life
insurance companies in development potentiality,
which is quite impressive.

As a professional life insurance company under the
Taikang Insurance Group, Taikang Life Insurance as
36 branches all over China and over 3,900 affiliated
institutions. It hires more than 0.65 million sales
professionals.

Taikang Life Insurance actively expands
its portfolio for niche markets of children,
women and high net worth individuals as
well as health, medical service, accident,
endowment and pension products to meet

diverse needs of customers.

Tolkong Life Insurance is committed to making insurance
more capable of strengthening sense of security, more
convenient and cost-effective, and making customers
healthier, live longer and feel more fulfilled. It aims at
making Taikang a part of people’s happy life. (October 20,

2017, Yunnan Channel, xinhuanet.com)
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Carnival Cruise Lines Offers the Best Wi-Fi Which Covers Costa Cruises and Princess Cruises

Carnival
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In October 2017 Carnival Cruise Lines announced that
they would provide the best Wi-Fi service in the cruise
industry. Its MedallionNet will offer fast and reliable
broadband connection service for guests on the sea.

The service will use international satellite operator
SES network’s GEO and MEO, management service,
antenna and marine technology, realized through
advanced hardware and software network card

B/e%

technology of Carnival Cruise Lines's OCEAN
Experience Platform. Specially installed multi-band
antenna ensures MedallionNet can perform in different
weathers and accurately locate the cruises to get
strong signals. Through combining several broadband
sources Carnival is able to provide the largest network
capacity and most access points on the ship in the
industry.

Carnival Cruise Lines's chief experience and innovation
officer John Padgett said in a statement, *“MedallionNet
will set the new benchmark of Wi-Fi service on the sea.
We are looking forward tfo recommending it fo our
guests. Our priority is to listen to the needs of customers
and fry our best fo meet their expectations. We know
how important Wi-Fi is to many customers.”
MedallionNet will be launched first on the Ship Princess
and later applied to Princess Cruises in 2018 to 2019.
Apart from the new Wi-Fi, Carnival Cruise Lines will
also provide a set of mobile game Apps able to be
played on the ships, which can be downloaded from
iTunes and Google Play. The Apps can be connected
fo the liner's accounts through Sea-Medal-winning
technologies. (October 7, 2017, Official WeChat Account of
ZYOULUN)
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HNA Tourism Group Creates Online Digital Tourism Platform to Provide Customized Customer Experience

BRI L ‘R ERARRITIIEES AEw, B
ST EMSIREE SRR, BT R KIRERE—IR L
SRERS . BN EEXBERRHNBSHE, 2017 F, 8
bRl ERDCIFRE ., BEELTRR, #ET ‘HE. p=.
TR £5 H& EHFWHRIREFS HiApp, BESARIME
TERIREE S MEMRSIRE, R LR T RS HiiR
o

HZE2017FE6 B, BRRLIBE KYLE 760 22, ET
B2 ERME—— Skytrax AEHMEZAT, B2
FERERBS Skytrax 2EREERZTAE TOP10 fk,
B LA RIS 2RI E LA E Gategroup. &
BRERAME=4E A8 SR Technics. RS, ETEH
EIEIR R EEIRE Hilton, Carlson. NH 2 ER51EB/E S
2, IEERIREAENINEEE 8000 R, BRESEE 120 58,

118 WORLD TOURISM CITIES

s T, BIRIIBE PESE R EE R USRI,
280 RRIKFFIJIEIBMMEE, SinikiiFr miBid 10000 7,
(it B IEARL T/ 2017 F 12 A 11 B)

Aiming at "optimizing fourism and lifestyle for global
citizens”, HNA Tourism Group connects resources in the
entire aviation and tourism industry to provide infegrated
quality service for tourists. In face of opportunities and
challenges of the information age, in 2017, HNA Tourism
Group takes the initiative to innovate and change by
infegrating offline resources to create a “sharing, open
and ecological” online digital tourism platform called
HiApp, which provides comprehensive customized
customer experience to meet the people’s mobility
needs and set a new benchmark of online tfourism
service in the industry.

