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“Brand Evaluation-Tourism Destination” International
Standard Proposal Symposium & International Forum on “Belt
and Road” Brand Development Pushed brand development of

tourism destinations into the fast track

From 15 - 16 October 2018, the “Brand
Evaluation-Tourism Destination” Inter-
national Standard Proposal Symposium
and International Forum on “Belt and
Road” Brand Development were held.
The topics of both meetings were cen-
tered on the construction of tourism
destination brands, providing theoretical
support and direction guidance for the
branding of global tourism destinations.

It is understood that, the “Brand Evalu-
ation-Tourism Destination” Symposium
that organized by the World Tourism
Cities Federation (WTCF) in association
with the Center for City and Competi-
tiveness, Chinese Academy of Social
Sciences (CASS) and the China Coun-
cil for Brand Development is a phased

symposium based on the standards of

tourist destination brand evaluation.At
the invitation of Liu Pingjun, President
of the China Council for Brand Develop-
ment, Head of the Chairman’s Advisory
Group of ISO/TC 289 and former Vice
Minister of the General Administration
of Quality Supervision, Inspection and
Quarantine of China, several members
and experts of Brand Evaluation-Tour-
ism Destination International Standard
Proposal Project Group, including Yan
Han, Deputy Secretary-General of
WTCF and Liu Yan ping, Researcher at
the CASS Center for City and Competi-
tiveness, attended the symposium.

At the meeting, Deputy Secretary-Gen-
eral Yan Han introduced the WTCF’s
efforts in promoting tourism city brand

development in recent years and the
international response. Researcher Liu
Yanping expounded the setting of ISO
20671 international standard, as well as
the background, fundamental principle
and key considerations of “Brand Evalu-
ation-Tourism Destination” International
Standard Proposal. Then the experts
and representatives present discussed
the proposal and fixed evaluation indi-
cators such as law, consumer, investor,
market, economy and sustainability.
Also, Edgar Baum, The Vice President
of Canadian Standards Association
Brand technology committee and Depu-
ty Secretary-General Yan Han made in-
depth communication and both agreed
that there are a wide range of tourism
destinations, including countries, prov-
inces and states, cities, rural areas,
scenic areas, parks, etc. Thus, during
working out the evaluation indicators for
tourism destination brands, we should
not mix indicators at different levels,
but sum up core simplified factors and
include core indicators in the evaluation
system. The attendees agreed that the
proposal document be submitted to the
technical committee for deliberation at
the end of this year.

This year marks the 5th anniversary of
the “Belt and Road” initiative proposed
by Chinese President Xi Jinping. In the
last 5 years, more than 100 countries
and international organizations signed
“Belt and Road” cooperation agree-
ments with China. The total trade vol-

ume between China and relevant “Belt
and Road” countries has exceeded 5
trillion U.S. dollars and the cooperation
has created more than 200,000 jobs
for locals. The “Belt and Road” has
become an open cooperation platform
spanning different regions, develop-
ment stages and civilizations, and it is
of great significance for promoting the
growth and sustainable development of
the global economy. In this context, the
“Belt and Road” brand development in-
ternational forum further discussed the
new situation of international economic
development, sought new opportunities
for practical cooperation in “Belt and
Road” fields such as economy, society,
culture, tourism and trade, and explored
new ideas for “Belt and Road” brand
development.

Yan Han, Deputy Secretary-General
of the WTCF attended the forum and
shared the main efforts of the WTCF in
the brand development of global tourism
cities (destinations) at the sofa forum.
We need to focus on three aspects in the
brand development of tourism destina-
tions: satisfying consumers, establishing
a tourism brand evaluation standard sys-
tem and offering fine products, said Yan
Han. We should make tourism products
more cultural, and make tour ism prod-
ucts go out through tourism, to promote
the integrated development of culture and
tourism, he added.

