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Cheng Hong, Executive Vice Chairperson of WTCF Council delivers a
speech on the opening ceremony
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Enrique Penalosa, Mayor of Bogota delivers a speech on the opening

ceremony
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Li Nianping, Chinese Ambassador to Colombia delivers a speech on

the opening ceremony

SHMEELI I A(E Oscar Rueda fEFFET_ L35
Oscar Rueda, Colombian Ambassador to China delivers a speech on
the opening ceremony
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Patricia Juarez. Deputy Mayor of Lima delivers a speech on the
opening ceremony
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Secretano General de la Federac
Mundial de Ciudades Turistica
Song Yu

3 de abed de 2010
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Song Yu, WTCF Secretary-General delivers a speech on the opening
ceremony

SMEELIE R 5 Tl fkipzEREIER < Sandra Howard FTEFF &= EiES
J&81F Sandra Howard, Deputy Minister of Ministry of Commerce, Industry
and Tourism delivers a speech on the opening ceremony
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Tourism Trade Fair was held during the conference
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Latin America—New Power of World Tourism

2018 WTCF Latin America Tourism

Conference held in Bogota

The 2018 WTCF Latin America Tourism Conference took
place in Bogota, capital of Colombia from April 23 to 25.
Among more than 200 attendees were representatives
from city members and institutional members of the
WTCF in Colombia, Peru, Argentina, Panama, Brazil,
the U.S.A and China, media representatives, as well as
tourism representatives from Colombia. This is a regional
international tourism conference hosted by the WTCF
and the Bogota City Council.

The conference was themed “Latin America-New
Power of World Tourism™. With beautiful natural
landscape, as well as time-honored history and culfure,

Latin America is a major tourist desfination with huge
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potential. However, affected by traffic, language and
other factors, Latin America holds a small share in the
international tourism market, and there is large room
for Latin America to develop world high-end fourist
desfinations and the Asian tourism market. Colombia
is Latin America’s fourth-largest economy, as well as
one of the most energetic emerging economies in the
world; and its capital Bogota is a renowned tourism
center in Lafin America. With the change of the pattern
of world tourism development, Latin America’s role
in the world tourism system has become increasingly
prominent.

According to the Report on World Tourism Economy
Trends (2018), in 2017, America registered tourist arrivals
of 1.875 billion and total tourism revenues of 1.62 frillion
U.S. dollars, up 1.9 percent and 4.9 percent from 2016
respectively; Brazil registered tourist arrivals of 180 million,
ranking eighth in the world; Mexico registered total
tourism revenues of 140 billion U.S. dollars, ranking ninth in
the world. America’s total tourist arrivals and total tourism
revenues are expected to reach 1.917 billion and 1.73
frilion U.S. dollars in 2018 respectively; America’s total
fourist arrivals will grow by 2.2 percent, up slightly from
2017 and America'’s total tourism revenues will grow by 6.2
percent, up 1.3 percent from 2017. Emerging economies’
total tourist arrivals and total tfourism revenues are
expected fo grow by 8.7 percent and 9.3 percent in
2018 respectively.

Through the conference, the WTCF hopes to showcase
Latin America’s tourist resources, further enhance its
reputation in the world tourism market, promote the
collaborative development of Latin America’s tourism
and global tourism, and make a greater contribution to
the economic, social and urban sustainability of Latin
America.

At the opening ceremony, Cheng Hong, Executive Vice
Chairperson of the WTCF Council; Enrique Penalosa,
Mayor of Bogota; Li Nianping, Chinese Ambassador to
Colombia; Oscar Rueda, Colombian Ambassador to
China and Patricia Juarez Gallegos, Deputy Mayor of
Lima delivered addresses. Song Yu, Secretary-General
of the WTCF and Sandra Howard, Colombia’s Deputy
Minister of Commerce, Industry and Tourism delivered



keynote speeches.

At the two forums themed “Tourism Cooperation
between China and Latfin America” and “Promotion
& Marketing of Tourism Destination Products”
respectively, fourism department administrators, senior
executives of tfravel agencies, experts and scholars
aired opinions.

The Tourism Trade Fair, All Day Tourism B2B Meeting,
International Tourist Destinations Promotion and
Marketing Training and ofther eventfs were held
concurrently. Travel agencies and OTAs, including WTCF
members-China International Travel Service, Tuniu,
China Comfort Travel, Utour and Caissa, conducted
one-on-one negotiation with Colombian and Latin
American tourism enferprises. Lafin American fourism
enterprises promoted Latin American tourism products
among Chinese fourism enterprises, taking on a warm
atmosphere. Most renowned Chinese print media,
felevision stafions and network media, including Xinhua
News Agency, CRI Online, Travel Channel and Sing,
covered the conference at the invitafion of the WTCF
and the Bogota Tourism Board.