By June, 2017, HNA Tourism Group owns more than 760
airplanes. Its Hainan Airlines is the only Skytrax 5-star
airline in mainland China and the first one to enter the
pantheon of Skytrax's Top 10 Airlines of the Year. HNA
Tourism Group is also owner of Gategroup, the leading
global adirline catering provider and SR Technics, the
world’s fifth largest aviation mainfenance company. In
the hospitality industry HNA Hospitality Group invests in
or manages global hotel brands
like Hilton, Carlson and NH, efc.
while operating and investing
in more than 1.2 million hotel
rooms in 8,000 hotels at home
and abroad. In tourism industry
HNA Tourism Group owns CAISSA
Touristic, the top outbound travel
brand in China. Its 280 odd
tourism shops cover the whole
country, featuring more than
10,000 high-end tourism products.
(Excerpt from Official WeChat Account
of HNA Tourism Group, December 11,
2017)
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American Express Intfroduces the First Blockchain-based Payment Channel Using Ripple’s Technology
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On November 16, 2017 local time, American Express has
infroduced instant blockchain-based payments using
Ripple, which enables users to send funds from U.K to the
U.S. within seconds. It also experimented the new payment
channel at Santander, a Spanish bank. In this way it greatly
shortens the time previously used for Swift Transmitters
Message, increases level of security and realizes nearly real-
fime and auditable cross-border payment.

In the past American Express had to send Swift
Transmitters Message fo banks to ask for payment
first. Now it can use the Ripple network and Ripple’s
encryption technology to connect to the banks directly
and realize value fransfer instantly.

The channel is operated by American Express’s FX
International Payments (FXIP) and connects customers
using American dollar to those using pound of
Santander via Ripple’s blockchain RippleNet.

The integration realizes nearly real-time and auditable
cross-border payment through non-card payment using
shared payment network. (November 17, 2017, ChainB.com)
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China’s First Thailand Tourism Shop Opened in Beijing by CAISSA Touristic to Share ihe “Thai Wonder”
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Thailand has long been one of the favorite destinations
of Chinese tourists. The number of Chinese visitors to
Thailand has been increasing steadily; the tourist model
has shifted from traditional sightseeing tfo experience-
oriented group tours, half-independent tours and
customized tours, etc. To respond fo this frend, on
October 21, 2017, CAISSA Touristic collaborated with
Tourism Authority of Thailand and opened China'’s first
Thailand fourism shop in the thriving CBD in Beijing to
help more Chinese visitors betfter understand Thailand’s
tourist resources and latest itineraries in a more
convenient and in-depth manner with novel visual
design and exclusive tourist services.

The Thailand-themed Tourist Shop of CAISSA Touristic is
located at the east side of B1 floor of Golden Resources
Mall. Large-size images of famous sights in Bangkok
(“The City of Angels”), Chiengmai (“Rose of Northern
Thailand”), Phuket Island (“Pearl on the Andaman Sea”)
and “Koh Samui” (“Diving Paradise”) as well as symbolic
elements of Thai patterns, Thai smiles, Thai colors are
ingenuously infegrated through design to vividly and
infriguingly showcase the blessed natural environment,
long-standing history and culture, hospitable services
and convenient and fast fransportation of Thailand.
CAISSA Touristic and Tourism Authority of Thailand have
been working fogether closely. The opening of this
shop marked the intensification of their collaboration.
According to an executive from CAISSA Touristic,
“Thailand is a major country along the 21st Century
Maritime Silk Road. We have invested much resources
to develop and promote Thailand-related products
and opened this themed shop to help more people
passionate about travelling and life experience
exclusive tourist services in Thailand in a more direct
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and convenient way.”

Recommendation from the Beijing Office of Tourism
Authority of Thailand: “Thailand boasts rich tourist
products and service resources, and is distinctive in
ferms of art, culture, luxury, sports, medicine, wedding
and honeymoon management. Thai people are also
known for their hospitality, making Thailand be favored
by international visitors. In particular, Chinese visitors
are largest in number, which plays an important role in
promotion of Thailand'’s economic development as well
as infroduction of visitors to different places of Thailand.
Thailand will continue fo upgrade its tourist products
and services fo better meet the needs of international

Global News IRERHRIR

tourists. Meanwhile it hopes to become one of the
tfop destination for Chinese tourists through close
cooperation among the Tourism Authority of Thailand,
CAISSA Touristic and media entities”.