WTCF also invited Esencan Terziba-

soglu, an international tourism expert
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and Director for Destination Man-
agement and Quality, UNWTO, and
international tourism expert to deliver

a keynote speech titled “Key Principle

of Tourism Destination Brand Devel-
opment”. Promoting tourism destina-
tion infrastructure construction plays
a significant role in improving tourist

R xRS A RIRES

2018 10 B 15 HE 25 H, R
IR S S EgSIRE BT ED
ELFE, BRT 16 (REAEIRITHTE
PUHIFEMX AR AN S ST S /IRAK
2 Il "Regional Tourism MarketTanger-
Tetouan-Al Hoceima" K=, LUEHE
b in S S S SRR RAIXS
B, B ssH iR o,
T E S SRR RIBHI TR
L. =fF, SRARBIHERAKIEX
HERFESIRH T 7 SEE 2R

A & "Regional Tourism Market
Tanger-Tetouan-Al Hoceima" kX< B
EESEFRNER, FE/R— etz
ZOARXLURZKIRFERS. THS
WEED, ABREFE. KRS,
B2B sHESFIBHMNHHEN S, 5
kB 14 MERMW 150 REFRIHEER
80 IMIRFHNES S, SALGE
13 400 A,

004 WORLD TOURISM CITIES

experience under the “Belt and Road”
framework, said Esencan Terzibasoglu.
Besides, tourism destinations need to
position themselves clearly, work out
the common vision for strategic devel-
opment and seamlessly connect differ-
ent means of communication, to make
tourists share their vision and feelings.
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During the forum, Liu Yanping, Re-
searcher at the CASS Center for City
and Competitiveness and Leader of
the Project Group of China City Mar-
keting Development Report briefly
introduced the Brand Evaluation-Tour-
ism Destination International Standard
Proposal Project.
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WTCF Organizes Its Tourism Enterprise Members to Visit
Tanger-Tetouan-Al Hoceima Region, Morocco, Helping to
Upgrade Tourism Products

From 15 to 25 October, 2018, WTCF,
commissioned by the China office
of the Moroccan National Tourist
Office, organized the persons in
charge of African business from 16
different travel agencies to visit the
Tanger-Tetouan Al Hoceima region to
participate in the “Regional Tourism
Market Tanger Tetouan-Al Hoceima”
conference, to promote the match-
making of the international tourism
market with the tourism resources of
Tanger, Morocco and raise the atten-
tion of tourism products in northern
Morocco and discuss the hot issues
of tourism in Morocco. After the
conference, the participants partici-
pated in a tour of the tourism-related
resources of the Tanger-Tetouan-Al
Hoceima region.

This “Regional Tourism Market Tan-
ger-Tetouan-Al Hoceima” conference,
hosted by the Regional Council of
Tourism Tanger-Tetouan-Al Hoceima,
Moroccan National Tourist Office,
Tanger-Tetouan-Al Hoceima region,
and Chamber of Commerce, Indus-
try and Services of Tanger-Tetouan-
Al Hoceima, consisted of an opening
ceremony, a tourism exhibition, a
B2B docking meeting, and a desti-
nation city promotion conference. In
total, more than 400 representatives,
from 14 countries, 150 international
tourism operators, and 80 local tour-
ism suppliers, participated in the con-
ference. The aim of the conference
is to promote the connection of the
international tourism market and Mo-
rocco’s Tanger tourism resources,im-

prove people’s awareness of the tour-
ism products from the northern cities
of Morocco, and also discuss the hot
tourism issues of Morocco.

During the events of the conference,
the members of the visiting group or-
ganized by WTCF conducted negoti-
ations with 50 local B2B tourism sup-
pliers, with the estimated cumulative
number of negotiations amounting to
800. These members have said that,
through industry exchanges, they
introduced bilateral and trilateral tour-
ism projects and humanistic natural
tour ism resources to broaden their
horizons and enrich the variety of
tourism products.

This exchange is helpful in enhanc-
ing the diversity and competitive
advantage of Moroccan products,
and has an informative significance
in improving Moroccan tourism prod-
ucts. During the post conference
tour, the members of the delegation
were able to better understand the
Tanger Tetouan-Al Hoceima region,
particularly in the field of geograph-
ic conditions, climate and weather
conditions, food and productions,
shopping and leisure industry, and
transportation and accommodation.
After the tour, the members of the del-
egation provided useful suggestions
on tourism planning and marketing for
Tanger region, Morocco. One of the
members suggested to add Tanger
into one of Morocco’s regular travel
routes. Another suggested to develop
leisure tourism in the area and launch

uniquely designed travel products for
the Tanger region.