With the core concept of “Better City Life through
Tourism”, the WTCF is committed to pushing forward
member connectivity and infegration, promoting
exchanges among members and mutual learning
among civilizations, building a bridge of friendship and
progress between members, and forging towards the
goal of tourism sustainability and world peace and
prosperity!

Currently the WTCF has 13 city members in 10 Lafin
American countries, including Bogota, Cartagena,
Buenos Aires, Lima, Quito, Montevideo, Puerto Aysen,
Valparaiso, Punta del Este, Cumana, Belo Horizonte,

Monterey, Panama City.

The WTCF has paid close attention to enhancing the

influence of city members in Latin America, built a
homepage for each, opened columns on magazines,
and infroduced and recommended their fourism
resources and information on magazines, WeChat,
Weibo and Apps.

The Technical Workshop: “"UNWTO-WTCF City Tourism

Performance Research”, hosted by the World Tourism

WTCF News BXESEHA

Organization (UNWTO) and the Buenos Aires Bureau of
Tourism, was held in Buenos Aires on September 26, 2017,
with the participation of more than 100 representatives
from the UNWTO, the WTCF, the National Institute of
Tourism Promotion Argentfina, as well as nafional and
municipal tourism departments in Latin America. The
workshop promoted exchanges and cooperation
among the WTCF's city members and Latin American
members.
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At the Forum
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Mr. Ishige Jirou, General Manager of JTB New Century International
Tours Co.,LTD, a Vice Secretary-General Unit of WICF Council,
delivered a speech on behalf of WICF
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Better Life Through Leisure Tourism

World Tourism Cities Federation
and Xiamen Municipal Tourism
Development Commission
Co-Hosts the International Leisure
Tourism Expo 2018

The China (Xiamen) International Leisure Tourism Expo
2018 organized by World Tourism Cities Federation and
Xiamen Municipal Tourism Development Commission,
hosted by Xiamen C&D Infternational Travel Service
Group Co., Ltd. was held on April 21. Five hundred
guests, including representatives from tourism bureaus
from inside and outside of China, city representatives
from main fourism cifies in China, representatives from
the fourism industry, experts and scholars, and media
aftend the expo.

Mr. Ishige Jirou, General Manager of JTB New Century
International Tours Co.,LTD, a Vice Secretary-General
Unit of WTCF Council, delivered a speech on behalf
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Wei Xiaoan, Chief Expert of WTCF Expert Committee, delivered a
keynote speech
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Ms. Chang Hong (Kate), Regional Director, China of Los Angeles
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of WTCF. According to the data released by WTCF,
Mr. Ishige point out that the high quality leisure travel
products are becoming more and more popular. People
with a monthly income of over 10,000RMB and frequent
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outbound travel tourists said that their main purpose to
fravel is for leisure vacation. Right now, the key leisure
fravel products “sports tourism”, “healthy tourism”, and
“barrier-free tourism” promoted by JTB are designed to
allow everyone to enjoy traveling.

Wei Xiaoan, Chief Expert of WTCF Expert Committee,
delivered a keynote speech titled “The Future of Leisure
and Leisure in the Future”. He pointed out that living
a beautiful life start with fourism. With the expected
acceleration of technological and social development
in the future, the leisure time of the Chinese people
will increase significantly. Meeting the leisure demands
is one of the basic functions of the city, an important
content of the improvement of urban development
quality, and an essential part of the citizens’ life
quality.The future services will present the following
seven aspects: First, the “all services” appears, which
creates a better condition for development. Second,
the “quality service” brands will be centralized and
the market become more and more important. The
third is the creation of “culture services” and the
accumulation of culture becomes prominent. Fourth,
the promotion of the “fine service"” concept will help
reach the international standards. Fifth, the in-depth
“emotional services” make the tradition prominent.
Sixth, the formation of “extensive service™” chain, drives
cluster development. Seventh, the “cloud service”
system will be completed, and the advantages of the
network become prominent. The future life of leisure will
be reloxed, comfortable and fun, entertained, excited
and extreme, and sharing leisure will become the
mainstream. He concluded that in the future of leisure,
leisure life is the main part. In the future, people will
seek out all kinds of leisure activities and the quality will
improve, and leisure culture will be fun and playful.