CAISSA Touristic's Thailand tourism products have been
upgraded for several times. So far the portfolio covers
group trip, independent tfravel, family exclusive trip and
themed fravels. Recently it also harnessed advanced
medical fechnologies like test fube baby, anfi-aging,
gene detection and prolonging life and created the
tourist product “Thai-health” to demonstrate the health

lifestyle of the Buddhist country to Chinese visitors.
(October 23, 2017, Sohu Travel)
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BTG HOMEINNS Hotels Group Makes Hotels “Interesting and Lucrative” with Smart Technology
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In 2017 BTG HOMEINNS Hotels Group created smart
rooms in several mid-to-high-end hotels, conducted
“pilot” makeover in economy hotels and conducted
entertainment programs to solve accommodation
problems in different scenarios; in addition they
also fook measures in leisure and vacation field in
order to build an ecosystem integrating “eating,
accommodating, transportation, travelling, shopping
and entertainment”.

So far application of intelligence is mostly realized in
home automation, like control of lighting, curtain, air
conditioner and home appliances in the rooms.
According to BTG HOMEINNS Hotels Group's
membership/digital marketing manager Xu Wenlan,
the group’s smart rooms features functions including
self-help booking, door opening though cellphone
and access to electricity without card. Appliances in
the rooms are conftrolled through smart phone App,
bedside control panel, smart television and “Dingdong”
smart voice service assistant.

Global News EREKHARIFL

These application scenarios serve in fact to really
enhance the customer experience to ultimately
increase revenue.

In terms of voice conftrol, BTG HOMEINNS Hotels Group
works closely with Chinese speech integration giant
Iflytek and infroduces “Dingdong” voice service
assistant to hotel rooms, which is the group’s first
attempt at voice service application. Apart from
existing enfertainment and assistant functions the app
also enables users to open and close TV in the room,
switch channels and change TV's volume, and adjust
air conditioner and purifier in the room.

At present the leading smart hotel of BTG HOMEINNS
Hotels Group, Homeinn Selected at Wanping South
Road, Shanghai has come into service. All 97 rooms in
the hotel are smart rooms.

Smart upgrading in some mid-to-high-end hotels
aside, the group also tries out innovative makeovers in
economy hotels.

BTG HOMEINNS Hotels Group and CityTV have co-
produced a new model of hotel entertainment:
exclusive cinema, providing a movie entertainment
space in the hotel rooms and offering movies recently
taken out of the theaters. So far the exclusive cinema
has been in place in Homeinns and Motel, efc. in

Beijing. (Excerpt from TBO)
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DFS Group is Using a Latest WeChat Mini Program to Create Customized Brand Experience
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The DFS Group in Hong Kong, which is mainly controlled
by the international luxury group LVMH Moét Hennessy
Louis Vuitton SE (LVMH) is using a latest WeChat mini
program through which companies can create
customized brand experience on the Iargest mobile
phone social platform. DFS has launched its first WeChat
mini program with which customers can locate, browse
and reserve duty-free products. So far users can reserve
more than 300 products from DFS's San Francisco
Airport shop. In 2018 the program will be introduced to
other duty-free shops in America.

Mike Osorio, DFS Group Region President Americas,
Pacific Islands, Japan observed, “The WeChat Mini
Program allows us to extend this experience to a
platform that is integral to our customers’ day-tfo-day
lives, while infroducing them to exclusive, local and
limited edition products that can only be found at DFS.”
Further, DFS Group is working with CITCON (an integrated
mobile payment and marketing platform that connects
global merchants with Chinese consumers) and tried out

WeChat payment in shops at San Francisco Airport and

T Galleria in downtown Honolulu, Hawaii. (November 27,
2017, Official Site of DFS Group)

I TRl 0909090909000 LdaeleEss T 8 AL B O auyg.oima



bk
i ity g, k
LAE A i AT l T . " -
-se*-* JL'I-LJ ME H;;I ,;Lh_ﬁ_“'
!Ill 1 (k-4 e j' ::’O Jdaadaad 'q.' '
i _.I1 || T n_ﬂluauaoa..i“.. T {
I| i .' - |-

LI A
s 4-.-3;-4—-# *?r : 'f“‘!'

L Sabe

e

il

e

of s fay

HE g .
T Py o T (e i gt i+
Ay bWt _J
* o e A e et s

B I =