The members of the delegation that
participated in the event thanked WTCF
and the city member’s tourism bureau
for launching the event. This collabora-
tion gives the traditional travel industry
operators an opportunity to talk to OTAs,
new media, and MICE practitioners,
which helps them to have a better
understanding of the tourism industry,
and planning and upgrading new sales
channel. After the event, members of
the delegation expressed that WTCF
is a very supportive platform. They be-
lieved that such an event would support
the development of tourism industry,
conference and exhibition, fashion and
art, catering and entertainment, industry
and commerce in Morocco, especially
the Tanger region. Such events would
also attract Chinese entrepreneurs to in-
vest in Morocco. This would also help to
realize the “New Silk Road Dream” and
“China Dream” of the great rejuvenation
of the Chinese nation.

The Tanger-Tetouan-Al Hoceima region
iS a new emerging tourist region which is
located at the intersection of the Atlantic
and the Mediterranean, in the north of
Africa. It has rich tourism resources,
complete tourist facilities and excellent
travel services. The old town is filled
with houses of different shapes and
food store and shops selling handmade
products can be found everywhere. This
is a place with a long history where you
can also taste romance and the modern
European aura.
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WTCF Promotes the Sustainable Development of
the Global Tourism Economy

The Global Tourism Economy Forum
(GTEF) took place in Macao from
23 - 24 October, 2018. Among more
than 1,500 attendees were experts,
scholars and industrial representa-
tives from 40 countries and regions.
They discussed the new power of
China-EU bilateral relations and fo-
cused on the cooperation in Guang-
dong-Macao-Hong Kong Greater Bay
Area.The participants had extensive
exchanges and in-depth discussions.

Li Baochun, Executive Deputy Sec-
retary-General of the World Tourism
Cities Federation addressed the
opening ceremony. “On the way to
becoming a ‘world tourism leisure
center’, the forum has played an im-
portant role in supporting and driving
the economic diversification and sus-
tainability of the Macao SAR,” said Li
Baochun. He stressed that the WTCF
was established in the same year
as GTEF. The WTCF has attended
the forum for five consecutive years
since 2014 and concluded a strategic
cooperation agreement with GTEF
in 2015. The two sides cooperated
in a wide range of fields, including
academic exchange, forum co-host-
ing, training, convention & exhibition
participation and staff exchange in
2016. He also introduced the remark-
able contributions of the WTCF to pro
mote the development of the global
tourism economy, and invited other
attendees to attend the international
conferences organized by the WTCF.

On 23 October, as a supporter of
GTEF 2018, the WTCF organized
a forum themed “Festivals-Bridging
Traditions and Tourism”.

The session was hosted by Li Xiang,
a member of the WTCF Expert Com-
mittee and a professor at the School
of Sport, Tourism and Hospitality Man-
agement, Temple University. Among
the participants were Prof. Dr. Wolfgang
Georg Arlt FRGS FRAS, Professor of
International Tourism Management
at FH WestkUlste, and Director and
Founder of the China Outbound Tour-
ism Research Institute; Signe Junger-
sted, Director of Development, Won-
derful Copenhagen; Martin McDermott,
First Secretary of Scottish Affairs at the
British Embassy in China; Alexandros
M. Modiano, Deputy Mayor of Athens;
Lindsay Turner, Research Professor at
the College of Business, University of
Victoria and Jan Vapaavuori, Mayor of
Helsinki. They discussed how tradition-
al cultural festivals drive the economic

growth and development of the urban

tourism economy. Vapaavuori shared a
case of traditional festivals and a case
of modern activities, with emphasis on
innovative festivals integrating music,
holiday, carnival and food. He pointed
out that these festivals have boosted
the number of young tourists to Helsin-
ki.

2018 coincides with EU-China Tourism
Year. The WTCF took an active part in
the forum. Through the platform, the
WTCF will play its role as a practical
exchange platform, further guide and
advance China’s business and cultural
exchanges with the EU and foreign
countries, enhance China-EU tourism
facilitation, create opportunities for the
tourism development of foreign coun-
tries, enhance the mutual understand-
ing between Chinese people and Eu-

ropean people, increase the number
of tourists paying exchange visits and
promote the sustainable development
of the global tourism economy.