As a member of WICF and the city where the WTCF
Fragrant Hills Tourism Summit 2017 was held, Los Angeles
is the well-known “City of Angels”, and even serves as
one of the favorite tourist destinations for Chinese tourists.
Ms. Chang Hong (Kate), Regional Director, China of
Los Angeles Tourism and Convention Board, delivered
a speech with the title “Oriented on Market Demand

to Enhance the Basic R&D Capabilities of Los Angeles
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Tourism Products”. She said, “The Chinese team of Los
Angeles Tourism and Convention Board has launched
the ‘Los Angeles Tourism Small Products’ with four themes,
22 routes, and itineraries of 66 days for the same industry
in China"”, which have the fragmentation characteristic,
and can be dismantled or pieced together however you
want. They can fully expose the multiple cultures, passion
and inclusiveness of the “City of Angels”, provide a
limitless free space of creation for the professionals, and
tell the warm, high-quality Los Angeles stories to tourists,
and can also provide a deep experience for them too."”
It is the third year that WTICF and Xiamen have co-
hosted the The China (Xiamen) Infernational Leisure
Tourism Expo 2018 since the two previous expos were
held in 2016 and 2017. Holding this expo is aimed at
developing practical cooperation with its members,
mutually promoting the leisure and tourism city brands
between its members, sending tourists to each other,
launching industrial exchange and so on. It is also held
for issuing the assertions of an international organization,
and discussing the development model of the leisure
and tourism industry.

(The original article is published by Xiamen C&D International

Travel Service Group Co., Ltd.)
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WTCF and Ctrip.com signing the Strategic Cooperation Memorandum

2 ‘—w—I8 THERREIESNIE
Joining the International Development New Route Under the"Belt and
Road"Initiative discussion
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WTCF and Ctrip.com Sign Strategic

Cooperation Memorandum

On April 19, 2018, at the invitation of its institutional
member Ctrip.com, WTCF Deputy Secretary-General
Yan Han visited Xi'an to participate in the “2018 Global
Destination Marketing Summit and World Culture and
Tourism Forum Opening Ceremony”. During the summit,
representing WTCF, Deputy Secretary-General Yan
Han signed the Strategic Cooperation Memorandum
with Ctrip.com - the two parties have expressed that
they will consider the requests of each other, fully utilize
the advantages of the big data, great platforms, and
influential users, sincerely collaborate, and tactfully
support each other at work.

After the Strategic Cooperation Memorandum was
signed, Deputy Secretary-General Yan Han representing
WITCF joined the “Culture and Tourism™ panel discussion.
With the theme of the International Development
New Route Under the “Belt and Road”Initiative,the
guests launched a passionate discussion on how the
21st Century Silk Road, through science, education,
and communication, can push forward the prosperity
of culture and tourism, strengthen the integration
of diversified civilizations, and assist in boosting the
economic sustainable development, and other
issues.

Deputy Secretary-General Yan Han has said that nations
along the “Belt and Road” must strengthen policy
communication, which plays an important role for these
nations in the cooperation of sending fourists to each
other, launching destination marketing, etc. WICF has
really seen the dividends of policy communication when
serving its member cities. According to 2015 stafistics,
the number of Chinese tourists who visited Morocco
amounted to approximately 15,000; under the driving
force of WTICF, Morocco implemented the visa-free entry
policy for Chinese citizens in June, 2016; and in 2017,
the Chinese tourists who visited Morocco amounted

WTCF News BXESEHA

fo almost 100,000. WTCF played a positive role as a
driving force of the dramatic increase of Chinese fourists
visiting Morocco, and this is a success story of boostfing
the tourism development of its member cities with the
“Effective Policy Communication”.

Signing the Strategic Cooperation Memorandum will
have a profound influence on the future communication
and cooperation between the two parties on brand
infernationalization, big data research, destination
promotion, and other aspects.
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The WTCF International Tourist Destinations Promotion and Marketing
Training Program 2018
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HRIRERHIK S SRS BRFEEEAFZRNBHKES
WTCF Executive Deputy Secretary-General Li Baochun delivering a
welcome speech at the opening ceremony of the training program
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Song Rui, Specially Appointed Expert of WTICF Expert Committee, and
Director of the Tourism Research Center, Chinese Academy of Social
Sciences (CASS), lecturing about the"China’s Tourism in the Global
Perspective"
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Wu Xiaoran, Ph.D., Executive Director of Ipsos, lecturing about The
Introduction to Market Research on Chinese Outbound Tourists (City)
Consumption
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Gao Tianming, Contract Research Fellow of the Chinese Academy of
Social Sciences, and a visiting professor at Nankai University, lecturing

FEAAFNAFESRBIHE “hEiE

about"How to Attract and Serve the Chinese Outbound Tourist”
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Xin Shoudong, Director of Supply Chain Management in Tuniu,
lecturing about“The Characteristics and Development Trend of OTA

Sector in China”

F REHNAZENNK(E Patricia Rodriguez Holkemeyer 317 51
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Participant Patricia Rodriguez Hélkemeyer, Costa Rican Ambassador
to China, actively interacting with the lecturer in the class
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The participants take a group photo

WTCF News BXESEHA

RIS EREE EERRERENREE, HEEZH
MR R ERRIEE. RERECHA Louise Maher &7x, 7%
ERTREEEMTRTERS, gk miISH
%, NPEFZR‘ESURILR.

