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On March 21, 2018, the opening ceremony of the
“"China-Canada Tourism Year” was held in Oftawa, the
capital of Canada. The “Land of Maple” on the other
side of the ocean is ready to welcome Chinese tourists.
In the wake of the brand effect of “Tourism Year” and
the further cooperation between China and Canada in
tourism development, the Canadian tourism market will
usher in a new era of development in 2018.

On the occasion of the opening of the China-Canada
Tourism Year, Tuniu.com published “Analysis and
Prediction of Tourism Consumption in Canada”, which
analyzed the consumption behavior of tourists to
Canada and accordingly predicted the consumption
tfrend based on the big data of Canadian tourism in
2017.

Information about the tourists o Canada: Female|
Tourists outhumbered male tourists and per capita
tourism consumption increased by 25% year-on-year

Canada is a multicultural nation in the North American
continent, facing the Atlantic Ocean to the east and
the Pacific Ocean to the west. Since the signing of the
Sino-Canada Approved Destination Status in 2010, the
number of Chinese tourists to Canada has increased
significantly, and China has become the fastest growing
tourist source for Canada. According to Staftistics
Canada, between January and October 2017, the
fotal number of Chinese visitors fo Canada was 610,000,
up 10.8 percent year-on-year, with China ranking as
Canada's third-largest source of inbound tourists.

In recent years, Canada has released a number of
favorable policies fo China, especially in 2017, the 150th
anniversary of the founding of Canada, many exciting
celebrations and tourism incentives have aroused a
wave of Canadian tourism in the year. By the end of
2017, the number of visitors booking Canadian-destined
tourism products through Tuniu.com had increased by

100 per cent year-on-year. In addifion, the per-capita
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consumption of tourists to Canada had increased by
nearly 25 percent year-on-year due to the increase of
days the tourists spent on travelling, the growing fourists'
individual needs, and the improvement of tourism
services.

In terms of gender of the tourists to Canada, more
women visited Canada in 2017, accounting for 59% of
the total number of tourists to Canada. In terms of age
of the fourists to Canada, most of the tourists to Canada
are 36 to 45 years old deep pocket people who have
more demand for travel experience, accounting for
38% of the total number of the tourists to Canada.

In terms of the time fravelers fraveled to Canada in
2017, the trips between June and October made up
of 61 per cent of the total number of frips throughout
the year. Renowned as the “Land of Maple”, Canada
received more visitors to watch maple in Quebec and
Ontario from September to October. In terms of the
frequency of trips, most fourists only made one ftrip in
2017 because of the long flight tfime to Canada and
the high cost of travel. It is worth menfioning that, as
theme tours become more popular among tourists,
it is expected that the Canadian fourism market in
2018 will receive more young visitors as a result of the
development of theme tours, such as outdoor tours,
study tours, winter four, etc.

In 2017, most of the tourists to Canada came
from Beijing, Shanghai, Tianjin, Nanjing, Shenzhen,
Guangzhou, Chongging, Hangzhou, Chengdu and
Shenyang. It is obvious that the first and second-tier
cities with dense population of higher income and
more enthusiasm for travel and consumption are the
main source of outbound tourists to far-away counftries
including Canada. In addition, the convenience of visa
processing and the opening of direct flights are also
important factors affecting domestic tourists' travel. In
addition to visa centers established in Beijing, Shanghai,
Guangzhou and Chongging, Canada is planning to
establish visa centers in Chengdu, Hangzhou, Jinan,
Kunming, Nanjing, Shenyang and Wuhan. At the same
fime, 13 cities in China have opened direct flights to
major Canadian cities. During the peak period in the

summer and autumn of 2017, 185 flights a week would



fly to Vancouver, Toronto, Montreal and Calgary. Direct
flights between China and Canada are expected
fo increase in 2018, which will further stimulate the
enthusiasm of domestic consumers to fravel to Canada.

Study tour and outdoor scenic spots are more
popular and more star hotels have been built up.

Urban sightseeing is one of the main tourism programs in
Canada. lts comprehensive international metropolises
in different styles can provide a variety of tfourism
experiences for outbound tourists. In 2017, Canadian
hot tourism destinations include Vancouver, Victoria,
Quebec City, Ottawa, Edmonton, Toronto, Montreal,
Calgary, Halifax and Hamilton, according to Tuniu.
com. The popular destination cities ranked higher in the
list are well-known for their well-developed traffic and
economic systems and abundant cultural and natural
resources. For example, Vancouver, on the west coast
of Canada, is repeatedly rated as the most livable
city in the world because of its natural environment of
mountains and sea waters, and Calgary, adjacent to
the Rocky Mountains, is known as the “Cowboy City”
because it is a popular destination for outdoor sports
lovers.

In 2017, the most popular tourist attractions in Canada
are Banff Natfional Park, Niagara Falls, the University of
Toronto, Banff Town, the Old City of Quebec, the CN
Tower, the University of British Columbia, the Canadian
Cultural Museum, Stanley Park, and the Columbia
Icefield. The tourism resources composed of both the
cultural attractions such as colleges and museums and
the wild geographical features of North America have
attracted a large number of Chinese tourists.

In addition, of all the fravelers booking Canadian hotels
through Tuniu.com in 2017, most fravelers booked three-
star hotels, accounting for 48%; those booked 4-5-star
hotels accounted for 26%, an increase of more than
50% over the same period last year. Among Chinese
tourists to Canada, the proportion of tourists choosing
medium and high-end hotels has been increasing
year by year, and the tourists having more money to
spend are more particular about tourist experience and
comfort.

Due to Canada's vast territory, most tourists choose
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to travel more than 10 days in Canada, accounting
for more than 80% of the total number of tourists to
Canada. The “12-14 days Travel along Canada's East-
West Coast” is a tourism product favored by most
tourists. Additionally, 8% of the tourists chose “USA-
Canada Package Tour”, and the tourism products of
“17-23 Days USA-Canada-Mexico-Great Falls Tour” and
other package tours are also favored by tourists.

The cooperation between tourism destinations o
China and Canada are growing steadily in 2018.

In recent years, relevant Canadian agencies have
made confinuous efforts to facilitate visas application,
flights and transportation. Ottawa has also made better
preparations to attract Chinese tourists by improving
tourist routes, increasing Chinese websites and Chinese-
speaking guides, and providing information in Chinese.
In order fo let more domesfic consumers know and
understand Canada, early in February 2017, as the
leader of online leisure tourism industry, Tuniu.com and
Quebec Tourism Bureau of Canada jointly carried out
exciting promotions and created a full range of Quebec
tourism vacation products under the memorandum
of strategic cooperation signed by the two parties. In
April of the same year, Tuniu.com also joined hands
with the Canadian Tourism Bureau to launch a series
of marketing promotions, such as the events themed
“"Welcome to Canada on its 150th Natfional Day” and
“You and Me in Canada”, which further boosted the
enthusiasm of Tuniu.com users to travel fo Canada.

In 2018, Tuniu.com will further strengthen cooperation
with the Canadian Tourism Bureau. Compared with
2017, for the whole year of 2018, the event will promote
special quality products such as the tour to the four
Atlantic province destinations from April to May, self-drive
in Canada in June, watching Maple in Canada from
July to September, and romantic fravel in Canada from
October to December. At the same fime, in 2018, Tuniu.
com also plans to launch four off-line salons in China to
promote high-quality Canadian tourism products and
further stimulate the enthusiasm of tourists to Canada by
providing diversified travel services for more fourists, and
facilitating their visit to the beautiful scenery and customs

of Canada with better experience.
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