About GTEF

The Global Tourism Economy Forum
(GTEF) is hosted by the Secretariat
for Social Affairs and Culture, Govern-
ment of the Macao Special Adminis-
trative Region in collaboration with the
World Tourism Organization (UNW-
TO), initiated and co-organized by the
China Chamber of Tourism under the
authorization of the All-China Federa-
tion of Industry and Commerce (ACF-
IC), coordinated by the Global Tourism
Economy Research Center, and sup
ported by the Ministry of Culture and
Tourism of the People’s Republic of
China, ACFIC, the Liaison Office of
the Central People’s Government in
the Macao Special Administrative Re-
gion, the Office of the Commissioner
of the Ministry of Foreign Affairs of
the People’s Republic of China in the
Macao Special Administrative Region,
the Macau Government Tourism Of-
fice (MGTO), the World Tourism Cities
Federation (WTCF), the World Travel
& Tourism Council (WTTC), the Pa-
cific Asia Travel Association (PATA)
and the European Travel Commission
(ETC).

Since starting in 2012, the forum has
attracted more than 8,000 partici-
pants from 83 countries and regions,
received 105 domestic delegations,
and invited 437 world-renowned min-
ister-level leaders, business leaders,
experts and scholars to share their
insightful view.
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Mayor of Geneva and His Delegation Visit WTCF Secretariat
Promote Exchanges and Cooperation Between the Two Sides
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WTCF Signs Strategic Cooperation Agreement with
Overseas Chinese Media Cooperation Organization

On the afternoon of October 30, 2018,
WTCF and the Overseas Chinese Media
Cooperation Organization (OCM) signed

its platform, and conduct a preferential
recommendation of the OCM’s media

for WTCF to assist in promoting its
On October 26, 2018, the mayor of brand influence.
WTCF member city Geneva Mr. SAMI
KANAAN visited the Secretariat of
WTCF and held working talks with Mr.
Li Baochun, Executive Deputy Secre-

tary-General of WTCF.

Sevilla in December as well as the
Fragrant Hills Tourism Summit,
which will be held in Helsinki in the
next year.

Mayor SAMI KANAAN said that
through this visit, he had a deeper
understanding of WTCF’s platform
value and membership services and
hopes to strengthen communication
and cooperation between WTCF and
Geneva in the future.

member service projects, and some
future development plans. The high-
light is that he introduced in detail
the activity results of the tourism
promotion conference, tourism trade

resources to its members. Having prospects of the bilateral

the strategic cooperation agreementin | j Baochun, Executive Deputy Sec- ~ cooperation of the two parties, Loh

retary-General of WTCF, said that
WTCF holds a series of important
meetings and events in different

Beijing. According to the agreement, Nam Hooi, Executive Director of the

the OCM will use its resources, through OCM, and also a Director of Malasia’s
Kwong Wah Yit Poh, extended his
gratitude to the trust and support of
WTCEF at first. He has pointed out that

the OCM is committed to inheriting

fair, investment & financing confer-
ence, forums and other sections of

newspapers, magazines, new media
Li Baochun, Executive Deputy Sec- and other media platforms, to provide
retary-General of WTCF, welcomed
the visit of Mayor SAMI KANAAN
and his delegation, and introduced

WTCF’s recent major work, featured

parts of the world each year. He
thinks that the OCM, which has a
wide range of media resources in the

the Qingdao Fragrant Hills Tourism
Summit 2018. He also welcomed
Mayor SAMI KANAAN to participate
in the upcoming regional forum in

support for WTCF in event planning,
press release, public relations publicity,
the essence of Chinese civilization
and carrying forward the essence of

marketing and other aspects. Meanwhile,  entire world, can provide all-dimen-

sional reports and publicity support

WTCEF will make use of the advantage of
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Chinese culture, with its members cov-
ering more than 80 media outlets from
more than 30 countries and regions of
the world. These media include news-
papers, magazines, radio broadcast,
TV and the new media on the internet,
with a wide information-transmitting
function in the world.