BKEshaRIEHIF)IRS, EENREBHPELSIER
R ERE AR EIFER R TR, (EtSPEKE
B, FHFERRIZRR . B SIME. B, BETESRE
X EEKIRFHIRAY T ARFITE, B e BRIt ER T
F. XRRKESH=FEIREDEFRKFEOME S5
TR, ESHE-BARIFZRINF)IFEE . 125118
BEFDREI=IR.

LISV SIA /L0005 0000040000000 00 S0/ S0 000000 4000000000

A New Training Season Begins!
WTCF International Tourist

Destinations Promotion and
Marketing Training Program
2018 Kicks off

On April 9, 2018, the four-day “WTCF International
Tourist Destinations Promotion and Marketing Training
Program 2018" began in Beijing. More than 20 people
participated in this training program, including WTCF's
city member representatives from Anuradhapura,
Riga, Nairobi, Washington, London, Seville, Belgrade,
Berlin, Jakarta, and Victoria; and representatives from
the embassies and consulates of the U.S., Costa Rica,
Panama, and so on.

Chinese outbound tourism market is growing rapidly,
and it provides innumerable opportunities for fourist
destination cities. In order to better serve WTCF
members and help our members develop a deeper
understanding of China's outbound tourism market, the
WTCF Secretariat once again organized the fraining

program on International Tourist Destination Promotion
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and Marketing in Beijing.

WTCF Executive Deputy Secretary-General Li
Baochun delivered a welcome speech at the
opening ceremony of the training program, and
welcomed the WTCF member representatives
participating in this year's training program.
He introduced the development history and
achievements of WTCF, development situation
and frend of the global tourism market, and the
member services of WTCF.

After collecting the suggestions and ideas
from the participants, WTCF carefully prepared
lessons for the fraining program. The fraining
program has such themes: China’s Tourism in
the Global Perspective; The Intfroduction to
Market Research on Chinese Outbound Tourists
Consumption; How to Attract and Serve the
Chinese Outbound Tourist; The Characteristics
and Development Trend of OTA Sector in Ching;
Marketing Destinations to Outbound Chinese
Travelers - Methods, Channels, Trends and Case
Studies; Key to Success: How to Conduct Tourism
Marketing and Tourism Brand Promotion; Chinese
Tourism Market from a Big Data Perspective;
MICE; Status Quo and Development Trend of
Chinese Outbound Tourism, efc.

The lecturers are all senior professionals, directors,
and experts in the fourism industry, and include

Song Rui, Director of the Tourism Research

Center, Chinese Academy of Social Sciences
(CASS); Wu Xiaoran, Ph.D., Executive Director of
Ipsos; Gao Tianming, contract research fellow
of the Chinese Academy of Social Sciences,
and a Visiting Professor at Nankai University;
Xin Shoudong, Director of Supply Chain
Management in Tuniu; Cao Zhigang, Dragon
Trail team leader, co-founder of two travel
meta-search engines; He Shengkang, Counselor
of World Tourism Cities Federation (WTCF)
Secretariat; Zhang Yuan, Overseas Project
Manager in Destination Marketing Department
of Ctrip.com; Ma Xiaoqiu, Co-founder of Grand
China MICE; and Zou Tonggian, PhD of Nanjing
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University, Professor of Tourism etc.

Aside from fo the rich classroom lessons, WTCF
also worked with leading fourism companies
and tourism media to provide on-site case
studies, visits fo fourist sites, and have face-
to-face meetings with tourism operators,
WTCF members, and tourism experts for the
participants. The aim is to guide the participants
fo have a more systematic understanding of
China’s tourism market development.

Senior Marketing Executive Mavreen
Pouponneau from Seychelles says that it is the
first time that she has participated in the WTCF
tfraining program. Seychelles is a beautiful
counftry, with a visa-free policy for all nations.
She hopes that through this training program,
she can gain inspiration in marketing Seychelles
tourism resources to Chinese tourists, and hoped
that more Chinese tourists can visit Seychelles.
Louise Maher from London, UK, speaks of her
wish to truly understand Chinese fourists through
the training program, so that they can improve
the diversity of their tourism products, and finally
provide Chinese tourists with more high-quality
options.

WTCF provides the training service with the
aim of increasing the understanding of China'’s
tourism market and Chinese tourists’ demands
for the member cities outside of China, and of
boosting their communication, contacts, and
collaboration with China’s fourism enterprises
and tourism media. Meanwhile, its aim is also to
stfrengthen the understanding and measurement
of the global tourism market for WICF's Chinese
city members, and assist in better dealing with
overseas desfination marketing. It is the third
fime that WTCF has held the International
Tourist Destinations Promotion and Marketing
Training Program in Beijing, and more than 100
participants have graduated from the training
program since the beginning of the first fraining
program. This fraining program is held 2-3 times
annually.
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