According to Loh Nam Hooi, the OCM
will use its own resources to report on
China’s beautiful landscapes, promote
urban tourism concepts, and provide

g sen sy

more support for WTCF on event plan-
ning and news releasing, according
to the needs of WTCF. At the same
time, he invited WTCF to visit overseas
countries and cities with Chinese me-
dia, and to attract more tourism cities
to become WTCF’s members.

According to report, the Overseas Chi-
nese Media Cooperation Organization
is a worldwide media organization initi-
ated by Hong Kong Wen Wei Po.

The OCM is a global organization and

its members include 81 Chinese-lan-

guage media organizations in 27 coun-
tries and regions on five continents.
Under the leadership of Hong Kong
Wen Wei Po, the OCM members are
committed to promoting Chinese cul-
ture through diversified cooperation.
Through cooperation with 33 mem-
bers, OCM has also published 33
versions of “Hong Kong Wen Wei Po
Overseas Editions” with a circulation of

nearly 2 million copies.
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WTCF Successfully Held a Themed Forum at the WTM
- "Pulse" China's Outbound Tourism Market

The World Travel Market (WTM 2018)
was held at ExCel London on November
5, 2018. World Tourism Cities Federation
(WTCF) was invited to attend the event
and host the “China Outbound Tourism
Development Trend” forum, Relevant top-
ics on the forum provide direction for the
industry to understand China’s outbound
tourism market in depth and provide refer-
ence and assistance for relevant units and
departments to better grasp the changes
and development trends.

Representing WTCF, Li Baochun, Ex-
ecutive Deputy Secretary-General of

WTCF; Julie Chappell, Managing Di-
rector, International Markets, London &

Partners; Howard Zhang, Chief Editor,
BBC News Chinese; Amy Wei, GM of In-
ternational Train Ticketing, Ctrip Group;
Zhang Yingbing, Head Office, China In-
ternational Service Limited; and Filippo
Del Corno, Deputy Mayor, Culture of Co-
mune di Milano, were present to deliver
the speech at the forum held that day.

Li Baochun, Executive Deputy Secre-
tary-General of WTCF, discussed indus-
try hot topics with city and destination
representatives, travel agency exec-
utives, influential media, and industry
experts during the forum. He introduced
the Market Research Report on Chinese

Outbound Tourist (City) Consumption
(2017-2018) to the attendees. This re-
port is worked out by WTCF and Ipsos.
Based on the consistency and continu-
ity of survey content, it provides more
information and covers more people.
It aims to gain a deeper insight into
the development trend of the Chinese
outbound tourism market and consum-
er changes through a survey on the
changes in the tourist market, thereby
providing a reference for member cities
and institutions.

General Manager of the International
Marketing Department of the London
Tourism Board, Julie Chappell, the
Chinese Editor-in-Chief of the BBC,
Howard Zhang, General Manager
of the Ctrip International Train Ticket
Business, Wei Rupu, Deputy General
Manager of the China International
Travel Service Association, Zhang
Yingbing, and Deputy Mayor of Milan,
Italy, Filippo Del Corno attended the
forum that day.

WTM is one of the most prestigious
trade fairs in the global tourism in-
dustry. It creates plenty of business
opportunities and brings high-quality
exchanges and cooperation for its
clients. Around 50,000 senior travel

industry professionals, government
ministers, and international media visit
WTM London every November and
generates more than £2 billion worth of
travel industry contracts.

As one of the fastest-growing interna-
tional tourism organizations, WTCF not
only proactively organized its members
to participate in the WTM over the past
several years, but it also held many
thematic forums and shared its newest
tourism research results, and won wide
compliment. In 2015, WTCF was invit-
ed to attend the WTM, and won the an-
nual tourism award---2015 “World Trav-
el Leaders Award”, which was aimed at
awarding the organization or individual
that made an outstanding contribution
to the development of the world tour-
ism industry. During the WTM 2016,
WTCF hosted the “Chinese Tourism
Market Development Forum” and the
WTCF Regional Meeting for Europe,
and released the Market Research
Report on Chinese Outbound Tourist
(City) Consumption (2015-2016), and
the Annual Report on Development
of World Tourist Cifies (2076). In 2017,
WTCF released the UNWTO/WTCF
City Tourism Performance Research
report and the Report on World Tour-
/sm Economy Trends (2018).
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WTCF Delegation Meets Edinburgh Mayor Frank Ross
to Deepen Cooperation

WTCF Executive Deputy Secre-
tary-General Li Baochun and his dele-
gation recently visited Edinburgh, and
met with Edinburgh Mayor Lord Provost
Frank Ross upon invitation at the gov-
ernment residence. Both sides held
friendly discussion on the recent activi-
ties of WTCF and the tourism promotion
of Edinburgh.

Li Baochun, Executive Deputy Secre-
tary-General of WTCF, introduced the
ongoing projects of WTCF, informed the
mayor about the date and the host city of
the 2019 Fragrant Hills Tourism Summit,
and invited him to attend the summit. He
also honored Edinburgh with the cer-
tificate of Top 10 Tourism Contribution
Cities of World Tourism City 2018 for the
outstanding performance of Edinburgh
tourism industry’s contribution to the ur-
ban economy, and hoped the city could
promote the economic development of
relevant local industries through devel-
oping the tourism industry.

Mayor Frank Ross indicated that it was
an honor to receive the long-term sup-
port of WTCF in tourism development in
Edinburgh. WTCF played an important
role in enhancing the brand image of
the tourism city. The original intention
of the Edinburgh Tourism Bureau to set
up the China Project Team was to offer
better services to Chinese tourists and
to promote the popularity of Edinburgh in
China. During the meeting, Mayor Frank
Ross showed great interest in the Mar-
ket Research Report on Chinese Out-
bound Tourist (City) Consumption (2017-
2018), and learned in detail about the
travel data related to Chinese outbound
tourists in the report. Mayor Frank Ross

Liaa o o

also stated that as an early city mem-
ber of WTCF, Edinburgh will continue
to support the activities of WTCF.
Edinburgh, capital of Scotland, is rich
in tourism resources, while retaining
the typical British culture and unique
natural scenery. In addition, Edinburgh
also has complete business confer-
ence and exhibition facilities, and
hopes to take this opportunity to learn
more about the Fragrant Hills Tourism
Summit, bringing more possibilities for
future cooperation.

Edinburgh has been actively engaged
in the work of WTCF since joining the
organization in 2012. In 2017, Edin-
burgh co-hosted the “China Cham-
pions Learning Journey” customized
training program with WTCF. This trip
will further deepen the close ties and
cooperation between the two sides.
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Attending the China International Travel Mart 2018,
WTCF Proactively Promotes lts Members’ Tourism Resources

The China International Travel Mart
2018, co-hosted by the Ministry of Cul-
ture and Tourism of the People’s Repub-
lic of China, Civil Aviation Administration
of China, and Shanghai Municipal Peo-
ple’s Government, opened on Novem-
ber 16. WTCF actively participates in the
exhibition to further promote the tourism
resources of the member destinations
and the development of the tourism in-
dustry.

At the Mart, WTCF, representing its
members, attended the mart, set up an
exhibition booth, distributed publicity
material to promote its members, exten-
sively communicated and held talks with
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professionals of the industry, and proac-
tively promoted the tourism resources of
its city and institutional members.

The China International Travel Mart is the
largest and most influential professional
travel fair in the Asian-Pacific region,
and draws the attention of the tourism
professionals from all over the world. The
China International Travel Mart is held
annually. Since 2011, the mart has been
alternately held in Shanghai and Kun-
ming respectively each year. Tourism in-
stitution representatives from all over the
world, China’s 31 provinces, autonomous
regions, municipalities directly governed
by the central government of China, and

Hong Kong, Macao and Taiwan regions,
as well as representatives of the travel
agencies, hotels and airline companies
from these regions, and tourism-related
enterprise representatives, attended the
mart, held talks, exchanged views, coop-
erated and so on.

About 20 city members including Beijing,
Chongqing, Macau and Hong Kong; and
more than dozens of institutional mem-
bers including Air China, China Southern
Airlines Co., Ltd., Guangdong Chimelong
Group Co., Ltd., China Travel Service
Head Office Co., Ltd. (CTS), All Nippon
Airways, Tuniu, HanaTour Service Inc.,
have also set booths at the mart.
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